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Abstract

This paper explores the urban expansion in Indian coastal states since indepen-
dence and how factors like population pressure, economic globalization, and
natural hazards turned these states more vulnerable to disasters. The study focuses
on urban density, coastal zone, and urban infrastructure. East coast of India is
more prone to cyclones, whereas the west coast faces more threats of floods,
erosion, and irregular rainfall leading to droughts/floods. This leads to aggravate
the mitigation strategies and consequences of disasters on dense urban settle-
ments that affect adaptation strategies. The peninsular coastal region has experi-
enced rapid urbanization with an unequal spatial distribution pattern, particularly
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in Kerala. Urban expansion is projected to continue in the coming years that
brought more area under disaster threats. States like Goa (in percentage) and
Maharashtra (absolute number) have the highest level of urbanization in the
country. Each coastal city in India is either facing challenges of infrastructure
or basic services. The environmental threats to these coastal regions cannot be
ignored. Keeping physical conditions of coastal belt in consideration, the coastal
region is in various developing stages from Utkal coast to Kathiawar peninsula.
This study emphasizes urban agglomeration and infrastructural development
since globalization. Demographic change clearly marked the dividing line
between coastal and inland states of India, which is also not untouched by
disasters. Furthermore, the role of artificial intelligence (AI) cannot be ignored
after Odisha’s (1999) most destructive super cyclone. In this paper, an attempt is
made to correlate the lives and livelihood of coastal people across the urban
region.

Keywords

Globalization · Urban agglomeration · Demographic change · Artificial
intelligence · Hazard

Introduction

The total length of the ocean is 1,634,701 km, and more than 39% of people live
within 100 km of the coastal zone. More than 600 million people live extensively in
coastal areas around the world with an elevation of <10 m, of which 360 million
reside in urban areas. The world’s 10% of population inhabit low-altitude coastal
zone making their lives and livelihood more vulnerable to natural hazards.
Low-altitude coastal zones account only 2% of the world’s land area that hold
10% of world’s population and 13% of urban occupants. Million-plus cities,
accounting for 75% of world’s share, have their largest city close to coastal areas
with <10 m elevation.

India’s 7516.6 km-long coastline is supporting about 35% of its population within
range of 100 km from the coast. India’s share in the world’s coastline is less than
0.25%, which is inhabited by 211.93 million people. With 640 districts in India,
76 coastal districts have 17% of its share in national population, and within 50 km of
its coastline, nearly 250 million people reside. Seventy-seven cities come under the
nine coastal states and four UTs, which comprise largest and most dense urban
agglomerations in India.
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Lesson-3 

MASS MEDIA IN EDUCATION: PRINT MEDIA 

Manisha Wadhwa nee Dabas 

Learning Objectives 

On completion of this lesson, learners will be able to: 

• Distinguish between print media and digital media. 

• Comprehend those books, newspapers and magazines are print media and have 

impact on education 

• Analyze today’s books in terms of development of books over the centuries and their 

role in mass media. 

• Differentiate among the different types of books 

• Recognize and discuss the challenges faced by the newspapers today and some 

approaches to dealing with it. 

• Understand the evolution of magazines as a mass media and understand their 

importance in education 

• Demonstrate familiarity with different kinds of print media that have been used in 

education and their role in education. 

Introduction 

Communication is a basic feature of human life. It refers to people interacting by use of 

symbols (written/ oral), which is organized. It makes sense to sender and receiver. When 

sender and receiver are not face to face then, communication takes place with the assistance 

of technology – transmission, distribution, and reception of messages. Radio, television, 

and internet are media for communication (singular of media is medium).  

Traditionally mass communication refers to a form of communication that reach out to 

huge masses. It is the size of audience, which turns the communication into ‘mass 

communication’. Books, magazines, journals, newspapers are initial means of mass 

communication. These are publications (also known as print media). Later television, radio, 

and newer means such as internet were added to the list of mass communication sources. 

Thus, to incorporate all these sources the term media is used. From mid-nineteenth century 

newspapers, radio, television, movies provided access to the huge masses of people. The 

audience in mass media has three main characteristics: Large size, Diverse and Dispersed 

geographically. Let us understand with examples. 
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Lesson-4 

MASS MEDIA IN EDUCATION: ELECTRONIC AND 

DIGITAL MEDIA 

Manisha Wadhwa nee Dabas 

Learning Objectives 

On completion of this lesson, learners will be able to: 

• Demonstrate familiarity with different kinds of electronic and digital media that have 

been used in education and their role in education. 

• Distinguish between print media and digital media. 

• Comprehend that radio and television are electronic media and have impact on 

education 

• Recognize and discuss the challenges faced by the radio today and some approaches 

to dealing with it. 

• Comprehend the development of the computer, the internet and the web 

• Analyse how internet (digital media) has influenced all other media of education. 

Introduction 

In the previous unit we have read about mass media and print media. We have understood 

that books, newspapers and magazines are print media or publications. The audience in 

mass media has three main characteristics -large size (numbers), diverse (age, class, 

language and many other parameters) and dispersed geographically worldwide. Radio, 

television, computer, internet and web are classified as electronic and digital media. 

Electronic media made possible to transmit information, news, facts to huge masses 

immediately. Any sort of message or information is conveyed to large number of people at 

the same time. However, digital media brought audience fragmentation, as people started 

viewing information as per likes or choices. In this unit we will study in detail about the 

evolution of electronic and digital media and their role in education. 

Radio 

A number of scientific discoveries of electromagnetic waves, radio waves, wireless 

telegraph, amplifiers gave rise to the development of radio, which is a short form of 

radiotelephony. In radio, speech and music broadcast through wireless transmission that 
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               Lesson-6                       Unit-II 

UNDERSTANDING THE MEDIA CULTURE: SHAPING 

THE VIEWS, EXPERIENCES, TASTE, AND 

INTERACTION 

Manisha Wadhwa nee Dabas 

Learning Objectives 

On completion of this lesson, learners will be able to: 

• Comprehend the meaning and importance of culture’s relationship with mass media.  

• Analyse the ways in which the mass media affect our everyday lives. 

• Show critical awareness of the extent of media use and the nature of its usage. 

• Explain the term media literate and discuss the importance of developing media 

literacy in our lives. 

Introduction 

In the earlier units, we have read about different print media and electronic and digital 

media and their role in education. In this unit, we will see how media influence us – our 

views, taste and interaction. Media circulates images, words, sounds (including songs) that 

surrounds us. We often get influenced by different media materials without thinking much 

about it like – who has send it, what meanings are attached to that and what would be future 

consequences.  

Researches have found that people use media and adapt their use of media to their own 

particular needs. Broadly, speaking people use media for the four following purposes: 

Enjoyment: Enjoyment is a basic human need. There are many ways in which media 

provide us entertainment like - watching a television programme, reading a novel, listening 

to a cricket match commentary, social networking on Apps like Facebook, LinkedIn or 

Instagram and several other activities. People follow celebrities, watch daily soap operas 

or new film released. These activities are discussed with their family, friends, colleagues 

and even strangers. In this manner, media not only provided enjoyment but also become 

source of interpersonal discussion. Researchers have named it as “media as a social 

currency/ coin”, wherein media material is used as an everyday discussion topic.  

Companionship: Media bring a sense of companionship to people who are lonely and 

alone like senior citizens at home, ill patients at hospitals, and homemakers. These people 
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Chapter - 7 

Social Media Marketing- The Need of the Hour 

Dr. Nitu Rana 

Associate Professor, Department of Commerce, Aditi Mahavidyalaya, University of Delhi, 

Delhi, India 

 

“It’s hard to find things that won’t sell online.” (Jeff Bezos) 

 

 

Introduction  

Social media is the sharing of the ideas, information, opinions, and 

thoughts through computer-based information and communication 

technology. The content like documents, videos, photos, and information etc. 

is shared with the help of electronic modes of communication in social media. 

The most widely used social media networks in the present times are 

Facebook, Instagram, WhatsApp, Twitter, Telegram, You-tube, Gmail, 

LinkedIn, Pinterest etc. The main reason for the origination of social media 

was to communicate with the friends and family but later the businesses also 

started using it as a new method of reaching to their customers. The main 

strength of social media is its power to connect with many people 

simultaneously in any part of the world. The present generation is existing in 

two ways: reality and virtual. So much of time is spend online, hence the 

businesses are also trying their level best to show their virtual presence to 

their present as well as prospective customers. 

Social Media Marketing  

The marketing strategies of any organisation keeps on changing as per the 

requirement from time to time. The reason is every business must move or 

accept the changes if they want to survive for a longer period of time in this 

competitive business world. When for the marketing of the products and 

services any kind of social media platform is used like Facebook, Twitter, 

Instagram, LinkedIn, WhatsApp etc., it is called Social Media Marketing. It 

will help in updating the existing customers about the new products and 

services and in reaching the new customers in a very short period of time. The 

social media platforms are helping the businesses in building their brands and 

in sales maximisation. With the help of social media, the businesses can work 
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