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The objective of any programme at a Higher Education Institution is to create for its students a sound foundation for their character development which directly contributes to the well-being of a nation. The University of Delhi envisions all its programmes in the spirit of its ―motto‖ which is to inspire the youth to show steadfastness and devotion in a fearless pursuit of truth. The Undergraduate Curriculum Framework (UGCF) aims at preparing young minds for constructive and productive character development by honing their creative and humanistic skills for their own betterment as well as for the greater good of the society. In order to provide an opportunity to students to discover a method of thinking which will help them realise their true potential, the University offers an Undergraduate Curriculum Framework-2022 for all its Under Graduate programmes.

The Undergraduate Curriculum Framework-2022 underlines the historical perspective, philosophical basis, and contemporary realities of higher education as enshrined in the National Education Policy 2020 (NEP 2020) including LOCF (Learning Based Curriculum Framework) & CBCS (Choice Based Credit System) and endeavours to synchronize these cornerstones while charting the road ahead for the state of higher education. The University of Delhi, a premier seat of teaching, learning, and research in higher education, acclaimed nationally and internationally, has nurtured the quest for reaching the peak in every sphere of education, in its true sense, in the process of its contribution to the nation-building. Being a Central University, mandated to act as the torchbearer in expanding the horizons of human resource development through expansion of higher education, it has always paid adequate premium towards constructive and meaningful innovation as a regular feature in its undergraduate curriculum development over the years.


The focus of UGCF of Commerce and Business Education is aimed at improving the students‘ abilities and helping them to become a competent business leader who can contribute in nation building. Commerce education is not related only with knowing how to organize and apply skills related to business, trade, commerce, industry, and economy, but it further accelerates the process of thinking in a pragmatic manner about nation building through effective utilization of skills, resources, manpower, and one's abilities.


[bookmark: _bookmark1]One essential aspect of UGCF is to develop a commerce graduate who can meet the present and the future requirements of industry and economy. UGCF emphasizes on developing the competent persons who can work as the contemporary and future leaders of the industry and business. The education system in the emerging scenario demands to enrich the personality of the students so as to develop a holistic personality. Therefore, the focus of UGCF is based on the four pillars of education which are learning to know, learning to do, learning to live together, and learning to be.
Another focus of UGCF is to build a set of requisite social and ethical values that will meet the expectations of modern society. It shall also promote ideals of universal brotherhood and cooperation. The core basis of UGCF is to emphasize cultivating the ideology which promotes sustainable economic system and encourages eco-friendly fair business practices. The emphasis of this exercise is to provide a right understanding to the students about objective and transparent system of governance. This would bring a desired change in the system of administration and quality of governance of all the institutions.


The present situation of business education requires total over-hauling and restructuring in the light of changed socio-economic scenario of the global economy in the context of Industry 4.0. The dynamic nature of global business demands a pool of competent human capital for which relevant education is essential in terms of timeliness, speed, flexibility, and dynamism. There is a need to provide students with appropriate skills and knowledge inputs which would make them globally competent and empower them to work in the changing business environment. Therefore, the focus of the UGCF in Commerce is to introduce globally acknowledged choice-based credit system which will offer numerous opportunities to learn various core subjects and also explore additional avenues of learning beyond the routine and standardized framework. The sole purpose of this exercise is to provide opportunities for holistic development of the students.


Thus, the UGCF can help in bringing uniformity in curricula on the one hand and empower the student on the other hand to choose the career options making it more relevant and globally acceptable which would create new benchmark in the world.

I. [bookmark: _bookmark3]Objectives

The Undergraduate Curriculum Framework- 2022 (UGCF) is meant to bring about systemic change in the higher education system in the University and align itself with the National Education Policy 2020. The following objectives of NEP are kept in perspective while framing UGCF:
1. to promote each student‘s holistic development in both academic and non-academic spheres;
2. to provide flexibility to students so that learners have the ability to choose their learning trajectories and programmes, and thereby choose their paths in life according to their talents and interests;
3. to eliminate harmful hierarchies among disciplines/fields of study and silos between different areas of learning;
4. multidisciplinary and holistic education to ensure the unity and integrity of all knowledge;
5. to promote creativity and critical thinking and to encourage logical decision-making and innovation;
6. to promote ethics and human & Constitutional values;
7. to promote multilingualism and the power of language in learning and teaching;
8. to impart life skills such as communication, cooperation, teamwork, and resilience;
9. to promote outstanding research as a corequisite for outstanding education and development.

II. [bookmark: _bookmark4]Features of UGCF in B. Com. (Hons.)

The salient features of the UGCF in B. Com. (Hons.) are:


1. The objectives of UGCF are to mentally prepare the students to learn various courses/ subjects in the domain of Commerce and Business leading to a graduate degree.

2. The learning outcomes for each course has been carefully designed to help students to have experiential learning in various domains of Commerce discipline.

3. Commerce itself is an interdisciplinary subject, therefore, proper care has been taken to integrate courses covering various domains like Accounting, Management, Finance, Taxation, Law, Marketing, Human Resource, Economics, Statistics, Information & Communication Technologies, Entrepreneurship, etc.

4. The core courses have been selected considering the need for studying Commerce as a separate discipline and the required theoretical knowledge and practical exposure.

5. In order to achieve the spirit of UGCF under NEP and to empower the students, large number of optional courses under Generic Elective (GE), Skill Enhancement Courses (SECs), and Discipline Specific Elective Courses (DSEs) have been included in the structure.

6. B. Com. (Hons.) course structure has thirty- seven Generic Elective Courses placed in all eight semesters; twenty-seven Skill Enhancement Courses placed in first six semesters and forty -eight Discipline Specific Elective Courses are placed in the last six semesters. In all, one hundred and twelve optional courses under three sets of course types (GE, SEC, DSE) have been developed with an idea to encompass all possible domains of knowledge and skills facilitating interface with various sections of the society so that a student can have a wide choice of courses to have a better living and to lead a meaningful and contented life. Keeping in view the needs of the Commerce students, Ability Enhancement Compulsory courses (AECCs) have been designed in a manner that provides relevant knowledge and skills.

7. Keeping in view the objectives and learning outcomes outlined in each course, proper care has been taken, to provide practical exercises for each unit in a course, so that the students gain hands on experience (learning by doing) apart from textbook based theoretical knowledge.

8. Internship/ Apprenticeship/ Project/ Community outreach
8.1 Internship/ Apprenticeship/ Project/ Community outreach of 6 to 8 weeks‘ duration after completion of the third Semester, followed by Project Report and Viva-voce examination during the fourth semester has been provided as SEC to enable the students to have hands on experience in real life business situations.
8.2 Internship/ Apprenticeship/ Project/ Community outreach of 6 to 8 weeks‘ duration after completion of the fourth Semester, followed by Project Report and Viva-voce examination during the fifth semester has been provided as SEC to enable the students to have hands on experience in real life business situations.
8.3 Internship/ Apprenticeship/ Project/ Community outreach of 6 to 8 weeks‘ duration after completion of the fifth Semester, followed by Project Report and Viva-voce examination during the sixth semester has been provided as SEC to enable the students to have hands on experience in real life business situations.
8.4 Internship/ Apprenticeship/ Project/ Community outreach of 6 to 8 weeks‘ duration after completion of the sixth Semester, followed by Project Report and Viva-voce examination during the seventh semester has been provided as SEC to enable the students to have hands on experience in real life business situations.


9. Dissertation/Academic Project/Entrepreneurship in the 4th year shall commence from VII semester and conclude in VIII semester. The courses are designed keeping in view the employability, research, and innovation in the field of Commerce and Business especially in Human Resource, Finance, Marketing, Accounting, Management, International Business, Taxation, Business Laws, Business Analytics, Economics and Entrepreneurship.

10. The teachers are expected that while delivering a lecture in a classroom situation, they should use ICT based teaching learning andragogy and various interactive teaching and learning techniques like case studies, simulation, role play, etc., to have better engagement of the students and effective teaching learning process. It is also expected that character building of students, development of holistic personality, values and ethics, etc., should be the prime focus in the teaching learning process so that they become good global citizens.




III. [bookmark: _bookmark6]Undergraduate Curriculum Framework (UGCF) In B.Com. (Hons.)

1. [bookmark: _bookmark7]Introduction
In order to foster education development agenda in India, significant reforms in the undergraduate education are to introduce the Undergraduate Curriculum Framework (UGCF) based on NEP, 2020 including LOCF & CBCS which aims at making teaching student- centric, interactive, and outcome-oriented with well-defined aims, objectives, and goals to be achieved. The programme learning outcomes include subject-specific skills and generic skills, including transferable global skills and competencies. It would also focus on knowledge and skills that prepare students for further study, research, employment, and research.
One of the ways to measure the development of a nation is the advancement of the knowledge of its people. Hence, advanced measures should be taken to improve the quality of commerce knowledge in our society by nurturing quality higher education. This shall include translation of academic research into innovations for practical use in society and economy.
In order to achieve the programme goals, following measures would be adopted:
i. Enriching the quality of teaching and research;
ii. Enlightening learning environment through ICT based hands-on approach to students;
iii. Involving students in discussions, problem-solving, and out of the box thinking;
iv. Motivating the students to understand various concepts of commerce and apply them in real life situations.

2. [bookmark: _bookmark8]Learning	Outcomes-Based	Approach	to	Curriculum Planning

The Bachelor‘s Degree in B. Com. (Hons.) awarded to the student on the basis of demonstrated achievement of outcomes (expressed in terms of knowledge, understanding, skills, attitudes, and values) and academic criteria expected of graduates at the end of the programme. Therefore, the learning outcomes-based education of this particular programme is aimed at facilitating the students to acquire these attributes, keeping in view changes in the current socio- economic environment.

The UGCF of B. Com. (Hons.) has been designed keeping in view the graduate attributes, qualification descriptors, programme learning outcomes, and course learning outcomes which are in line with outcome-based education through LOCF and CBCS. The syllabi have been framed in order to engage students through an all – encompassing knowledge, character building of students, development of holistic personality, values and ethics so that they become good global citizens and create value for the society at large.


The programme has been framed by allowing flexibility and innovation in:
i. Programme design and syllabi development;
ii. Providing ICT based hands-on experience to students through high quality learning activities in relevant situations.

2.1. [bookmark: _bookmark9][bookmark: _bookmark12]Aims of Bachelor's Degree Programme in B. Com. (Hons.)

The overall aim of B. Com. (Hons.) as a programme is to:
a. Provide a conducive environment that holistically engages students through an all- encompassing knowledge impartation;
b. Widen the scope and depth of the course enabling them to undertake further studies in commerce and its allied areas on multiple disciplines concerned with commerce;
c. Construct a sound theoretical footing;
d. Acquainting students with recent market practices;
e. Encourage the students to advance a range of generic skills helpful in employment, internships, and social activities;
f. Formulating business problems and provide innovative solutions to enable the students to be future	ready	management	leaders	who	are	compassionate	and	yet	efficient.

[bookmark: _bookmark13]

3. Graduate Attributes in B. Com. (Hons.)

The graduate attributes in B. Com. (Hons.) are the outline of the expected course learning outcomes mentioned in the beginning of each course. The characteristic attributes that a B. Com. (Hons.) graduate will be able to demonstrate through learning various courses are listed below:



a. Disciplinary Knowledge
Capability of executing comprehensive knowledge and understanding of one or more discipline that form part of commerce.


b. Communication skills
i. Ability to communicate long standing unsolved problems in commerce;
ii. Ability to show the importance of commerce as precursor to various market developments since the beginning of the civilization.

c. Critical Thinking
i. Ability to engage in reflective and independent thinking by understanding the concepts in every area of Commerce and Business;
ii. Ability to examine the results and apply them to various problems appearing in different branches of Commerce and Business.

d. Problem solving
i. Capability to deduce a business problem and apply the class room learning into practice to		offer	a	solution	for	the	same;
ii. Capabilities to analyze and synthesize data and derive inferences for valid conclusion;
iii. Able to comprehend solution to sustain problems originating in the diverse management areas such as Finance, Marketing, Human Resource, and Taxation.

e. Research Related Skills
i. Ability to search for, locate, extract, organise, evaluate, and use or present information that is relevant to a particular topic;
ii. Ability to identify the developments in various branches of Commerce and Business.


f. Information and Communication Technology (ICT) digital literacy
Capability to use various technical ICT tools (like spreadsheet) for exploring, analysis, and using the information for business purposes.
g. Self-directed Learning
Capability to work independently in diverse projects and ensure detailed study of various facets of Commerce and Business.
h. Moral and Ethical Awareness/Reasoning
i. Ability to ascertain unethical behaviour, falsification, and manipulation of information;

[bookmark: _bookmark15]ii.	Ability to manage self and various social systems.


i.	Lifelong learning
Capability of self-paced and self-directed learning aimed at personal development and for improving knowledge/skill development and reskilling in all areas of Commerce.

IV. [bookmark: _bookmark14]Programme Learning Outcomes of B. Com. (Hons.)

The outcomes and attributes described in qualification descriptors are attained by students through learning acquired on completion of a programme of study. The term ‗programme‘ refers to the entire scheme of study followed by students leading to a qualification.


Programme learning outcomes for B. Com. (Hons.) include various subject specific skills and generic skills like mind management, creativity, and innovation of competencies in diverse areas of Commerce and Business, the achievement of which will be demonstrated by the students of B. Com. (Hons.) Programme for the award of bachelor degree. The programme learning outcomes of B. Com. (Hons.) also enable a student to prepare for further study, employment, and good citizenship. Further, the difference in the level of achievement of programme outreach provides for comparing of learning levels and standards across different college/institution. The various learning outcomes of the programme are mentioned below:


a. Bachelor‘s Degree in Commerce results in giving comprehensive knowledge of Marketing, Human Resource Management, Business and Corporate Law, Economics, Finance, Accounting, Management, Tax and several other branches of Commerce that includes Investment, Insurance, and Banking. Thus, this programme helps students in building a concrete footing for advanced studies in Commerce and to stand with the requirement of business sector, insurance, banking seeking youth fit for employment.
b. Students undergoing this programme will be equipped to the world of work, particularly, work of the future. The student will get a first-hand exposure of working in the real world.
c. Students completing this programme will be able to develop managerial knowledge and tactical dexterity, with a broader skill set and encourages them to seek out audacious, innovative solutions for today‘s business.
d. Completion of this programme will also enable the students to formulate business problems and provide innovative solutions thus, molding them into future visionaries, management leaders that are compassionate yet efficient.
e. The course provides an extreme and rigorous base for teaching, research, and allied business administrations.







1. [bookmark: _bookmark16]Programme Outcomes for Core Courses (a)

	S.
No.
	
Programme Outcomes
	DS C-
1.1
	DS C-
1.2
	DS C-
1.3
	DS C-
2.1
	DS C-
2.2
	DS C-
2.3
	DS C-
3.1
	DS C-
3.2
	DS C-
3.3
	DSC- 4.1

	
1
	Values for life and character building
	✔
	
✔
	
	
	
✔
	✔
	
	
	✔
	

	
2
	Disciplinary knowledge
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔

	3
	Communication skills
	✔
	✔
	
	
	✔
	✔
	
	
	✔
	

	4
	Critical thinking
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	5
	Problem Solving
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	6
	Analytical Reasoning
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	7
	Research related skills
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	8
	Cooperation/Teamwork
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	
	✔
	✔

	9
	Scientific Reasoning
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	10
	Reflective Thinking
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	
11
	Information/Digital
Literacy
	
✔
	✔
	
✔
	
✔
	✔
	✔
	✔
	
✔
	
✔
	✔

	12
	Self-directed Learning
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	
13
	Moral and Ethical
Awareness/Reasoning
	
✔
	
✔
	✔
	✔
	
✔
	
✔
	✔
	
✔
	
✔
	

	
14
	Leadership Readiness/Qualities
	✔
	✔
	✔
	✔
	
✔
	
✔
	✔
	
✔
	
✔
	✔

	
15
	
Lifelong learning
	

✔
	

✔
	

✔
	

✔
	
✔
	
✔
	
✔
	
✔
	
✔
	

✔

	16
	Professional Skills
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔






	17
	Application Skills
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	18
	Experiential Learning
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	19
	Employability
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	
20
	
Decision Making Skills
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔



Legend: DSC- 1.1: Management Principles and Applications; DSC- 1.2: Business Laws; DSC- 1.3: Financial Accounting; DSC- 2.1: Corporate Accounting; DSC- 2.2: Company Law; DSC- 2.3: Human Resource Management; DSC- 3.1: Business Mathematics; DSC- 3.2: Financial Management; DSC- 3.3: Principles of Marketing; DSC- 4.1: Business Statistics.


2. [bookmark: _bookmark17]Programme Outcomes for Core Courses (b)

	S.
No.
	
Programme Outcomes
	DS C-
4.2
	DS C-
4.3
	DS C-
5.1
	DS C-
5.2
	DS C-
5.3
	DS C-
6.1
	DS C-
6.2
	DS C-
6.3
	DS C-
7.1
	DSC- 8.1

	
1
	Values for life and character building
	
	
	✔
	
	
	
	✔
	
✔
	
	

	
2
	Disciplinary knowledge
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔

	3
	Communication skills
	
	✔
	
	✔
	
	
	✔
	
	
	

	4
	Critical thinking
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	5
	Problem Solving
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	6
	Analytical Reasoning
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	7
	Research related skills
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	8
	Cooperation/Teamwork
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	9
	Scientific Reasoning
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	10
	Reflective Thinking
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	
	Information/Digital
	
✔
	✔
	
✔
	
✔
	✔
	✔
	✔
	
✔
	
✔
	✔







	11
	Literacy
	
	
	
	
	
	
	
	
	
	

	12
	Self-directed Learning
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	
13
	Moral and Ethical
Awareness/Reasoning
	
✔
	
✔
	✔
	✔
	
✔
	
	✔
	
✔
	
✔
	
✔

	
14
	Leadership Readiness/Qualities
	✔
	✔
	✔
	✔
	
✔
	
✔
	✔
	
✔
	
✔
	✔

	
15
	
Lifelong learning
	✔
	✔
	✔
	✔
	
✔
	
✔
	
✔
	
✔
	
✔
	✔

	16
	Professional Skills
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	17
	Application Skills
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	18
	Experiential Learning
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	19
	Employability
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	
20
	
Decision Making Skills
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔



Legend: DSC- 4.2: Cost Accounting; DSC- 4.3: International Business; DSC- 5.1: Income- Tax Law and Practice; DSC- 5.2: Business Economics; DSC- 5.3: Management Accounting; DSC- 6.1: Business Analytics; DSC- 6.2: Corporate Governance; DSC- 6.3: Goods and Services Tax (GST) and Customs Law; DSC- 7.1: Business and Macroeconomic Policy; DSC- 8.1: The Economy of Bharat.


3. [bookmark: _bookmark18]Programme Outcomes for Generic Elective Courses(a)

	S.
No.
	Programme Outcomes
	G E-
1.
1
	G E-
1.
2
	G E-
1.
3
	G E-
1.
4
	G E-
1.
5
	G E-
1.
6
	G E-
2.
1
	G E-
2.
2
	G E
-
2.
3
	G E-
2.
4
	G E-
3.
1
	G E-
3.
2
	G E-
3.
3
	G E-
3.
4

	
1
	Values for life and character building
	✔
	
	
	
	
	✔
	✔
	
	✔
	
	✔
	
	
	

	
2
	Disciplinary knowledge
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	
3
	Communication skills
	✔
	
✔
	✔
	
	
✔
	
	✔
	
	
✔
	
✔
	
✔
	
✔
	
	

	4
	Critical thinking
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	5
	Problem Solving
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	6
	Analytical Reasoning
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	7
	Research related Skills
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	
8
	Cooperation/Team work
	✔
	✔
	✔
	✔
	✔
	
✔
	
✔
	✔
	
✔
	✔
	✔
	✔
	✔
	✔

	
9
	Scientific Reasoning
	✔
	✔
	✔
	
✔
	
✔
	
✔
	
✔
	✔
	✔
	
✔
	✔
	✔
	✔
	✔

	10
	Reflective Thinking
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	
11
	Information/Digital Literacy
	
✔
	
✔
	✔
	
✔
	
✔
	
	
✔
	✔
	
✔
	✔
	
✔
	✔
	
✔
	
✔

	
12
	Self-directed Learning
	
✔
	
✔
	
✔
	✔
	✔
	
✔
	
✔
	
✔
	✔
	✔
	
✔
	
✔
	
✔
	✔

	


13
	Moral and Ethical Awareness/Reasoning
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	

	
14
	Leadership Readiness/Qualities
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	
15
	
Lifelong learning
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	16
	Professional Skills
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	17
	Application Skills
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	
18
	Experiential Learning
	
✔
	
✔
	
✔
	
✔
	✔
	
✔
	
✔
	✔
	✔
	✔
	
✔
	
✔
	
✔
	
✔

	19
	Employability
	✔
	✔
	✔
	✔
	✔
	
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	
20
	Decision Making Skills
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	✔
	
✔
	
✔
	
✔
	
✔



Legend: GE- 1.1: Business Organisation; GE-1.2: Finance for Everyone; GE- 1.3: Marketing for Beginners; GE- 1.4: Accounting for Everyone; GE-1.5: Computer Applications in Business; GE- 2.1: Communication in Management; GE- 2.2: Financial Management for Beginners; GE- 2.3: Sales Promotion; GE- 2.4: Computerised Accounting System; GE- 3.1: General Management; GE- 3.2: Basics of Advertising; GE- 3.3: Investing in Stock Markets; GE- 3.4: Financial Statements Analysis.






4. [bookmark: _bookmark19]Programme Outcomes for Generic Elective Courses(b)


	S.
No
.
	Programme Outcomes
	G E-
3.5
	G E-
4.1
	G E-
4.2
	G E-
4.3
	G E-
4.4
	G E-
4.5
	G E-
5.
1
	G E
-
5
. 2
	G E-
5.3
	G E-
5.4
	G E
-
5
. 5
	G E-
6.1

	
1
	Values for life and character building
	✔
	✔
	
	✔
	
	
	✔
	
	✔
	✔
	✔
	✔

	
2
	Disciplinary knowledge
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	
3
	Communication skills
	✔
	
✔
	
	
✔
	
	✔
	
✔
	
	
✔
	
✔
	
✔
	✔

	4
	Critical thinking
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	5
	Problem Solving
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	6
	Analytical Reasoning
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	7
	Research related Skills
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	
8
	Cooperation/Team work
	✔
	✔
	✔
	✔
	✔
	
✔
	✔
	
✔
	✔
	✔
	✔
	✔

	
9
	Scientific Reasoning
	✔
	✔
	✔
	
✔
	
✔
	
✔
	✔
	✔
	
✔
	✔
	✔
	✔

	10
	Reflective Thinking
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	
11
	Information/Digital Literacy
	
✔
	
✔
	✔
	
✔
	
✔
	
✔
	✔
	
✔
	✔
	
✔
	✔
	
✔

	
12
	Self-directed Learning
	
✔
	
✔
	
✔
	✔
	✔
	
✔
	
✔
	✔
	✔
	
✔
	
✔
	
✔

	


13
	Moral and Ethical Awareness/Reasoning
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	
	✔
	✔
	✔
	✔

	
	Leadership Readiness/Qualities
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔






	14
	
	
	
	
	
	
	
	
	
	
	
	
	

	
15
	
Lifelong learning
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	16
	Professional Skills
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	17
	Application Skills
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	
18
	Experiential
Learning
	
✔
	
✔
	
✔
	
✔
	✔
	
✔
	✔
	✔
	✔
	
✔
	
✔
	
✔

	19
	Employability
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	
20
	Decision Making Skills
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	✔
	
✔
	
✔
	
✔



Legend: GE- 3.5: Yoga and Happiness; GE- 4.1: Basics of Organisational Behaviour; GE- 4.2: Personal Financial Planning; GE- 4.3: Brand Management; GE- 4.4: Accounting for Managerial Decision Making; GE- 4.5: Fundamentals of International Business; GE- 5.1: Fundamentals of HRM; GE- 5.2: Project Management; GE- 5.3: Digital Marketing; GE- 5.4: Ethics and Governance; GE- 5.5: Consumer Affairs and Sovereignty; GE- 6.1: Leadership Development.


5. [bookmark: _bookmark20]Programme Outcomes for Generic Elective Courses(c)


	S.
No.
	
Programme Outcomes
	G E-
6.2
	G E-
6.3
	G E-
6.4
	G E-
7.1
	G E-
7.2
	G E-
7.3
	G E-
7.4
	G E-
8.1
	G E-
8.2
	G E-
8.3
	GE
-
8.4
	GE
-
8.5

	
1
	Values for life and character building
	
	
	✔
	✔
	✔
	✔
	✔
	✔
	
	✔
	✔
	

	
2
	Disciplinary knowledge
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	
3
	Communication skills
	
	
✔
	
	
✔
	
✔
	✔
	
✔
	
✔
	
	
✔
	
✔
	

	4
	Critical thinking
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	5
	Problem Solving
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	6
	Analytical Reasoning
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔



[bookmark: _bookmark21]


	7
	Research related Skills
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	
8
	Cooperation/Team work
	✔
	✔
	✔
	✔
	✔
	
✔
	✔
	
✔
	✔
	✔
	✔
	✔

	
9
	Scientific Reasoning
	✔
	✔
	✔
	
✔
	
✔
	
✔
	✔
	✔
	
✔
	✔
	✔
	✔

	10
	Reflective Thinking
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	
11
	Information/Digital Literacy
	
✔
	
✔
	✔
	
✔
	
✔
	
✔
	✔
	
✔
	✔
	
✔
	✔
	
✔

	
12
	Self-directed Learning
	
✔
	
✔
	
✔
	✔
	✔
	
✔
	
✔
	✔
	✔
	
✔
	
✔
	
✔

	


13
	Moral and Ethical
Awareness/Reasoning
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	
14
	Leadership Readiness/Qualities
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	
15
	
Lifelong learning
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	16
	Professional Skills
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	17
	Application Skills
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	
18
	Experiential Learning
	
✔
	
✔
	
✔
	
✔
	✔
	
✔
	✔
	✔
	✔
	
✔
	
✔
	
✔

	19
	Employability
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	
20
	Decision Making Skills
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	✔
	
✔
	
✔
	
✔




Legend: GE- 6.2: Data Visualisation; GE- 6.3: Distribution Logistics; GE- 6.4: E-Filing of Returns; GE- 7.1: Indian Ethos and Management; GE- 7.2: Creativity and Innovation; GE- 7.3: Sustainable Development; GE- 7.4: People Management; GE- 8.1: Diversity Management; GE- 8.2: Risk Management; GE- 8.3: Collective Bargaining and Negotiation Skills; GE- 8.4: Sustainability and Ethical Aspects of Marketing; GE- 8.5: Rural Development.




6. Programme Outcomes for Discipline Specific Elective Courses (a)

	S.N
o.
	Programme
Outcomes
	D S E-
3.
1
	D S E-
3.
2
	D S E-
3.
3
	D S E-
3.
4
	D S E-
3.
5
	D S E-
4.
1
	D S E-
4.
2
	D S E-
4.
3
	D S E-
4.
4
	D S E-
4.
5
	D S E-
4.
6
	D S E-
5.
1
	D S E-
5.
2
	D S E-
5.
3
	D S E-
5.
4
	D S E-
5.
5
	D S E-
5.
6

	
1
	Values for life and character building
	✔
	
	✔
	
	✔
	✔
	
	✔
	
	
	✔
	✔
	
	✔
	
	
	

	
2
	Disciplinary knowledge
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	3
	Communication skills
	✔
	
	✔
	
	✔
	✔
	
	✔
	
	
	
	✔
	
	✔
	
	✔
	✔

	4
	Critical thinking
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	5
	Problem Solving
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	6
	Analytical Reasoning
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	7
	Research related
Skills
	
✔
	✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔

	
8
	Cooperation/ Teamwork
	✔
	
	✔
	
	✔
	✔
	
	✔
	
	✔
	
✔
	✔
	
	✔
	
	✔
	✔

	9
	Scientific Reasoning
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	
✔
	✔
	✔
	✔
	✔
	✔
	✔

	10
	Reflective Thinking
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	
11
	Information/Digi tal Literacy
	
	✔
	✔
	
✔
	✔
	✔
	
✔
	
✔
	
✔
	
✔
	
	
✔
	
✔
	✔
	✔
	
✔
	
✔

	
12
	Self-directed
Learning
	✔
	✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔

	


13
	Moral and Ethical Awareness/
Reasoning
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	
	Leadership Readiness/Qualit
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔






	14
	ies
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
15
	
Lifelong learning
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	
16
	Professional Skills
	✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	17
	Application Skills
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	
18
	Experiential
Learning
	✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔

	19
	Employability
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	
	✔
	✔
	✔
	✔
	✔
	✔

	
20
	Decision Making
Skills
	✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔


Legend: DSE- 3.1: Organisational Behaviour; DSE- 3.2: Financial Markets and Institutions; DSE- 3.3: Brand Management; DSE- 3.4: Financial Reporting Analysis & Valuation; DSE- 3.5: Yoga and Happiness; DSE- 4.1: Human Resource Development; DSE- 4.2: Investment Management; DSE- 4.3: Sustainability Marketing; DSE- 4.4: Analysis of Financial Statements; DSE- 4.5: Decision Science; DSE- 5.1: Organisational Democracy and Industrial Relations; DSE- 5.2: International Finance; DSE- 5.3: Consumer Affairs and Sovereignty; DSE- 5.4: Accounting for Mergers & Acquisitions and Valuations; DSE- 5.5: Auditing; DSE- 5.6: Export-Import Management

7. [bookmark: _bookmark22]Programme Outcomes for Discipline Specific Elective Courses (b)

	S
.
N
o.
	Programme
Outcomes
	D SE
-
5.
7
	D SE
-
5.
8
	D SE
-
6.
1
	D SE
-
6.
2
	D SE
-
6.
3
	D SE
-
6.
4
	D SE
-
6.
5
	D SE
-
6.
6
	D SE
-
6.
7
	D SE
-
7.
1
	D SE
-
7.
2
	D SE
-
7.
3
	D SE
-
7.
4
	D SE
-
7.
5
	D SE
-
7.6
	D SE
-
7.7

	
1
	Values for life and character building
	✔
	
	✔
	
	✔
	✔
	
	
	✔
	✔
	✔
	✔
	
	
	
	✔

	
2
	Disciplinary knowledge
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	3
	Communication skills
	✔
	
	✔
	✔
	✔
	✔
	
	
	
	✔
	✔
	✔
	
	
	✔
	✔

	4
	Critical thinking
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	5
	Problem Solving
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	6
	Analytical Reasoning
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔






	7
	Research related
Skills
	
✔
	✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔

	
8
	Cooperation/ Teamwork
	✔
	✔
	✔
	✔
	✔
	✔
	
	✔
	
	✔
	✔
	✔
	
	✔
	✔
	✔

	9
	Scientific Reasoning
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	1
0
	Reflective Thinking
	✔
	
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	
1
1
	Information/Digital Literacy
	✔
	✔
	✔
	
✔
	✔
	✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	✔
	✔
	
✔
	
✔

	
1
2
	Self-directed
Learning
	✔
	✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔

	


1
3
	Moral and Ethical Awareness/Reasonin g
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	
1
4
	Leadership Readiness/Qualities
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	
1
5
	
Lifelong learning
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	
1
6
	Professional Skills
	✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	1
7
	Application Skills
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	
1
8
	Experiential
Learning
	✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔

	1
9
	Employability
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	
2
0
	Decision Making
Skills
	✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔






Legend: DSE- 5.7: Public Administration and Business; DSE- 5.8: Business Tax Procedures and Management; DSE- 6.1: Learning and Development; DSE- 6.2: Investment Banking and Financial Services; DSE- 6.3: Advertising; DSE- 6.4: Industrial Relations and Labour Laws; DSE- 6.5: International Monetary and Financial Environment; DSE- 6.6: Business Research Methods; DSE- 6.7: Social and Environmental Accounting; DSE- 7.1: Performance Management; DSE- 7.2: Entrepreneurship Development; DSE- 7.3: Mind Management; DSE- 7.4: Financial Derivatives; DSE- 7.5: Business Valuation; DSE- 7.6: Financial Technology and Analytics; DSE- 7.7: Integrated Marketing Communication




8. [bookmark: _bookmark23]Programme Outcomes for Discipline Specific Elective Courses (c)

	S.
No.
	Programme
Outcomes
	D SE
-
7.
8
	D SE
-
7.
9
	D SE
-
7.
10
	D SE
-
7.
11
	D SE
-
7.
12
	D SE
-
7.
13
	D SE
-
8.
1
	D SE
-
8.
2
	D SE
-
8.
3
	D SE
-
8.
4
	D SE
-
8.
5
	D SE
-
8.
6
	D SE
-
8.
7
	D SE
-
8.
8
	D SE
-
8.9
	D SE
-
8.1
0

	
1
	Values for life and character building
	✔
	
	
	
	
	
	✔
	✔
	✔
	
	
	
	✔
	
	✔
	

	
2
	Disciplinary knowledge
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	3
	Communication skills
	✔
	✔
	
	
	
	
	✔
	✔
	✔
	
	
	
	✔
	✔
	✔
	

	4
	Critical thinking
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	5
	Problem Solving
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	6
	Analytical Reasoning
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	7
	Research related
Skills
	
✔
	✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔

	
8
	Cooperation/ Teamwork
	✔
	✔
	
	
	
	✔
	✔
	✔
	✔
	
	
	
	✔
	✔
	✔
	✔

	9
	Scientific Reasoning
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	10
	Reflective Thinking
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	
11
	Information/Digita l Literacy
	✔
	✔
	✔
	
✔
	✔
	✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	✔
	✔
	
✔
	
✔

	
12
	Self-directed
Learning
	✔
	✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔






	


13
	Moral and Ethical Awareness/Reason ing
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	
14
	Leadership Readiness/Qualitie s
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	
15
	
Lifelong learning
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	
16
	Professional Skills
	✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	17
	Application Skills
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	
18
	Experiential
Learning
	✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔

	19
	Employability
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	
20
	Decision Making
Skills
	✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔



Legend: DSE- 7.8: Social Media Marketing; DSE- 7.9: Marketing Research; DSE- 7.10: International Taxation; DSE- 7.11: Corporate Tax Planning; DSE- 7.12: Personal Tax Planning and Tax Management; DSE- 7.13: Business Research Methods; DSE- 8.1:Technology in HR; DSE- 8.2: Event Management; DSE- 8.3: Business Ethics and Human Values; DSE- 8.4: Financial Risk Management; DSE- 8.5: Behavioural Finance; DSE- 8.6: Mergers, Acquisitions and Corporate Restructuring; DSE- 8.7: Retail Management; DSE- 8.8: Distribution and Logistics Management; DSE- 8.9: Rural Marketing; DSE- 8.10: Advanced Business Research.


9. [bookmark: _bookmark24]Programme Outcomes for Skills Enhancement Course (SEC) (a)


	S.
No
.
	
Programme Outcomes
	SEC
-
1.1
	SEC
-
1.2
	SEC
-
1.3
	SEC
-
1.4
	SEC
-
1.5
	SEC
-
2.1
	SEC
-
2.2
	SEC
-
2.3
	SE C-
3.1

	1
	Values for life and character building
	✔
	✔
	
	
	✔
	
	
	✔
	✔

	2
	Disciplinary knowledge
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	3
	Communication skills
	✔
	✔
	✔
	✔
	✔
	✔
	
	✔
	✔

	4
	Critical thinking
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔






	5
	Problem Solving
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	6
	Analytical Reasoning
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	7
	Research related skills
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	8
	Cooperation/Teamwork
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	9
	Scientific Reasoning
	✔
	✔
	✔
	
	✔
	✔
	✔
	✔
	✔

	10
	Reflective Thinking
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	11
	Information/Digital Literacy
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	12
	Self-directed Learning
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	13
	Moral and Ethical Awareness/Reasoning
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	14
	Leadership Readiness/Qualities
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	15
	Lifelong learning
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	16
	Professional Skills
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	17
	Application Skills
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	18
	Experiential Learning
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	19
	Employability
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	20
	Decision Making Skills
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔



Legend: SEC- 1.1: Business Organisation; SEC- 1.2: Personality Development; SEC- 1.3: Finance for Everyone; SEC- 1.4: Fundamentals of Marketing; SEC- 1.5: Business Communication; SEC- 2.1: Competency Mapping; SEC- 2.2: Personal Financial Planning; SEC-2.3: Personal Selling; SEC- 3.1: Team Building.

10. [bookmark: _bookmark25]Programme Outcomes for Skills Enhancement Course (SEC) (b)


	S.
No
.
	
Programme Outcomes
	SE C-
3.2
	SE C-
3.3
	SE C-
4.1
	SE C-
4.2
	SE C-
4.3
	SE C-
4.4
	SE C-
5.1
	SE C-
5.2
	SE C-
5.3

	1
	Values for life and character building
	
	
	✔
	
	
	✔
	✔
	
	

	2
	Disciplinary knowledge
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	3
	Communication skills
	✔
	✔
	✔
	
	✔
	✔
	✔
	✔
	✔






	4
	Critical thinking
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	5
	Problem Solving
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	6
	Analytical Reasoning
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	7
	Research related skills
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	8
	Cooperation/Teamwork
	
	
	✔
	✔
	
	✔
	✔
	✔
	✔

	9
	Scientific Reasoning
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	10
	Reflective Thinking
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	11
	Information/Digital Literacy
	✔
	✔
	✔
	✔
	✔
	✔
	
	✔
	✔

	12
	Self-directed Learning
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	13
	Moral and Ethical Awareness/Reasoning
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	14
	Leadership Readiness/Qualities
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	15
	Lifelong learning
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	16
	Professional Skills
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	17
	Application Skills
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	18
	Experiential Learning
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	19
	Employability
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	20
	Decision Making Skills
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔



Legend: SEC- 3.2: E-Commerce; SEC- 3.3: Advanced Spread Sheet Applications in Business; SEC- 4.1: Leadership and Team Development; SEC- 4.2: Data Visualisation; SEC- 4.3: Marketing of Financial Services; SEC- 4.4: Cyber Crime and Laws; SEC- 5.1: Emotional Intelligence; SEC- 5.2: Customer Relationship Management; SEC- 5.3: Social Media Analytics.


11. [bookmark: _bookmark26]Programme Outcomes for Skills Enhancement Course (SEC) (c)


	S.
No
.
	
Programme Outcomes
	SE C
-5.4
	SE C
-5.5
	SE C
-6.1
	SE C
-6.2
	SE C
-6.3
	SE C
-6.4
	SE C
-6.5
	SE C
-6.6
	SE C
-6.7

	1
	Values for life and character building
	
	
	✔
	
	✔
	
	
	
	






	2
	Disciplinary knowledge
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	3
	Communication skills
	✔
	
	✔
	
	✔
	✔
	✔
	✔
	✔

	4
	Critical thinking
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	5
	Problem Solving
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	6
	Analytical Reasoning
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	7
	Research related skills
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	8
	Cooperation/Teamwork
	
	✔
	✔
	
	✔
	
	✔
	✔
	✔

	9
	Scientific Reasoning
	
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	10
	Reflective Thinking
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	11
	Information/Digital Literacy
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	12
	Self-directed Learning
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	13
	Moral and Ethical Awareness/Reasoning
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	14
	Leadership Readiness/Qualities
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	15
	Lifelong learning
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	16
	Professional Skills
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	17
	Application Skills
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	18
	Experiential Learning
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	19
	Employability
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	20
	Decision Making Skills
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔



Legend: SEC- 5.4: EXIM Procedures and Documentation; SEC- 5.5: Investing in Stock Markets; SEC- 6.1:HR Analytics; SEC- 6.2: Applications of Econometrics in Finance; SEC- 6.3: Digital Marketing; SEC- 6.4: Artificial Intelligence in Business; SEC- 6.5: International Trade Logistics; SEC- 6.6: Forensic Accounting and Fraud Detection; SEC- 6.7: E-Filing of Returns.

UGCF- 2022 BASED
ON NEP- 2020 B.COM. (HONS.) STRUCTURE

[bookmark: _bookmark28]SEMESTER- I
 (
DISCIPLINE
 
SPECIFIC
 
CORE
 
COURSE
 
-1
 
(DSC-1)
 
–:
 
Management
 
Principles
 
and
)


CREDIT DISTRIBUTION, ELIGIBILITY AND PRE-REQUISITES OF THE COURSE



	Course title & Code
	Credits
	Credit distribution of the course
	Eligibility criteria
	Pre- requisite of the course
(if any)

	
	
	Lecture
	Tutorial
	Practical/
Practice
	
	

	Management Principles and Applications
	4
	3
	1
	0
	Pass	in XII
	NIL

	
BCH: DSC- 1.1
	
	
	
	
	
	





Learning Objectives


The course aims to familiarize the learner with extant and emerging management theories and practices for reflective and holistic thinking on management principles and practices.


Learning outcomes


The Learning Outcomes of this course are as follows:


1. describe	the	various	levels	of	management	and	applicability	of management principles.
2. evaluate a company‘s competitive landscape as per Porter‘s Five-force model.
3. demonstrate various types of authority, delegation and decentralization in authority
4. demonstrate various types of leadership styles and identify the motivation techniques used by leaders.
5. discuss the impact of emerging issues in management.



Course Contents:

	
Unit
	Unit wise weightage of marks (in
%)
	C&K*
	A&A**

	Unit 1: Introduction
	15
	√
	√

	Unit 2: Planning
	25
	√
	√

	Unit 3: Organising
	20
	√
	√

	Unit 4: Directing and Controlling
	25
	√
	√

	Unit	5:	Salient	Developments	and Contemporary Issues in Management
	15
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application


SYLLABUS OF DSC-1





 (
DISCIPLINE SPECIFIC
 
CORE
 
COURSE
 
–
 
2
 
(DSC-2):
 
Business
 
Laws
)
Credit distribution, Eligibility and Prerequisites of the Course



	Course title	& Code
	Credits
	Credit distribution of the course
	Eligibility criteria
	Pre- requisite of	the
course
(if any)

	
	
	Lecture
	Tutorial
	Practical/ Practice
	
	

	Business
	4
	3
	1
	0
	Pass	in
	NIL

	Laws
	
	
	
	
	XII
	

	BCH:
	
	
	
	
	
	

	DSC- 1.2
	
	
	
	
	
	





Learning Objectives


To impart basic knowledge of the important business laws relevant for the inception and conduct of general and business activities with relevant case laws.


Learning outcomes


The Learning Outcomes of this course are as follows:


1. examine basic aspects of contracts vis-a-vis agreements and subsequently enter into valid business propositions.
2. describe various modes of discharge of contract and remedies available in case of a breach.
3. recognize and differentiate between the special contracts.
4. analyse the rights and obligations under the Sale of Goods Act.
5. apply skills to form and manage entrepreneurial ventures as LLP.
Course Contents:

	
Unit
	Unit wise weightage of marks (in
%)
	C&K*
	A&A**




	Unit 1: Introduction
	15
	√
	√

	Unit 2: Planning
	25
	√
	√

	Unit 3: Organising
	20
	√
	√

	Unit 4: Directing and Controlling
	25
	√
	√

	Unit	5:	Salient	Developments	and Contemporary Issues in Management
	15
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application


 (
DISCIPLINE
 
SPECIFIC
 
CORE
 
COURSE–
 
3
 
(DSC-3):
 
Financial
 
Accounting
)
Credit distribution, Eligibility and Pre-requisites of the Course



	Course title & Code
	Credits
	Credit distribution of the course
	Eligibility criteria
	Pre- requisite of	the course (if any)

	
	
	Lecture
	Tutorial
	Practical/
Practice
	
	

	Financial
	4
	2
	1
	1
	Pass	in
	NIL

	Accounting
	
	
	
	
	XII
	

	
BCH:	DSC-
	
	
	
	
	
	

	1.3
	
	
	
	
	
	





Learning Objectives


The course aims to help learners to acquire conceptual knowledge of financial accounting, to impart skills for recording various kinds of business transactions and to prepare financial statements.


Learning outcomes
The Learning Outcomes of this course are as follows:


1. apply the generally accepted accounting principles while recording transactions and preparing financial statements.
2. demonstrate the accounting process under a computerised accounting system.
3. measure business income applying relevant accounting standards.
4. evaluate the impact of depreciation and inventories on Business Income.
5. prepare the Financial Statements of sole proprietor firms and Not-For-Profit Organisations.
6. prepare the accounts for Inland Branches, Departments and Leases.

Course Contents:

	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Conceptual Framework and Accounting Process
	15
	√
	√

	Unit 2: Business Income, Accounting for Property, Plant and Equipment, and Valuation of Inventory
	20
	√
	√

	Unit 3: Financial Statements of Sole Proprietorship and Not-for-Profit Organisations
	20
	√
	√

	Unit	4:	Accounting	for	Inland Branches, Departments and Leases
	25
	√
	√

	Unit	5:	computerised	Accounting Systems
	20
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application

 (
COMMON
 
POOL
 
OF
 
GENERIC
 
ELECTIVES
 
(GE)
 
COURSES
)
 (
GENERIC
 
ELECTIVES
 
(GE-1):
 
BUSINESS
 
ORGANISATION
)

Credit distribution, Eligibility and Pre-requisites of the Course



	Course	title & Code
	Credits
	Credit distribution of the course
	Eligibility criteria
	Pre- requisite of	the course
	Department offering the course

	
	
	Lecture
	Tutorial
	Practical/
Practice
	
	
	

	Business Organisation
BCH: GE- 1.1
	4
	3
	1
	0
	Pass	in XII
	NIL
	Commerce



Learning Objectives


The course aims to familiarize the students with the forms of business organisation and contemporary issues.


Learning outcomes


The Learning Outcomes of this course are as follows:
1. examine the dynamics of the most suitable form of business organisation in different situations.
2. evaluate the various elements affecting the business environment.
3. analyse business models for different organisations.
4. record and report emerging issues and challenges of business organisations.
5. evaluate changes in the working pattern of modern organisations

 (
GENERIC
 
ELECTIVES
 
(GE-2:
 
FINANCE FOR
 
EVERYONE
)
Credit distribution, Eligibility and Pre-requisites of the Course



	Course title	& Code
	Credits
	Credit distribution of the course
	Eligibility criteria
	Pre- requisite of the course

	
	
	Lecture
	Tutorial
	Practical/
Practice
	
	

	Finance
for Everyone
	
	
	
	
	Pass	in XII
	NIL

	BCH: GE- 1.2
	4
	2
	1
	1
	
	



Learning Objectives


The course aims to offer an integrated approach to the understanding of concepts and applications of financial planning.

Learning outcomes

The Learning Outcomes of this course are as follows:
1. explain the importance of financial literacy and the institutions providing financial services.
2. prepare a financial plan, and budget and manage personal finances.
3. avail and manage services offered by banks.
4. avail and manage services offered by post offices.
5. plan for life insurance and property insurance.
6. choose instruments for investment in shares.

 (
GENERIC
 
ELECTIVES
 
(GE-3)
 
Marketing
 
for
 
Beginners
)
Credit distribution, Eligibility and Pre-requisites of the Course



	Course title	& Code
	Credits
	Credit distribution of the course
	Eligibility criteria
	Pre- requisite of	the
course

	
	
	Lecture
	Tutorial
	Practical/
Practice
	
	

	Marketing for Beginners
	
	
	
	
	Pass	in XII
	NIL

	
	4
	3
	1
	0
	
	

	BCH: GE- 1.3
	
	
	
	
	
	



Learning Objectives

The structure of this course is to provide a basic understanding of concepts, principles, tools and techniques of marketing and to provide knowledge about various developments in the marketing scenario in India.

Learning outcomes

The Learning Outcomes of this course are as follows:
1. evaluate the companies following societal marketing concepts and along with their social initiatives.
2. judge the segmentation of a product, service, event, or organisation of companies.
3. analyse the process of value creation through marketing decisions involving product, pricing and distribution.
4. compare the pricing strategies of various companies.
5. explain marketing decisions involving product promotion and acquire knowledge about the various developments in the marketing area.



 (
GENERIC
 
ELECTIVES
 
(GE-
 
4)
 
Accounting
 
for
 
Everyone
)

Credit distribution, Eligibility and Pre-requisites of the Course



	Course
title	&
Code
	Credits
	Credit distribution of the course
	Eligibility criteria
	Pre- requisite of	the
course

	
	
	Lecture
	Tutorial
	Practical/
Practice
	
	

	Accounting for Everyone
	
	
	
	
	Pass	in XII
	NIL

	
	4
	2
	1
	1
	
	

	BCH: GE- 1.3
	
	
	
	
	
	



Learning Objectives


Objective: The course aims to help learners coming from non-commerce backgrounds acquire basic knowledge of financial accounting and to impart preliminary skills for recording various kinds of financial transactions and preparing financial statements.


Learning outcomes


The Learning Outcomes of this course are as follows:
1. Analyze various terms used in accounting;
2. Make accounting entries and prepare cash books and other accounts necessary while running a business;
3. Prepare profit and loss account and balance sheet;
4. Prepare accounts based on accounting software;
5. Analyze information from the company's annual report.

 (
GENERIC
 
ELECTIVES
 
(GE-
 
5)
 
COMPUTER APPLICATIONS
 
IN
 
BUSINESS
)




Credit distribution, Eligibility and Pre-requisites of the Course



	Course title & Code
	Credits
	Credit distribution of the course
	Eligibility criteria
	Pre- requisite of	the
course

	
	
	Lecture
	Tutorial
	Practical/
Practice
	
	

	Computer Applications
in Business
	
	
	
	
	Pass	in XII
	NIL

	BCH: GE- 1.5
	4
	1
	0
	3
	
	



Learning Objectives


This paper aims to impart computer knowledge that will enable them the ability to handle and analyse data for decision making and present it to the person concerned in the form of presentations and/or reports in the fast-moving business world.

Learning outcomes
The Learning Outcomes of this course are as follows:
1. describe the various concepts and terminologies used in computing, computer networks and the internet.
2. examine document creation for report making and communication.
3. identify and make good presentations.
4. analyse various computations using various functions in the area of accounting and finance and represent the business data using suitable charts. s/he should also be able to manipulate and analyse the business data for a better understanding of the business environment and decision-making.
5. 	identify the spreadsheet knowledge acquired through this paper in solving real- life problems that help in decision making.
Course Contents:

	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Introduction
	25
	√
	√

	Unit 2: Word Processing
	20
	√
	√

	Unit 3: Preparing presentation
	10
	√
	√

	Unit 4: Spreadsheet basics
	20
	√
	√

	Unit 5: Spreadsheet projects
	25
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application


 (
GENERIC
 
ELECTIVES
 
(GE-
 
6)
 
Bhartiya
 
Gyan
 
Parampara
 (Indian
 
Knowledge
)


Credit distribution, Eligibility and Pre-requisites of the Course



	Course title	&
Code
	Credits
	Credit distribution of the course
	Eligibility criteria
	Pre- requisite of	the
course

	
	
	Lecture
	Tutorial
	Practical/
Practice
	
	

	Bhartiya Gyan Parampara (Indian Knowledge System)
	




4
	




3
	




1
	




0
	Pass	in XII
	NIL

	
BCH: GE- 1.6
	
	
	
	
	
	



Learning Objectives


The course aims to familiarize the students with the astonishing breadth and depth of the Indian scientific and knowledge tradition.
Learning outcomes


The Learning Outcomes of this course are as follows:


1. apportion the experience of the Gurukul system of education Indian culture
2. explain the concept of oneness (Ekatma Bhav).
3. use meditation on Panchkoshas and Chakras for enhancing productivity.
4. apply the management principles from the epics and compare them with the policies and schemes of the Government of India.

Course Contents:



	
Unit
	Unit wise weightage of marks (in
%)
	C&K*
	A&A**

	Unit 1: Bhartiya Gyan Parampara (Indian Knowledge System) – An Overview
	25
	√
	√

	Unit 2: Knowledge: Framework and Classification
	25
	√
	√

	Unit 3: Health, Wellness and Psychology
	25
	√
	√

	Unit 4: Governance and Public dministration
	25
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application

 (
GENERIC
 
ELECTIVES
 
(GE-
 
6)
 
Basic Personal Taxation
)
Credit distribution, Eligibility and Pre-requisites of the Course



	Course title	&
Code
	Credits
	Credit distribution of the course
	Eligibility criteria
	Pre- requisite of	the
course

	
	
	Lecture
	Tutorial
	Practical/
Practice
	
	

	Basic Personal Taxation
	
	
	
	
	Pass	in XII
	NIL

	
	4
	3
	1
	0
	
	

	BCH: GE- 1.7
	
	
	
	
	
	




Learning Objectives

To provide basic knowledge and equip students with the application of principles and provisions of the Income-tax Act, 1961 applicable to individuals and the relevant Rules; and to enable the students to apply them to real-world situations.


Learning outcomes


The Learning Outcomes of this course are as follows:


1. analyse the basic concepts of income tax and determine the residential status of different persons;
2. compute income under the heads ‗salaries‘ and ‗income from house
property;
3. compute income under the heads ‗Profits and gains of business or profession‘ and ‗capital gains‘;
4. compute income under the head ‗income from other sources‘ and understand the provisions relating to income of other persons included in assessee‘s total income; and
5. analyse various deductions and computation of total income and tax liability of individuals.

Course Contents:

	Units
	Unit wise weightage of marks (in %)
	C & K*
	A & A*

	Unit 1: Introduction
	20
	√
	√

	Unit 2: Computation of Income –
1
	26
	√
	√

	Unit 3: Computation of Income – 2
	27
	√
	√

	Unit 4 Computation of Income -3
	27
	√
	√



Business Organisation BCH: SEC- 1.1
Objective: The course aims to familiarize the students with the forms of business organisation and contemporary issues.
Learning Outcomes: After completion of the course, learners will be able to:
1. examine the dynamics of the most suitable form of business organisations in different situations.
2. evaluate the various elements affecting the business environment.
3. analyse business models for different organisations.
4. record and report emerging issues and challenges of business organisations.
5. defend changes in the working pattern of modern organisations.

Course Contents:

	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Introduction
	15
	√
	√

	Unit 2: Business Enterprises
	25
	√
	√

	Unit 3: Business Environment
	20
	√
	√

	Unit 4: Entrepreneurship: Founding the Business
	25
	√
	√

	Unit 5: Contemporary Issues of Business Organisations
	15
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application

Personality Development BCH: SEC- 1.2
Objective: The course aims to provide in-depth information about personalities. It will help the learner gain a better understanding about those around.

Learning Outcomes: After completion of the course, learners will be able to:
1. gather a detailed understanding about personality development, personality traits, types etc.
2. learn their personality better and understand the stages of personality development and enhance their self-esteem.
3. apprehend methods and ways to improve one‘s interpersonal relationship with those around them for better growth and opportunities.
4. explain attitudes better and learn about negative and positive attitudes.
5. learn about various skills for employability to enhance personality.

Course Contents:

	

Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Introduction to Personality Development:
	20
	√
	√

	Unit 2: Self-Esteem
	20
	√
	√

	Unit 3: Interpersonal Relationships
	15
	√
	√

	Unit 4: Attitude Development
	20
	√
	√

	Unit 5: Employability & Developing Personality
	25
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application





Finance For Everyone BCH: SEC- 1.3

Objective: The course aims to offer an integrated approach to the understanding of concepts and applications of financial planning.

Learning Outcomes: After completion of the course, learners will be able to:
1. understand the importance of financial literacy and the institutions providing financial services.
2. prepare a financial plan, budget and manage personal finances.
3. open, avail and manage services offered by banks.
4. open, avail and manage services offered by post offices.
5. plan for life insurance and property insurance.
6. choose instruments for investment in shares.

Course Contents:
	
Unit
	Unit wise weightage of marks (in
%)
	C&K*
	A&A**

	Unit 1: Introduction, Financial Planning and Budgeting
	20
	√
	√

	Unit 2: Banking Services
	20
	√
	√

	Unit 3: Financial Services from India Post Office
	20
	√
	√

	Unit 4: Insurance Services
	20
	√
	√

	Unit 5: Stock Markets – Some Basic Concepts
	20
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application


Fundamentals of Marketing BCH: SEC- 1.4

Objective: The course aims to equip and develop marketing skills in learners through knowledge of concepts, tools and techniques of marketing to create a marketing mix for a product.
Learning Outcomes: After completion of the course, learners will be able to:
1. analyse the marketing mix strategy of various products.
2. formulate marketing mix for a product ensuring integration and synchronisation
of all 4 P‘s.
3. examine the concept of segmentation, targeting and positioning.
4. learn about the marketing decisions related to product, price, promotion and distribution.
5. compare the pricing strategy of new products launched.
6. prepare a report on channels of distribution used for several products.

Course Contents:

	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Introduction to Marketing
	40
	√
	√

	Unit 2: Product and Pricing Decisions
	30
	√
	√

	Unit 3: Distribution and Promotion Decisions
	30
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application

Business Communication BCH: SEC- 1.5
Objective: The course aims to train students to enhance written as well as oral communication in the corporate world. This course will help students in understanding the principles and techniques of business communication. Also, to understand the use of electronic media for communication.
Learning Outcomes: After completion of the course, learners will be able to:
1. explain the need for communication in management.
2. appreciate the need of effective writing for communication.
3. demonstrate the skill of effective report writing and summarizing annual reports.
4. analyse business correspondence and e-correspondence.
5. appreciate oral presentations.
Course Contents:

	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Introduction to the essentials of Business communication
	30
	√
	√

	Unit 2: Effective writing
	10
	√
	√

	Unit 3: Report writing
	20
	√
	√

	Unit 4: Business correspondence and E-Correspondence
	20
	√
	√

	Unit 5: Spoken English and oral presentation
	20
	√
	√



SEMESTER- II
Corporate Accounting BCH: DSC- 2.1

Objective: The course aims to help learners to acquire conceptual knowledge of corporate accounting systems and to learn the techniques of preparing the financial statements of companies.

Learning Outcomes: After completion of the course, learners will be able to understand:

1. examine the matters related to issues of share capital, debentures, bonus shares, redemption of preference shares and debentures of a company.
2. examine the annual reports of business organisations to find out whether applicable accounting standards (AS and Ind AS) are complied with or not.
3. prepare a report on amalgamation of companies from news articles.
4. the preparation of financial statements of companies manually as well as using online software.
5. analyse the voluntary and mandatory information contained in the financial statements.

Course Contents:
	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Accounting for Share Capital & Debentures
	15
	√
	√

	Unit	2:	Preparation	of	Financial Statements
	25
	√
	√

	Unit 3: Valuation of Intangible Assets and Shares
	20
	√
	√

	Unit 4: Amalgamation and Internal Reconstruction of Companies
	20
	√
	√

	Unit 5: Corporate Financial Reporting
	20
	√
	√


Note: Weightage to the various units of the syllabus has been assigned in terms of the range of marks in accordance with their relative significance in the syllabus and practical utility.
*C&K- Comprehension & Knowledge
**A&A – Analysis & Application



Company Law BCH: DSC- 2.2
Objective: The course aims to develop and comprehend business and its processes in accordance with the provisions of the Companies Act, 2013 while analysing case laws.

Learning Outcomes: After completion of the course, learners will be able to:
1. analyse the regulatory aspects and the broader procedural aspects involved in different types of companies covering the Companies Act, 2013 and Rules.
2. recognize the basic legal documents and their usage essential for formation of a company.
3. analyse the process and documents required for raising capital for the company.
4. evaluate the process of company meetings and corporate decision making.
5. know the framework of dividend distribution and develop understanding of the winding up process including Insolvency Resolution.

Course Contents:

	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Introduction
	20
	√
	√

	Unit 2: Formation and Incorporation Documents
	20
	√
	√

	Unit 3: Share Capital
	20
	√
	√

	Unit 4: Management and Meetings
	20
	√
	√

	Unit 5: Dividends, Audit and Winding up
	20
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application

Human Resource Management BCH: DSC- 2.3


Objective: The course aims to acquaint the learners with the techniques and principles to manage human resources of an organisation for better performance and workplace environment.

Learning Outcomes: After the completion of the course, the learners will be able to:

1. demonstrate necessary skills to design an HR policy that improves the work environment.
2. analyse job requirements and prepare a Human Resource Plan;
3. match the skills with the job requirement and preparation of report on job analysis;
4. organize an onboarding programme in an organisation;
5. describe and apply the use of different kinds of training and development strategies in real life situations;
6. organize counselling sessions for employees for better psychological health;
7. create incentive schemes for diverse job roles to enhance satisfaction and improve retention of employees;
8. design HR policies for employee engagement and experience; grievance redressal, employee health, safety, welfare, and social security, for employees to attain stress-free work life balance.

Course Contents:

	
Unit
	
Unit wise weightage of marks (in %)
	
C&K*
	
A&A**

	
Unit 1: Introduction to Human Resource Management
	
20
	
√
	
√

	
Unit 2: Procurement of Human Resource
	
20
	
√
	
√

	
Unit 3: Upgrading Employees: Training and Development
	
20
	
√
	
√





	
Unit 4: Performance Appraisal and Compensation Management
	
20
	
√
	
√

	
Unit 5: Employee Maintenance, Engagement and Emerging Horizons
	
20
	
√
	
√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application

Competency Mapping BCH: SEC- 2.1
Objective: The course aims to give input regarding competency aspect of human resource management and also integrates competency of an employee with the human resource practices.

Learning Outcomes: After completion of the course, learners will be able to:
1. analyse various basics concepts of Competency.
2. understand the framework for Competency Management.
3. experience the process of designing a Competency Model.
4. interpret the concept of Concept Mapping.
5. integrate Competency Mapping to various HR applications.
Course Contents:

	
Unit
	Unit wise weightage of marks (in %)
	
C&K*
	
A&A**

	Unit 1: Introduction to the concept of Competency
	20
	√
	√

	Unit 2: Framework of Competency Management
	15
	√
	√

	Unit 3: Designing Competency Models
	25
	√
	√

	Unit 4: Competency Mapping
	25
	√
	√

	Unit 5: Application/Scope of Competency Mapping
	15
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application




Personal Financial Planning

BCH: SEC- 2.2


Objective: The course aims to familiarize learners with different aspects of personal financial planning like savings, investment, taxation, insurance, and retirement planning and to develop the necessary knowledge and skills for effective financial planning.

Learning Outcomes: After completion of the course, learners will be able to:
1. understand the meaning and appreciate the relevance of financial planning.
2. understand the concept of investment planning and its methods.
3. examine the scope and ways of personal tax planning.
4. analyse insurance planning and its relevance.
5. develop insight into retirement planning and its relevance.

Course Contents:
	
Unit
	Unit wise weightage of marks (in
%)
	C&K*
	A&A**

	Unit 1: Introduction to Financial Planning
	20
	√
	√

	Unit 2: Investment Planning
	20
	√
	√

	Unit 3: Personal Tax Planning
	20
	√
	√

	Unit 4: Insurance Planning
	20
	√
	√

	Unit 5: Retirement Benefits Planning
	20
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application

Personal Selling BCH: SEC- 2.3
Objective: The course aims to familiarize the students with the concept and process of personal selling
Learning Outcomes: After completion of the course, learners will be able to:
1. describe the theoretical and practical aspect of personal selling.
2. demonstrate the sales presentations.
3. develop and execute the selling skills in different situations.
4. build the ability and confidence to face customer grievances and objections.


Course Contents:

	

Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Introduction to Personal Selling
	25
	√
	√

	Unit 2: Buying motives and theories of selling
	25
	√
	√

	Unit 3: Selling Process and Sales Report
	35
	√
	√

	Unit 4: Career in Personal Selling
	15
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application

Communication in Management BCH: GE- 2.1
Objective: The course aims to train students to enhance written as well as oral communication in management. This course will help students in understanding the principles and techniques of communication. Also, to understand the use of electronic media for communication.
Learning Outcomes: After completion of the course, learners will be able to:
1. analyse the need of communication in management.
2. interpret the need for effective listening.
3. understand the basics of written and spoken communication.
4. demonstrate the role of group discussion and interviews.
5. summarise business reports and proposals.
Course Contents:

	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Introduction to Communications
	20
	√
	√

	Unit 2: Listening
	20
	√
	√

	Unit 3: Spoken communication
	20
	√
	√

	Unit 4: Group Discussion
	20
	√
	√

	Unit 5: Meetings
	20
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application



Financial Management For Beginners BCH: GE- 2.2

Objective: The course aims to familiarize the students with the basic concepts of financial management.

Learning Outcomes: After completion of the course, learners will be able to:
1. understand the overview of finance, the concept of time value of money and risk & return.
2. learn financial analysis with the aid of various financial statements & analyse the capital budgeting process and techniques.
3. analyse the cost of capital, capital structure and leverage.
4. examine dividend & working capital dividend decisions.
5. perform valuation of securities.

Course Contents:


	
Unit
	Unit wise weightage of marks (in
%)
	C&K*
	A&A**

	Unit 1: Introduction
	20
	√
	√

	Unit 2: Financial Analysis & Capital Budgeting
	20
	√
	√

	Unit 3: Cost of Capital & Capital Structure
	20
	√
	√

	Unit 4: Dividend Decisions & Working Capital
	20
	√
	√

	Unit 5: Valuation of Securities
	20
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application

Sales Promotion BCH: GE- 2.3
Objective: The course aims to familiarize the students with the basics of Sales Promotion and its importance in marketing.
Learning Outcomes: After completion of the course, learners will be able to:
1. develop a sales promotion campaign.
2. design different tools for sales campaign
3. analyse the need of a particular tool.
4. examine the public relation management.
5. contribute positively in business.
Course Contents:

	

Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Introduction to Sales Promotion
	25
	√
	√

	Unit 2: Types of Sales Promotion
	15
	√
	√

	Unit 3: Major tools of Sales Promotion
	25
	√
	√

	Unit 4: Developing Sales Promotion Program
	25
	√
	√

	Unit 5: Ethical and Legal aspect of Sales Promotion
	10
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application
Computerised Accounting System BCH: GE- 2.4
Objective: This course aims to impart the skills needed for recording business transactions and producing final accounts by a non-commerce student using computerised accounting software.
Learning Outcomes: After completion of the course, learners will be able to:
1. understand manual and computerised accounting system environments.
2. create a structure of a computerised accounting system for a business firm.
3. record day to day business transactions in Computerised Accounting System
4. make necessary adjustments for Goods and Service Tax (GST) while recording business transactions
5. generate various accounting reports for analysis and decision making
Course Contents:

	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Introduction to accounting
	10
	√
	√

	Unit 2: Recording of business transactions and preparation of financial statements
	25
	√
	√

	Unit 3: Computerised accounting system
	10
	√
	√

	Unit 4: Creating masters and voucher entry
	40
	√
	√

	Unit 5: Taxation and generating reports
	15
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application

SEMESTER- III


Business Mathematics BCH: DSC- 3.1

Objective: The course aims to familiarize the learners with the basic mathematical tools with special emphasis on applications to business and economic situations.


Learning Outcomes: After completion of the course, learners will be able to:
1. analyse how matrices are used as mathematical tools in representing a system of equations.
2. explain differential calculus to solve simple business problems.
3. evaluate business problems involving complex linear relationships between decision variables and their determining factors.
4. explain mathematical formulation and solution of problems related to finance including different methods of interest calculation, future and present value of money.
5. develop programming for business problems involving constrained optimisation.

Course Contents:

	

Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Matrices and Determinants
	20
	√
	√

	Unit 2: Basic Calculus
	15
	√
	√

	Unit 3: Advanced Calculus
	25
	√
	√

	Unit 4: Mathematics of Finance
	20
	√
	√

	Unit 5: Linear Programming
	20
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application
Financial Management BCH: DSC- 3.2

Objective: The course aims to enable students to acquire knowledge of principles and practice of financial management.
Learning Outcomes: After completion of the course, learners will be able to:
1. analyse the conceptual framework of financial management and will have an insight into the concept of time value of money and risk and return.
2. analyse the capital budgeting process and demonstrate decision making abilities using different techniques of capital budgeting.
3. compute the cost of capital; critically analyse and understand different capital structure theories and factors affecting capital structure decision of a firm.
4. 	analyse and understand different theories of dividend and factors affecting dividend policy.
5. examine the concept of working capital and estimate working capital requirements of a firm; critically examine and decide optimum credit policy for a firm.

Course Contents:

	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Financial Management: An Overview
	10
	√
	√

	Unit 2: Capital Budgeting Decision
	25
	√
	√

	Unit 3: Cost of Capital and Financing Decision
	30
	√
	√

	Unit 4: Dividend Decision
	15
	√
	√

	Unit 5: Working Capital Decision
	20
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application

Principles Of Marketing BCH: DSC- 3.3

Objective: The objective of this course is to provide basic knowledge of concepts, principles, tools and techniques of marketing and to provide knowledge about various developments in the marketing.

Learning Outcomes: After completing the course, learners will be able to:
1. develop understanding of basic concepts of marketing, marketing philosophies and environmental conditions affecting marketing decisions of a firm.
2. explore the dynamics of consumer Behaviour and process of market selection through STP.
3. analyse the process of value creation through marketing decisions involving product development.
4. analyse the process of value creation through marketing decisions involving product pricing and its distribution.
5. analyse the process of value creation through marketing decisions involving product promotion and also to equip them with the knowledge of various developments in marketing area that may govern marketing decisions of a firm.

Course Contents:


	Unit
	Unit Wise Weightage of Marks (in %)
	C&K*
	A & A**

	Unit 1: Introduction to Marketing and Marketing Environment
	20
	√
	√

	Unit 2: Consumer Behaviour and Market Selection
	20
	√
	√

	Unit 3: Product Decisions and New Product Development
	20
	√
	√

	Unit 4: Pricing Decisions and Distribution Decisions
	20
	√
	√

	Unit 5: Promotion Decisions and
	20
	√
	√





	Developments in Marketing
	
	
	


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application
Organisational Behaviour BCH: DSE- 3.1
Objective: The course aims to develop an in-depth understanding of the concept of
organisational behaviour and its relevance in modern organisations. It also aims to expand the knowledge about the complexities of human behaviour, competitiveness, and interpersonal group dynamics.
Learning Outcomes: After completion of the course, learners will be able to:
1. demonstrate understanding of the basic concepts of organisational behaviour and their applicability in contemporary organisations.
2. analyse the various means of managing people at the workplace.
3. interpret the complex nature of human behaviour and group dynamics.
4. critically evaluate leadership styles and strategies.
5. summarise the ways to build supportive organisational culture.

Course Contents:

	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Introduction
	15
	√
	

	Unit 2: Individual Behaviour
	20
	√
	√

	Unit 3: Communication and Motivation
	25
	√
	√

	Unit 4: Group Behaviour and Leadership
	25
	√
	√

	Unit 5: Dynamics of Organisational Behaviour
	15
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application

Financial Markets and Institutions BCH: DSE- 3.2


Objective: The course aims to provide students an overview of the financial system to help them understand the role of financial institutions and the financial markets.
Learning Outcomes: After completion of the course, learners will be able to:
1. describe the meaning, components and functions of a financial system.
2. interpret different financial systems and describe how they operate.
3. analyse theoretical concepts underlying money and capital markets.
4. describe the evolution of the Indian financial system.
5. assess information related to financial markets and institutions in a global context with special emphasis on financial stability.
Course Contents:

	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Introduction
	15
	√
	√

	Unit 2: Financial Markets I: Money Markets
	20
	√
	√

	Unit 3: Financial Markets II: Capital Markets
	20
	√
	√

	Unit 4: Financial Institutions
	25
	√
	√

	Unit 5: Financial Stability
	20
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application
Brand Management BCH: DSE- 3.3

Objective: The course aims to make students aware of brands, their evolution, extensions, brand Management strategies and its practical implications for business. The course shall focus on developing skills to devise strategies for brand positioning and equity in the market.
Learning Outcomes: After completion of the course, learners will be able to:
1. comprehend the conceptual framework of brands
2. analyse various strategies of popular brands
3. describe the brand extensions
4. explore the life cycle of a brand
5. apply brand management strategies to real life products.


Course Contents:

	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Introduction
	20
	√
	√

	Unit 2: Brand Positioning
	20
	√
	√

	Unit 3: Designing Marketing Program
	25
	√
	√

	Unit 4: Brand Equity
	25
	√
	√

	Unit 5: Recent Issues In Branding
	10
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application


Financial Reporting Analysis & Valuation BCH: DSE- 3.4

Objective: The course aims to help the learners to understand, analyse and interpret the basic framework of financial reporting and information incorporated in the corporate annual reports.
Learning Outcomes: After completion of the course, learners will be able to:
1. analyse and interpret information provided in the financial statements of a company.
2. interpret the contents of corporate annual reports.
3. demonstrate applicability of relevant Ind AS.
4. understand valuation of tangible and intangible assets.

5. understand and summarise emerging areas in financial reporting.


Course Contents:

	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Introduction to Corporate Financial Reporting
	10
	√
	√

	Unit 2: Financial Statements and Disclosures
	20
	√
	√

	Unit 3: Valuation
	25
	√
	√

	Unit 4: Elements of Financial Statements
	25
	√
	√

	Unit 5: Emerging Trends in Reporting
	20
	√
	√



Yoga and Happiness BCH: DSE- 3.5

Objective: The course aims to cultivate a pure mindset in learners which in turn reduces the possibility of corruption, crime, and injustice in the society. It also aims to instill a healthy mindset that allows learners to break free from themselves (addictions, depression, personal problems) and experience true change in their lives.


Learning outcomes: After completion of the course, the learners will be able to:
1. demonstrate Asanas, Pranayama, Kriya with proficiency.
2. demonstrate postures of Hatha Yoga, Raja Yoga, and Laya Yoga.
3. analyse the relevance of Yog Sutras in real life situations.
4. interpret the significance of Meditation in Business Context;.
5. summarise the importance of Ayurveda in modern lifestyle.
6. enhance their Happiness & Spiritual Quotient.


Course Contents:



	Unit
	Unit wise Weightage of Marks (in %)
	C&K
	A&A

	Unit 1: Introduction
	20
	√
	

	Unit 2: Classical and Emerging Schools of Yoga
	25
	√
	√

	Unit 3: Meditation: A way of Life
	20
	√
	√

	Unit 4: Yoga & Meditation in Modern Setting
	20
	√
	√

	Unit 5: Developing Happiness & Spiritual Quotient
	15
	√
	√



Team Building BCH: SEC- 3.1
Objective: The course aims to teach students importance of building teams in business and
industry. The course will examine basic structure of a team, how they are developed their management and evaluation.
Learning Outcomes: After completion of the course, learners will be able to:
1. explore the definition of Team and examine unique features of types of Teams.
2. design various ways of building an effective team.
3. evaluate techniques to manage teams at each stage of Development.
4. design shared vision and articulate business strategy of a hypothetical organisation to create high performing team.
5. examine and explore methods and techniques of assessing team performance.
Course Contents:

	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Understanding Teams
	20
	√
	√

	Unit 2: Team Building
	20
	√
	√

	Unit 3: Stages of Team Building
	20
	√
	√

	Unit 4: Leading Transformation through high performance teams
	20
	√
	√

	Unit 5: Evaluation of Team Performance
	20
	√
	√



E-Commerce BCH: SEC- 3.2

Objective: The course aims to enhance skills for effective and contemporary applications of E- Commerce.

Learning Outcomes: After completion of the course, learners will be able to:
1. describe the challenging needs of the society in the field of e-commerce.
2. evaluate various applications in the context of online transactions.
3. construct the steps in designing of website.
4. compare various e-payment systems.
5. analyse security and operational issues in e-commerce.

Course Contents:

	Unit
	Unit wise Weightage of Marks (in %)
	C&K*
	A&A**

	Unit 1: Introduction to E-Commerce
	30
	√
	√

	Unit 2: Website Designing and Publishing
	40
	√
	√

	Unit 3: E-Payment System
	15
	√
	√

	Unit 4: Security and Operational Aspects of E-Commerce
	15
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application






Advanced Spreadsheet Applications in Business BCH: SEC- 3.3
Objective: This course is designed to enable students understand and utilize the powerful
spreadsheet tools to handle and manipulate huge amounts of data generated through business transactions, use spreadsheet utilities to take business decisions, automate repetitive tasks and present complex information in a professional manner. This course expected to make the learner industry ready.
Learning Outcomes: After completion of the course, learners will be able to:
1. examine large data generated through business transactions using advanced spreadsheet tools.
2. analyse and present data using tables, pivot tables, pivot charts and dashboards.
3. examine complex business problems using various functions.
4. evaluate excel add-ins for constraint optimization, summarization and forecasting.
5. use advanced spreadsheets in various real life problems.


Course Contents:

	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Spreadsheet basics
	10
	√
	√

	Unit 2: Data handling
	20
	√
	√

	Unit	3:	Spreadsheet	Functions,	data analysis
and constraint optimization
	25
	√
	√

	Unit 4: Interactivity and Automation
	15
	√
	√

	Unit 5: Business projects
	30
	√
	√



General Management BCH: GE- 3.1
Objective: The course aims to equip learners with essential management related knowledge and skills and their applicability in real world.
Learning Outcomes: After completion of the course, learners will be able to:
1. examine the evolution of management and its significance
2. comprehend and analyse applicability of managerial functions
3. recognise the role of decision-making in business
4. analyse the role of directing in management
5. appraise the function of controlling and contemporary issues in management
Course Contents:

	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Introduction to Management
	20
	√
	√

	Unit 2: Functions of Management
	15
	√
	√

	Unit 3: Planning and Organising
	25
	√
	√

	Unit 4: Directing and Staffing
	20
	√
	√

	Unit 5: Controlling and Contemporary Issues in Management
	20
	√
	√


Basics to Advertising BCH: GE- 3.2

Objective: The objective of this paper is to familiarise the students with concepts and techniques of advertising used in marketing.
Learning Outcomes: After completion of the course, learners will be able to:
1. identify communication objectives behind advertising of various products and services.
2. explain various advertising and media elements in the advertising decisions.
3. identify ethical issues of advertising.

Course Contents:

	Unit
	Unit Wise Weightage of Marks (in %)
	C&K*
	A & A**

	Unit 1: Introduction to Advertising
	20
	
[image: ]
	

	Unit 2: Message
	20
	
	
[image: ]

	Unit 3: Media Decisions
	20
	
	
[image: ]

	Unit 4: Advertising Agency
	20
	
	
[image: ]

	Unit 5: Advertising: Effectiveness and Institutional Framework
	20
	
[image: ]
	
[image: ]





Investing in Stock Markets BCH: GE- 3.3

Objective: The course aims to familiarize the students with the skills required to operate in the stock market. They can learn the trading mechanism of the stock exchanges.

Learning Outcomes: After completion of the course, learners will be able to:

1. explain the basics of investing in the stock market, the investment environment as well as risk & return.
2. analyse the Indian securities market including the derivatives market.
3. examine the EIC (economic, industry and company) framework.
4. conduct fundamental analysis.
5. conduct technical analysis.
6. analyse the mutual funds market.

Course Contents:


	
Unit
	Unit wise weightage of marks (in
%)
	C&K*
	A&A**

	Unit 1: Basics of Investing
	20
	√
	√

	Unit 2: Fundamental Analysis
	20
	√
	√

	Unit 3: Technical Analysis
	20
	√
	√

	Unit 4: Indian Stock Market
	20
	√
	√

	Unit 5: Investing in Mutual Funds
	20
	√
	√



Financial Statements Analysis BCH: GE- 3.4
Objective: The course aims to enable the student to analyse and interpret the financial statements and related footnotes of publicly traded companies.
Learning Outcomes: After completion of the course, learners will be able to:
1. explain the meaning of financial statements as per Companies act, 2013.
2. describe the tools of financial statements analysis.
3. compute the financial ratios using spreadsheets.
4. analyse the financial performance of companies using the techniques of ratio analysis.
5. examine the cash position of companies using the cash flow statements.
Course Contents:

	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Introduction
	20
	√
	√

	Unit 2: Techniques of financial statements analysis:
	20
	√
	√

	Unit 3: Ratio analysis
	20
	√
	√

	Unit 4: Cash Flow Analysis
	20
	√
	√

	Unit 5: Financial Statement analysis –
Real-life case work
	20
	√
	√


Yoga and Happiness BCH: GE- 3.5

Objective: The course aims to cultivate a pure mindset in learners which in turn reduces the possibility of corruption, crime, and injustice in the society. It also aims to instill a healthy mindset that allows learners to break free from themselves (addictions, depression, personal problems) and experience true change in their lives.


Learning outcomes: After completion of the course, the learners will be able to:
1. demonstrate Asanas, Pranayama, Kriya with proficiency;
2. demonstrate postures of Hatha Yoga, Raja Yoga, and Laya Yoga;
3. analyse the relevance of Yog Sutras in real life situation;
4. interpret the significance of Meditation in Business Context;
5. summarise the importance of Ayurveda in modern lifestyle;
6. enhance their Happiness & Spiritual Quotient.


Course Contents:



	Unit
	Unit wise Weightage of Marks (in %)
	C&K
	A&A

	Unit 1: Introduction
	20
	√
	

	Unit 2: Classical and Emerging Schools of Yoga
	25
	√
	√

	Unit 3: Meditation: A way of Life
	20
	√
	√

	Unit 4: Yoga & Meditation in Modern Setting
	20
	√
	√

	Unit 5: Developing Happiness & Spiritual Quotient
	15
	√
	√





SEMESTER- IV

Business Statistics BCH: DSC- 4.1

Objective: The course aims to develop amongst the learners the ability to summarise, analyse and interpret quantitative information for business decision making.
Learning Outcomes: After completion of the course, learners will be able to:
1. examine and understand the various descriptive properties of statistical data.
2. compare probability rules and concepts relating to discrete and continuous random variables to answer questions within a business context.
3. analyse the underlying relationships between the variables to use simple regression models.
4. analyse the trends and tendencies over a period of time through time series analysis.
5. examine and apply index numbers to real life situations.
Course Contents:

	
Unit
	Unit wise weightag e of marks (in
%)
	C&K*
	A&A**

	Unit 1: Descriptive Statistics
	20
	√
	√

	Unit 2: Probability and Probability Distributions
	30
	√
	√

	Unit	3:	Simple	Correlation	and	Regression Analysis
	25
	√
	√

	Unit 4: Analysis of Time Series
	15
	√
	√

	Unit 5: Index Numbers
	10
	√
	√



Cost Accounting BCH: DSC- 4.2

Objective: The course aims to develop understanding among learners about contemporary cost concepts and rational approach towards cost systems and cost ascertainment. The course also aims to provide knowledge about various methods of cost determination under specific situations and to acquire the ability to use information determined through cost accounting for decision making purposes.
Learning Outcomes: After completion of the course, learners will be able to:
1. examine and analyse the different cost concepts.
2. determine various components of cost of production.
3. classify unit cost and total cost by preparing a cost statement.
4. compute employee cost, employee productivity and employee turnover.
5. compare cost for different industries using job costing, process costing, contract costing and service costing.

Course Contents:

	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Introduction
	25
	√
	√

	Unit 2: Elements of Cost : Material and Employee Cost
	20
	√
	√

	Unit 3: Elements of Cost: Overheads
	20
	√
	√

	Unit 4: Methods of Costing
	20
	√
	√

	Unit 5: Cost Accounting Book- Keeping Systems
	15
	√
	√



International Business BCH: DSC- 4.3
Objective: The course aims to impart the core body of knowledge in international business to the students. The course would introduce students to the international trading and investment environment and also create awareness about emerging issues such as outsourcing and sustainable development in the context of international business.
Learning Outcomes: After completion of the course, learners will be able to:

1. analyse the process of globalization and its impact on growth of international business.
2. evaluate the changing dynamics of the diverse international business environment.
3. analyse the theoretical dimensions of international trade as well as intervention measures adopted.
4. analyse the significance of different forms of regional economic integration and the role played by various international economic organisations.
5. summarize the concept and components of the Balance of Payments statement.
6. evaluate the forms of foreign direct investment and analyse benefits and costs of FDI.
7. create awareness about emerging issues in international business such as outsourcing and sustainable development.


Course Contents:

	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Introduction to International Business
	15
	√
	√

	Unit 2: International Business Environment
	25
	√
	√

	Unit 3: International Trade and BOP
	20
	√
	√

	Unit 4: Regional Economic Integration and International Economic Organisations
	20
	√
	√

	Unit 5: International Finance and Contemporary Issues in IB
	20
	√
	√


Human Resource Development BCH: DSE- 4.1

Objective: The course aims to make students understand the various aspects of human resource development and its contribution in the organisation.
Learning Outcomes: After completion of the course, learners will be able to:
1. Examine the evolution of HRD.
2. analyse the role of HRD strategies in organisations.
3. apply and evaluate a learning process starting  with training needs, analysis, assessment and evaluation process.
4. explore the role of training needs of employees.
5. evaluate the training methods used in industry.

Course Contents:

	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Introduction
	15
	√
	

	Unit 2: Strategic Perspectives in HRD
	25
	√
	√

	Unit 3: Learning Technology for HRD
	20
	√
	√

	Unit 4: Human Resource Training and Development
	20
	√
	√

	Unit 5: Training Methods
	20
	√
	√


Investment Management BCH: DSE- 4.2
Objective: The course aims to familiarize learners with different aspects of investment management and risks, introduce them to the framework of securities analysis and valuation and highlight the process of portfolio management.

Learning Outcomes: After completion of the course, learners will be able to:
1. examine the basics of investment management and different investment avenues available.
2. evaluate the securities in terms of their risk and return.
3. create an optimal portfolio.
4. analyse the performance of mutual funds.

Course Contents:

	
Unit
	Unit wise weightage of marks (in %)
	C& K*
	A&A*
*

	Unit 1: Introduction to Investment
	20
	√
	√

	Unit 2: Bond Analysis and Valuation
	20
	√
	√

	Unit 3: Equity Analysis and Valuation
	20
	√
	√

	Unit 4: Portfolio Management
	20
	√
	√

	Unit 5: Mutual Fund and Derivatives
	20
	√
	√



Sustainability Marketing BCH: DSE- 4.3
Objective: This course aims to familiarize the students with the concept and process of sustainable marketing.
Learning Outcomes: After completion of the course, learners will be able to:

1. describe the need of sustainable marketing in view of environmental, legal and ethical aspects.
2. explore the opportunities for sustainable marketing strategies.
3. identify the consumer behaviour for sustainable marketing.
4. demonstrate how sustainable marketing can be applied in marketing mix strategies.
5. discover the case studies of legal framework for sustainable marketing.

Course Contents:


	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Introduction
	20
	√
	√

	Unit 2: Sustainability Marketing Opportunities
	20
	√
	√

	Unit 3: Consumer Behaviour and Sustainability Marketing
	20
	√
	√

	
Unit 4: Sustainability and Marketing Mix Decisions
	20
	√
	√

	
Unit 5: Sustainability Legal Framework and its Implementation in India
	20
	√
	√



Analysis Of Financial Statements BCH: DSE- 4.4
Objective: The course aims to help the learners to analyse accounting and other information incorporated in the corporate annual reports, and to analyse the operating, financial, and structural performance of business firms with the help of appropriate analytical tools.
Learning Outcomes: After completion of the course, learners will be able to:
1. Analyse and interpret the quantitative information provided in the Financial Statements of a company;
2. Compute and analyse accounting ratios of a company;
3. Conduct cash flow analysis.

Course Contents:
	Unit
	Unit wise Weighta ge of Marks (in %)
	C&K
*
	A&A**

	Unit 1: Introduction
	10
	√
	

	Unit 2: Techniques of Financial Statement Analysis - I
	15
	√
	√

	Unit 3: Techniques of Financial Statement Analysis - II
	25
	√
	√

	Unit 4: Cash Flow Analysis
	20
	√
	√

	Unit 5: Analysis of Financial Statements- Case Study
	30
	
	√



Decision Science BCH: DSE- 4.5

Objective: The course aims to familiarise the learners with basic mathematical tools, emphasising applications to business and economic situations.

Learning Outcomes: After completion of the course, learners will be able to:

1. analyse quantitative techniques that play an important role in managerial decision- making.
2. compare programming for business problems involving constrained optimization.
3. examine, schedule, and coordinate the activities of a large-scale project using PERT and CPM.
4. describe programming to assign sources and jobs to destinations and machines.
5. examine how competitive choices in a business are made.
6. examine how the business strategies are developed to reduce the customers‘ wait
time.
7. analyse the decision-making process to replace used equipment.

Course Contents:

	Unit
	Unit wise Weightage of
Marks (in
%)
	C&K*
	A&A**

	Unit 1: Linear Programming
	20
	√
	√

	Unit 2: Assignment and Transportation
	20
	√
	√

	Unit 3: Sequencing and Game Theory
	20
	√
	√

	Unit 4: Queuing Model and Replacement Theory
	20
	√
	√

	Unit 5: Project Management: PERT and CPM
	20
	√
	√



Bhartiya Gyan Parampara (Indian Knowledge System) BCH: DSE- 4.6
Objective: The course aims to familiarize the students with astonishing breadth and depth of the Indian scientific and knowledge tradition.

Learning Outcomes: After completion of the course, learners will be able to:
1. apportion the experience of Gurukul system of education Indian culture
2. explain the concept of oneness (Ekatma Bhav).
3. use meditation on Panchkoshas and Chakras for enhancing productivity.
4. apply the management principles from the epics and compare with the policies and schemes of Government of India.

Course Contents:


	
Unit
	Unit wise weightage of marks (in
%)
	C&K*
	A&A**

	Unit 1: Bhartiya Gyan Parampara (Indian Knowledge System) – An Overview
	25
	√
	√

	Unit 2: Knowledge: Framework and Classification
	25
	√
	√

	Unit 3: : Health, Wellness and Psychology
	25
	√
	√

	Unit 4: Governance and Public Administration
	25
	√
	√



Leadership and Team Development BCH: SEC- 4.1

Objective: The course aims to enable the learners to understand key leadership theories and be able to apply them effectively in developing solutions to relevant case studies and issues.


Learning Outcomes: After completion of the course, learners will be able to:
1. evaluate the traits of successful leader;
2. create the leadership self-assessment tool to assess their leadership styles;
3. differentiate between different leadership styles with real life examples and demonstrate role play as a leader in a team in the class;
4. analyse the strategies of building an effective team with a real-life example;
5. design shared vision and articulate business strategy of a hypothetical organisation to create high performing teams.


Course Contents:



	Unit
	Unit wise Weightage of Marks (in %)
	C&K*
	A&A**

	Unit 1: Introduction
	20
	√
	√

	Unit 2: Leadership Styles
	20
	√
	√

	Unit 3: Leading and Empowering
	20
	√
	√

	Unit 4: Team Building
	20
	√
	√

	Unit 5: Leading Transformation through High Performance Teams
	20
	√
	√


*C&K- Comprehension & Knowledge
Data Visualisation BCH: SEC- 4.2
Objective: The course helps students learn the technique to visualise data and to gain hands-on experience with creating visualisations of financial data.

Learning Outcomes: After the completion of the course, the learners will be able to:
1. find out how to build effective visualisations and dashboards.
2. discover how to create advanced visualisations that explain complex financial data with clarity and style.
3. analyse data and interpret results.
4. export and share dashboards and visualisations.

Course Contents:

	Unit
	Unit wise Weightage of
Marks (in %)
	C&K*
	A&A**

	Unit 1: Introduction
	10
	√
	√

	Unit 2: Data Visualisation using Spreadsheet
	15
	√
	√

	Unit 3: Creating Visualisation and Dashboard using Spreadsheet
	25
	√
	√

	Unit 4: Financial Data Analysis using Power BI
	25
	√
	√

	Unit 5: Working with Tableau Public
	25
	√
	√



Marketing of Financial Services BCH: SEC- 4.3
Objective: The course aims to acquaint students with the distinctive characteristics of financial services and the problems and issues involved in the marketing of financial services. A framework for developing a marketing-mix strategy for financial services is presented and recent developments in the field will be introduced to the students.


Learning Outcomes: After completion of the course, learners will be able to:
1. distinguish the characteristics and issues involved in financial services marketing.
2. analyse the marketing framework of financial services organisations.
3. examine the consumer buying behaviour in the context of financial services marketing and how the organisations can have enduring relationships with the customers.


Course Contents:

	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Introduction to Financial Services Marketing
	30
	√
	√

	Unit 2: Marketing Mix of Financial Services
	35
	√
	√

	Unit 3: Consumer Buying Behaviour in Financial Services
	35
	√
	√



Cyber Crimes and Laws BCH: SEC- 4.4
Objective: The course aims to create an understanding of cybercrimes and to familiarize the students with the application of cyber laws in business and day to day life.
Learning Outcomes: After completion of the course, learners will be able to:
1. examine cyber risk associated with online activities and develop cyber hygiene.
2. prepare themselves for safe working in the vertical having varied access points, data sources, network, and system-related issues in online activities.
3. generate and preserve electronic evidence for personal and professional use.
4. examine global virtual space conforming to the regulatory framework and not falling under the ambit of cybercrimes.
5. analyse the cases and find pertinent facts for resolutions on managerial cyber issues.
Course Contents:

	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Introduction to Cybercrimes
	20
	√
	√

	Unit 2: Contemporary Business Issues in Cyber Space
	20
	√
	√

	Unit 3: Legal framework and Cyber Laws in India
	25
	√
	√

	Unit 4: Regulatory Framework and International Perspective
	15
	√
	√

	Unit 5: Case Laws
	20
	√
	√


Basics of Organisation Behaviour BCH: GE- 4.1
Objective: The course aims to enhance the understanding of the basic concept of Organisational Behaviour (OB) and the working of modern organisations. It focuses on the study of human behaviour at three levels: Individual, Interpersonal and Group.


Learning Outcomes: After completion of the course, learners will be able to:
1. analyse the working of organisations and human Behaviour.
2. apply the concepts of OB in managing people at the workplace.
3. critically evaluate the role of motivation theories in guiding human behaviour.
4. develop understanding of diverse leadership styles and strategies.
5. summarise the ways to build supportive organisational culture.
Course Contents:

	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Introduction
	15
	√
	

	Unit 2: Individual Behaviour
	20
	√
	√

	Unit 3: Communication and Motivation
	25
	√
	√

	Unit 4: Group Behaviour and Leadership
	25
	√
	√

	Unit 5: Organisational Dynamics
	15
	√
	√



Personal Financial Planning BCH: GE- 4.2
Objective: The course aims to familiarize learners with different aspects of personal financial planning like savings, investment, taxation, insurance, and retirement planning and to develop the necessary knowledge and skills for effective financial planning.

Learning Outcomes: After completion of the course, learners will be able to:
1. analyse the meaning and appreciate the relevance of financial planning.
2. appraise the concept of investment planning and its methods.
3. examine the scope and ways of personal tax planning.
4. analyse insurance planning and its relevance.
5. develop insight into retirement planning and its relevance.

Course Contents:


	
Unit
	Unit wise weightage of marks (in
%)
	C&K*
	A&A**

	Unit 1: Introduction to Financial Planning
	20
	√
	√

	Unit 2: Investment Planning
	20
	√
	√

	Unit 3: Personal Tax Planning
	20
	√
	√

	Unit 4: Insurance Planning
	20
	√
	√

	Unit 5: Retirement Benefits Planning
	20
	√
	√


Brand Management BCH: GE- 4.3
Objective: The course aims to make students aware of brands, their evolution, extensions, simple brand management strategies and its practical implications for business. The course shall focus on developing skills to devise success actions for brand positioning and equity in the market.
Learning Outcomes: After completion of the course, learners will be able to:
1. comprehend the conceptual framework of brands
2. analyse various success actions of popular brands
3. describe the brand extensions
4. explore the life stages of a brand
5. apply brand management success actions to real life products.

Course Contents:

	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Introduction
	20
	√
	√

	Unit 2: Brand Positioning
	20
	√
	√

	Unit 3: Designing Marketing Program
	25
	√
	√

	Unit 4: Brand Equity
	25
	√
	√

	Unit 5: Recent Issues In Branding
	10
	√
	√



Accounting for Managerial Decision Making BCH: GE- 4.4
Objective: The course aims to enable students  to acquire knowledge of concepts,
methods and various techniques of accounting for the purpose of managerial planning, control and decision making.
Learning Outcomes: After completion of the course, learners will be able to:
1. examine the fundamentals of accounting and its branches.
2. apply financial statements and their uses in managerial decision making.
3. evaluate the budgetary control system as a tool of managerial planning and control.
4. evaluate the concept of cost-volume-profit analysis for use in short-term decision making.
5. relate the concept of relevant cost and make decisions related to different business situations using marginal costing and differential costing techniques.
Course Contents:

	
Unit
	Unit wise weightage of marks (in
%)
	C&K*
	A&A**

	Unit 1: Fundamentals of Accounting
	20
	√
	√

	Unit 2: Financial Statements and their Analysis
	20
	√
	√

	Unit 3: Budgetary Control System
	20
	√
	√

	Unit 4: Cost Volume Profit Analysis
	20
	√
	√

	Unit 5: Decision Making under Specific
	20
	√
	√




Fundamentals of International Business BCH: GE- 4.5
Objective: The course aims to impart the core body of knowledge in international business to the students. The course would introduce students to the international trading and investment environment and also create awareness about emerging issues such as outsourcing and sustainable development in the context of international business.
Learning Outcomes: After completion of the course, learners will be able to:

1. analyse the process of globalization and its impact on growth of international business.
2. evaluate	the	changing	dynamics	of	the	diverse	international	business environment.
3. analyse the theoretical dimensions of international trade as well as intervention measures adopted.
4. analyse the significance of different forms of regional economic integration and the role played by various international economic organisations.
5. evaluate the forms of foreign direct investment and analyse benefits and costs of FDI.
6. create awareness about emerging issues in international business such as outsourcing and sustainable development.


Course Contents:

	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Introduction to International Business
	15
	√
	√

	Unit 2: International Business Environment
	25
	√
	√

	Unit 3: International Trade
	20
	√
	√

	Unit 4: Regional Economic Integration and International Economic Organisations
	20
	√
	√

	Unit 5: International Finance and Contemporary Issues in IB
	20
	√
	√




SEMESTER- V
INCOME TAX LAW AND PRACTICE

BCH: DSC- 5.1

Objective:

The course aims to impart knowledge of law pertaining to levy of income tax in India.

Learning Outcomes:

After completion of the course, learners will be able to:
1. analyse the basic concepts of income tax and determine the residential status of different persons;
2. compute income under the heads ‗salaries‘ and ‗income from house property‘;
3. compute income under the heads ‗profits and gains of business or profession‘ and ‗capital gains‘;
4. compute income under the head ‗income from other sources‘ and understand the provisions relating to income of other persons included in assessee‘s total income; and
5. analyse various deductions and computation of total income and tax liability of individuals.

Course Content:
	


Units
	
Unit wise weightage of marks (in %)
	
C&K*
	
A&A**

	
Unit 1:Introduction
	
20%
	
√
	
√

	
Unit 2: Computation of Income from Salaries and House Property
	
25%
	
√
	
√

	
Unit	3:	Computation	of	Income	from Business or Profession and Capital Gains
	
25%
	
√
	
√

	
Unit	4:	Income		from	Other	Sources, Clubbing		of	Income		and		Set-off
	
15%
	
√
	
√

	
Unit 5: Deductions and Computation of Total Income	and	Tax	Liability
	
15%
	
√
	
√

	
	
	
	
	



Business Economics BCH: DSC- 5.2

Objective:	The course aims to acquaint the learners with Micro economics and its applications.

Learning Outcomes: After the completion of the course, the learners will be able to:
1. examine the nature and scope of business economics.
2. analyse how consumers try to maximize their satisfaction by spending on different goods.
3. evaluate the relationship between inputs used in production and the resulting outputs and costs.
4. analyse and interpret various facets of and pricing under different market situations.
5. relate the contemporary issues and applications in micro economics.

Course Contents:

	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	
Unit 1: Introduction to Business Economics
	10
	√
	√

	Unit 2: Consumer Behaviour
	25
	√
	√

	Unit 3: Production and Cost
	25
	√
	√

	Unit 4: Market Structures
	25
	√
	√

	Unit 5: Contemporary Issues and applications
	15
	√
	√



Management Accounting BCH: DSC- 5.3

Objective: The course aims to enable students to acquire knowledge of concepts, methods and techniques of management accounting for the purpose of managerial planning, control and decision making.
Learning Outcomes: After completion of the course, learners will be able to:
1. examine thoroughly the conceptual framework of Management Accounting; identification of differences between different forms of accounting––Financial,
Cost and Management; distinction between cost control and cost reduction
(a) analyse budgetary control system as a tool of managerial planning and control; prepare various types of budget
(b) Explore standard costing system as a tool of managerial control; calculation of variances in respect of each element of cost and sales; control ratios
2. recognise the concept of marginal cost and marginal costing; preparation of income statements using absorption and variable costing; learning of cost-volume-profit analysis and break even analysis through statements, mathematical and graphical approaches; identification of key factor and determination of profitability; determination of cost indifference point.
3. infer the concept of relevant cost and make decisions related to different business situations using marginal costing and differential costing techniques
4. facilitate basic understanding of different contemporary issues involved in management accounting like Responsibility Accounting, Divisional Performance Measurement.

Course Contents:

	
Unit
	Unit wise weightage of marks (in
%)
	C&K*
	A&A**

	Unit 1: Introduction to Management Accounting
	10
	√
	----

	Unit 2: Budgetary Control and Standard Costing
Systems
	40
	√
	√

	Unit 3: Marginal Costing
	20
	√
	√

	Unit 4: Decision Making
	20
	√
	√

	Unit 5: Performance Measurement
	10
	√
	√




Organisational Democracy and Industrial Relations BCH: DSE- 5.1
Objective: The course enables the learners to  understand and apply the important
concepts of Organisational democracy and industrial relations including trade unions, workers participation in management, collective bargaining, industrial disputes, grievance handling and various labour enactments through the pedagogy of case discussions and the practices of Indian Organisations in this context.

Learning Outcomes: After completion of the course, learners will be able to:
1. explain the organisational democracy and industrial relations in a changing environment.
2. examine the effectiveness of trade unions and to analyse the legal framework of trade unions.
3. identify the role of workers‘ participation in management and collective
bargaining.
4. analyse industrial disputes and implementation of its legal provisions and to evaluate the effectiveness of grievance redressal mechanism;
5. appraise the various legal enactments related to Industrial relations.
Course Contents:

	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Organisational Democracy and Industrial Relations: Introduction
	20
	√
	√

	Unit 2: Trade Union: Theoretical and Legal Framework
	15
	√
	√

	Unit 3: Workers' Participation and Collective Bargaining
	20
	√
	√

	Unit 4: Industrial Disputes and Grievance Redressal
	20
	√
	√

	Unit 5: Other Labour Enactments
	25
	√
	√



International Finance BCH: DSE- 5.2

Objective: The course aims to familiarize the students with the principles and practice of international finance.

Learning Outcomes: After completion of the course, learners will be able to:
(1) Describe the International Monetary System and the nature and scope of international finance.
(2) Understand Foreign Exchange Markets.
(3) Analyse the factors affecting the exchange rates.
(4) Understand the International Financial Markets and Instruments.
(5) Evaluate various kinds of risks due to fluctuation in the exchange rate and management of these risks.
(6) Analyse issues in International Capital Budgeting.

Course Contents:
	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: International Financial Environment
	20
	√
	√

	Unit 2: Foreign Exchange Markets
	20
	√
	√

	Unit 3: Exchange Rate Determination
	20
	√
	√

	Unit 4: International Financial Markets and Foreign Exchange Risk Management
	20
	√
	√

	Unit 5: International Capital Budgeting
	20
	√
	√



Consumer Affairs & Sovereignty BCH: DSE- 5.3

Objective: This course seeks to familiarize the learners with their rights and responsibilities of a consumer and the procedure to redress their complaints. The learner should be able to comprehend the business firms‘ interface with consumers and the related regulatory and business environment.
Learning Outcomes: After completion of the course, learners will be able to:
1. describe the concept of consumer and post-purchase voicing of consumer grievances.
2. demonstrate how to exercise the consumer rights provided under Consumer Protection Act, 2019.
3. comprehend the filing, hearings, and appeal provisions.
4. identify the role of industry regulators in consumer protection.
5. demonstrate the impact of standards on quality of products.
Course Contents:

	

Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Introduction
	20
	√
	

	Unit 2: The Consumer Protection Act, 2019
	25
	√
	√

	Unit 3: Grievance Redress Mechanism under the CPA, 2019
	20
	√
	√

	Unit 4: Role of Industry Regulators in Consumer Protection
	20
	√
	√

	Unit 5: Developments in Consumer Protection in India
	15
	√
	



Accounting for Mergers & Acquisitions and Valuation BCH: DSE- 5.4
Objective: The course aims to help learners to conceptualise the knowledge of value creation through Mergers and Acquisitions and acquire skills for accounting for Mergers and Acquisitions both from the perspective of India and Internationally.

Learning Outcomes: After completion of the course, learners will be able to understand:

1. value creation through Mergers and Acquisitions.
2. analyse reasons for mergers, acquisitions and demergers from Indian perspective.
3. analyse reasons for mergers, acquisitions and demergers from International Perspective.
4. compare different types of Synergic effects.
5. compare the concepts of Demerger and Reverse Merger.

Course Contents:


	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Introduction to Mergers and Acquisitions
	20
	√
	√

	Unit 2: Modelling and Valuation
	20
	√
	√

	Unit 3: Accounting for Mergers and Acquisitions (Indian Perspective)
	20
	√
	√

	Unit 4: Accounting for Mergers and Acquisitions (International Perspective)
	20
	√
	√

	Unit 5: Laws and regulations affecting M&A, Demerger and Reverse Merger
	20
	√
	√



Auditing BCH: DSE- 5.5
Objective: The course aims to provide knowledge of auditing concepts, principles, procedures, and techniques in accordance with current legal requirements.

Learning Outcomes: After completion of the course, learners will be able to:
1. summarise the basic concepts of auditing and acquaint with latest developments in the area of auditing.
2. describe the need of auditing and the role of auditors.
3. demonstrate the principles, procedures and techniques of auditing.
4. interpret the contents of audit reports.
5. analyse the provisions of Companies Act, 2013 relating to auditor and auditing.

Course Contents:

	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Introduction
	15
	√
	√

	Unit 2: Internal Control and Audit Procedures
	20
	√
	√

	Unit 3: Vouching and Verification
	25
	√
	√

	Unit 4: Company Auditors
	25
	√
	√

	Unit 5: Audit Report
	15
	√
	√



Export-Import Management BCH: DSE- 5.6
Objective: The course aims to develop an understanding and build knowledge on the key aspects of export-import management in India and enabling students to become export professionals and entrepreneurs in the fast-changing global environment.

Learning Outcomes: After completion of the course, learners will be able to:

1. analyse the basics of export-import management in India.
2. evaluate various export incentives and schemes designed for business firms and exporters.
3. organise and plan the documents required for export and import transactions and export finance.
4. analyse the different operations involved in executing export orders.
5. summarize the procedure and documentation formalities, practices and regulations governing export trade.
6. create	awareness	about	India‘s	policy	reforms	to	promote	export
competitiveness.

Course Contents:
	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Basics of Export-Import Management
	25
	√
	√

	Unit 2: Export--Import Procedure and Documentation
	20
	√
	√

	Unit 3: An Overview of Export Promotion Schemes and Organisational Support
	20
	√
	√

	Unit 4: Legal framework of Custom Law
	20
	√
	√

	Unit 5: Make in India and Export Competitiveness
	15
	√
	√



Public Administration and Business BCH: DSE- 5.7

Objective: The course aims to impart basic knowledge about the structure and working of the public administration system in India.


Learning Outcomes: After completion of this course, learners will be able to:
1. explain the basic concept of public administration and its relevance for business.
2. explain the difference between public administration and business administration.
3. analyse the concept of good society and its impact on business.
4. analyse the impact of the political system on the business environment in India.
5. evaluate the impact of the judicial system on the business environment in India.
6. assess the impact of governance and public policies on business.

Course Contents:



	Unit
	Unit	wise Weightage of Marks (in
%)
	C&K*
	A&A**

	Unit 1: Introduction
	20
	√
	

	Unit 2: Idea of a Good Society
	20
	√
	√

	Unit 3: Political System and Business
	20
	√
	√

	Unit 4: Judicial System and Business
	20
	√
	√

	Unit 5: Governance and Public Policy
	20
	√
	√



BUSINESS TAX PROCEDURES AND MANAGEMENT

BCH: DSE- 5.8


Objective:

The course aims to provide knowledge of provisions pertaining to income tax procedures with a view to equip students with effective tax management skills.

Learning Outcomes:

After completion of the course, learners will be able to:

1. Analyse the provisions of payment of tax in advance, deduction of tax at source and computation of tax, interest and fee payable to / by government;

2. Know about various Income Tax authorities and return of income;

3. Comprehend the assessment procedures and filing of appeals;

4. Learn the provisions dealing with penalties and prosecutions, and search, seizure and survey; and

5. Evaluate the concept of GAAR and conditions for levy of Securities Transaction Tax.


Course Content:
	


Units
	
Unit wise weigh tage of marks (in %)
	
C& K*
	
A& A**

	
Unit 1: Advance Payment of Tax and Collection and Recovery of Tax
	
40%
	
√
	
√

	
Unit 2: Administration and Return of Income
	
10%
	
√
	
√

	
Unit 3: Assessment and Appeals
	
20%
	
√
	
√

	
Unit 4: Penalties and Prosecutions
	
20%
	
√
	
√

	
Unit 5: GAAR, Securities Transaction Tax, TAN and TIN
	
10%
	
√
	
√




Emotional Intelligence BCH: SEC- 5.1

Objective: The course aims to create a positive mindset of the future leaders (students) in order to make them ready to face any challenges that the world might throw at them. Further, the course will also help the students to become emotionally intelligent human beings.
Learning Outcomes: After completion of the course, learners will be able to:
1. describe the meaning and need of emotional intelligence.
2. understand their own self and manage your emotions.
3. interpret the emotions of self and others to maintain healthy relations with others.
4. apply the strategies to improve their emotional intelligence.
5. understand and apply the components of emotional intelligence.
COURSE CONTENTS:

	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Introduction
	15
	√
	√

	Unit 2: Self-awareness and Self- Management
	25
	√
	√

	Unit 3: Social Awareness and Relationship Management
	25
	√
	√

	Unit 4: Techniques and strategies to improve emotional intelligence
	15
	√
	√

	Unit 5: Application of Emotional Intelligence
	20
	√
	√



Customer Relationship Management BCH: SEC- 5.2

Objective: This course aims to familiarise the students with the concept and importance of the relationship with customers and techniques of customer relationship management (CRM) in different market situations.

Learning Outcomes: After completion of the course, the learners will be able to:
1. demonstrate the management of customer life-cycle, importance of trust, value and commitment in building relationship.
2. analyse the CRM technological tools.
3. describe the applications of CRM tools in the service sector.

Course Contents:

	Unit
	Unit Wise Weightage of Marks (in %)
	C&K*
	A & A**

	Unit 1: Introduction
	40
	√
	√

	Unit 2: Technological Tools for CRM and Implementation
	30
	√
	√

	Unit 3: CRM in Services and Support
	30
	√
	√



Social Media Analytics BCH: SEC- 5.3

Objective: The course aims to equip the learners with the basic ideas and techniques underlying the usage of Social Media & Analytics. The goal is to explain the concept of social media analytics and demonstrate its applications using various software tools.
Learning Outcomes: After completion of the course, learners will be able to:
1. examine the applications of social media platforms.
2. analyse the fundamentals of social media analytics.
3. infer the basics of python.
4. examine and process social media data.
5. analyse and visualize data more effectively.

Course Contents:

	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Understanding social media: meaning and significance
	15
	√
	√

	Unit 2: Fundamentals of Social Media Analytics
	15
	√
	√

	Unit 3: Getting started with Python
	20
	√
	√

	Unit 4: Data Extraction & Preparation
	20
	√
	√

	Unit 5: Data Analysis
	30
	√
	√



EXIM Procedures and Documentation BCH: SEC- 5.4

Objective: The course aims to acquaint students with the documentation and procedures in trade from planning to execution stage.
Learning Outcomes: After completion of the course, learners will be able to:

1. assess how to plan and set up international business.
2. analyse the importance of documentation in export compliance management.
3. carry out routine operations such as drafting an export sale contract, deciding price list, selection of method of payment, etc.
4. describe documentation and procedures from planning to execution stage.
5. develop skills for application of delivery terms in international transactions to minimise potential losses.


Course Contents:

	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Trade, Procedures and Documentation: An Overview
	20
	√
	√

	Unit 2: Foreign Exchange Regulations and Pricing
	20
	√
	√

	Unit 3: Offshore Contracts
	20
	√
	√

	Unit 4: Export Documentation
	20
	√
	√

	Unit 5: Freight Forwarding and Custom Clearance Procedures
	20
	√
	√



Investing In Stock Markets BCH: SEC- 5.5

Objective: The course aims to familiarize the students with the skills required to operate in the stock market. They can learn the trading mechanism of the stock exchanges.

Learning Outcomes: After completion of the course, learners will be able to:

1. analyse the basics of investing in the stock market, the investment environment as well as risk & return.
2. analyse the Indian securities market including the derivatives market.
3. examine the EIC (economic, industry and company) framework.
4. conduct fundamental analysis.
5. conduct technical analysis.
6. analyse the mutual funds market.

Course Contents:
	
Unit
	Unit wise weightage of marks (in
%)
	C&K*
	A&A**

	Unit 1: Basics of Investing
	20
	√
	√

	Unit 2: Fundamental Analysis
	20
	√
	√

	Unit 3: Technical Analysis
	20
	√
	√

	Unit 4: Indian Stock Market
	20
	√
	√

	Unit 5: Investing in Mutual Funds
	20
	√
	√



Fundamentals of Human Resource Management BCH: GE- 5.1

Objective: The course aims to introduce learners to the field of human resource management by exposing them to the key concepts.
Learning Outcomes: After completion of the course, learners will be able to:
1. Examine the organisational human resource processes.
2. compare job analysis, job description, and job design.
3. evaluate the relevance and methods of training and development.
4. categorise the requisite skills in performance appraisal and compensation of employees.

Course Contents:

	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Introduction to HRM
	20
	√
	√

	Unit 2: Human Resource Planning and Procurement
	20
	√
	√

	Unit 3: Employee Training and Development
	20
	√
	√

	Unit 4: Performance Appraisal and
Employee Compensation
	20
	√
	√

	Unit 5: Employee Maintenance and Emerging issues in HRM
	20
	√
	√


Project Management BCH: GE- 5.2

Objective: The course aims to enable the learners to evolve a suitable framework for the preparation, appraisal, monitoring, and control of projects undertaken in an organisation.


Learning Outcomes: After completion of the course, learners will be able to:
1. relate the concept and attributes of projects, project management system, process and its principles;
2. perform technical feasibility, marketing feasibility and commercial viability; using NPV, and further to understand tax and legal aspects of a project;
3. develop schedule for a specific project and its appraisal using various techniques;
4. calculate project duration and assess project cost;
5. evaluate project management in terms of risk and performance.


Course Contents:



	Unit
	Unit wise Weightage of Marks (in %)
	C&K*
	A&A**

	Unit 1: Introduction
	10
	√
	

	Unit 2: Project Preparation and Budgeting
	25
	√
	√

	Unit 3: Project Scheduling and Appraisal
	20
	√
	√

	Unit 4: Project Planning Techniques
	25
	√
	√

	Unit 5: Project Risk and Performance Assessment
	20
	√
	



Digital Marketing BCH: GE- 5.3

Objective: The course aims to provide knowledge regarding the concepts, tools, techniques and relevance of digital marketing in the current scenario. It also enables the learners to learn the practical application of the Digital Marketing tools and the ethical and legal issues involved therein.


Learning Outcomes: After completion of course, learners will be able to:
1. identify and assess the impact of digital technology in transforming the business environment and also the customer journey.
2. describe the functioning of the digital marketers and how it is different than the traditional marketing practices
3. explain the significance of digital marketing tools, such as, SEO, Social media platforms, Online advertising, Blogging etc.
4. gather knowledge about the ethical considerations and the regulatory framework of digital marketing in India

Course Contents:



	Unit
	Unit Wise Weightage of Marks (in %)
	C&K*
	A & A**

	Unit 1: Introduction
	20
	√
	

	Unit 2: Digital Marketing Management
	20
	√
	

	Unit 3: Digital Marketing Presence
	20
	
	√

	Unit 4: Interactive Marketing
	20
	
	√

	Unit 5: Ethical
	20
	√
	

	and Legal Issues
	
	
	


Ethics and Governance BCH: GE- 5.4
Objective: This course is designed keeping in view the dominant role that modern corporations play in creating desirable economic, social and environmental outcomes for the society. As corporate governance is intertwined with social responsibility, it requires a multi-disciplinary approach to understand the associated issues and challenges. Therefore, the course outlines the key theoretical and practical issues underpinning the study of both corporate governance (CG) and corporate social responsibility (CSR) in an integrated fashion.

Learning Outcomes: After completion of the course, learners will be able to:
1. evaluate and analyse the concepts, tools and theories of ethics and the issues in ethics.
2. recognize the essence of ethics in business.
3. develop decision-making skills with regard to ethical governance.
4. understand major aspects of corporate governance principles and various theories and systems of corporate governance.
5. provide opportunities for reflection on the roles and responsibilities of directors towards the shareholders and other stakeholders covering both theory and relevant practices.
6. recognise emerging issues and challenges in corporate governance.

Course Contents:

	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Introduction to Ethics
	20
	√
	√

	Unit 2: Business Ethics
	20
	√
	√

	Unit 3: Governance of Business Entities
	20
	√
	√

	Unit 4: Corporate Frauds
	20
	√
	√

	Unit 5: Recent Issues and Challenges of
	20
	√
	√



	Governance
	
	
	



Consumer Affairs & Sovereignty BCH: GE- 5.5

Objective: This course seeks to familiarize the learners with their rights and responsibilities of a consumer and the procedure to redress their complaints. The learner should be able to comprehend the business firms‘ interface with consumers and the related regulatory and business environment.
Learning Outcomes: After completion of the course, learners will be able to:
1. describe the concept of consumer and post-purchase voicing of consumer grievances.
2. demonstrate how to exercise the consumer rights provided under Consumer Protection Act, 2019.
3. comprehend the filing, hearings, and appeal provisions.
4. examine the role of industry regulators in consumer protection.
5. demonstrate the impact of standards on quality of products.


Course Contents:

	

Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Introduction
	20
	√
	

	Unit 2: The Consumer Protection Act, 2019
	25
	√
	√

	Unit 3: Grievance Redress Mechanism under the CPA, 2019
	20
	√
	√

	Unit 4: Role of Industry Regulators in Consumer Protection
	20
	√
	√

	Unit 5: Developments in Consumer Protection in India
	15
	√
	




SEMESTER- VI

Business Analytics BCH: DSC- 6.1
Objective: This course aims to introduce the learners to business intelligence and analytics which includes describing business data, analysing the data using various statistical tools for creating predictive models and making inferences for solving business problems and for providing assistance in business decision making.

Learning Outcomes: After completion of the course, the learners will be able to:

1. describe skills for computation and aggregation of data using spreadsheet.
2. explain data with the help of pivot tables and pivot charts.
3. analyse data using R Packages and interpret the results.
4. compare Linear Regression Models using spreadsheet & R and interpret the results.
5. examine textual data analysis using R.


Course Contents:

	Unit
	Unit wise Weightage of
Marks (in
%)
	C&K*
	A&A**

	Unit 1: Introduction
	10
	√
	√

	Unit 2: Data Preparation, Summarisation and Visualisation using spreadsheet
	20
	√
	√

	Unit 3: Getting started with R
	20
	√
	√

	Unit 4: Descriptive Statistics Using R
	20
	√
	√

	Unit 5: Predictive and Textual Analytics
	30
	√
	√



Corporate Governance BCH: DSC- 6.2

Objective: The course aims to develop critical thinking ability and provide knowledge of corporate governance, its procedures, techniques in accordance with current legal requirements and professional standards.
Learning Outcomes: After completion of the course, learners will be able to:
1. describe the concept and significance of corporate governance in a business setup and
2. analyse the role of board of directors.
3. explain important dimensions in corporate governance.
4. analyse global corporate failures, understand international codes and its implications.
5. comprehend corporate governance regulatory framework in india.
6. assess and analyse the problems of corporate governance in indian inc.
Course Contents:

	
Unit
	Unit wise weightage of marks (in
%)
	C&K*
	A&A**

	Unit 1: Conceptual Framework of Corporate Governance
	20
	√
	√

	Unit 2: Recent Issues and Challenges of Corporate Governance
	20
	√
	√

	Unit 3: Global Corporate Failures and International Codes
	20
	√
	√

	Unit 4: Corporate Governance Regulatory Framework in India
	20
	√
	√

	Unit 5: Corporate Failures and Scams in India
	20
	√
	√



Goods & Services Tax (GST) and Customs Law BCH: DSC- 6.3

Objective:
The course aims to impart knowledge of principles and provisions of GST and Customs Law, the important legislation dealing with indirect tax system in India; and to enable the students to apply the same practically.

Learning Outcomes:
After completion of the course, learners will be able to:
1. analyse the rationale of Goods and Services Tax (GST), constitutional amendment carried out to install GST in India and comprehend the composition and working of GST council;
2. interpret the meaning of supply under GST law, differentiate between intra-state and inter-state supply, provisions related to place of supply, time of supply and compute the value of supply;
3. evaluate the utilization of input tax credit and the provisions of reverse charge mechanism;
4. analyse various returns under GST and payment of taxes; and
5. evaluate the concepts of Customs Act, various custom duties and computation of the assessable value for charging customs duty.

Course Contents:

	
Units
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Structure, Registration and Exemptions
	20
	√
	√

	Unit 2: Levy and Collection of GST
	35
	√
	√

	Unit 3: Input Tax Credit and Reverse Charge Mechanism
	20
	√
	√

	Unit 4: Tax invoice, Returns and Payment of Tax
	15
	√
	√

	Unit 5: Customs Law
	10
	√
	√



Learning and Development BCH: DSE- 6.1

Objective: The course aims at equipping the learners with the concept and practice of Learning and Development in the modern organisational setting through the pedagogy of case study, counselling, discussions and recent experiences.


Learning Outcomes: After completion of the course, learners will be able to:
1. analyse the various learning strategies used in real situations.
2. compare	individual	development	in	terms	of	intelligence,	creativity	and personality.
3. develop the learning needs to create learning environment.
4. demonstrate various techniques for enhancing decision–making and interpersonal skills.
5. examine the need and importance of guidance & counselling.
Course Contents:

	
Unit
	Unit wise weightage of marks (in %)
	
C&K*
	
A&A**

	Unit 1: Introduction
	15
	√
	

	Unit 2: Individual Learning and Development
	25
	
√
	
√

	Unit 3: Developing Learning Environment
	25
	
√
	
√

	Unit 4: Development Methodologies
	25
	√
	√

	Unit 5: Guidance and counselling
	10
	√
	√



Investment Banking and Financial Services BCH: DSE- 6.2
Objective: The course aims to provide students with necessary theoretical and conceptual understanding of investment banking and financial services.


Learning Outcomes: After completion of the course, students will be able to:
1. examine investment banking activities.
2. describe the process of issue management.
3. interpret corporate restructuring.
4. evaluate mergers & acquisitions.
5. analyse various financial services available in financial markets.

Course Contents:

	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Investment Banking
	20
	√
	√

	Unit 2: Issue Management
	20
	√
	√

	
Unit 3: Financial Services -I
	20
	√
	√

	Unit 4: Financial services II
	20
	√
	√

	Unit 5: Mergers and Acquisitions
	20
	√
	√



Advertising BCH: DSE- 6.3

Objective: The objective of this paper is to familiarise the students with concepts and techniques of advertising used in marketing.
Learning Outcomes: After completion of the course, learners will be able to:
1. evaluate communication objectives behind advertising of various products and services.
2. compare various advertising and media elements in the advertising decisions.
3. analyse the ethical and legal issues of advertising.

Course Contents

	Unit
	Unit Wise Weightage of Marks (in %)
	C&K*
	A & A**

	Unit 1: Introduction to Advertising
	20
	√
	

	Unit 2: Message
	20
	
	√

	Unit 3: Media Decisions
	20
	
	√

	Unit 4: Advertising Agency
	20
	
	√

	Unit 5: Advertising: Effectiveness and Institutional Framework
	20
	√
	√



Industrial Relations and Labour Laws BCH: DSE- 6.4
Objective: The course aims to enable the students to learn the concepts of industrial relations including trade unions, discipline, grievance redressal and various labour laws/ code.
Learning Outcomes: After completion of the course, learners will be able to:
1. analyse the evolution of industrial relations and its significance in managerial world.
2. evaluate the significance of international dimensions of industrial relations in globalized world.
3. imbibe how to interact, negotiate and transact with trade unions.
4. design and understand the discipline measures and grievance mechanisms.
5. analyse the legal structure provided for handling the industrial disputes.
Course Contents:

	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Industrial Relations (IR)
	25%
	√
	√

	Unit 2: International Dimensions of Industrial Relations
	10 %
	√
	√

	Unit 3: Trade Union
	25%
	√
	√

	Unit 4: Discipline and Grievance Redressal
	15%
	√
	√

	Unit 5: Industrial Disputes
	25%
	√
	√


International Monetary and Financial Environment BCH: DSE- 6.5

Objective: The course aims to introduce learners to the international monetary and financial environment. Learners are also expected to understand the basic features of the international monetary system, foreign exchange market and exchange rate risk. In addition, the course creates awareness about international financial markets and instruments.
Learning Outcomes: After completion of the course, learners will be able to:

1. demonstrate an understanding of the international monetary system and balance of payments
2. infer the importance of international finance in global context.
3. analyse the factors affecting exchange rates and the inter linkages among them.
4. summarize the evolution and spread of international financial markets and the implications of globalized finance.
5. demonstrate how international financial market operates and the inherent foreign exchange risk involved in it.
6. evaluate and compare different types of international financial instruments.

Course Contents:

	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: International Monetary system
	20
	√
	√

	Unit 2: Foreign Exchange Markets and Exchange Rate determination
	20
	√
	√

	Unit 3: Foreign Exchange Derivatives
	25
	√
	√

	Unit 4: Foreign Exchange Risk Management
	15
	√
	√

	Unit 5: International Financial Markets and Instruments
	20
	√
	√





Business Research Methods BCH: DSE- 6.6

Objective: The course aims to inculcate research aptitude among the learners and equip them with knowledge and skills required to successfully undertake various steps in the research process.
Learning Outcomes: After completion of the course the learners will be able to:
1. analyse research concepts, its types and steps in the research process.
2. formulate research problem and assimilate various types of research design.
3. create scales, sampling techniques and design data collection tools.
4. get acquainted with various techniques of data analysis and interpretation.
5. prepare a complete research report in appropriate format.

Course Contents:

	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Introduction
	20
	√
	√

	Unit 2: Research Design
	20
	√
	√

	Unit 3: Data Collection
	20
	√
	√

	Unit 4: Data Analysis
	20
	√
	√

	Unit 5: Report Writing and Ethics
	20
	√
	√



Social and Environmental Accounting BCH: DSE- 6.7

Objective: The course aims to help learners to know issues in Social and Environmental Accounting and how these issues can be reported more transparently and responsibly.

Learning Outcomes: After completion of the course, learners will be able to:
1. examine the limitations of the Conventional Accounting System.
2. evaluate Hidden and True Costs.
3. evaluate the impact of Externalities.
4. evaluate the impact of activities of Companies on the Environment.
5. infer the Principles of Environmental Accounting and Audit.
6. evaluate the impact of corporate activities at the National and Global levels
7. analyse the Rationale of the New Accounting Framework and the Corporate Responsibility Approach.

Course Contents:


	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Conventional Accounting and Shift in Paradigm
	20
	√
	√

	Unit 2: Social and Environmental Costs
	20
	√
	√

	Unit 3: Corporate Environmental Accounting
	20
	√
	√

	Unit 4: National and Global Environmental Accounting
	20
	√
	√

	Unit 5: Corporate Responsibility Approach for Reporting
	20
	√
	√



HR Analytics BCH: SEC- 6.1
Objective: The course aims to improve the understanding of HR Analytics, identifying effective data sources, developing metrics, designing long-term measures and its applications.
Learning Outcomes: After completion of the course, learners will be able to:
1. examine the conceptual framework of HR Analytics.
2. apply the HR Metrics in evaluation and measurement.
3. evaluate HR tools for effective statistical measurement.
4. evaluate the HR Analytical process.
5. develop a suitable HR Analytics for critical decision making.
Course Contents:

	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Introduction
	15
	√
	

	Unit 2: HR Metrics
	15
	√
	√

	Unit 3: Statistics tools
	20
	√
	√

	Unit 4: HR Analytics Process
	30
	√
	√

	Unit 5: Contribution of HR Analytics for decision making
	20
	√
	√





Applications of Econometrics in Finance BCH: SEC- 6.2

Objective: The course aims to teach students basic econometric applications in finance. The course imparts knowledge of understanding linear regression model and its basic assumptions for best unbiased OLS estimators. The goal is that the students are able to analyse time series models and conduct diagnostics tests using R programming. Finally, students are expected to acquire the skills to conduct and present original empirical research in finance.
Learning Outcomes: After completion of the course, learners will be able to:
1. understand the basic theory of econometrics.
2. compute ordinary least squares (OLS) estimator.
3. conduct hypothesis testing of linear regression models.
4. translate the financial problems in to the regression models.
5. conduct the univariate time series analysis and diagnostic tests using R.

Course Contents:

	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Introduction
	20
	√
	√

	Unit 2: Models and Data-Hypothesis Testing
	15
	√
	√

	Unit 3: Financial models
	15
	√
	√

	Unit 4: Time series Analysis- Diagnostic Tests
	25
	√
	√

	Unit 5: Time Series Models
	25
	√
	√



Digital Marketing BCH: SEC- 6.3

Objective: The course aims to provide knowledge regarding the concepts, tools, techniques and relevance of digital marketing in the current scenario. It also enables the learners to learn the practical application of the Digital Marketing tools and the ethical and legal issues involved therein.


Learning Outcomes: After completion of Course, Learners will be able to:
1. assess the impact of digital technology in transforming the business environment and also the customer journey.
2. examine the functioning of the Digital Marketers and how it is different than the traditional marketing practices
3. evaluate the significance of digital marketing tools, such as, SEO, Social media platforms, Online advertising, Blogging etc.
4. recommend the ethical considerations and the expected regulatory framework of digital marketing in India

Course Contents:



	Unit
	Unit Wise Weightage of Marks (in %)
	C&K*
	A & A**

	Unit 1: Introduction
	30
	√
	

	Unit 2: Digital Marketing Presence
	30
	
	√

	Unit 3: Interactive Marketing
	20
	
	√

	Unit 4: Ethical and Legal
	20
	√
	

	Issues
	
	
	



Artificial Intelligence in Business BCH: SEC- 6.4

Objective: This course aims to equip the learners with the basic ideas and techniques underlying the usage of Artificial Intelligence in Business. The course illustrates both the potential and current limitations of these techniques with examples from a variety of applications.

Learning Outcomes: After the completion of the course, the learners will be able to:

1. examine how the AI is being leveraged by start-ups as a success tool.
2. Analyse and interpret the applicability of AI in HR functions.
3. analyse how algorithms are changing the board room landscape.
4. describe the customer services provided by various banks using AI.
5. demonstrate the role of AI in transforming the retail sector.
6. develop a case study on the success story of AI-driven business processes.

Course contents:

	Unit
	Unit wise Weightage of
Marks (in
%)
	C&K*
	A&A**

	Unit 1: Introduction
	20
	√
	√

	Unit 2: AI-led strategic interventions
	20
	√
	√

	Unit 3: AI in Banking & Insurance
	20
	√
	√

	Unit 4: AI in Retail
	20
	√
	√

	Unit 5: Exponential Technologies
	20
	√
	√


International Trade Logistics BCH: SEC- 6.5

Objective: The course aims to provide managerial tools, knowledge, and insights on International Trade Logistics and Supply Chain.
Learning Outcomes: After completion of the course, learners will be able to:

1. analyse the supply chain coordination;
2. integrate new approaches for coordinating and working with suppliers and strategic partners in the global supply chain;
3. assess the commercial and strategic challenges of transport & logistics in an international environment;
4. develop skills in three areas: trade, international trade and logistics;
5. determine the scope of supplier selection, evaluation and management.


Course Contents:

	
Unit
	Unit wise weightage of marks (in %)
	
C&K*
	
A&A**

	Unit 1: Global Logistics & Supply Chain- Introduction & Fundamentals
	20
	√
	

	Unit 2: Global Logistics & Supply Chain Operations
	20
	√
	√

	Unit 3: Global Logistics & Supply Chain Design
	20
	√
	√

	Unit 4: Selecting International Logistics Operators
	20
	√
	√

	Unit 5: Multi Modal Transport
	20
	√
	





Forensic Accounting and Fraud Detection
BCH: SEC- 6.6


Objective: The course aims to enable the students to understand the role of forensic accounting in financial reporting and decision-making and prepare them to deal with the increasing cases of financial frauds and scams around the world.


Learning Outcomes: After completion of the course, learners will be able to:
1. analyse the fundamentals of forensic accounting and its significance.
2. comprehend the forensic accounting concepts to be able to apply them in practice.
3. appraise on the concept of frauds and explore in detail its various types.
4. evaluate the process of fraud investigation and detection.
5. develop the ability to analyse and interpret the ways to effectively prevent the frauds and manage the challenge of detection of frauds.

Course Contents:

	
Unit
	Unit wise weightag e of marks (in
%)
	C& K*
	A&A
**

	Unit 1: Introduction to forensic accounting
	20
	√
	√

	Unit 2: Forensic Accounting as a Practice
	20
	√
	√

	Unit 3: Frauds and its types
	20
	√
	√

	Unit 4: Fraud Investigation and Detection
	20
	√
	√

	Unit 5: Fraud Prevention and Management
	20
	√
	√



E-Filing of Returns BCH: SEC- 6.7

Objective:
The course aims to equip students with the practical skills required for filing of returns under Income Tax Laws.

Learning Outcomes:
After completing of the course, learners will be able to:
1. examine the basic concepts of income tax applicable to an individual assessee;
2. analyse and explain the provisions when business or professional income is computed on estimated basis;
3. evaluate and understand the electronically furnishing of the return of income;
4. comprehend the provisions of TDS; and
5. evaluate and understand the electronically furnished TDS returns.

Pre-requisite: Student has studied Income tax as core paper

Course Content:

	


Units
	Unit wise
weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Introduction to Income tax
	15%
	√
	√

	Unit 2: Maintenance of accounts, audit
and taxation on presumptive basis
	5%
	√
	√

	Unit 3: e-Filing: Conceptual framework
and filing of Income Tax Returns
	50%
	√
	√

	Unit 4: Tax Deducted at Source
	10%
	√
	√

	Unit 5: e-Filing of TDS returns
	20%
	√
	√



Leadership Development BCH: GE- 6.1

Objective: The course aims to create an understanding of the various leadership theories amongst the upcoming leaders in order to decide as to which style of leadership should they follow in numerous situations that they might encounter in their careers or personal lives.
Learning Outcomes: After completion of the course, learners will be able to:
1. describe the meaning of the term leadership and various theories of leadership.
2. interpret the various situations and decide the style of leadership based on the situation.
3. demonstrate qualities of a good leader.
4. analyse styles of several leaders.
5. summarise the theories of culture and its impact on leadership.
Course Contents:

	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Introduction
	20
	√
	√

	Unit 2: Theories of Leadership
	30
	√
	√

	Unit 3: Culture and Leadership
	15
	√
	√

	Unit 4: E leadership
	15
	√
	√

	Unit 5: Contemporary Leaders
	20
	√
	√



Data Visualisation BCH: GE- 6.2

Objective: The course helps students learn the technique to visualise data and to gain hands-on experience with creating visualisations of financial data.

Learning Outcomes: After the completion of the course, the learners will be able to:
1. find out how to build effective visualisations and dashboards.
2. discover how to create advanced visualisations that explain complex financial data with clarity and style.
3. dig deeper into data and interpretation of results.
4. export and share dashboards and visualisations.

Course Contents:

	Unit
	Unit wise Weightage of Marks (in %)
	C&K*
	A&A**

	Unit 1: Introduction
	10
	√
	√

	Unit 2: Data Visualisation using Spreadsheet
	15
	√
	√

	Unit 3: Creating Visualisation and Dashboard using Spreadsheet
	25
	√
	√

	Unit 4: Financial Data Analysis using Power BI
	25
	√
	√

	Unit 5: Working with Tableau Public
	25
	√
	√


 
Distribution Logistics BCH: GE- 6.3

Objective: The course aims to acquaint the student with the concept, tools and importance of Distribution logistics in Marketing.


Learning Outcomes: After completion of the course, learners will be able to :
1. describe the basics of logistics management.
2. explore the distribution channels and their importance.
3. evaluate the various modes of transportation for distribution.
4. demonstrate the basic knowledge about the various tools for operational efficiency.
5. explore how the advanced technology used in distribution logistics.
Course Contents:

	

Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Introduction to Logistics
	10
	√
	

	Unit 2: Distribution Strategy
	25
	√
	√

	Unit	3:	Transportation	and Warehousing Decision
	20
	√
	√

	Unit 4: Operational Efficiency and its tools
	25
	√
	√

	Unit 5: Technology in Logistics
	20
	√
	√



E-Filing of Returns BCH: GE- 6.4

Objective:
The course aims to equip students with the practical skills required for filing of returns under Income Tax Laws.

Learning Outcomes:
After completing of the course, learners will be able to:
1. examine the basic concepts of income tax applicable to an individual assessee;
2. analyse the provisions when business or professional income is computed on estimated basis;
3. electronically furnish the return of income;
4. analyse the provisions of TDS; and
5. electronically furnish the TDS returns.

Prerequisite: Student has studied Income tax as core paper

Course Content:

	


Units
	Unit wise
weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Introduction to Income tax
	15%
	√
	√

	Unit 2: Maintenance of accounts, audit
and taxation on presumptive basis
	5%
	√
	√

	Unit 3: e-Filing: Conceptual framework
and filing of Income Tax Returns
	50%
	√
	√

	Unit 4: Tax Deducted at Source
	10%
	√
	√

	Unit 5: e-Filing of TDS returns
	20%
	√
	√


SEMESTER- VII

Business and Macroeconomic Policy BCH: DSC- 7.1

Objective: The course aims to provide the students with knowledge of enriching concepts and variables of macro - economics, appreciate the impact of labour market, money market and foreign exchange on working of an economy and understand the modern tools of macroeconomic analysis.

Learning Outcomes: After completion of the course, learners will be able to:
1. describe the nature and scope of Macro Economics, Income, Expenditure and their components and determinants.
2. analyse fiscal and monetary policy implications through IS-LM framework in short run and long run.
3. compare the different theories of demand for money, supply of money approach and working of money multiplier.
4. analyse causes and effects of different types of inflation and trade-off between inflation and unemployment.
5. examine the role of saving and investment in different size of economies on trade and exchange rate and rate of interest.

Course Contents:

	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Introduction
	10
	√
	√

	Unit 2: Economy in the Short Run
	25
	√
	√

	Unit 3: Demand for money and Supply of money
	25
	√
	√

	Unit 4: Inflation, Unemployment and Labor Market
	25
	√
	√

	Unit 5: Open Economy
	15
	√
	√



Performance Management BCH: DSE- 7.1


Objective: The course aims to create fundamental knowledge of performance management, related aspects like talent management, compensation management, contemporary issues etc. in the organisation through the pedagogy of case discussions and the practices of Indian Organisations in this context.

Learning Outcomes: After completion of the course, learners will be able to:

1. Analyse the key concepts of performance management and methods of performance management in practices.
2. interpret the organisation in the context of Talent Management, Coaching and Mentoring, Competency Model and its linkage with Performance Management.
3. relate the elements of performance appraisal and potential appraisal and devise a system of performance-based compensation systems.
4. devise the performance management system in the organisation, with the help of performance planning that are specific, measurable, attainable, relevant and trackable in the organisation.
5. appraise the concept of performance management in analysing the case studies and to evaluate their effectiveness in a rapidly changing environment.


Course Contents:

	Unit
	Unit Wise Weightage of Marks (In %)
	C & K*
	A & A**

	Unit 1: Introduction to Performance Management
	15
	√
	√

	Unit 2: Performance Planning and Managing Performance
	25
	√
	√

	Unit 3: Learning Organisation and Performance Based Compensation
	20
	√
	√

	Unit 4: Implementation of Performance Management
	20
	√
	√

	Unit 5: Contemporary Issues in Performance Management
	20
	√
	√



Entrepreneurship Development BCH: DSE- 7.2

Objective: The course aims to equip the learners with entrepreneurship so that they are inspired to look at entrepreneurship as a viable, lucrative, and preferred option of professional life.


Learning Outcomes: After completion of the course, learners will be able to:
1. discern distinct entrepreneurial traits.
2. 	compare the parameters to assess opportunities and constraints for new business ideas.
3. develop a business idea by adopting a systematic process.
4. design strategies for successful implementation of ideas.
5. create a business plan.


Course Contents:



	Unit
	Unit wise Weightage of Marks (in
%)
	C&K*
	A&A**

	Unit 1: Introduction
	20
	√
	

	Unit 2:
	Entrepreneurship in India
	20
	√
	√

	Unit 3:
	Entrepreneurship Ecosystem
	20
	√
	

	Unit 4:	Sources of business ideas and tests of feasibility
	20
	√
	√

	Unit 5:
	Mobilizing Resources
	20
	√
	√


Mind Management BCH: DSE- 7.3

Objective: The course aims to build confidence and ability among the learners to cultivate mindfulness in their daily life.


Learning Outcomes: After completion of the course, learners will be able to:
1. observe and identify the modulations of mind.
2. rate themselves on an emotional matrix to analyse their strengths and weaknesses; and improve themselves.
3. practice time, mind and anger management techniques in their daily life.
4. interpret the results of psychometric testing.
5. demonstrate the skill of using humour to heal.


Course Contents:



	Unit
	Unit wise Weightage of Marks (in
%)
	C&K*
	A&A**

	Unit 1: Introduction
	15
	√
	√

	Unit 2: Mindfulness
	20
	√
	√

	Unit 3: Intelligences of Effective People
	20
	√
	√

	Unit 4: Mind Management for Achieving Excellence
	20
	√
	√

	Unit 5: Self- Assessment
	25
	√
	√



Financial Derivatives BCH: DSE- 7.4

Objective: The course aims to impart knowledge about development and trading of derivatives in India focusing specifically on futures, options and swaps.
Learning Outcomes: After completion of the course, learners will be able to:
1. examine the meaning, functions, participants and historical development of the derivatives market.
2. classify financial derivatives, their features, uses and differences between them.
3. summarise pricing of futures and options.
4. get an insight into trading mechanisms, clearing and settlement of futures and options.
Course Contents:

	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Introduction to Derivatives
	20
	√
	√

	Unit 2: Financial Derivatives
	25
	√
	√

	Unit 3: Pricing of Futures and Options
	20
	√
	√

	Unit 4: Trading, Clearing and Settlement
	15
	√
	√

	Unit 5: Swaps
	20
	√
	√



Business Valuation BCH: DSE- 7.5
Objective: The course aims to familiarize the students with the principles and practice of valuation of business.

Learning Outcomes: After completion of the course, learners will be able to:
1. examine the valuation of business and its principles.
2. classify different bases of valuation.
3. evaluate different techniques of valuation and apply them in various situations.
4. demonstrate skills in valuing tangibles and intangibles.
5. analyse specific cases of valuation.
6. evaluate the impact of non-financial factors on valuation.

Course Contents:
	
Unit
	Unit wise weightage of marks (in
%)
	C&K*
	A&A**

	Unit 1: Introduction to valuation
	20
	√
	√

	Unit 2: Techniques of valuation
	25
	√
	√

	Unit 3: Valuation of tangibles and intangibles
	25
	√
	√

	Unit 4: Valuation in specific cases
	20
	√
	√

	Unit 5: Non–financial considerations in valuation
	10
	√
	√




Financial Technology and Analytics BCH: DSE- 7.6


Objective: The aim of the course is to teach students about the financial technology revolution, as well as the disruption, innovation, and opportunities that it brings. The course also aims to impart awareness of the existing and emerging technologies and tools needed to analyse financial data and develop analytical models in the financial service sector to create new business paradigms.
Learning Outcomes: After completion of the course, learners will be able to:
1. compare the different business models using financial technology and analytics;
2. analyse the functioning of block chain with smart contracts, creating cryptocurrency, and robotic process agents;
3. apply Artificial Intelligence (AI) in finance
4. demonstrate the contribution of digital payment system in creating a cashless economy;
5. analyse the growth of FinTech industry in India and the relevance of various regulatory forms adopted by the government in this regard;
Course Contents:

	

Unit
	Unit wise weightage of marks (in
%)
	*C&K
	**A&A

	Unit 1: Introduction
	15
	√
	√

	Unit 2: Digital finance and applications	in business
	20
	√
	√

	Unit 3: Digital payments, cryptocurrency, and block chain
	25
	√
	√

	Unit 4: Financial data and analytics
	25
	
	√

	Unit 5: FinTech in India
	15
	√
	



Integrated Marketing Communication BCH: DSE- 7.7

Objective: The course aims to make students understand the shift from mass communications to integrated marketing communication.


Learning Outcomes: After completing the course, learners will be able to:
1. analyse the concept of marketing communication.
2. compare the various communication tools marketers can use.
3. interpret the message and media strategies in the context of communication objectives.
4. summarise the challenges related to IMC.
5. develop the process of IMC.
Course Contents:

	

Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Introduction
	10
	√
	√

	Unit 2: The Process of IMC –
Planning
	20
	√
	√

	Unit 3: The Process of IMC – Designing the Marketing Communication Mix
	30
	√
	√

	Unit 4: The Process of IMC - Creative strategies and Media Coordination
	30
	√
	√

	Unit 5: The Process of IMC - Implementation and Monitoring
	10
	√
	√



Social Media Marketing BCH: DSE- 7.8
Objective: The course aims to provide basic knowledge of social media marketing concepts, to enhance skills as social media marketer and start a career in social media marketing.
Learning Outcomes: After completion of the course, learners will be able to:
1. analyse the concept of social media marketing and its role in marketing, advertising and public relations.
2. Compare and evaluate the use of various social media platforms for social media marketing.
3. employ social media for developing an effective marketing plan.
4. examine the effectiveness of social media analytics.
5. promote any product through social media platforms.
6. develop practical skills required for creating and sharing content through online communities and social networks.
7. appreciate social media ethics to use social media spaces effectively.
Course Contents:

	

Unit
	Unit wise weightage of marks (in %)
	

C&K*
	

A&A**

	Unit 1: Introduction to Social Media Marketing
	
20
	
√
	
√

	Unit 2: Social media marketing Plan
	20
	√
	√

	Unit 3: Content Creation and Sharing using Case Campaigns
	
25
	
√
	
√

	Unit 4: Scheduling and Measurement
	25
	√
	√

	Unit 5: Social Media Engagement
	10
	√
	√


Marketing Research BCH: DSE- 7.9

Objective: The course aims to guide students to develop their research, inquiry and analytical skills in the field of Marketing.
Learning Outcomes: After completion of the course, learners will be able to:
1. analyse the basics of marketing research, roles, functions, processes, problems surrounding marketing research.
2. examine alternative research designs.
3. discern data collection methods and sampling techniques.
4. operationalize concepts for the purpose of developing testable propositions.
5. analyse several multivariate techniques and write research report.

Course Contents:

	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Introduction
	20
	√
	√

	Unit 2: Research Design
	20
	√
	√

	Unit 3: Data Collection
	20
	√
	√

	Unit 4: Hypothesis Testing
	20
	√
	√

	Unit 5: Introduction to Multivariate Analysis
	20
	√
	√


International Taxation BCH: DSE- 7.10

Objective: The course aims to introduce students to the issues of international tax avoidance and evasion. The course would also create awareness about the various methods followed to alleviate international double taxation, along with understanding international initiatives on tax compliance.
Learning Outcomes: After completion of the course, learners will be able to:

1. comprehend the meaning and causes of international double taxation.
2. compare and evaluate the different methods adopted by countries to alleviate international double taxation.
3. analyse the techniques used for international tax evasion and avoidance.
4. evaluate the methods used nationally and internationally for prevention of international tax evasion and avoidance.
5. demonstrate their awareness of international Model Conventions on prevention of international double taxation.


Course Contents:

	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: International Double Taxation
	15
	√
	√

	Unit 2: Alleviation of International Double Taxation
	25
	√
	√

	Unit 3: International Tax Evasion and Avoidance
	20
	√
	√

	Unit 4: Prevention of International Tax Evasion and Avoidance
	25
	√
	√

	Unit 5: Tax Challenges Arising from Digitalisation of the Economy
	15
	√
	√



Corporate Tax Planning BCH: DSE- 7.11

Objective:
The course aims to provide knowledge of various aspects of corporate tax planning and their impact on decision-making.

Learning Outcomes:
After completion of the course, learners will be able to:
1. differentiate between various tax planning concepts and understand the assessment of corporate assesses.
2. devise strategies for tax planning in respect of setting up of a new business specially the tax issues of start-ups.
3. examine the relevant tax provisions for non-resident indians and double taxation relief.
4. analyse the provisions of transfer pricing.
5. evaluate tax planning with reference to different forms of business restructuring.

Course Contents:
	
Units
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Tax Planning and computation of tax liability of companies
	30
	√
	√

	Unit 2: Setting up of new business and capital gains in select cases
	20
	√
	√

	Unit 3:	Non-residents and Double Taxation
	20
	√
	√

	Unit 4: Transfer Pricing and Advance Rulings
	15
	√
	√

	Unit 5: Business Restructuring
	15
	√
	√





Personal Tax Planning and Tax Management BCH: DSE- 7.12

Objective: The course aims to enable learners to understand the importance of tax planning and use various instruments and measures for tax planning. It also aims to explain how systematic investment and selection of investment avenues can help in tax planning. The course provides an insight into tax management by developing an understanding of the provisions relating to deduction and collection of tax at source, advance tax, refund, assessment procedures and provisions relating to income-tax authorities and appeals and revisions.


Learning Outcomes: After completion of the course, learners will be able to:
1. examine how tax planning is useful and essential for every tax payer and to understand the concept of tax evasion and tax planning from direct taxes point of view;
2. determine residential status and its relationship with tax planning. Examine how tax planning is permitted under different provisions of the Income Tax Act;
3. assess the tax liability of individuals and HUFs having income under different heads, by considering tax planning measures providing for optimal tax relief;
4. choose the avenues of investment with an intent to reduce tax liabilities and identify merits and limitations of different means of investments and examine various provisions relating to deduction and collection of tax at source and advance tax obligations;
5. examine the provisions relating to survey, search, and seizure and the related powers of various income-tax authorities;
6. examine the procedure for assessment and recall the time limits for completion of assessments as well as remedies available by way of appeal and revision.

Course Contents:



	Unit
	Unit wise Weightage of Marks (in %)
	C&K
	A&A

	I. TAX PLANNING
	
	
	

	Unit 1: Basic Concepts
	15
	√
	

	Unit 2: Tax Planning with reference to residential status
	15
	√
	√

	Unit 3: Tax Planning under different heads of Income
	25
	√
	√

	4: Tax Planning through investments
	25
	√
	√



	II TAX MANAGEMENT
	
	
	

	Unit 5(A): Deduction, collection and recovery of tax
	20
	√
	√

	Unit 5(B): Assessment Procedures, Income-tax Authorities and Appeal and Revision
	
	√
	√



Business Research Methods BCH: DSE- 7.13

Objective: The course aims to inculcate research aptitude among the learners and equip them with knowledge and skills required to successfully undertake various steps in the research process.
Learning Outcomes: After completion of the course the learners will be able to:
1. examine research concepts, its types and steps in the research process.
2. analyse research problems and assimilate various types of research design.
3. examine scales, sampling techniques and design data collection tools.
4. compare the various techniques of data analysis and interpretation.
5. summarise a complete research report in appropriate format.

Course Contents:

	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Introduction
	20
	√
	√

	Unit 2: Research Design
	20
	√
	√

	Unit 3: Data Collection
	20
	√
	√

	Unit 4: Data Analysis
	20
	√
	√

	Unit 5: Report Writing and Ethics
	20
	√
	√



Indian Ethos and Management BCH: GE- 7.1
Objective: The course aims to develop an insight and understanding of Ethics and Indian Ethos in Management and their application in managing business.
Learning Outcomes: After completion of the course, learners will be able to:
1. analyse the concepts and elements of Indian ethos and management lessons from Indian scriptures.
2. compare work ethos and values and their relevance in managing business enterprises.
3. analyse the Indian system of learning and the philosophy of karma.
4. apply Indian ethos in holistic management.
Course Contents:

	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Business Ethics
	20
	√
	√

	Unit 2: Indian Ethos
	20
	√
	√

	Unit 3: Work Ethos and Values
	20
	√
	√

	Unit 4: Indian Systems of Learning
	20
	√
	√

	Unit 5: Holistic Management System
	20
	√
	√


Creativity and Innovation BCH: GE- 7.2

Objective: The course aims to enable learners to explore approaches used by managers and organisations for creating and sustaining high levels of innovation.


Learning Outcomes: After completion of the course, the learners will be able to:
1. analyse the creative thoughts of renowned personalities in the past and its contribution towards the success and shortcomings of business model.
2. generate Innovative idea for business and defend/ justify the same.
3. interpret the Business Competence achieved by various organisations by using the Innovative Business Model.
4. describe the significance of Innovative Leadership.
5. analyse patents already granted in their field of interest and make a case with innovative idea for filing a new patent.

Course Contents:



	Unit
	Unit wise Weightage of Marks (in %)
	C&K*
	A&A**

	Unit 1: Introduction
	20
	√
	

	Unit 2:	Idea Generation & Creativity in Problem Solving
	20
	√
	√

	Unit 3. Innovation Management
	20
	√
	

	Unit 4:	Setting the Right Ecosystem for Innovation
	20
	√
	√

	Unit 5:	Intellectual Property
	20
	√
	√



Sustainable Development BCH: GE- 7.3

Objective: The course aims to provide the learners an understanding of the key challenges and pathways to sustainable development i.e. also socially inclusive and environmentally sustainable.


Learning Outcomes: After completion of the course, learners will be able to:
1. analyse key initiatives required to enhance the contribution of an organisation towards Sustainable Development;
2. analyse the significance of various steps taken by UNDP to ensure Sustainable Development;
3. assess the results of Smart Cities Mission Initiative of Government of India;
4. examine the key achievements of National Programmes/Initiatives aligned with SDGs.


Course Contents:



	Unit
	Unit wise Weightage of Marks (in %)
	C&K*
	A&A**

	Unit 1: Introduction
	15
	√
	-

	Unit 2: Sustainable Development Goals (SDGs)-I
	20
	√
	√

	Unit 3: Sustainable Development Goals (SDGs)-II
	20
	√
	√

	Unit 4: Responsible Production and Mindful Consumption
	25
	√
	√

	Unit 5: Responsible Investment
	20
	√
	√



People Management BCH: GE- 7.4

Objective: The course aims to provide an overview to the learners of what it means to be an effective people manager. The programme is designed in such a manner so that the learners can develop leadership and communication skills and manage people in an Organisation effectively.


Learning Outcomes: After completion of the course, learners will be able to:
1. (a) perform meditation techniques (Brain stilling exercise) for mind management;
(b) create a personal development plan for oneself;
(c) demonstrate decision making skills and prepare Time Management framework in real life situations;
2. analyse the applicability of People First Strategy in an Organisation;
3. demonstrate team building skills and leadership qualities;
4. conduct team evaluation and assessment.
5. demonstrate skills to resolve conflicts in an Organisation and lead teams.


Course Contents:



	Unit
	Unit wise Weightage of Marks (in
%)
	C&K
	A&A

	Unit 1: Managing and Evaluating Oneself
	20
	√
	√

	Unit 2: Managing and Motivating Others
	20
	√
	√

	Unit 3: Building Team and Peer Networks
	20
	√
	√

	Unit 4: Managing Evaluation and Assessment
	20
	√
	√

	Unit 5: Leading People & Resolving Conflicts
	20
	√
	√


SEMESTER- VIII
THE ECONOMY OF BHARAT BCH: DSC- 8.1
Objective: The course aims to provide an understanding of constituent sectors that define the Indian Economy and enable learners to examine the role and contribution of different sections of the economy in economic development of India. The course also aims to enable the learners to examine the role and impact of the planning process on economic development of India.
Learning Outcomes: After the completion of the course, the learners will be able to:
1. analyse the basic concepts of development
2. evaluate the magnitude, size, and dimensions of the Indian economy
3. evaluate the role of population as an economic resource
4. analyse the role and contribution of agriculture in the economic development of India
5. analyze the contribution of the industrial and service sector in the Indian economy.

Course Contents:
	


Unit
	
Unit wise weightage of marks (in %)
	
C&K*
	
A&A**

	
Unit 1:	Issues in Economic growth and Development
	
10
	
√
	
√

	
Unit 2: Economy
	
An
	
overview
	
of
	
Indian
	
20
	
√
	
√

	
Unit 3: Agricultural Sector
	
20
	
√
	
√

	
Unit 4 Industrial Sector
	
30
	
√
	
√




	
Unit 5: Service Sector
	
15
	
√
	
√



Technology in HR BCH: DSE- 8.1


Objective: The course aims to make students understand the basic concepts and trends of Digital Transformation of the organisation and learn their functional application for critical decision making in HR.

Learning Outcomes: After completion of the course, learners will be able to:
1. appraise technology in HR.
2. evaluate information systems designed for human resources.
3. analyse the role of digital transformation in HR for rational decision making
4. examine trends of technology in HR for overall development of the employees and the organisation.
5. visualise future trends for technology and HR

Course Contents:


	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Introduction of Technology in HR
	15
	√
	

	Unit 2: Human Resources Information System (HRIS)
	15
	√
	√

	Unit 3: Digital transformation in HR
	25
	√
	√

	Unit 4: Current Trends in HR Technology
	25
	√
	√

	Unit 5: Future Scenario for Technology and HR: A Road Ahead
	20
	√
	√



Event Management BCH: DSE- 8.2
Objective: The course aims to equip learners with the skills to plan and manage events.
Learning Outcomes:
After completion of the course, the learners will be able to:
1. exhibit the capability to organize a formal event.
2. analyse, interpret, and present the learning lessons of organizing the event and Critical Success Factors.
3. create, organize, and manage team.
4. prepare and present the promotional material.
5. plan and prepare sponsorship proposals.

Course Contents:



	Unit
	Unit wise Weightage of Marks (in %)
	C&K
	A&A

	Unit 1: Introduction
	20
	√
	

	Unit 2: Planning and Organizing for Events
	20
	√
	√

	Unit 3: Managing Team
	20
	√
	√

	Unit 4: Event Marketing, Advertising, & PR
	20
	√
	√

	Unit 5: Sponsorship
	20
	√
	√


Business Ethics and Human Values BCH: DSE- 8.3

Objective: The course aims to develop in learners an understanding of the concept of Business Ethics & Human Values and its application in business decision making using sustainable business practices.
Learning outcomes: After completion of this course, learners will be able to:
1. design code of ethics for an organisation
2. examine ethical performance of an organisation
3. distinguish between various types of values
4. compare issues related to whistle blowing and other moral issues
5. measure the level of participation of select companies/organisations related to social responsibility.

Course Contents:

	Unit
	Unit wise Weightage of Marks (in
%)
	C&K
	A&A

	Unit 1: Introduction
	20
	√
	√

	Unit 2: Business Ethics Management
	15
	√
	√

	Unit 3: Human Values & Business
	20
	√
	√

	Unit 4: Moral Issues in Business
	25
	√
	√

	Unit 5: Corporate Social Responsibility (CSR)
	20
	√
	√



Financial Risk Management BCH: DSE- 8.4
Objective: The course aims to provide the basic foundations to work in a world of finance with risk and arbitrage. It will equip students with analytical as well measurement tools of financial risk. Therefore, course should be relevant for those looking at a career opportunity in a global institution. The course analyses approaches to financial risk measurement and management and develops excel based models of measuring risk in asset classes.

Learning Outcomes: After completion of the course, learners will be able to:
1. Compare the different types of risk in financial market.
2. evaluate financial risk.
3. evaluate various techniques of measuring risk in financial market.
4. perform quantitative analysis of risk in financial market.
5. analyse credit, liquidity and operational risk.

Course Contents:

	

Unit
	Unit wise weightage of marks (in
%)
	C&K*
	A&A**

	Unit 1: Introduction to Risk Management
	20
	√
	√

	Unit 2: Measurement and Control of Risk
	20
	√
	√

	Unit 3: Tools of Risk Management
	20
	√
	√

	Unit 4: Quantitative Analysis
	20
	√
	√

	Unit 5: Risk Management in Different Asset Classes
	20
	√
	√


Behavioural Finance BCH: DSE- 8.5

Objective: Behavioural finance provides an interdisciplinary approach to study financial Behaviour, thus offering a more realistic understanding of financial markets. The objective of this course is to provide a basic understanding of Behavioural finance and its practical relevance to study the financial markets.

Learning Outcomes: After the completion of the course, learners will be able to:

1. examine the limitations of traditional finance.
2. appreciate the relevance of the theory of behavioural finance in studying financial markets.
3. analyse the role of incomplete information and behavioural biases in financial decision making.
4. utilize the understanding gained from the theoretical underpinnings to improve financial behaviour.

Course Contents:

	Unit
	Unit wise Weightage of Marks (in %)
	*C&K
	**A&A

	Unit 1: Traditional theory of finance
	20
	√
	√

	Unit 2: Emergence of Behavioural finance
	20
	√
	√

	Unit 3: Behavioural finance: Introduction
	20
	√
	√

	Unit 4: Behavioural biases: Evidence from different financial markets
	20
	√
	√

	Unit 5: Asymmetric information
	20
	√
	√



Mergers, Acquisitions and Corporate Restructuring BCH: DSE- 8.6

Objective: The course aims to familiarise the students with different aspects of corporate restructuring, mergers & acquisitions and to develop an understanding of the subject including contemporary practices in the corporate sector.


Learning Outcomes: After completion of the course, learners will be able to:
· Compare the different forms of corporate restructuring.
· examine the different types, motives and reasons of mergers and acquisitions.
· summarise the legal provisions of mergers and acquisitions.
· analyse the important methods of valuation.
· assess the issues related to integration.
Course Contents:

	
Unit
	Unit wise weightage of marks (in %)
	*C&K
	**A&A

	Unit 1: Introduction to corporate restructuring
	20
	√
	√

	Unit 2: Mergers and acquisitions
	20
	√
	√

	Unit 3: Legal aspects of mergers and acquisitions
	20
	√
	√

	Unit 4: Methods of valuation
	20
	√
	√

	Unit 5: Issues related to integration
	20
	√
	√


Retail Management BCH: DSE- 8.7
Objective: The course aims to provide a comprehensive understanding of the theoretical and applied aspects of Retail Management.


Learning Outcomes: After completion of the course, learners will be able to:
1. develop fundamental understanding of the concept of retailing and its formats.
2. analyse the dynamics of retail store location, its design and visual display.
3. analyse the marketing mix strategies used by the retailers/e-tailers to interact with their customers.
4. develop an understanding of managing human resources in retailing for sustainable relationship building with the customers as enticed in the concept of customer relationship management.
5. relate legal and ethical issues and the role of ICT in Retail Management.


Course Contents:

	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Introduction
	20
	√
	√

	Unit 2: Retail Planning
	20
	√
	√

	Unit 3: Retail Marketing Mix
	25
	√
	√

	Unit 4: Managing Human Resources and Customer Relationships in Retailing
	20
	√
	√

	Unit 5: Contemporary Issues in Retail Management
	15
	√
	√



Distribution Logistics Management BCH: DSE- 8.8

Objective: The course aims to acquaint the student with the concept, tools and importance of Distribution logistics in Marketing.
Learning Outcomes: After completion of the course, learners will be able to :
1. analyse the concept of Logistics management.
2. explore the various distribution channels and their importance.
3. evaluate the various modes of transportation for distribution.
4. explore the various tools for operational efficiency.
5. determine how the advanced technology is used in distribution logistics.


Course Contents:

	

Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Introduction to Logistics
	10
	√
	

	Unit 2: Distribution Strategy
	25
	√
	√

	Unit 3: Transportation and Warehousing Decision
	20
	√
	√

	Unit 4: Operational Efficiency and its tools
	25
	√
	√

	Unit 5: Technology in Logistics
	20
	√
	√


Rural Marketing BCH: DSE- 8.9

Objectives

The paper aims to develop basic understanding of concepts, tools, challenges and growing importance of rural markets in Indian scenario.

Learning Outcomes

After the completion of the course, the learner shall be able to

1. develop basic understanding of distinguishing characteristics of rural markets.
2. examine the concept of rural marketing environment with special focus on segmentation, targeting and positioning in rural markets.
3. analyse	marketing   decisions	encompassing	product,	price,	promotion	and distribution in rural markets.

Course Content:

	Unit
	Unit Wise Weightage of Marks (in %)
	C&K*
	A & A**

	Unit 1: Introduction
	20
	√
	√

	Unit 2: Product Decisions
	20
	√
	√

	Unit 3: Pricing Decisions
	20
	√
	√

	Unit 4: Promotion Decisions
	20
	√
	√

	Unit 5: Distribution Decisions
	20
	√
	√



ADVANCED BUSINESS RESEARCH BCH: DSE- 8.10
Objective: The objective of the course is to develop the students‘ theoretical and
practical understanding of select multivariate research methods and central concepts of psychological measurement and analysis. The course will be a practice-oriented course and will provide working knowledge of the advance research using statistical package and open-source ware.


Learning Outcomes: After completion of the course, learners will be able to:
1. compare univariate and bivariate statistics for conducting tests of differences.

2. analyse association between two variables.

3. apply statistical methods that allow the simultaneous investigation of more than two variables.

4. summarise the procedure for conducting factor analysis

5. interpret the discriminant, cluster, and conjoint analysis.


Course Contents:

	


Unit
	
Unit wise weightage of marks (in %)
	
C&K*
	
A&A**

	
Unit 1: Univariate and Bivariate Analysis: Investigation of two variables.
	
20
	
√
	
√

	
Unit 2: Bivariate Analysis: Measures of Association
	
20
	
√
	
√

	
Unit 3: Multivariate Analysis
	
20
	
√
	
√

	
Unit 4: Factor Analysis
	
20
	
√
	
√

	
Unit 5: Discriminant, Cluster and conjoint analysis
	
20
	
√
	
√



Diversity Management BCH: GE- 8.1

Objective: The course aims to provide up-to-date knowledge about the new realities of the workforce and understanding of impact of diversity on various human resource functions and dynamics of team diversity, ability to critically examine organisational culture and its various aspects so as to get a better understanding of individual differences in the organisation and knowledge of various strategies through which diversity can be managed so as to increase the effectiveness of the organisations.

Learning Outcomes: After completion of the course, learners will be able to:
1. apply the skills to manage the diversity at the workplace.
2. analyse the individual differences at the workplace.
3. describe the various dimensions of diversity and how these differences impact the interpersonal relationships of the individuals.
4. compare and use tools of diversity management.


Course Contents:

	
Unit
	Unit wise weightage of
marks (in %)
	C&K*
	A&A**

	Unit 1: Diversity- An Overview
	13.34
	√
	√

	Unit 2: Workplace Diversity
	26.66
	√
	√

	Unit 3: Cultural Diversity
	20
	√
	√

	Unit 4: Managing workplace
Diversity
	26.66
	√
	√

	Unit 5: Recent Trends and Developments
	13.34
	√
	√


Risk Management BCH: GE- 8.2

Objective: The course aims to provide knowledge and an insight into the spectrum of risks faced by businesses and to learn the techniques of managing risks.


Learning Outcomes: After completion of the course, learners will be able to:
1. explain the types of risk in business.
2. identify and evaluate business risk.
3. evaluate various techniques of managing business risk.
4. perform quantitative analysis of business risk.
5. analyse financial leverage and credit risk.

Course Contents:



	Unit
	Unit wise Weightage of Marks (in %)
	C&K
	A&A

	Unit 1: Introduction
	10
	√
	

	Unit 2: Business Risks and Measurement
	15
	√
	√

	Unit 3:  Risk Management
	25
	√
	

	Unit 4: Quantitative Analysis
	25
	√
	√

	Unit 5: Quantitative Analysis
	25
	√
	√



Collective Bargaining & Negotiation Skills BCH: GE- 8.3

Objective: The course aims to promote an understanding of theories and practical issues related to collective bargaining and to build awareness of managerial skills required for effectively negotiating with people.
Learning Outcomes: After completion of the course, learners will be able to:
1. illustrate different theories of collective bargaining;
2. analyse the practical aspects of collective bargaining process;
3. evaluate types of negotiation and manage a negotiation process;
4. demonstrate the vital skills during a negotiation process.

Course Contents:

	Unit
	Unit wise Weightage of Marks (in %)
	C&K*
	A&A**

	Unit 1: Collective Bargaining
	20
	√
	

	Unit 2: Collective Bargaining in India
	20
	√
	√

	Unit 3: Negotiating a Contract
	20
	√
	

	Unit 4: Negotiation Skills
	20
	√
	√

	Unit 5: Post Negotiation Process
	20
	√
	√



Sustainability and Ethical Aspects of Marketing BCH: GE- 8.4
Objective: The course aims to familiarise the students with the concepts of Sustainability and how Ethical aspects of marketing are important.

Learning Outcomes: After completion of the course, learners will be able to:

1. describe the contemporary approaches for the long run sustenance of the organisation.
2. explain the meaning and emergent need of Sustainability and Sustainable Marketing.
3. analyse the way through Sustainability and Sustainable Marketing
4. analyse the linkages between Sustainable and Ethical Aspects of Marketing.
5. inculcate ethical processes and thinking/Behaviour into marketing tactics and strategies.
6. apprehend the role of Ethical Marketing in Brand Building and positive Corporate Culture.

Course Contents:

	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Theoretical Foundation of Sustainability; Sustainable Marketing
	20
	√
	√

	Unit 2: Sustainable Marketing Mix; Sustainable Consumption
	20
	√
	√

	Unit 3: Sustainability Marketing and Marketing Ethics; Theoretical Foundation of Ethics
	20
	√
	√

	
Unit 4: Ethics and the P’s; Marketing Ethics and Positive Corporate Culture
	20
	√
	√

	
Unit 5: Consumer Education of Marketing Ethics; Image Building and Marketing Ethics
	20
	√
	√



Rural Development BCH: GE- 8.5

Objective: The course aims to help learners to acquire knowledge on various aspects of rural development and to acquaint them with the various programmes of rural development.

Learning Outcomes: After completing the course learners will be able to:
1. examine the concept of rural development.
2. analyse various skill development and capacity building programmes.
3. describe the role of institutional bodies like NABARD/ RRBs in financing rural based projects.
4. prepare a business plan for a start-up venture in rural setting after analyzing the various facets of rural economy in India.
5. assess the impact of infrastructure development in rural India.
6. evaluate the rural development programmes in India.

Course Contents:



	Unit
	Unit wise Weightag e of Marks (in
%)
	C&K*
	A&A**

	Unit 1: Introduction
	15
	√
	

	Unit 2: Leveraging Demographic Dividend
	15
	√
	√

	Unit 3: Rural Economy of India
	25
	√
	√

	Unit 4: Rural Infrastructure
	25
	√
	√

	Unit 5: Rural Development Programmes in India
	20
	√
	
















Bachelor of Commerce
B. Com.
PROGRAM OUTCOME AND COURSE OUTCOME

(Effective from Academic Year 2022-23)



UGCF 2022 based on NEP 2020 as approved by the Faculty of Commerce and Business in its meeting held on 27th April 2022 & submitted to the University of Delhi for approval from the Academic Council.

Applicable for students registered with Regular Colleges, Non-Collegiate
Women’s Education Board and School of Open Learning


The objective of any programme at a Higher Education Institution is to create for its students a sound foundation for their character development which directly contributes to the well-being of a nation. The University of Delhi envisions all its programmes in the spirit of its ―motto‖ which is to inspire the youth to show steadfastness and devotion in a fearless pursuit of truth. The Undergraduate Curriculum Framework (UGCF) aims at preparing young minds for constructive and productive character development by honing their creative and humanistic skills for their own betterment as well as for the greater good of the society. In order to provide an opportunity to students to discover a method of thinking which will help them realise their true potential, the University offers an Undergraduate Curriculum Framework-2022 for all its Under Graduate programmes.


The Undergraduate Curriculum Framework-2022 underlines the historical perspective, philosophical basis, and contemporary realities of higher education as enshrined in the National Education Policy 2020 (NEP 2020) including LOCF (Learning Based Curriculum Framework) & CBCS (Choice Based Credit System) and endeavours to synchronize these cornerstones while charting the road ahead for the state of higher education. The University of Delhi, a premier seat of teaching, learning, and research in higher education, acclaimed nationally and internationally, has nurtured the quest for reaching the peak in every sphere of education, in its true sense, in the process of its contribution to the nation-building. Being a Central University, mandated to act as the torchbearer in expanding the horizons of human resource development through expansion of higher education, it has always paid adequate premium towards constructive and meaningful innovation as a regular feature in its undergraduate curriculum development over the years.


The focus of UGCF of Commerce and Business Education is aimed at improving the students‘ abilities and helping them to become a competent business leader who can contribute in nation building. Commerce education is not related only with knowing how to organize and apply skills related to business, trade, commerce, industry, and economy, but it further accelerates the process of thinking in a pragmatic manner about nation building through effective utilization of skills, resources, manpower, and one's abilities.


One essential aspect of UGCF is to develop a commerce graduate who can meet the present and the future requirements of industry and economy. UGCF emphasizes on developing the competent persons who can work as the contemporary and future leaders of the industry and business. The education system in the emerging scenario demands to enrich the personality of

the students so as to develop a holistic personality. Therefore, the focus of UGCF is based on the four pillars of education which are learning to know, learning to do, learning to live together, and learning to be.
Another focus of UGCF is to build a set of requisite social and ethical values that will meet the expectations of modern society. It shall also promote ideals of universal brotherhood and cooperation. The core basis of UGCF is to emphasize cultivating the ideology which promotes sustainable economic system and encourages eco-friendly fair business practices. The emphasis of this exercise is to provide a right understanding to the students about objective and transparent system of governance. This would bring a desired change in the system of administration and quality of governance of all the institutions.


The present situation of business education requires total over-hauling and restructuring in the light of changed socio-economic scenario of the global economy in the context of Industry 4.0. The dynamic nature of global business demands a pool of competent human capital for which relevant education is essential in terms of timeliness, speed, flexibility, and dynamism. There is a need to provide students with appropriate skills and knowledge inputs which would make them globally competent and empower them to work in the changing business environment. Therefore, the focus of the UGCF in Commerce is to introduce globally acknowledged choice-based credit system which will offer numerous opportunities to learn various core subjects and also explore additional avenues of learning beyond the routine and standardized framework. The sole purpose of this exercise is to provide opportunities for holistic development of the students.


Thus, the UGCF can help in bringing uniformity in curricula on the one hand and empower the student on the other hand to choose the career options making it more relevant and globally acceptable which would create new benchmark in the world.


I. Objectives

The Undergraduate Curriculum Framework- 2022 (UGCF) is meant to bring about systemic change in the higher education system in the University and align itself with the National Education Policy 2020. The following objectives of NEP are kept in perspective while framing UGCF:
1. to promote each student‘s holistic development in both academic and non-academic spheres;
2. to provide flexibility to students so that learners have the ability to choose their learning trajectories and programmes, and thereby choose their paths in life according to their talents and interests;
3. to eliminate harmful hierarchies among disciplines/fields of study and silos between different areas of learning;
4. multidisciplinary and holistic education to ensure the unity and integrity of all knowledge;
5. to promote creativity and critical thinking and to encourage logical decision-making and innovation;
6. to promote ethics and human & Constitutional values;
7. to promote multilingualism and the power of language in learning and teaching;
8. to impart life skills such as communication, cooperation, teamwork, and resilience;
9. to promote outstanding research as a corequisite for outstanding education and development.

II. Features of UGCF in B. Com.

The salient features of the UGCF in B. Com. are:

1. The objectives of UGCF are to mentally prepare the students to learn various courses/ subjects in the domain of Commerce and Business leading to a graduate degree.

2. The learning outcomes for each course has been carefully designed to help students to have experiential learning in various domains of Commerce discipline.

3. Commerce itself is an interdisciplinary subject, therefore, proper care has been taken to integrate courses covering various domains like Accounting, Management, Finance, Taxation, Law, Marketing, Human Resource, Economics, Statistics, Information & Communication Technologies, Entrepreneurship, etc.

4. The core courses have been selected considering the need for studying Commerce as a separate discipline and the required theoretical knowledge and practical exposure.

5. In order to achieve the spirit of UGCF under NEP and to empower the students, large number of optional courses under Generic Elective (GE), Skill Enhancement Courses (SECs), and Discipline Specific Elective Courses (DSEs) have been included in the structure.

6. B. Com. course structure has thirty- two Generic Elective Courses placed from semester V to VIII; twenty Skill Enhancement Courses placed in first six semesters and forty Discipline Specific Elective Courses are placed in the last four semesters. In all, eighty optional courses under three sets of course types (GE, SEC, DSE) have been developed with an idea to encompass all possible domains of knowledge and skills facilitating interface with various sections of the society so that a student can have a wide choice of courses to have a better living and to lead a meaningful and contented  life. Keeping in view the needs of the Commerce students, Ability Enhancement Compulsory courses (AECCs) have been designed in a manner that provides relevant knowledge and skills.

7. Keeping in view the objectives and learning outcomes outlined in each course, proper care has been taken, to provide practical exercises for each unit in a course, so that the students gain hands on experience (learning by doing) apart from textbook based theoretical knowledge.

8. Internship/ Apprenticeship/ Project/ Community outreach
8.1 Internship/ Apprenticeship/ Project/ Community outreach of 6 to 8 weeks‘ duration after completion of the third Semester, followed by Project Report and Viva-voce examination during the fourth semester has been provided as SEC to enable the students to have hands on experience in real life business situations.
8.2 Internship/ Apprenticeship/ Project/ Community outreach of 6 to 8 weeks‘ duration after completion of the fourth Semester, followed by Project Report and Viva-voce examination during the fifth semester has been provided as SEC to enable the students to have hands on experience in real life business situations.

8.3 Internship/ Apprenticeship/ Project/ Community outreach of 6 to 8 weeks‘ duration after completion of the fifth Semester, followed by Project Report and Viva-voce examination during the sixth semester has been provided as SEC to enable the students to have hands on experience in real life business situations.
8.4 Internship/ Apprenticeship/ Project/ Community outreach of 6 to 8 weeks‘ duration after completion of the sixth Semester, followed by Project Report and Viva-voce examination during the seventh semester has been provided as SEC to enable the students to have hands on experience in real life business situations.


9. Dissertation/Academic Project/Entrepreneurship in the 4th year shall commence from VII semester and conclude in VIII semester. The courses are designed keeping in view the employability, research, and innovation in the field of Commerce and Business especially in Human Resource, Finance, Marketing, Accounting, Management, International Business, Taxation, Business Laws, Business Analytics, Economics and Entrepreneurship.

10. The teachers are expected that while delivering a lecture in a classroom situation, they should use ICT based teaching learning andragogy and various interactive teaching and learning techniques like case studies, simulation, role play, etc., to have better engagement of the students and effective teaching learning process. It is also expected that character building of students, development of holistic personality, values and ethics, etc., should be the prime focus in the teaching learning process so that they become good global citizens.

III. Undergraduate Curriculum Framework (UGCF) In B.Com. (Hons.)


1. Introduction
In order to foster education development agenda in India, significant reforms in the undergraduate education are to introduce the Undergraduate Curriculum Framework (UGCF) based on NEP, 2020 including LOCF & CBCS which aims at making teaching student- centric, interactive, and outcome-oriented with well-defined aims, objectives, and goals to be achieved. The programme learning outcomes include subject-specific skills and generic skills, including transferable global skills and competencies. It would also focus on knowledge and skills that prepare students for further study, research, employment, and research.
One of the ways to measure the development of a nation is the advancement of the knowledge of its people. Hence, advanced measures should be taken to improve the quality of commerce knowledge in our society by nurturing quality higher education. This shall include translation of academic research into innovations for practical use in society and economy.
In order to achieve the programme goals, following measures would be adopted:

i. Enriching the quality of teaching and research;
ii. Enlightening learning environment through ICT based hands-on approach to students;

iii. Involving students in discussions, problem-solving, and out of the box thinking;
iv. Motivating the students to understand various concepts of commerce and apply them in real life situations.


2. Learning	Outcomes-Based	Approach	to	Curriculum Planning

The Bachelor‘s Degree in B. Com. awarded to the student on the basis of demonstrated achievement of outcomes (expressed in terms of knowledge, understanding, skills, attitudes, and values) and academic criteria expected of graduates at the end of the programme. Therefore, the learning outcomes-based education of this particular programme is aimed at facilitating the students to acquire these attributes, keeping in view changes in the current socio- economic environment.


The UGCF of B. Com. has been designed keeping in view the graduate attributes, qualification descriptors, programme learning outcomes, and course learning outcomes which are in line with outcome-based education through LOCF and CBCS. The syllabi have been framed in order to engage students through an all – encompassing knowledge, character building of students, development of holistic personality, values and ethics so that they become good global citizens and create value for the society at large.


The programme has been framed by allowing flexibility and innovation in:

i. Programme design and syllabi development;
ii. Providing ICT based hands-on experience to students through high quality learning activities in relevant situations.

2.1. Teaching-Learning Andragogy
Teaching-learning andragogy should be based on higher levels of learning as per Bloom‘s Taxonomy i.e., apply, analyse, evaluate and create should have weightage of 80 % or more and the weightage of the first two levels of Bloom‘s Taxonomy i.e., remember and understand should be 20% or lower;

2.2. [bookmark: _bookmark10]Assessment of Student Learning
Assessment of student learning levels based on higher levels of learning as per Bloom‘s
Taxonomy i.e., apply, analyse, evaluate and create should have weightage of 80 % or more and

the weightage of the first two levels of Bloom‘s Taxonomy i.e., remember and understand should be	20%	or	lower;

2.3. [bookmark: _bookmark11]Nature and Extent of the Programme in B. Com.
The B. Com. Programme provides an extensive and rigorous base for learning, application, research, entrepreneurship, and holistic development. The key areas of study in Commerce and Business are:
i. Human Resource Management
ii. Finance
iii. Marketing
iv. Accountancy
v. International Business
vi. Tax
vii. Business & Corporate Laws
viii. Economics

Apart from these key areas present curriculum framework includes courses on Yoga and Happiness, Mind Management, Emotional Intelligence, Personality Development, Team Building, People Management, Business Ethics & Human Values, Ethics & Governance, Sustainable Development, Sustainability and Ethical Aspects of Marketing, Social and Environment Accounting on one hand with an aim to imbibe in students a sense of self awareness, ethical conduct, human values, socially and environmentally conscious behaviour. On the other hand, to cater to the needs of 21st Century and Industry 4.0 courses like Business Analytics, Financial Technology Analytics, Social Media Analytics, HR Analytics, Data Visualisation, Artificial Intelligence for Business, Cyber Security etc.


Further there is a separate track for those who want to pursue research with courses like Business Research Methods, Advanced Business Research, Marketing Research etc. Also, Internship/Apprenticeship/Project/Research/Community Outreach is offered in the form of various modules in the scheme of studies to enable the students to have hands on experience in real life business situations.


Also, courses like Entrepreneurship Development are added to in addition to the, Dissertation/Academic Project/Entrepreneurship keeping in view the employability, research, and innovation in the field of Commerce and Business.
2.4. Aims of Bachelor's Degree Programme in B. Com.



The overall aim of B. Com. as a programme is to:

a. Provide a conducive environment that holistically engages students through an all- encompassing knowledge impartation;
b. Widen the scope and depth of the course enabling them to undertake further studies in commerce and its allied areas on multiple disciplines concerned with commerce;
c. Construct a sound theoretical footing;
d. Acquainting students with recent market practices;
e. Encourage the students to advance a range of generic skills helpful in employment, internships, and social activities;
f. Formulating business problems and provide innovative solutions to enable the students to be future	ready	management	leaders	who	are	compassionate	and	yet	efficient.

3. Graduate Attributes in B. Com.

The graduate attributes in B. Com. are the outline of the expected course learning outcomes mentioned in the beginning of each course. The characteristic attributes that a B. Com. graduate will be able to demonstrate through learning various courses are listed below:


a. Disciplinary Knowledge
Capability of executing comprehensive knowledge and understanding of one or more discipline that form part of commerce.


b. Communication skills
i. Ability to communicate long standing unsolved problems in commerce;
ii. Ability to show the importance of commerce as precursor to various market developments since the beginning of the civilization.

c. Critical Thinking
i. Ability to engage in reflective and independent thinking by understanding the concepts in every area of Commerce and Business;
ii. Ability to examine the results and apply them to various problems appearing in different branches of Commerce and Business.

d. Problem solving
i. Capability to deduce a business problem and apply the class room learning into practice to		offer	a	solution	for	the	same;
ii. Capabilities to analyze and synthesize data and derive inferences for valid conclusion;
iii. Able to comprehend solution to sustain problems originating in the diverse management areas such as Finance, Marketing, Human Resource, and Taxation.

e. Research Related Skills
i. Ability to search for, locate, extract, organise, evaluate, and use or present information that is relevant to a particular topic;
ii. Ability to identify the developments in various branches of Commerce and Business.


f. Information and Communication Technology (ICT) digital literacy
Capability to use various technical ICT tools (like spreadsheet) for exploring, analysis, and using the information for business purposes.



g. Self-directed Learning
Capability to work independently in diverse projects and ensure detailed study of various facets of Commerce and Business.


h. Moral and Ethical Awareness/Reasoning
i. Ability to ascertain unethical behaviour, falsification, and manipulation of information;
ii.	Ability to manage self and various social systems.


i.	Lifelong learning
Capability of self-paced and self-directed learning aimed at personal development and for improving knowledge/skill development and reskilling in all areas of Commerce.


IV. Programme Learning Outcomes of B. Com.

The outcomes and attributes described in qualification descriptors are attained by students through learning acquired on completion of a programme of study. The term ‗programme‘ refers to the entire scheme of study followed by students leading to a qualification.

Programme learning outcomes for B. Com. include various subject specific skills and generic skills like mind management, creativity, and innovation of competencies in diverse areas of Commerce and Business, the achievement of which will be demonstrated by the students of B. Com. Programme for the award of bachelor degree. The programme learning outcomes of B. Com. also enable a student to prepare for further study, employment, and good citizenship. Further, the difference in the level of achievement of programme outreach provides for comparing of learning levels and standards across different college/institution. The various learning outcomes of the programme are mentioned below:


a. Bachelor‘s Degree in Commerce results in giving comprehensive knowledge of Marketing, Human Resource Management, Business and Corporate Law, Economics, Finance, Accounting, Management, Tax and several other branches of Commerce that includes Investment, Insurance, and Banking. Thus, this programme helps students in building a concrete footing for advanced studies in Commerce and to stand with the requirement of business sector, insurance, banking seeking youth fit for employment.
b. Students undergoing this programme will be equipped to the world of work, particularly, work of the future. The student will get a first-hand exposure of working in the real world.
c. Students completing this programme will be able to develop managerial knowledge and tactical dexterity, with a broader skill set and encourages them to seek out audacious, innovative solutions for today‘s business.
d. Completion of this programme will also enable the students to formulate business problems and provide innovative solutions thus, molding them into future visionaries, management leaders that are compassionate yet efficient.
e. The course provides an extreme and rigorous base for teaching, research, and allied business administrations.

1. Programme Outcomes for Core Courses (a)

	S.
No.
	
Programme Outcomes
	DSC- 1.1
	DSC- 1.2
	DSC- 1.3
	DSC- 2.1
	DSC- 2.2
	DSC- 2.3
	DSC- 3.1
	DSC- 3.2
	DSC- 3.3
	DSC- 4.1

	
1
	Values for life and character building
	✔
	
✔
	
	
	
✔
	✔
	
	
	✔
	✔

	
2
	Disciplinary knowledge
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔

	3
	Communication skills
	✔
	✔
	
	
	✔
	✔
	
	
	✔
	✔

	4
	Critical thinking
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	5
	Problem Solving
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	6
	Analytical Reasoning
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	7
	Research related skills
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	8
	Cooperation/Teamwork
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	
	✔
	✔

	9
	Scientific Reasoning
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	10
	Reflective Thinking
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	
11
	Information/Digital Literacy
	
✔
	✔
	
✔
	
✔
	✔
	✔
	✔
	
✔
	
✔
	✔

	12
	Self-directed Learning
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	
13
	Moral and Ethical Awareness/Reasoning
	
✔
	
✔
	✔
	✔
	
✔
	
✔
	✔
	
✔
	
✔
	

	
14
	Leadership Readiness/Qualities
	✔
	✔
	✔
	✔
	
✔
	
✔
	✔
	
✔
	
✔
	✔

	
15
	
Lifelong learning
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔

	16
	Professional Skills
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	17
	Application Skills
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	18
	Experiential Learning
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	19
	Employability
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	
20
	
Decision Making Skills
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔




Legend: DSC- 1.1: Business Organisation and Management; DSC- 1.2: Business Laws; DSC- 1.3: Financial Accounting; DSC- 2.1: Corporate Accounting; DSC- 2.2: Company Law; DSC- 2.3: Human Resource Management; DSC- 3.1: Business Statistics; DSC- 3.2: Fundamentals of Financial Management; DSC- 3.3: Principles of Marketing; DSC- 4.1: Entrepreneurship and New Venture Planning.

2. Programme Outcomes for Core Courses (b)

	S.
No.
	
Programme Outcomes
	DSC- 4.2
	DSC- 4.3
	DSC- 5.1
	DSC- 5.2
	DSC- 5.3
	DSC- 6.1
	DSC- 6.2
	DSC- 6.3
	DSC- 7.1
	DSC- 8.1

	
1
	Values for life and character building
	
	
	✔
	
	
	
	✔
	
✔
	
	✔

	
2
	Disciplinary knowledge
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔

	3
	Communication skills
	
	✔
	
	✔
	
	
	✔
	
	
	

	4
	Critical thinking
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	5
	Problem Solving
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	6
	Analytical Reasoning
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	7
	Research related skills
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	8
	Cooperation/Teamwork
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	9
	Scientific Reasoning
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	10
	Reflective Thinking
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	
11
	Information/Digital Literacy
	
✔
	✔
	
✔
	
✔
	✔
	✔
	✔
	
✔
	
✔
	✔

	12
	Self-directed Learning
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	
13
	Moral and Ethical Awareness/Reasoning
	
✔
	
✔
	✔
	✔
	
✔
	
	✔
	
✔
	
✔
	
✔

	
14
	Leadership Readiness/Qualities
	✔
	✔
	✔
	✔
	
✔
	
✔
	✔
	
✔
	
✔
	✔

	
15
	
Lifelong learning
	✔
	✔
	✔
	✔
	
✔
	
✔
	
✔
	
✔
	
✔
	✔

	16
	Professional Skills
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	17
	Application Skills
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	18
	Experiential Learning
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	19
	Employability
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	
20
	
Decision Making Skills
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔




Legend: DSC- 4.2: Cost Accounting; DSC- 4.3: International Business; DSC- 5.1: Income- Tax Law and Practice; DSC- 5.2: Business Economics; DSC- 5.3: Management Accounting; DSC- 6.1: Business Analytics; DSC- 6.2: Corporate Governance; DSC- 6.3: Goods and Services Tax (GST) and Customs Law; DSC- 7.1: Business and Macroeconomic Policy; DSC- 8.1: The Economy of Bharat.

3. Programme Outcomes for Generic Elective Courses (a)


	S.No.
	Programme Outcomes
	GE-
5.1
	GE-
5.2
	G E-
5.3
	G E-
5.4
	GE-
5.5
	GE-
5.6
	GE-
5.7
	G E-
5.8
	G E-
5.9
	GE- 5.10
	G E-
6.1
	G E-
6.2
	G E-
6.3

	
1
	Values for life and character building
	✔
	✔
	
	
	✔
	✔
	
	
	
	✔
	✔
	
	✔

	
2
	Disciplinary knowledge
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	
✔
	✔
	✔
	✔
	✔
	
✔

	
3
	Communication skills
	✔
	
✔
	
	
✔
	
	✔
	
✔
	
	
✔
	
	
✔
	
✔
	✔

	4
	Critical thinking
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	5
	Problem Solving
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	6
	Analytical Reasoning
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	7
	Research related Skills
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	
8
	Cooperation/Team work
	✔
	✔
	✔
	✔
	✔
	
✔
	✔
	
✔
	✔
	
✔
	✔
	✔
	✔

	
9
	Scientific Reasoning
	✔
	✔
	✔
	
✔
	
✔
	
✔
	✔
	✔
	
✔
	
✔
	✔
	✔
	✔

	10
	Reflective Thinking
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	
11
	Information/Digital Literacy
	
✔
	
✔
	✔
	
✔
	
✔
	
✔
	✔
	
✔
	✔
	
	
✔
	✔
	
✔

	
12
	Self-directed Learning
	
✔
	
✔
	
✔
	✔
	✔
	
✔
	
✔
	✔
	✔
	
✔
	
✔
	
✔
	
✔

	
13
	Moral and Ethical Awareness/Reasoning
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
	
✔
	✔
	
✔
	
✔
	
✔

	
14
	Leadership Readiness/Qualities
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	
15
	
Lifelong learning
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	16
	Professional Skills
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	17
	Application Skills
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	
18
	Experiential Learning
	
✔
	
✔
	
✔
	
✔
	✔
	
✔
	✔
	✔
	✔
	
✔
	
✔
	
✔
	
✔

	19
	Employability
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	
	✔
	✔
	✔

	
20
	Decision Making Skills
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	✔
	
✔
	
✔
	
✔
	
✔




Legend: GE- 5.1: General Management; GE- 5.2: Communication in Management; GE- 5.3: Accounting for Everyone; GE- 5.4: Finance for everyone; GE- 5.5: Marketing for Beginners; GE- 5.6: Ethics and Governance; GE- 5.7: Fundamentals of International Business; GE- 5.8: Project Management; GE- 5.9: Computer Applications in

4. Programme Outcomes for Generic Elective Courses (b)


	S. No.
	
Programme Outcomes
	G E-
6.4
	G E-
6.5
	G E-
7.1
	G E-
7.2
	G E-
7.3
	G E-
7.4
	G E-
7.5
	G E-
7.6
	G E-
7.7
	G E-
7.8
	G E-
7.9
	G E- 7.10

	
1
	Values for life and character building
	
	
	✔
	✔
	
	✔
	
	✔
	
	✔
	✔
	✔

	
2
	Disciplinary knowledge
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	
✔
	✔
	✔
	✔
	
✔

	
3
	Communication skills
	
	
✔
	
	
✔
	
✔
	✔
	
✔
	
✔
	
	
✔
	
✔
	

	4
	Critical thinking
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	5
	Problem Solving
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	6
	Analytical Reasoning
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	7
	Research related Skills
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	
8
	Cooperation/Team work
	✔
	✔
	✔
	✔
	✔
	
✔
	✔
	
✔
	✔
	✔
	✔
	✔

	
9
	Scientific Reasoning
	✔
	✔
	✔
	
✔
	
✔
	
✔
	✔
	✔
	
✔
	✔
	✔
	✔

	10
	Reflective Thinking
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	
11
	Information/Digital Literacy
	
✔
	
✔
	✔
	
✔
	
✔
	
✔
	✔
	
✔
	✔
	
✔
	✔
	
✔

	
12
	Self-directed Learning
	
✔
	
✔
	
✔
	✔
	✔
	
✔
	
✔
	✔
	✔
	
✔
	
✔
	
✔

	
13
	Moral and Ethical
Awareness/Reasoning
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔

	
14
	Leadership Readiness/Qualities
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	
15
	
Lifelong learning
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	16
	Professional Skills
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	17
	Application Skills
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	
18
	Experiential Learning
	
✔
	
✔
	
✔
	
✔
	✔
	
✔
	✔
	✔
	✔
	
✔
	
✔
	
✔

	19
	Employability
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	
20
	Decision Making Skills
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	✔
	
✔
	
✔
	
✔




Legend: GE- 6.4: Computerised Accounting Systems; GE- 6.5: E-Filing of Returns; GE- 7.1: Fundamentals of HRM; GE- 7.2: Diversity Management; GE- 7.3: Investing in Stock Markets; GE- 7.4: Sales Promotion; GE- 7.5: E-

Commerce; GE- 7.6: Digital Marketing; GE- 7.7: Financial Statements Analysis; GE- 7.8: Creativity and Innovation; GE- 7.9: People Management; GE- 7.10: Sustainable Development.


5. Programme Outcomes for Generic Elective Courses (c)


	S. No.
	Programme Outcomes
	GE- 7.11
	GE-
8.1
	GE-
8.2
	GE-
8.3
	GE-
8.4
	GE-
8.5
	GE-
8.6
	GE-
8.7

	
1
	Values for life and character building
	✔
	
	✔
	
	
	✔
	
	

	
2
	Disciplinary knowledge
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	
3
	Communication skills
	✔
	
✔
	✔
	
✔
	
✔
	✔
	
✔
	
✔

	4
	Critical thinking
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	5
	Problem Solving
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	6
	Analytical Reasoning
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	7
	Research related Skills
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	
8
	Cooperation/Team work
	✔
	✔
	✔
	✔
	✔
	
✔
	✔
	
✔

	
9
	Scientific Reasoning
	✔
	✔
	✔
	
✔
	
✔
	
✔
	✔
	✔

	10
	Reflective Thinking
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	
11
	Information/Digital Literacy
	
✔
	
✔
	✔
	
✔
	
✔
	
✔
	✔
	
✔

	
12
	Self-directed Learning
	
✔
	
✔
	
✔
	✔
	✔
	
✔
	
✔
	✔

	
13
	Moral and Ethical
Awareness/Reasoning
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔

	
14
	Leadership Readiness/Qualities
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	
15
	
Lifelong learning
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	16
	Professional Skills
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	17
	Application Skills
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	
18
	Experiential Learning
	
✔
	
✔
	
✔
	
✔
	✔
	
✔
	✔
	✔

	19
	Employability
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	
20
	Decision Making Skills
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔



6. Programme Outcomes for Discipline Specific Elective Courses (a)

	S.N
o.
	Programme Outcomes
	D S E-
5.
1
	D S E-
5.
2
	D S E-
5.
3
	D S E-
5.
4
	D S E-
5.
5
	D S E-
5.
6
	D S E-
5.
7
	D S E-
5.
8
	D S E-
5.
9
	D S E-
5.
10
	D S E-
6.
1
	D S E-
6.
2
	D S E-
6.
3
	D S E-
6.
4
	D S E-
6.
5
	D S E-
6.
6
	D S E-
6.
7
	D S E-
6.
8

	
1
	Values for life and	character
building
	
✔
	
✔
	
	
✔
	
	
	
	
	
	✔
	
✔
	
✔
	
✔
	
	
✔
	
✔
	
	

	
2
	Disciplinary knowledge
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	3
	Communication skills
	
✔
	✔
	✔
	
✔
	
	
✔
	
	
✔
	
	
	✔
	
✔
	
✔
	✔
	
✔
	
✔
	
✔
	
✔

	4
	Critical thinking
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	5
	Problem Solving
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	6
	Analytical Reasoning
	
✔
	✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔

	7
	Research related Skills
	
✔
	✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔

	
8
	Cooperation/ Teamwork
	✔
	✔
	✔
	
	✔
	✔
	
	✔
	
	
✔
	✔
	✔
	✔
	✔
	
	
	✔
	✔

	9
	Scientific Reasoning
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	
✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	10
	Reflective Thinking
	✔
	✔
	
✔
	
✔
	
✔
	
✔
	
✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	
11
	Information/Digi tal Literacy
	✔
	✔
	✔
	
✔
	✔
	✔
	
✔
	
✔
	
✔
	
	
✔
	
✔
	
✔
	✔
	✔
	✔
	
✔
	
✔

	
12
	Self-directed Learning
	✔
	✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔

	
13
	Moral	and Ethical Awareness/
Reasoning
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔

	
14
	Leadership Readiness/Qualit ies
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔

	
15
	
Lifelong learning
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	
16
	Professional Skills
	✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	✔
	
✔
	✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔

	17
	Application Skills
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	
18
	Experiential Learning
	✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔

	19
	Employability
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔



	
20
	Decision Making Skills
	✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔


Legend: DSE- 5.1: Organisational Behaviour; DSE- 5.2: Yoga and Happiness; DSE- 5.3: Financial Markets and Institutions; DSE- 5.4: Sustainability Marketing; DSE- 5.5: Business Mathematics; DSE- 5.6: Accounting for Mergers & Acquisitions and Valuations; DSE- 5.7: Auditing; DSE- 5.8: Business Tax Procedures and Management; DSE- 5.9: International Monetary and Financial Environment; DSE- 6.1: Human Resource Development; DSE- 6.2: Fundamentals of Investment; DSE- 6.3: Advertising; DSE- 6.4: Business Research Methods; DSE- 6.5: Social and Environmental Accounting; DSE- 6.6: Industrial Laws; DSE- 6.7: Export Import Management; DSE- 6.8: Business Incubation.




7. Programme Outcomes for Discipline Specific Elective Courses (b)

	S.
N
o.
	Programme
Outcomes
	DS E-
7.1
	DS E-
7.2
	DS E-
7.3
	DS E-
7.4
	DS E-
7.5
	DS E-
7.6
	DS E-
7.7
	DS E-
7.8
	DS E-
7.9
	DS E-
7.1
0
	DS E-
7.1
1
	DS E-
7.1
2
	DS E-
7.1
3

	
1
	Values for life and character building
	
✔
	
✔
	
✔
	
	
	
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	

	
2
	Disciplinary knowledge
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	3
	Communicatio n skills
	✔
	
	✔
	✔
	✔
	✔
	
	✔
	✔
	✔
	✔
	✔
	✔

	4
	Critical thinking
	
✔
	✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔

	5
	Problem Solving
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	6
	Analytical Reasoning
	
✔
	✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔

	7
	Research related
Skills
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔



`




	
8
	Cooperation/ Teamwork
	✔
	✔
	✔
	✔
	✔
	✔
	
	✔
	✔
	✔
	✔
	✔
	✔

	9
	Scientific Reasoning
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	1
0
	Reflective Thinking
	✔
	
	
✔
	
✔
	
✔
	
✔
	
✔
	✔
	✔
	✔
	✔
	✔
	✔

	
1
1
	Information/D igital Literacy
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔

	
1
2
	Self-directed
Learning
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔

	


1
3
	Moral and Ethical Awareness/Re asoning
	

✔
	

✔
	

✔
	

✔
	

✔
	

✔
	

✔
	

✔
	

✔
	

✔
	

✔
	

✔
	

✔

	
1
4
	Leadership Readiness/Qu alities
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔

	
1
5
	
Lifelong learning
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔

	
1
6
	Professional Skills
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔

	1
7
	Application Skills
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	
1
8
	Experiential
Learning
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔



`




	1
9
	Employability
	✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔

	
2
0
	Decision Making
Skills
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔




Legend: DSE- 7.1: Performance Management; DSE- 7.2: Technology in HR; DSE- 7.3: Mind Management; DSE- 7.4: International Finance; DSE- 7.5: Financial Technology and Analytics; DSE- 7.6: Mergers, Acquisitions and Corporate Restructuring; DSE- 7.7: Integrated Marketing Communication; DSE- 7.8: Retail Management; DSE- 7.9: Consumer Affairs and Sovereignty; DSE- 7.10: International Taxation; DSE- 7.11: Corporate Tax Planning; DSE- 7.12: Personal Tax Planning; DSE- 7.13: Business Research Methods.






8. Programme Outcomes for Discipline Specific Elective Courses (c)

	S.
No
.
	Programme Outcomes
	
DSE
- 8.1
	
DSE
- 8.2
	
DSE
- 8.3
	
DSE
- 8.4
	
DSE
- 8.5
	
DSE
- 8.6
	
DSE
- 8.7
	
DSE
- 8.8
	
DSE
- 8.9
	DSE
- 8.10

	
1
	Values for life and character building
	
✔
	
✔
	
✔
	
	
	
	
✔
	
	
✔
	

	
2
	Disciplinary knowledge
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔

	3
	
Communication skills
	
✔
	
✔
	
✔
	
	
	
	
✔
	
✔
	
✔
	
✔

	4
	Critical thinking
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	5
	Problem Solving
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔



`




	6
	Analytical Reasoning
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔

	7
	Research related Skills
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔

	
8
	Cooperation/ Teamwork
	
✔
	
✔
	
✔
	
	
	
	
✔
	
✔
	
✔
	
✔

	9
	Scientific Reasoning
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔

	
10
	
Reflective Thinking
	
✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	
11
	Information/Digital Literacy
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔

	
12
	Self-directed Learning
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔

	


13
	Moral and Ethical Awareness/Reasoni ng
	

✔
	

✔
	

✔
	

✔
	

✔
	

✔
	

✔
	

✔
	

✔
	

✔

	
14
	Leadership Readiness/Qualities
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔

	
15
	
Lifelong learning
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔

	
16
	Professional Skills
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔

	17
	Application Skills
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔



`




	
18
	Experiential Learning
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔

	
19
	
Employability
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔

	
20
	Decision Making Skills
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔




Legend: ; DSE- 8.1: Compensation Management; DSE- 8.2: Learning and Development; DSE- 8.3: Business Ethics and Human Values; DSE- 8.4: Investment Banking and Financial Services; DSE- 8.5: Financial Derivatives; DSE- 8.6: Business Valuation; DSE- 8.7: Digital Marketing; DSE- 8.8: Distribution and Logistics Management; DSE- 8.9: Brand Management; DSE- 8.10: Advanced Business Research.

`



9. Programme Outcomes for Skills Enhancement Course (SEC) (a)


	S.
N
o.
	
Programme Outcomes
	SE C-
1.1
	SE C-
1.2
	SE C-
1.3
	SE C-
2.1
	SE C-
2.2
	SE C-
2.3
	SE C-
2.4
	SE C-
3.1
	SE C-
3.2
	SE C-
3.3

	1
	Values for life and character building
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	
	✔

	2
	Disciplinary knowledge
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	3
	Communication skills
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	4
	Critical thinking
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	5
	Problem Solving
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	6
	Analytical Reasoning
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	7
	Research related skills
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	8
	Cooperation/Teamwork
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	9
	Scientific Reasoning
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	10
	Reflective Thinking
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	11
	Information/Digital Literacy
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	12
	Self-directed Learning
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	13
	Moral and Ethical Awareness/Reasoning
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	14
	Leadership Readiness/Qualities
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	15
	Lifelong learning
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	16
	Professional Skills
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	17
	Application Skills
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	18
	Experiential Learning
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
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	19
	Employability
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	20
	Decision Making Skills
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔




Legend: SEC- 1.1: Business Communication; SEC- 1.2: Finance for Everyone; SEC- 1.3: Fundamentals of Marketing; SEC- 2.1: Personality Development; SEC- 2.2: Personal Financial Planning; SEC-2.3: Social Media Marketing; SEC-2.4: Financial Reporting Analysis and Valuation; SEC- 3.1: Team Building; SEC- 3.2: Advanced Spread Sheet Applications in Business; SEC- 3.3: E-Commerce.
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10. Programme Outcomes for Skills Enhancement Course (SEC) (b)


	S.
No
.
	
Programme Outcomes
	SEC
-
4.1
	SEC
-
4.2
	SEC
-
4.3
	SEC
-
4.4
	SEC
-
4.5
	SEC
-
5.1
	SEC
-
5.2
	SEC
-
5.3
	SEC
-
5.4

	1
	Values for life and character building
	✔
	
	✔
	
	✔
	✔
	✔
	✔
	

	2
	Disciplinary knowledge
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔
	
✔

	3
	Communication skills
	✔
	✔
	✔
	
	✔
	✔
	✔
	✔
	✔

	4
	Critical thinking
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	5
	Problem Solving
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	6
	Analytical Reasoning
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	7
	Research related skills
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	8
	Cooperation/Teamwor k
	
	
	✔
	✔
	
	✔
	✔
	✔
	✔

	9
	Scientific Reasoning
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	10
	Reflective Thinking
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	11
	Information/Digital Literacy
	
✔
	
✔
	✔
	✔
	✔
	✔
	
	✔
	✔

	12
	Self-directed Learning
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	13
	Moral and Ethical Awareness/Reasoning
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	14
	Leadership Readiness/Qualities
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	15
	Lifelong learning
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	16
	Professional Skills
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
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	17
	Application Skills
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	18
	Experiential Learning
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	19
	Employability
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	20
	Decision Making Skills
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔
	✔




Legend; SEC- 4.1: Emotional Intelligence; SEC- 4.2: Data Visualisation; SEC- 4.3: Customer Relationship Management; SEC- 4.4: Analysis of Financial Statements; SEC- 4.5: Cyber Crime and Laws; SEC- 5.1: Social Media Analytics; SEC- 5.2: Banking and Insurance; SEC- 5.3: Personal Selling; SEC- 5.4: EXIM Procedures and Documentation.
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11. Programme Outcomes for Skills Enhancement Course (SEC) (c)


	S.
No.
	
Programme Outcomes
	SEC
-6.1
	SEC
-6.2
	SEC
-6.3
	SEC
-6.4
	SEC
-6.5
	SEC
-6.6
	SEC
-6.7

	1
	Values for life and character building
	
	
	✔
	
	
	✔
	✔

	2
	Disciplinary knowledge
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	3
	Communication skills
	✔
	
	✔
	✔
	✔
	✔
	✔

	4
	Critical thinking
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	5
	Problem Solving
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	6
	Analytical Reasoning
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	7
	Research related skills
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	8
	Cooperation/Teamwork
	✔
	
	✔
	✔
	✔
	✔
	✔

	9
	Scientific Reasoning
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	10
	Reflective Thinking
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	11
	Information/Digital Literacy
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	12
	Self-directed Learning
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	13
	Moral and Ethical Awareness/Reasoning
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	14
	Leadership Readiness/Qualities
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	15
	Lifelong learning
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	16
	Professional Skills
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	17
	Application Skills
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	18
	Experiential Learning
	✔
	✔
	✔
	✔
	✔
	✔
	✔

	19
	Employability
	✔
	✔
	✔
	✔
	✔
	✔
	✔
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	20
	Decision Making Skills
	✔
	✔
	✔
	✔
	✔
	✔
	✔




Legend: SEC- 6.1: HR Analytics; SEC- 6.2: Applications of Econometrics in Finance; SEC- 6.3: Digital Marketing; SEC- 6.4: Artificial Intelligence in Business; SEC- 6.5: International Trade Logistics; SEC- 6.6: Forensic Accounting and Fraud Detection; SEC- 6.7: E- Filing of Returns.
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	IX. B.Com. Structure with Credit Hours

	
Course Code
	

Course Title
	
Course Type
	Lec tur es
	Tut oria ls
	
Pract ical
	
Cre dit
	
	

	SEMESTER 1

	
DSC- 1.1
	Business Organisation and
Management
	
DSC
	
3
	
1
	
0
	
4
	
100
	Pass in XII

	
DSC- 1.2
	
Business Laws
	
DSC
	
3
	
1
	
0
	
4
	
100
	Pass in XII

	DSC- 1.3
	Financial Accounting
	DSC
	2
	1
	1
	4
	100
	Pass in XII

	
SEC- 1.1
	
Business Communication
	
SEC
	
2
	
0
	
0
	
2
	
50
	Pass in XII

	
SEC- 1.2
	
Finance for Everyone
	
SEC
	
2
	
0
	
0
	
2
	
50
	Pass in XII

	SEC- 1.3
	Fundamentals of Marketing
	SEC
	2
	0
	0
	2
	50
	Pass in XII

	SEMESTER 2
	

	
DSC- 2.1
	
Corporate Accounting
	
DSC
	
3
	
1
	
0
	
4
	
100
	PASS IN
DSC- 1.3

	DSC- 2.2
	Company Law
	DSC
	3
	1
	0
	4
	100
	NIL

	
DSC- 2.3
	Human Resource
Management
	
DSC
	
3
	
1
	
0
	
4
	
100
	NIL

	
SEC- 2.1
	
Personality Development
	
SEC
	
2
	
0
	
0
	
2
	
50
	PASS IN
SEC- 1.1

	
SEC- 2.2
	
Personal Financial Planning
	
SEC
	
2
	
0
	
0
	
2
	
50
	PASS IN
SEC- 1.2

	
SEC- 2.3
	
Social Media Marketing
	
SEC
	
2
	
0
	
0
	
2
	
50
	PASS IN
SEC- 1.3

	
SEC- 2.4
	Financial Reporting
Analysis and Valuation
	
SEC
	
2
	
0
	
0
	
2
	
50
	NIL

	SEMESTER 3

	DSC- 3.1
	Business Statistics
	DSC
	3
	0
	1
	4
	100
	NIL

	
DSC- 3.2
	Fundamentals of Financial
Management
	
DSC
	
3
	
1
	
0
	
4
	
100
	NIL

	DSC- 3.3
	Principles of Marketing
	DSC
	3
	1
	0
	4
	100
	NIL

	
SEC- 3.1
	
Team Building
	
SEC
	
2
	
0
	
0
	
2
	
50
	PASS IN
SEC 2.1

	
SEC- 3.2
	Advanced Spreadsheet
Applications in Business
	
SEC
	
1
	
0
	
1
	
2
	
50
	NIL

	
SEC- 3.3
	
E-Commerce
	
SEC
	
2
	
0
	
0
	
2
	
50
	PASS IN
SEC- 2.3

	
	
	
	
	
	
	
	
	



`




	SEMESTER 4

	
DSC- 4.1
	Entrepreneurship and New
Venture Planning
	
DSC
	
3
	
1
	
0
	
4
	
100
	NIL

	DSC- 4.2
	Cost Accounting
	DSC
	3
	1
	0
	4
	100
	NIL

	DSC- 4.3
	International Business
	DSC
	3
	1
	0
	4
	100
	NIL

	
SEC- 4.1
	
Emotional Intelligence
	
SEC
	
2
	
0
	
0
	
2
	
50
	PASS IN
SEC- 3.1

	
SEC- 4.2
	
Data Visualisation
	
SEC
	
0
	
0
	
2
	
2
	
50
	PASS IN
SEC 3.2

	
SEC- 4.3
	Customer Relationship
Management
	
SEC
	
2
	
0
	
0
	
2
	
50
	PASS IN
SEC- 3.3

	
SEC- 4.4
	Analysis of Financial
Statements
	
SEC
	
2
	
0
	
0
	
2
	
50
	NIL

	SEC- 4.5
	Cyber Crimes and Laws
	SEC
	2
	0
	0
	2
	50
	NIL

	SEMESTER 5
	

	
DSC- 5.1
	Income- Tax Law and
Practice
	
DSC
	
3
	
1
	
0
	
4
	
100
	NIL

	DSC- 5.2
	Business Economics
	DSC
	3
	1
	0
	4
	100
	NIL

	
DSC- 5.3
	
Management Accounting
	
DSC
	
3
	
0
	
1
	
4
	
100
	PASS IN
DSC- 4.2

	DSE- 5.1
	Organization Behaviour
	DSE
	3
	1
	0
	4
	100
	NIL

	
DSE- 5.2
	
Yoga and Happiness
	
DSE
	
2
	
0
	
2
	
4
	
100
	NIL

	
DSE- 5.3
	Financial Markets and
Institutions
	
DSE
	
3
	
1
	
0
	
4
	
100
	NIL

	
DSE- 5.4
	
Sustainability Marketing
	
DSE
	
3
	
1
	
0
	
4
	
100
	NIL

	DSE- 5.5
	Business Mathematics
	DSE
	3
	0
	1
	4
	100
	NIL

	
DSE- 5.6
	Accounting for mergers and
acquisitions
	
DSE
	
3
	
1
	
0
	
4
	
100
	NIL

	
DSE- 5.7
	
Auditing
	
DSE
	
3
	
1
	
0
	
4
	
100
	NIL

	
DSE- 5.8
	Business Tax Procedures
and Management
	
DSE
	
3
	
1
	
0
	
4
	
100
	NIL

	
DSE- 5.9
	International Monetary and Financial Environment
	
DSE
	
3
	
1
	
0
	
4
	
100
	NIL

	
DSE- 5.10
	Bhartiya Gyan Parampara (Indian Knowledge System)
	
DSE
	
3
	
1
	
0
	
4
	
100
	NIL

	GE- 5.1
	General Management
	GE
	3
	1
	0
	4
	100
	NIL

	
GE- 5.2
	Communication in
Management
	
GE
	
3
	
1
	
0
	
4
	
100
	NIL
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GE- 5.3
	
Accounting for Everyone
	
GE
	
3
	
1
	
0
	
4
	
100
	NIL

	GE- 5.4
	Finance for everyone
	GE
	3
	1
	0
	4
	100
	NIL

	
GE- 5.5
	
Marketing for Beginners
	
GE
	
3
	
1
	
0
	
4
	
100
	NIL

	
GE- 5.6
	
Ethics and Governance
	
GE
	
3
	
1
	
0
	
4
	
100
	NIL

	
GE- 5.7
	Fundamentals of
International Business
	
GE
	
3
	
1
	
0
	
4
	
100
	NIL

	
GE- 5.8
	
Project Management
	
GE
	
3
	
1
	
0
	
4
	
100
	NIL

	
GE- 5.9
	Computer Applications in
Business
	
GE
	
3
	
1
	
0
	
4
	
100
	NIL

	
GE- 5.10
	Bhartiya Gyan Parampara
(Indian Knowledge System)
	
GE
	
3
	
1
	
0
	
4
	
100
	NIL

	SEC- 5.1
	Social Media Analytics
	SEC
	2
	0
	0
	2
	50
	NIL

	SEC- 5.2
	Banking and Insurance
	DSE
	3
	1
	0
	4
	100
	NIL

	
SEC- 5.3
	
Personal Selling
	
SEC
	
2
	
0
	
0
	
2
	
50
	PASS IN
SEC- 4.3

	
SEC- 5.4
	EXIM Procedures and
Documentation
	
SEC
	
2
	
0
	
0
	
2
	
50
	NIL

	SEMESTER 6

	DSC- 6.1
	Business Analytics
	DSC
	1
	0
	3
	4
	100
	NIL

	DSC- 6.2
	Corporate Governance
	DSC
	3
	1
	0
	4
	100
	NIL

	DSC- 6.3
	GST and Customs Law
	DSC
	3
	1
	0
	4
	100
	NIL

	
DSE- 6.1
	Human Resource
Development
	
DSE
	
3
	
1
	
0
	
4
	
100
	PASS IN
DSE- 5.1

	DSE- 6.2
	Fundamentals of Investment
	DSE
	3
	1
	0
	4
	100
	PASS IN DSE- 5.3

	
DSE- 6.3
	
Advertising
	
DSE
	
3
	
1
	
0
	
4
	
100
	PASS IN
DSE- 5.4

	DSE- 6.4
	Business Research Methods
	DSE
	3
	1
	0
	4
	100
	NIL

	
DSE- 6.5
	Social and Environmental
Accounting
	
DSE
	
3
	
1
	
0
	
4
	
100
	PASS IN
DSE- 5.6

	DSE- 6.6
	Industrial Laws
	DSE
	3
	1
	0
	4
	100
	NIL

	
DSE- 6.7
	
Export Import Management
	
DSE
	
3
	
1
	
0
	
4
	
100
	PASS IN
DSE- 5.9

	DSE- 6.8
	Business Incubation
	DSE
	3
	1
	0
	4
	100
	NIL

	
GE- 6.1
	
Business Organisation
	
GE
	
3
	
1
	
0
	
4
	
100
	PASS IN
GE- 5.1

	GE- 6.2
	Financial Management for
	GE
	3
	1
	0
	4
	100
	PASS IN
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	Beginners
	
	
	
	
	
	
	GE- 5.4

	
GE- 6.3
	
Basics of Advertising
	
GE
	
3
	
1
	
0
	
4
	
100
	PASS IN
GE- 5.5

	
GE- 6.4
	Computerised Accounting
Systems
	
GE
	
3
	
1
	
0
	
4
	
100
	PASS IN
GE- 5.3

	GE- 6.5
	E-Filing of Returns
	GE
	2
	0
	2
	4
	100
	NIL

	
SEC- 6.1
	Artificial Intelligence in
Business
	
SEC
	
2
	
0
	
0
	
2
	
50
	NIL

	
SEC- 6.2
	Sales Promotions and Public
Relations
	
SEC
	
2
	
0
	
0
	
2
	
50
	PASS IN
SEC- 5.3

	
SEC- 6.3
	Forensic Accounting and
Fraud Detection
	
SEC
	
2
	
0
	
0
	
2
	
50
	NIL

	
SEC- 6.4
	International Trade
Logistics
	
SEC
	
2
	
0
	
0
	
2
	
50
	PASS IN
SEC- 5.4

	SEC- 6.5
	Investing in stock markets
	SEC
	2
	0
	0
	2
	50
	NIL

	SEC- 6.6
	E- Filing of Returns
	SEC
	0
	0
	2
	2
	50
	NIL

	SEMESTER 7

	
DSC- 7.1
	Business and
Macroeconomic Policy
	
DSC
	
3
	
1
	
0
	
4
	
100
	NIL

	
DSE- 7.1
	Performance Management
	
DSE
	
3
	
1
	
0
	
4
	
100
	PASS IN
DSE- 6.1

	DSE- 7.2
	Technology in HR
	DSE
	3
	1
	0
	4
	100
	NIL

	DSE- 7.3
	Mind Management
	DSE
	3
	1
	0
	4
	100
	NIL

	
DSE- 7.4
	
International Finance
	
DSE
	
3
	
1
	
0
	
4
	
100
	PASS IN
DSE- 6.2

	
DSE- 7.5
	Financial Technology and
Analytics
	
DSE
	
3
	
1
	
0
	
4
	
100
	NIL

	
DSE- 7.6
	Mergers, Acquisitions and Corporate Restructuring
	
DSE
	
3
	
1
	
0
	
4
	
100
	PASS IN DSE- 6.5

	
DSE- 7.7
	Integrated Marketing
Communication
	
DSE
	
3
	
1
	
0
	
4
	
100
	PASS IN
DSE- 6.3

	DSE- 7.8
	Retail Management
	DSE
	3
	1
	0
	4
	100
	NIL

	
DSE- 7.9
	Consumer Affairs and
Sovereignty
	
DSE
	
3
	
1
	
0
	
4
	
100
	NIL

	DSE- 7.10
	International Taxation
	DSE
	3
	1
	0
	4
	100
	NIL

	DSE- 7.11
	Corporate Tax Planning
	DSE
	3
	1
	0
	4
	100
	NIL

	DSE- 7.12
	Personal Tax Planning
	DSE
	3
	1
	0
	4
	100
	NIL

	DSE- 7.13
	Business Research Methods
	DSE
	3
	1
	0
	4
	100
	NIL

	
GE- 7.1
	
Fundamentals of HRM
	
DSE
	
3
	
1
	
0
	
4
	
100
	PASS IN
GE- 6.1

	GE- 7.2
	Diversity Management
	GE
	3
	1
	0
	4
	100
	NIL

	
GE- 7.3
	
Investing in Stock Market
	
GE
	
3
	
1
	
0
	
4
	
100
	PASS IN
GE- 6.2
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GE- 7.4
	
Sales Promotion
	
GE
	
3
	
1
	
0
	
4
	
100
	PASS IN
GE- 6.3

	GE- 7.5
	E-Commerce
	GE
	3
	1
	0
	4
	100
	NIL

	
GE- 7.6
	
Digital Marketing
	
GE
	
3
	
1
	
0
	
4
	
100
	PASS IN
GE- 6.3

	
GE- 7.7
	Financial Statements
Analysis
	
GE
	
3
	
1
	
0
	
4
	
100
	PASS IN
GE- 5.3

	GE- 7.8
	Creativity and Innovation
	GE
	3
	1
	0
	4
	100
	NIL

	GE- 7.9
	People Management
	GE
	3
	1
	0
	4
	100
	NIL

	GE- 7.10
	Sustainable Development
	GE
	3
	1
	0
	4
	100
	NIL

	
GE- 7.11
	Consumer Affairs and
Sovereignty
	
GE
	
3
	
1
	
0
	
4
	
100
	NIL

	SEMESTER 8

	DSC- 8.1
	The Economy of Bharat
	DSC
	3
	1
	0
	4
	100
	NIL

	
DSE- 8.1
	
Compensation management
	
DSE
	
3
	
1
	
0
	
4
	
100
	PASS IN
DSE- 7.1

	DSE- 8.2
	Learning and Development
	DSE
	3
	1
	0
	4
	100
	NIL

	
DSE- 8.3
	Business Ethics and Human
Values
	
DSE
	
3
	
1
	
0
	
4
	
100
	NIL

	
DSE- 8.4
	Investment Banking and
Financial Services
	
DSE
	
3
	
1
	
0
	
4
	
100
	PASS IN
DSE- 7.4

	DSE- 8.5
	Financial Derivatives
	DSE
	3
	1
	0
	4
	100
	NIL

	DSE- 8.6
	Business Valuation
	DSE
	3
	1
	0
	4
	100
	NIL

	
DSE- 8.7
	
Digital Marketing
	
DSE
	
3
	
1
	
0
	
4
	
100
	PASS IN
DSE- 7.7

	
DSE- 8.8
	Distribution Logistics
management
	
DSE
	
3
	
1
	
0
	
4
	
100
	NIL

	DSE- 8.9
	Brand Management
	DSE
	3
	1
	0
	4
	100
	NIL

	

DSE- 8.10
	
Advanced Business Research
	

DSE
	

3
	

1
	

0
	

4
	

100
	PASS IN
6.4 or 7.13

	
GE- 8.1
	Basics of Organisational
Behaviour
	
DSE
	
3
	
1
	
0
	
4
	
100
	PASS IN
GE- 7.1

	
GE- 8.2
	Indian Ethos and
Management
	
DSE
	
3
	
1
	
0
	
4
	
100
	NIL

	

GE- 8.3
	
Accounting for Managerial Decision Making
	

DSE
	

3
	

1
	

0
	

4
	

100
	
PASS IN GE- 7.7

	GE- 8.4
	Data Visualisation
	DSE
	0
	0
	4
	4
	100
	NIL

	GE- 8.5
	Rural Management
	DSE
	3
	1
	0
	4
	100
	NIL

	GE- 8.6
	Risk Management
	DSE
	3
	1
	0
	4
	100
	NIL

	
GE- 8.7
	
Personal Financial Planning
	
DSE
	
3
	
1
	
0
	
4
	
100
	PASS IN
GE- 7.3



`








UNIVERSITY OF DELHI
UNDERGRADUATE CURRICULUM FRAMEWORK – 2022 BASED ON NEW EDUCATION POLICY-2020
B. COM.


B. Com.

DISCIPLINE SPECIFIC CORE COURSE (DSC-1):	BUSINESS ORGANISATION   AND





CREDIT DISTRIBUTION, ELIGIBILITY AND PRE-REQUISITES OF THE COURSE



	Course title & Code
	Credits
	Credit distribution of the course
	Eligibility criteria
	Pre- requisite of	the
course (if any)

	
	
	Lecture
	Tutorial
	Practical/ Practice
	
	

	Business Organisation and Management
BC: DSC- 1.1
	4
	3
	1
	0
	Pass	in XII
	NIL




Learning Objectives


The course aims to develop an understanding of business organisations, functions and challenges of management and contemporary issues in management.


Learning outcomes


The Learning Outcomes of this course are as follows:

1. explain the dynamics of business organisations and recent management practices.
2. describe	varied	perspectives	related	to	the	business	environment	and entrepreneurship.


3. analyse how the organisations adapt to an uncertain environment and decipher decision-making techniques.
4. analyse the relationship amongst functions of management i.e. planning, organizing, directing and controlling.
5. analyse the change in the working pattern of modern organisations.

Course Contents:

	
Unit
	Unit	wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Introduction
	20
	√
	√

	Unit	2:	Business	Environment	and Entrepreneurship
	20
	√
	√

	Unit 3: Planning and Organizing
	20
	√
	√

	Unit 4: Directing and Controlling
	20
	√
	√

	Unit	5:	Salient	Developments	and Contemporary Issues in Management
	20
	√
	√


*C&K- Comprehension & Knowledge

**A&A – Analysis & Application



DISCIPLINE SPECIFIC CORE COURSE – 2 (DSC-2): BUSINESS LAWS


Credit distribution, Eligibility and Prerequisites of the Course



	Course title	& Code
	Credits
	Credit distribution of the course
	Eligibility criteria
	Pre- requisite of	the
course (if any)

	
	
	Lecture
	Tutorial
	Practical/ Practice
	
	

	Business
	4
	3
	1
	0
	Pass	in
	NIL

	Laws
	
	
	
	
	XII
	

	BC: DSC-
	
	
	
	
	
	

	1.2
	
	
	
	
	
	




Learning Objectives
To impart basic knowledge of the important business laws relevant for the inception and conduct of general and business activities with relevant case laws.

Learning outcomes
The Learning Outcomes of this course are as follows:

1. analyse the basic aspects of contracts vis-a-vis agreements and subsequently enter into valid business propositions.
2. describe various modes of discharge of contract and remedies available in case of breach.
3. recognize and differentiate between the special contracts.
4. analyse the rights and obligations under the Sale of Goods Act.
5. attain skills to form and manage entrepreneurial ventures as LLP.


Course Contents:

	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: The Indian Contract Act, 1872
	25
	√
	√

	Unit 2: Discharge of Contract and Remedies for Breach
	10
	√
	√

	Unit 3: Introduction to Special Contracts
	10
	√
	√

	Unit 4: The Sale of Goods Act, 1930
	25
	√
	√

	Unit 5: The Limited Liability Partnership Act, 2008
	30
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application

Credit distribution, Eligibility and Prerequisites of the Course



	Course
title	&
Code
	Credits
	Credit distribution of the course
	Eligibility criteria
	Pre- requisite of	the
course (if any)

	
	
	Lecture
	Tutorial
	Practical/ Practice
	
	

	Financial
	4
	2
	1
	1
	Pass	in
	NIL

	Accounting
	
	
	
	
	XII
	

	BC:	DSC-
	
	
	
	
	
	

	1.3
	
	
	
	
	
	




Learning Objectives


The course aims to help learners to acquire conceptual knowledge of financial accounting, to impart skills for recording various kinds of business transactions and to prepare financial statements.


Learning outcomes


The Learning Outcomes of this course are as follows:

1. analyse the generally accepted accounting principles while recording transactions and preparing financial statements.
2. demonstrate the accounting process under a computerized accounting system.
3. measure business income applying relevant accounting standards.
4. evaluate the impact of depreciation and inventories on Business Income.
5. prepare the Financial Statements of sole proprietor firms and Not-For-Profit Organisations.
6. prepare the accounts for Inland Branches, Departments and Leases.

Course Contents:

	
Unit
	Unit	wise
weightage	of marks (in %)
	C& K*
	A&A
**

	Unit 1: Theoretical Framework and Accounting Process
	15
	√
	√

	Unit 2: Business Income, Accounting for Property, Plant and Equipment, and Valuation of Inventory
	20
	√
	√

	Unit	3:	Financial	Statements	of	Sole Proprietorship and Not-for-Profit Organisations
	20
	√
	√

	Unit	4:	Accounting	for	Inland	Branches, Departments and Leases
	25
	√
	√

	Unit 5: Computerized Accounting Systems
	20
	√
	√


*C&K- Comprehension & Knowledge

**A&A – Analysis & Application


Note: Weightage to the various units of the syllabus has been assigned in terms of the range of marks by their relative significance in the syllabus and practical utility

Category III

Commerce Courses for Undergraduate Programme of study with discipline as one of the Core Disciplines
(B.A. Programmes with Commerce (Entrepreneurship and Small Business) as non-Major or Minor discipline)


CREDIT DISTRIBUTION, ELIGIBILITY AND PRE-REQUISITES OF THE COURSE



	Course	title & Code
	Credits
	Credit distribution of the course
	Eligibility criteria
	Pre- requisite of	the
course (if any)

	
	
	Lecture
	Tutorial
	Practical/ Practice
	
	

	Business Organisation BAC:DSC-1.1
(Major)
	4
	3
	1
	0
	PASS IN XII
	NIL

	Fundamentals of	Business organisation for Entrepreneurs (Major/ Minor) BAC:
Discipline (ESB): 1
	4
	3
	1
	0
	PASS IN XII
	NIL


DISCIPLINE SPECIFIC CORE COURSE (DSC-1): BUSINESS ORGANISATION



Learning Objectives

The course aims to familiarize the students with the forms of business organisation and contemporary issues.

Learning outcomes
The Learning Outcomes of this course are as follows:

1. analyse the dynamics of business organisations
2. describe the various forms of business organisations
3. examine	varied	perspectives	related	to	the	business	environment	and entrepreneurship.
4. evaluate the change in the working pattern of modern organisations.
5. explore contemporary issues in business organizations.

Course Contents:

	
Unit
	Unit	wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1:Introduction
	15
	√
	√

	Unit 2: Business Enterprises
	25
	√
	√

	Unit 3: Business Environment
	20
	√
	√

	Unit 4: Entrepreneurship: Founding the Business
	25
	√
	√

	Unit	5:	Contemporary	Issues	of Business Organisations
	15
	√
	√



*C&K- Comprehension & Knowledge
**A&A – Analysis & Application

DISCIPINE CORE: FUNDAMENTALS OF BUSINESS ORGANISATION FOR
ENTREPRENEURS (Major/ Minor)



Learning Objectives

The purpose of this course is to facilitate awareness about the nature of the business activity, ownership types and the dynamic environment in which the business operates.
Learning outcomes

The Learning Outcomes of this course are as follows:

1. summarize the relationship between business and the environment.
2. analyze the environmental factors affecting business with special reference to SWOT analysis.
3. interpret various forms of business organisations.
4. analyze the principles of business management.

	Course Contents: Unit
	Unit-wise weightage of marks
(in %)
	
	

	Unit 1: Introduction
	25
	√
	√

	Unit 2: The Environment of Business
	25
	√
	√

	Unit 3: Forms of Business
Organisations
	25
	√
	√

	Unit 4: Principles of Business Management
	25
	√
	√



*C&K- Comprehension & Knowledge
**A&A – Analysis & Application


B.A. Programmes with Commerce (Accounting and Finance) as non-Major or Minor discipline


CREDIT DISTRIBUTION, ELIGIBILITY AND PRE-REQUISITES OF THE COURSE



	Course	title & Code
	Credits
	Credit distribution of the
course
	Eligibility criteria
	Pre- requisite of	the
course (if any)

	
	
	Lecture
	Tutorial
	Practical/ Practice
	
	

	Business Organisation BAC:DSC-1.1
(Major)
	4
	3
	1
	0
	PASS IN XII
	NIL

	Fundamentals of	Financial management (Major/ Minor) BAC:
Discipline (A&F): 1
	4
	3
	1
	0
	PASS IN XII
	NIL




DISCIPINE CORE: FUNDAMENTALS OF FINANCIAL MANAGEMENT (Major/



Learning Objectives


To familiarize the students with the principles and practices of financial management.


Learning outcomes

The Learning Outcomes of this course are as follows:

1. explain the financial environment within which the organization must operate
2. analyze the finances of individual corporations both in terms of their performance and capital budgeting
3. relate the importance of cost of capital within the context of financial decision making
4. access financial information from a wide variety of sources and use this information
5. estimate working capital requirement in a firm along with an understanding of cash management.
Course Contents:

	Units
	Unit-wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Financial Management: An Overview
	15
	√
	√

	Unit 2: Time Value of Money
	15
	√
	√

	Unit 3: Investment Decisions
	35
	√
	√

	Unit 4: Cost of Capital & Financing Decisions
	20
	√
	√

	Unit 5: Dividend Decisions
	15
	√
	√


*C&K- Comprehension & Knowledge

**A&A – Analysis & Application

B.A. Programmes with Commerce (BANKING AND INSURANCE) as non-Major or Minor discipline


CREDIT DISTRIBUTION, ELIGIBILITY AND PRE-REQUISITES OF THE COURSE



	Course title & Code
	Credits
	Credit distribution of the course
	Eligibility criteria
	Pre- requisite of the course (if any)

	
	
	Lecture
	Tutorial
	Practical/
Practice
	
	

	Business Organisation BAC:DSC-1.1
	4
	3
	1
	0
	PASS IN XII
	NIL

	Introduction
	4
	3
	1
	0
	PASS IN
	NIL

	to Insurance
	
	
	
	
	XII
	

	BAC: Discipline
	
	
	
	
	
	

	(B&I):1
	
	
	
	
	
	



DISCIPINE CORE:  INTRODUCTION TO INSURANCE (Major/ Minor)



Learning Objectives


The course aims to familiarise the students with different aspects of insurance to develop an understanding of the basic concepts, nature and principles of insurance.
Learning outcomes

The Learning Outcomes of this course are as follows:

1. Describe the basic concept of Insurance;
2. Analyse the different Principles of Insurance;
3. Interpret the nature of the Insurance Contract;
4. Summarise the various types of documentation processes related to Insurance;
5. Describe the Emerging Trends in Insurance Industry
Course Contents:

	
Unit
	Unit-wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Introduction to Insurance
	20
	√
	√

	Unit 2: Principles of Insurance
	20
	√
	√

	Unit 3: Nature of Insurance Contract
	20
	√
	√

	Unit 4: Documentations
	20
	√
	√

	Unit 5: Emerging Trends in Insurance Industry
	20
	√
	√




*C&K- Comprehension & Knowledge

**A&A – Analysis & Application

Business Communication BC: SEC- 1.1
Objective: The course aims to train students to enhance written as well as oral communication in the corporate world. This course will help students in understanding the principles and techniques of business communication. Also, to understand the use of electronic media for communication.
Learning Outcomes: After completion of the course, learners will be able to:
1. develop an understanding of the need for communication in management.
2. appreciate the need of effective writing for communication.
3. demonstrate the skill of effective report writing and summarizing annual reports.
4. analyse business correspondence and e-correspondence.
5. appreciate oral presentations.
Course contents:

	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Introduction to the essentials of Business communication
	30%
	√
	√

	Unit 2: Effective writing
	10%
	√
	√

	Unit 3: Report writing
	20%
	√
	√

	Unit 4: Business correspondence and E- Correspondence
	20%
	√
	√

	Unit 5: Spoken English and oral presentation
	20%
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application

Finance for Everyone BC: SEC- 1.2

Objective: The course aims to offer an integrated approach to the understanding of concepts and applications of financial planning.

Learning Outcomes: After completion of the course, learners will be able to:
1. demonstrate the importance of financial literacy and the institutions providing financial services.
2. describe financial plan, budget and manage personal finances.
3. demonstrate the open, avail and manage services offered by banks.
4. demonstrate open, avail and manage services offered by post offices.
5. describe the plan for life insurance and property insurance.
6. analyse and choose instruments for investment in shares.

Course Contents:
	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Introduction, Financial Planning and Budgeting
	20
	√
	√

	Unit 2: Banking Services
	20
	√
	√

	Unit 3: Financial Services from India Post Office
	20
	√
	√

	Unit 4: Insurance Services
	20
	√
	√

	Unit 5: Stock Markets – Some Basic Concepts
	20
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application

Fundamentals of Marketing BC: SEC- 1.3
Objective: The course aims to equip and develop marketing skills in learners through knowledge of concepts, tools and techniques of marketing to create a marketing mix for a product.
Learning Outcomes: After completion of the course, learners will be able to:
1. describe meaning, nature and scope of marketing.
2. analyse and familiarise with the concept of segmentation, targeting and positioning.
3. demonstrate and learn about the marketing decisions related to product, price, promotion and distribution.
Course Contents:

	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Introduction to Marketing
	40
	√
	√

	Unit 2: Product and Pricing Decisions
	30
	√
	√

	Unit 3: Distribution and Promotion Decisions
	30
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application


SEMESTER- II

Corporate Accounting BC: DSC- 2.1

Objective: The course aims to help learners to acquire conceptual knowledge of corporate accounting systems and to learn the techniques of preparing the financial statements of companies.

Learning Outcomes: After completion of the course, learners will be able to understand:
1. analyse accounting for Share Capital, Debentures, Bonus Shares, Redemption of Preference Shares and Debentures of a company.
2. describe the preparation of Financial Statements of Companies manually as well as using online software.
3. interpret the Valuation of Intangible Assets and Shares
4. describe accounting for Amalgamation and Internal Reconstruction of Companies.
5. demonstrate the preparation of Annual Reports of companies.

Course Contents:
	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Accounting for Share Capital & Debentures
	15
	√
	√

	Unit 2: Preparation of Financial Statements
	25
	√
	√

	Unit 3: Valuation of Intangible Assets and Shares
	20
	√
	√

	Unit	4:	Amalgamation	and	Internal Reconstruction of Companies
	20
	√
	√

	Unit 5: Corporate Financial Reporting
	20
	√
	√


Note: Weightage to the various units of the syllabus has been assigned in terms of the range of marks in accordance with their relative significance in the syllabus and practical utility.
*C&K- Comprehension & Knowledge
**A&A – Analysis & Application

Company Law BC: DSC- 2.2
Objective: The course aims to develop and comprehend business and its processes in accordance with the provisions of the Companies Act, 2013 while analysing case laws.

Learning Outcomes: After completion of the course, learners will be able to:
1. understand the regulatory aspects and the broader procedural aspects involved in different types of companies covering the Companies Act, 2013 and Rules.
2. recognize the basic legal documents and their usage essential for formation of a company.
3. analyse the process and documents required for raising capital for the company.
4. understand the process of company meetings and corporate decision making.
5. know the framework of dividend distribution and develop understanding of the winding up process including Insolvency Resolution.

Course Contents:

	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Introduction
	20%
	√
	√

	Unit 2: Formation and Incorporation Documents
	20%
	√
	√

	Unit 3: Share Capital
	20%
	√
	√

	Unit 4: Management and Meetings
	20%
	√
	√

	Unit 5: Dividends, Audit and Winding up
	20%
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application

Human Resource Management

BC: DSC- 2.3

Objective: The course aims to acquaint the learners  with the  techniques and principles  to manage human resources of an organisation.
Learning Outcomes: After completion of the course, learners will be able to:
1. develop a clear understanding on the importance of human resource management.
2. analyse the concept and sources of recruitment and selection process.
3. design performance appraisal techniques.
4. devise effective compensation schemes that enhance employee satisfaction and encourage employee retention.
5. cater to the dynamics of the business environment.

Course Contents:

	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Introduction to Human Resource Management
	20
	√
	√

	Unit 2: Procurement of Human Resource
	20
	√
	√

	Unit 3: Aspects of Training and Development
	20
	√
	√

	Unit 4: Compensation and Maintenance
	20
	√
	√

	Unit 5: Performance Appraisal
	20
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application

Personality Development BC: SEC- 2.1
Objective: The course aims to get in-depth information about various kinds of personalities. It will provide a better understanding about one‘s personality and the people around.

Learning Outcomes: After completion of the course, learners will be able to:
1. demonstrate, identify and evaluate various personality traits, types etc.
2. describe the stages of personality development.
3. analyse and identify and examine the methods and ways to improve one‘s personality for
better growth and opportunities.
Course Contents:
	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Introduction to Personality Development:
	20
	√
	√

	Unit 2: Self-Esteem
	20
	√
	√

	Unit 3: Interpersonal Relationships
	15
	√
	√

	Unit 4: Attitude Development
	20
	√
	√

	Unit 5: Employability & Developing Personality
	25
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application

Personal Financial Planning BC: SEC- 2.2

Objective: The course aims to familiarize learners with different aspects of personal financial planning like savings, investment, taxation, insurance, and retirement planning and to develop the necessary knowledge and skills for effective financial planning.

Learning Outcomes: After completion of the course, learners will be able to:
1. examine the meaning and appreciate the relevance of financial planning.
2. demonstrate the concept of investment planning and its methods.
3. examine the scope and ways of personal tax planning.
4. Analyse insurance planning and its relevance.
5. interpret insight into retirement planning and its relevance.

Course Contents:
	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Introduction to Financial Planning
	20
	√
	√

	Unit 2: Investment Planning
	20
	√
	√

	Unit 3: Personal Tax Planning
	20
	√
	√

	Unit 4: Insurance Planning
	20
	√
	√

	Unit 5: Retirement Benefits Planning
	20
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application

Social Media Marketing BC: SEC- 2.3
Objective: The course aims to provide basic knowledge of social media marketing concepts, to enhance skills as social media marketer and start a career in social media marketing.
Learning Outcomes: After completion of the course, learners will be able to:
1. demonstrate the concept of social media marketing and its role in marketing, advertising and public relations.
2. interpret optimal use of various social media platforms for social media marketing.
3. describe social media for developing an effective marketing plan.
4. describe the effectiveness of social media analytics.
5. demonstrate any product through social media platforms.
6. describe practical skills required for creating and sharing content through online communities and social networks.
7. demonstrate and appreciate social media ethics to use social media spaces effectively.
Course Contents:
	
Unit
	Unit wise weightage of marks (in %)
	C&K
*
	
A&A**

	Unit 1: Introduction to Social Media Marketing
	30
	√
	√

	Unit 2: Social media marketing Plan and Performance Measurement
	35
	√
	√

	Unit 3: Content Creation and Sharing using Case Campaigns
	35
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application

Financial Reporting Analysis & Valuation BC: SEC- 2.4
Objective: The course aims to help the learners to understand, analyse and interpret the basic
framework of financial reporting and information incorporated in the corporate annual reports.
Learning Outcomes: After completion of the course, learners will be able to:
1. analyse and interpret information provided in the financial statements of a company;
2. interpret the contents of corporate annual reports
3. demonstrate applicability of relevant Ind AS
4. understand valuation of tangible and intangible assets.
5. understand and summarise emerging areas in financial reporting
Course Contents:
	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Introduction to Corporate Financial Reporting
	10%
	√
	√

	Unit 2: Financial Statements and Disclosures
	20%
	√
	√

	Unit 3: Valuation
	25%
	√
	√

	Unit 4: Elements of Financial Statements
	25%
	√
	√

	Unit 5: Emerging Trends in Reporting
	20%
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application

SEMESTER- III
Business Statistics BC: DSC- 3.1
Objective: The course aims to develop amongst the learners the ability to summarize, analyse and interpret quantitative information for business decision making.
Learning Outcomes: After completion of the course, learners will be able to:
1. examine and understand the various descriptive properties of statistical data.
2. identify probability rules and concepts relating to discrete and continuous random variables to answer questions within a business context.
3. analyse the underlying relationships between the variables to use simple regression models.
4. analyse the trends and tendencies over a period of time through time series analysis.
5. identify and apply index numbers to real life situations.
Course Contents:
	
Unit
	Unit wise weightage of marks (in %)
	C&K* (Comprehe nsion & Knowledge)
	A&A** (Analysis & Applicatio n)

	Unit 1: Descriptive Statistics
	20%
	√
	√

	Unit 2: Probability and Probability Distributions
	30%
	√
	√

	Unit 3: Simple Correlation and Regression Analysis
	25%
	√
	√

	Unit 4: Analysis of Time Series
	15%
	√
	√

	Unit 5: Index Numbers
	10%
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application

Fundamentals of Financial Management BC: DSC- 3.2
Objective: The course aims to enable students to acquire knowledge of principles and practice of financial management.
Learning outcomes: After completion of the course, learners will be able to:
1. understand thoroughly the conceptual framework of financial management. Further learners will have an insight into the concept of time value of money and risk and return.
2. analyse capital budgeting process and demonstrate decision making ability using different techniques of capital budgeting.
3. demonstrate the computation of cost of capital; critically analyse, understand and demonstrate different capital structure theories and factors affecting capital structure decision of a firm
4. analyse, understand and demonstrate different theories of dividend and factors affecting dividend policy.
5. understand the concept of working capital and demonstrate the estimation of working capital requirement of a firm; critically examine and decide optimum credit policy for a firm.

Course Contents:
	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Financial Management: An Overview
	10
	√
	√

	Unit 2: Capital Budgeting Decision
	25
	√
	√

	Unit 3: Cost of Capital and Financing Decision
	30
	√
	√

	Unit 4: Dividend Decision
	15
	√
	√

	Unit 5: Working Capital Decision
	20
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application

Principles of Marketing BC: DSC- 3.3

Objective: The objective of this course is to provide basic knowledge of concepts, principles, tools and techniques of marketing and to provide knowledge about various developments in the marketing.
Learning Outcomes: After completion of the course, learners will be able to:
1. develop understanding of basic concepts of marketing, marketing philosophies and environmental conditions affecting marketing decisions of a firm.
2. describe the dynamics of consumer behaviour and process of market selection through STP stages.
3. analyse the process of value creation through marketing decisions involving product development.
4. analyse the marketing decisions involving product pricing and its distribution.
5. explore marketing decisions involving product promotion and also to equip them with the knowledge of various developments in the marketing area that may govern marketing decisions of a firm.

Course Contents
	
Unit
	Unit wise Weightage of Marks (in
%)
	
C&K
	
A&A

	
Unit-1: Introduction to Marketing and Marketing Environment
	
20
	
√
	
√

	
Unit-2: Consumer Behaviour and Market Selection
	
20
	
√
	
√

	
Unit-3: Product Decisions and New Product Development
	
20
	
√
	
√

	
Unit-4: Pricing Decisions and Distribution Decisions
	
20
	
√
	
√

	Unit-5: Promotion Decisions and Developments in Marketing
	20
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application



Team Building BC: SEC- 3.1
Objective: The course aims to teach students the importance of building teams in business and industry. The course will examine the basic structure of a team, how they have developed their management and evaluation.
Learning Outcomes: After completion of the course, learners will be able to:
1. explore the definition of team and examine unique features of types of Teams
2. develop an understanding on various ways of building an effective team
3. evaluate techniques to manage teams at each stage of Development
4. design shared vision and articulate business strategy of a hypothetical organisation to create high performing team
5. examine and explore methods and techniques of assessing team performance.
Course Contents:
	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Understanding Teams
	20%
	√
	√

	Unit 2: Team Building
	20%
	√
	√

	Unit 3: Stages of Team Building
	20%
	√
	√

	Unit 4: Leading Transformation through high performance teams
	20%
	√
	√

	Unit 5: Evaluation of Team Performance
	20%
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application


Advanced Spreadsheet Applications in Business BC: SEC- 3.2
Objective: This course is designed to enable students to understand and utilize the powerful spreadsheet tools to handle and manipulate huge amounts of data generated through business transactions, use spreadsheet utilities to take business decisions, automate repetitive tasks and present complex information in a professional manner. This course is expected to make the learner industry ready.
Learning Outcomes: After completion of the course, learners will be able to:
1. identify large data generated through business transactions using advanced spreadsheet tools.
2. analyse and present data using tables, pivot tables, pivot charts and dashboards.
3. examine complex business problems using various functions.
4. identify excel add-ins for constraint optimization, summarization and forecasting.
5. identify advanced spreadsheets in various real-life problems.
Course Contents:
	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Spreadsheet basics
	10
	√
	√

	Unit 2: Data handling
	20
	√
	√

	Unit 3: Spreadsheet Functions, data analysis and constrained optimization
	25
	√
	√

	Unit 4: Interactivity and Automation
	15
	√
	√

	Unit 5: Business projects
	30
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application


E-Commerce BC: SEC- 3.3
Objective:
The course aims to enhance skills for effective and contemporary applications of E-Commerce.

Learning Outcomes: After completion of the course, learners will be able to:
1. describe the challenging needs of the society in the field of E-Commerce.
2. identify various applications in the context of online transactions.
3. explain the steps in designing a website.
4. describe various e-payment systems.
5. analyse security and operational issues in E-Commerce.

Course contents:
	Unit
	Unit wise Weightage of Marks (in %)
	C&K
*
	A&A
**

	1: Introduction to E-Commerce
	30
	√
	√

	2: Website Designing and Publishing
	40
	√
	√

	3: E-Payment System
	15
	√
	√

	4: Security and Operational Aspects of E-Commerce
	15
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application

SEMESTER- IV
Entrepreneurship & New Venture Planning BC: DSC- 4.1

Objective: This course aims at instituting entrepreneurial skills in the students by giving an overview of entrepreneurship and the competencies that are needed to become an entrepreneur. To enable students to explore and launch entrepreneurial ventures in their own areas of interest.
Learning Outcomes: After completion of the course, learners will be able to:
1. discern distinct entrepreneurial traits.
2. develop an understanding of the process and nature of entrepreneurship.
3. identify the different ways in which entrepreneur manifests in start-ups ·
4. comprehend the entrepreneurial process for initiating new venture creation.
5. design strategies for the successful implementation of innovative ideas of new ventures.

Course Contents:
	
Unit
	Unit wise weightage of marks (in %)
	
C&K*
	
A&A**

	Unit 1: Introduction
	20%
	√
	√

	
Unit 2: Types of Entrepreneurs
	
20%
	
√
	
√

	Unit 3: Business plan
	20%
	√
	√

	
Unit 4: Mobilizing Resources
	
20%
	
√
	
√

	
Unit 5: Managerial Aspects of Business and Government Initiatives
	
20%
	
√
	
√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application

Cost Accounting BC: DSC- 4.2
Objective: The course aims to develop understanding among learners about contemporary cost concepts and rational approach towards cost systems and cost ascertainment. The course also aims to provide knowledge about various methods of cost determination under specific situations and to acquire the ability to use information determined through cost accounting for decision making purposes.

Learning Outcomes: After completion of the course, learners will be able to:
1. understand and analyse the different cost concepts.
2. determine various components of cost of production;
3. compute unit cost and total cost by preparing a cost statement;
4. compute employee cost, employee productivity and employee turnover;
5. determine cost for different industries using job costing, process costing, contract costing and service costing;

Course Contents:
	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Introduction
	25
	√
	√

	Unit 2: Elements of Cost : Material and Employee Cost
	20
	√
	√

	Unit 3: Elements of Cost: Overheads
	20
	√
	√

	Unit 4: Methods of Costing
	20
	√
	√

	Unit 5: Cost Accounting Book- Keeping Systems
	15
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application


International Business BC: DSC- 4.3

Objective: The course aims to impart the core body of knowledge in international business to the students. The course would introduce students to the international trading and investment environment and also create awareness about emerging issues such as outsourcing and sustainable development in the context of international business.
Learning Outcomes: After completion of the course, learners will be able to:

1. analyse the process of globalization and its impact on growth of international business.
2. evaluate the changing dynamics of the diverse international business environment.
3. analyse the theoretical dimensions of international trade as well as intervention measures adopted.
4. analyse the significance of different forms of regional economic integration and the role played by various international economic organisations.
5. evaluate the forms of foreign direct investment and analyse benefits and costs of FDI.
6. create awareness about emerging issues in international business such as outsourcing and sustainable development.


Course Contents:
	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Introduction to International Business
	15%
	√
	√

	Unit 2: International Business Environment
	25%
	√
	√

	Unit 3: International Trade
	20%
	√
	√

	Unit 4: Regional Economic Integration and International Economic Organisations
	20%
	√
	√

	Unit 5: International Finance and Contemporary Issues in IB
	20%
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application

Emotional Intelligence BC: SEC- 4.1
Objective: The course aims to create a positive mindset of the future leaders (students) in order to make them ready to face any challenges that the world might throw at them. Further, the course will also help the students to become emotionally intelligent human beings.
Learning Outcomes: After completion of the course, learners will be able to:
1. describe the meaning and need of emotional intelligence
2. develop an understanding and apply the components of emotional intelligence
3. interpret the emotions of self and others
4. demonstrate a positive and happy mind set
5. analyse their thoughts and master their mind
6. develop an understanding and apply the components of emotional intelligence
Course Contents:
	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Introduction
	20
	√
	√

	Unit 2: Self-awareness and Self- Management
	20
	√
	√

	Unit 3: Social Awareness and Relationship Management
	20
	√
	√

	Unit 4: Techniques and strategies to improve emotional intelligence
	20
	√
	√

	Unit 5: Application of Emotional Intelligence
	20
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application
Data Visualisation BC: SEC- 4.2

Objective: The course helps students learn the technique to visualise data and to gain hands-on experience with creating visualisations of financial data.

Learning Outcomes: After the completion of the course, the learners will be able to:
1. analyse how to build effective visualizations and dashboards.
2. describe how to create advanced visualizations that explain complex financial data with clarity and style.
3. understand dig deeper into data and interpretation of results.
4. describe export and share dashboards and visualisations.

Course contents:
	Unit
	Unit wise Weightage of Marks (in %)
	C&K
	
A&A

	Unit 1: Introduction
	10
	√
	√

	Unit 2: Data Visualisation using Spreadsheet
	15
	√
	√

	Unit 3: Creating Visualisation and Dashboard using Spreadsheet
	25
	√
	√

	Unit 4: Financial Data Analysis using Power BI
	25
	√
	√

	Unit 5: Working with Tableau Public
	25
	√
	√


*C & K- Comprehension and Knowledge
**A & A – Analysis and Application

Customer Relationship Management BC: SEC- 4.3
Objective: This course aims to familiarise the students with the concept and importance of the relationship with customers and techniques of customer relationship management (CRM) in different market situations.
Learning Outcomes: After completion of the course, the learners will be able to:
1. demonstrate the management of customer life-cycle, importance of trust, value and commitment in building relationships.
2. analyse the CRM technological tools.
3. describe the applications of CRM tools in the service sector.

Course Contents:
	Unit
	Unit Wise Weightage of Marks (in %)
	C&K
	A & A

	Unit I- Introduction
	40
	√
	√

	Unit II-Technological Tools for CRM and Implementation
	30
	√
	√

	Unit III- CRM in Services and Support
	30
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application
Analysis Of Financial Statements BC: SEC- 4.4
Objective: The course aims to help the learners to analyse accounting and other information incorporated in the corporate annual reports, and to analyse the operating, financial, and structural performance of business firms with the help of appropriate analytical tools.
Learning Outcomes: After completion of the course, learners will be able to:
1. analyse and interpret the quantitative information provided in the Financial Statements of a company;
2. demonstration to compute and analyse accounting ratios of a company;
3. describe the conduct of cash flow analysis.

Course Contents:
	Unit
	Unit		wise Weightage of	Marks (in %)
	C&K
*
	A&A*
*

	Unit 1: Introduction
	10
	√
	

	Unit 2: Techniques of Financial Statement Analysis - I
	15
	√
	√

	Unit 3: Techniques of Financial Statement Analysis - II
	25
	√
	√

	Unit 4: Cash Flow Analysis
	20
	√
	√

	Unit 5: Analysis of Financial Statements- Case Study
	30
	
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application


Cyber Crimes and Laws BC: SEC- 4.5
Objective: The course aims to create an understanding of cybercrimes and to familiarize the students with the application of cyber laws in business and day to day life.
Learning Outcomes: After completion of the course, learners will be able to:
1. identify cyber risk associated with online activities and develop cyber hygiene.
2. demonstrate and prepare themselves for safe working in the vertical having varied access points, data sources, network, and system-related issues in online activities.
3. describe and generate and preserve electronic evidences for personal and professional use.
4. interpret work safely in global virtual space conforming to the regulatory framework and not falling under the ambit of cybercrimes.
5. analyse the cases and find pertinent facts for resolutions on managerial cyber issues.
Course Contents:
	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Introduction to Cybercrimes
	20%
	√
	√

	Unit 2: Contemporary Business Issues in Cyber Space
	20%
	√
	√

	Unit 3: Legal framework and Cyber Laws in India
	25%
	√
	√

	Unit 4: Regulatory Framework and International Perspective
	15%
	√
	√

	Unit 5: Case Laws
	20%
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application


SEMESTER-V

INCOME TAX LAW AND PRACTICE BC: DSC- 5.1
Objective:

The course aims to impart knowledge of law pertaining to levy of income tax in India. Learning Outcomes:
After completion of the course, learners will be able to:
1. understand the basic concepts of income tax and determine the residential status of different persons;
2. compute income under the heads ‗salaries‘ and ‗income from house property‘;
3. compute income under the heads ‗profits and gains of business or profession‘ and ‗capital gains‘;
4. compute income under the head ‗income from other sources‘ and understand the
provisions relating to income of other persons included in assessee‘s total income; and
5. understand various deductions and computation of total income and tax liability of individuals.

Course Content:
	


Units
	
Unit wise weightage of marks (in %)
	
C&K*
	
A&A**

	
Unit 1:Introduction
	
20%
	
√
	
√

	
Unit 2: Computation of Income from Salaries and House Property
	
25%
	
√
	
√

	
Unit	3:	Computation	of	Income	from Business or Profession and Capital Gains
	
25%
	
√
	
√

	
Unit	4:	Income		from	Other	Sources, Clubbing		of	Income		and		Set-off
	
15%
	
√
	
√

	
Unit 5: Deductions and Computation of Total Income	and	Tax	Liability
	
15%
	
√
	
√



*C&K- Comprehension & Knowledge

**A&A – Analysis & Application 
Business Economics BC: DSC- 5.2

Objective: The course aims to acquaint the learners with Micro economics and its applications.

Learning Outcomes: After the completion of the course, the learners will be able to:
1. explain the nature and scope of Business Economics.
2. analyse how consumers try to maximize their satisfaction by spending on different goods.
3. identify the relationship between inputs used in production and the resulting outputs and costs.
4. analyse and interpret various facets of and pricing under different market situations.
5. analyse about the contemporary issues and applications in Micro Economics.


Course Contents:
	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Introduction to Business Economics
	10
	√
	√

	Unit 2: Consumer Behaviour
	25
	√
	√

	Unit 3: Production and Cost
	25
	√
	√

	Unit 4: Market Structures
	25
	√
	√

	Unit	5:	Contemporary	Issues	and applications
	15
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application

Management Accounting BC: DSC- 5.3
Objective: The course aims to enable students to acquire knowledge of concepts, methods and techniques of management accounting for the purpose of managerial planning, control and decision making.
Learning Outcomes: After completion of the course, learners will be able to:
1. understand thoroughly the conceptual framework of Management Accounting; identification of differences between different forms of accounting––Financial, Cost and Management; distinction between cost control and cost reduction
(a) understand budgetary control system as a tool of managerial planning and control; prepare various types of budgets.
(b) understand standard costing system as a tool of managerial control; calculation of variances in respect of each element of cost and sales; control ratios
2. understand the concept of marginal cost and marginal costing; preparation of income statements using absorption and variable costing; learning of cost-volume-profit analysis and break-even analysis through statements, mathematical and graphical approaches; identification of key factor and determination of profitability; determination of cost indifference point.
3. understand the concept of relevant cost and make decisions related to different business situations using marginal costing and differential costing techniques
4. demonstrate and facilitate basic understanding of different contemporary issues involved in management accounting like Responsibility Accounting, Divisional Performance Measurement.

Course Contents:
	
Unit
	Unit wise weightage of marks (in
%)
	C&K
*
	A&A*
*

	Unit 1: Introduction to Management Accounting
	10
	√
	----

	Unit 2: Budgetary Control and Standard Costing Systems
	40
	√
	√

	Unit 3: Marginal Costing
	20
	√
	√

	Unit 4: Decision Making
	20
	√
	√

	Unit 5: Performance Measurement
	10
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application

Organization Behaviour BC: DSE- 5.1

Objective: The course aims to develop a basic understanding of the concept of organisational behaviour and its relevance in modern organisations. It will enable students to gain theoretical and practical knowledge along with desirable skills to become successful managers and effective employees in organisation.
Learning Outcomes: After completion of the course, learners will be able to:
1. demonstrate understanding of the basic concepts of organisational behaviour and their applicability in contemporary organisations.
2. analyse the various means of managing people at workplace.
3. interpret the complex nature of human behaviour and group dynamics.
4. critically evaluate leadership styles and strategies.
5. summarize the ways to build supportive organisational culture

Course Contents:
	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Introduction
	15
	√
	

	Unit 2: Individual Behaviour
	20
	√
	√

	Unit 3: Communication and Motivation
	25
	√
	√

	Unit 4: Group Behaviour and Leadership
	25
	√
	√

	Unit 5: Dynamics of Organisational Behavior
	15
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application


Yoga and Happiness BC: DSE- 5.2
Objective: The course aims to cultivate a pure mindset in learners which in turn reduces the possibility of corruption, crime, and injustice in the society. It also aims to in still a healthy mindset that allows learners to break free from themselves (addictions, depression, personal problems) and experience true change in their lives.

Learning outcomes: After completion of the course, the learners will be able to:
1. demonstrate Asanas, Pranayama, Kriya with proficiency;
2. demonstrate postures of Hatha Yoga, Raja Yoga, and Laya Yoga;
3. analyse the relevance of Yog Sutras in real life situation;
4. interpret the significance of Meditation in Business Context;
5. summarise the importance of Ayurveda in modern lifestyle;
6. enhance their Happiness & Spiritual Quotient.

Course contents:
	Unit
	Unit wise Weightage of Marks (in %)
	C&K
	A&A

	Unit- 1:
	Introduction
	20
	√
	

	Unit- 2: Classical and Emerging Schools of Yoga
	25
	√
	√

	Unit- 3:
	Meditation: A way of Life
	20
	√
	√

	Unit- 4:
	Yoga & Meditation in Modern Setting
	20
	√
	√

	Unit- 5:
	Developing Happiness & Spiritual Quotient
	15
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application

Financial Markets and Institutions BC: DSE- 5.3
Objective: The course aims to provide students an overview of financial markets and financial institutions.
Learning Outcomes: After completion of the course, learners will be able to:
1. describe the meaning, components and functions of a financial system.
2. interpret different financial systems and how they operate.
3. analyse theoretical concepts underlying money and capital markets.
4. evaluate role of commercial banks.
5. analyse role of insurance, mutual funds and NBFCs.

Course Contents:

	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Introduction
	20
	√
	√

	Unit 2: Financial Markets I: Money Markets
	20
	√
	√

	Unit 3: Financial Markets II: Capital Markets
	20
	√
	√

	Unit	4:	Financial	Institutions	I: Commercial Banking
	20
	√
	√

	Unit 5: Financial Institutions II: Insurance, Mutual Funds and NBFCs
	20
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application

Sustainability Marketing BC: DSE- 5.4
Objective: This course aims to familiarize the students with the concept and process of
sustainable marketing.

Learning Outcomes: After completion of the course, learners will be able to:
1. describe the need of sustainable marketing in view of environmental, legal and ethical aspects.
2. explore the opportunities for sustainable marketing strategies.
3. identify the consumer behaviour for sustainable marketing
4. demonstrate how sustainable marketing can be applied in marketing mix strategies.
5. discover the case studies of legal framework for sustainable marketing.

Course Contents:
	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit I: Introduction
	20%
	√
	√

	Unit II: Sustainability Marketing Opportunities
	20%
	√
	√

	Unit III: Consumer Behaviour and Sustainability Marketing
	20%
	√
	√

	Unit IV: Sustainability and Marketing Mix Decisions
	20%
	√
	√

	Unit V: Sustainability Legal Framework and its Implementation in India
	20%
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application

Business Mathematics BC: DSE- 5.5

Objective: The course aims to familiarize students with the applications of Mathematics and Statistical techniques in business decision making.
Learning Outcomes: After completion of the course, learners will be able to:
1. identify proficiency in using different mathematical tools in solving real life business and economic problems.
2. analyse how matrices are used as mathematical tool in representing a system of equations.
3. explain differential calculus to solve simple business problems.
4. explain mathematical formulation and solution of problems related to finance including different methods of interest calculation, future and present value of money.
5. identify business problems involving linear relationships between decision variables and their determining factors.

Course Contents:
	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Matrices
	20
	√
	√

	Unit 2: Differentiation
	20
	√
	√

	Unit 3: Integration
	20
	√
	√

	Unit 4: Basic Mathematics of Finance
	20
	√
	√

	Unit 5: Linear Programming
	20
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application

Accounting for Mergers & Acquisitions BC: DSE- 5.6
Objective: The course aims to help learners to conceptualise the knowledge of value creation through Mergers and Acquisitions and acquire skills for accounting for Mergers and Acquisitions both from the perspective of India and Internationally.

Learning Outcomes: After completion of the course, learners will be able to understand:
1. describe value creation through Mergers and Acquisitions.
2. describe valuation tools used during Mergers and Acquisitions.
3. demonstrate accounting for Mergers and Acquisitions from Indian Perspective.
4. demonstrate the accounting for Mergers and Acquisitions from International Perspective.
5. describe different types of Synergic effects.
6. describe concept of Demerger and Reverse Merger.

Course Contents:
	
Unit
	Unit wise weightage of
	C&K*
	A&A**

	
	marks (in %)
	
	

	Unit 1: Introduction to Mergers and Acquisitions
	20
	√
	√

	Unit 2: Modelling and Valuation
	20
	√
	√

	Unit 3: Accounting for Mergers and Acquisitions (Indian Perspective)
	20
	√
	√

	Unit 4: Accounting for Mergers and Acquisitions (International Perspective)
	20
	√
	√

	Unit 5: Laws and regulations affecting M&A, Demerger and Reverse Merger
	20
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application

Auditing BC: DSE- 5.7
Objective: The course aims to provide knowledge of auditing concepts, principles, procedures, and techniques in accordance with current legal requirements.

Learning Outcomes: After completion of the course, learners will be able to:
1. summarize the basic concepts of auditing and acquaint with latest developments in the area of auditing;
2. describe the need of auditing and role of auditors;
3. demonstrates the principles, procedures and techniques of auditing;
4. interpret the contents of audit reports;
5. analyse the provisions of Companies Act, 2013 relating to auditor and auditing.

Course Contents:
	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Introduction
	15
	√
	√

	Unit 2: Internal Control and Audit Procedures
	20
	√
	√

	Unit 3: Vouching and Verification
	25
	√
	√

	Unit 4: Company Auditors
	25
	√
	√

	Unit 5: Audit Report
	15
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application

Business Tax Procedures and Management BC: DSE- 5.8

Objective:
The course aims to provide knowledge of provisions pertaining to income tax procedures with a view to equip students with effective tax management skills.

Learning Outcomes: After completion of the course, learners will be able to:
1. understand the provisions of payment of tax in advance, deduction of tax at source and computation of tax, interest and fee payable to / by government;
2. describe know about various Income Tax authorities and return of income;
3. understand the assessment procedures and filing of appeals;
4. interpret and learn the provisions dealing with penalties and prosecutions, and search, seizure and survey; and
5. understand the concept of GAAR and conditions for levy of Securities Transaction Tax.

Course Content:
	
Units
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Advance Payment of Tax and Collection and Recovery of Tax
	40%
	√
	√

	Unit 2: Administration and Return of Income
	10%
	√
	√

	Unit 3: Assessment and Appeals
	20%
	√
	√

	Unit 4: Penalties and Prosecutions
	20%
	√
	√

	Unit 5: GAAR, Securities Transaction Tax, TAN and TIN
	10%
	√
	√



*C&K- Comprehension & Knowledge
**A&A – Analysis & Application

International Monetary and Financial Environment BC: DSE- 5.9

Objective: The course aims to introduce learners to the international monetary and financial environment. Learners are also expected to understand the basic features of the international monetary system, foreign exchange market and exchange rate risk. In addition, the course creates awareness about international financial markets and instruments
Learning Outcomes: After completion of the course, learners will be able to:

1. demonstrate an understanding of the international monetary system and balance of payments
2. comprehend the importance of international finance in global context.
3. analyse the factors affecting exchange rates and the inter linkages among them.
4. summarize the evolution and spread of international financial markets and the implications of globalized finance.
5. demonstrate how international financial market operates and the inherent foreign exchange risk involved in it.
6. evaluate and compare different types of international financial instruments.

Course Contents:
	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: International Monetary system
	20
	√
	√

	Unit 2: Foreign Exchange Markets and Exchange Rate determination
	20
	√
	√

	Unit 3: Foreign Exchange Derivatives
	25
	√
	√

	Unit 4: Foreign Exchange Risk Management
	15
	√
	√

	Unit 5: International Financial Markets and Instruments
	20
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application

Bhartiya Gyan Parampara (Indian Knowledge System) BCH: DSE- 5.10
Objective: The course aims to familiarize the students with astonishing breadth and depth of the Indian scientific and knowledge tradition.

Learning Outcomes: After completion of the course, learners will be able to:
1. apportion the experience of Gurukul system of education Indian culture
2. explain the concept of oneness (Ekatma Bhav).
3. use meditation on Panchkoshas and Chakras for enhancing productivity.
4. apply the management principles from the epics and compare with the policies and schemes of Government of India.

Course Contents:


	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Bhartiya Gyan Parampara (Indian Knowledge System) – An Overview
	25
	√
	√

	Unit 2: Knowledge: Framework and Classification
	25
	√
	√

	Unit 3: : Health, Wellness and Psychology
	25
	√
	√

	Unit 4: Governance and Public Administration
	25
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application
General Management BC: GE- 5.1

Objective: The course aims to equip learners with essential management related knowledge and skills and their applicability in real world.
Learning Outcomes: After completion of the course, learners will be able to:

1. understand the evolution of management and its significance
2. comprehend and analyse applicability of managerial functions
3. understand the role of decision-making in business
4. analyse the role of directing in management
5. understand the function of controlling and contemporary issues in management
Course Contents:

	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Introduction to Management
	20%
	√
	√

	Unit 2: Functions of Management
	15%
	√
	√

	Unit 3: Planning and Organizing
	25%
	√
	√

	Unit 4: Directing and Staffing
	20%
	√
	√

	Unit 5: Controlling and Contemporary Issues in Management
	20%
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application
Communication in Management

BC: GE- 5.2

Objective: The course aims to train students to enhance written as well as oral communication in management. This course will help students in understanding the principles and techniques of communication. Also, to understand the use of electronic media for communication.
Learning Outcomes: After completion of the course, learners will be able to:
1. analysis basics of communication in management.
2. interpret need for effective listening.
3. understand basics of written and spoken communication.
4. demonstrate role of group discussion and interviews.
5. summarize business reports and proposals.
Course contents:
	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Introduction to Communications
	20%
	√
	√

	Unit 2: Listening
	20%
	√
	√

	Unit 3: Spoken communication
	20%
	√
	√

	Unit 4: Group Discussion
	20%
	√
	√

	Unit 5: Meetings
	20%
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application
Accounting for Everyone BC: GE- 5.3
Objective: The course aims to help learners coming from non-commerce backgrounds acquire basic knowledge of financial accounting and to impart preliminary skills for recording various kinds of financial transactions and prepare financial statements.

Learning Outcomes: After completion of the course, learners will be able to -
1. understand and Analyse various terms used in accounting;
2. classify and record business transactions.
3. prepare accounts and calculate depreciation.
4. prepare profit and loss account and balance sheet for a sole proprietor;
5. determine profit and loss from incomplete records.

Course Contents:
	Unit
	Unit wise Weightage of Marks (in
%)
	C& K
	
A& A

	Unit 1: Introduction to Accounting and Accounting Principles
	15
	√
	√

	Unit 2: Recording of transactions
	20
	√
	√

	Unit 3: Preparation of Accounts and Depreciation Accounting
	25
	√
	√

	Unit 4: Preparation of Financial Statement
	25
	√
	√

	Unit 5: Accounts from Incomplete Records
	15
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application

Finance for Everyone BC: GE- 5.4
Objective: The course aims to offer an integrated approach to the understanding of concepts and applications of financial planning.

Learning Outcomes: After completion of the course, learners will be able to:
1. understand the importance of financial literacy and the institutions providing financial services.
2. describe and prepare financial plan, budget and manage personal finances.
3. interpret and open, avail and manage services offered by banks.
4. interpret and open, avail and manage services offered by post offices.
5. describe the Plan for life insurance and property insurance.
6. demonstrate and choose instruments for investment in shares.

Course Contents:
	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Introduction, Financial Planning and Budgeting
	20
	√
	√

	Unit 2: Banking Services
	20
	√
	√

	Unit 3: Financial Services from India Post Office
	20
	√
	√

	Unit 4: Insurance Services
	20
	√
	√

	Unit 5: Stock Markets – Some Basic Concepts
	20
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application
Marketing for Beginners BC: GE- 5.5

Objectives: The structure of this course is to provide basic understanding of concepts, principles, tools and techniques of marketing and to provide knowledge about various developments in the marketing scenario in India.
Learning Outcomes: After completion of the course, learners will be able to:
1. develop the understanding about the basic concepts and philosophies of marketing.
2. demonstrate the dynamics of consumer behaviour and the basic product decisions.
3. analyse the process of value creation through marketing decisions involving product, pricing and its distribution.
4. explain marketing decisions involving product promotion and to acquire knowledge about the various developments in the marketing area.

Course Contents:
	
Unit
	Unit wise Weightage of Marks (in %)
	
C&K
	
A&A

	
Unit-1: Introduction to Marketing and Marketing Environment
	
20
	
√
	
√

	
Unit-2: Consumer Behaviour and Market Selection
	
20
	
√
	
√

	
Unit-3: Product Decisions and New Product Development
	
20
	
√
	
√

	
Unit-4: Pricing Decisions and Distribution Decisions
	
20
	
√
	
√

	Unit-5: Promotion Decisions and Developments in Marketing
	20
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application

Ethics and Governance BC: GE- 5.6

Objective: This course is designed keeping in view the dominant role that modern corporations play in creating desirable economic, social and environmental outcomes for the society. As corporate governance is intertwined with social responsibility, it requires a multi-disciplinary approach to understand the associated issues and challenges. Therefore, the course outlines the key theoretical and practical issues underpinning the study of both corporate governance (CG) and corporate social responsibility (CSR) in an integrated fashion.

Learning Outcomes: After completion of the course, learners will be able to:
1. understand and analyses the concepts, tools and theories of ethics and the issues in ethics.
2. recognize the essence of ethics in business.
3. develop decision-making skills with regard to ethical governance.
4. understand major aspects of corporate governance principles and various theories and systems of corporate governance.
5. provide opportunities for reflection on the roles and responsibilities of directors towards the shareholders and other stakeholders covering both theory and relevant practices.
6. recognise emerging issues and challenges in corporate governance.
Course Contents:
	
Unit
	Unit wise weightage of marks (in
%)
	C&K*
	A&A**

	Unit 1: Introduction to Ethics
	20%
	√
	√

	Unit 2: Business Ethics
	20%
	√
	√

	Unit 3: Governance of Business Entities
	20%
	√
	√

	Unit 4: Corporate Frauds
	20%
	√
	√

	Unit 5: Recent Issues and Challenges of Governance
	20%
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application

Fundamentals of International Business BC: GE- 5.7

Objective: The course aims to impart the core body of knowledge in international business to the students. The course would introduce students to international trading and investment environment and also create awareness about emerging issues such as outsourcing and sustainable development in the context of international business.
Learning Outcomes: After completion of the course, learners will be able to:

1. analyse the process of globalization and its impact on growth of international business.
2. evaluate the changing dynamics of the diverse international business environment.
3. analyse the theoretical dimensions of international trade as well as intervention measures adopted.
4. analyse the significance of different forms of regional economic integration and the role played by various international economic organisations.
5. evaluate the forms of foreign direct investment and analyse benefits and costs of FDI.
6. create awareness about emerging issues in international business such as outsourcing and sustainable development.


Course Contents:
	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Introduction to International Business
	15%
	√
	√

	Unit 2: International Business Environment
	25%
	√
	√

	Unit 3: International Trade
	20%
	√
	√

	Unit 4: Regional Economic Integration and International Economic Organisations
	20%
	√
	√

	Unit 5: International Finance and Contemporary Issues in IB
	20%
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application

Project Management

BC: GE- 5.8

Objective: The course aims to enable the learners to evolve a suitable framework for the preparation, appraisal, monitoring, and control of projects undertaken in an organisation.
Learning Outcomes: After completion of the course, learners will be able to:
1. explain the concept and attributes of projects, project management system, process and its principles;
2. describe perform technical feasibility, marketing feasibility and commercial viability; using NPV, and further to understand tax and legal aspects of a project;
3. demonstrate and develop schedule for a specific project and its appraisal using various techniques;
4. describe and calculate project duration and assess project cost;
5. evaluate project management in terms of risk and performance.

Course contents:
	Unit
	Unit wise Weightage of Marks (in %)
	C&K
	A&A

	Unit- 1: Introduction
	10
	√
	

	Unit- 2: Project Preparation and Budgeting
	25
	√
	√

	Unit- 3: Project Scheduling and Appraisal
	20
	√
	√

	Unit- 4:  Project Planning Techniques
	25
	√
	√

	Unit-5 : Project Risk and Performance Assessment
	20
	√
	


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application
Computer Applications in Business

BC: GE- 5.9

Objective: This paper aims to impart computer knowledge that will enable them with the ability to handle and analyse data for decision making and presenting it to the person concerned in the form of presentations and/or reports in the fast-moving business world.

Learning Outcomes: After completion of the course, learners will be able to:
1. describe the various concepts and terminologies used in computing, computer networks and the internet.
2. examine document creation for report making and communication.
3. create innovative and creative presentations.
4. analyse various computations using various functions in the area of accounting and finance and represent the business data using suitable charts. S/He should also be able to manipulate and analyse the business data for better understanding of the business environment and decision making.
5. examine the spreadsheet knowledge acquired through this paper in solving real life problems that help in decision making.

Course Contents:

	


Unit
	
Unit wise weightage of marks (in %)
	
C&K*
	
A&A**

	
Unit 1: Introduction
	
25
	
√
	
√

	
Unit 2: Word Processing
	
20
	
√
	
√

	
Unit 3: Preparing presentation
	
10
	
√
	
√

	
Unit 4: Spreadsheet basics
	
20
	
√
	
√

	
Unit 5: Spreadsheet projects
	
25
	
√
	
√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application

Bhartiya Gyan Parampara (Indian Knowledge System) BC: GE- 5.10
Objective: The course aims to familiarize the students with astonishing breadth and depth of the Indian scientific and knowledge tradition.

Learning Outcomes: After completion of the course, learners will be able to:
1. apportion the experience of Gurukul system of education Indian culture
2. explain the concept of oneness (Ekatma Bhav).
3. use meditation on Panchkoshas and Chakras for enhancing productivity.
4. apply the management principles from the epics and compare with the policies and schemes of Government of India.

Course Contents:


	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Bhartiya Gyan Parampara (Indian Knowledge System) – An Overview
	25
	√
	√

	Unit 2: Knowledge: Framework and Classification
	25
	√
	√

	Unit 3: : Health, Wellness and Psychology
	25
	√
	√

	Unit 4: Governance and Public Administration
	25
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application

Social Media Analytics

BC: SEC- 5.1

Objective: The course aims to equip the learners with the basic ideas and techniques underlying the usage of social media & Analytics. The goal is to explain the concept of social media analytics and demonstrate its applications using various software tools.
Learning Outcomes: After completion of the course, learners will be able to:
1. after completion of the course, learners will be able to
2. identify the applications of social media platforms.
3. analyse the fundamentals of social media analytics.
4. explain the basics of Python.
5. examine and process social media data.
6. analyse and visualize data more effectively.

Course Contents:
	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit	1:	Understanding meaning and significance
	Social
	media:
	15
	√
	√

	Unit 2: Fundamentals of Analytics
	Social
	Media
	15
	√
	√

	Unit 3: Getting started with Python
	20
	√
	√

	Unit 4: Data Extraction & Preparation
	20
	√
	√

	Unit 5: Data Analysis
	30
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application

Banking & Insurance

BC: SEC- 5.2

Objective: The course aims to impart knowledge about the basic principles of the banking and insurance.

Learning Outcomes: After completion of this course, learners will be able to:
1. explain the meaning, scope and functions of Banking along with legal framework;
2. assess the operations of banking and its services;
3. evaluate the lending operations of banks and identify causes of NPA in banks;
4. explain the concept of insurance and its principles;
5. explain types of insurance and regulatory framework of insurance.

Course contents:
	Unit
	Unit wise Weightage of Marks (in %)
	C&K
	A&A

	Unit-1:  Banking Business
	20
	√
	

	Unit- 2:  Banking Operations
	15
	√
	

	Unit- 3: Loans and Advances
	20
	√
	√

	Unit- 4:  Insurance Business
	20
	√
	

	Unit- 5: Life and Non-Life Insurance
	25
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application

Personal Selling BC: SEC- 5.3
Objective: The course aims to familiarize the students with the concept and process of personal selling
Learning Outcomes: After completion of the course, learners will be able to:
1. describe the theoretical and practical aspect of personal selling.
2. demonstrate the sales presentations.
3. develop and execute the selling skills in different situations.
4. build the ability and confidence to face customer grievances and objections.
Course Contents:

	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Introduction to Personal Selling
	25%
	√
	√

	Unit 2: Buying motives and theories of selling
	25%
	√
	√

	Unit 3: Selling Process and Sales Report
	35%
	√
	√

	Unit 4: Career in Personal Selling
	15%
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application


EXIM Procedures and Documentation BC: SEC- 5.4
Objective: The course aims to acquaint students with the documentation and procedures in trade from planning to execution stage.
Learning Outcomes: After completion of the course, learners will be able to:

1. assess how to plan and set up international business.
2. analyse the importance of documentation in export compliance management.
3. carry out routine operations such as drafting an export sale contract, deciding price list, selection of method of payment, etc.
4. describe documentation and procedures from planning to execution stage.
5. develop skills for application of delivery terms in international transactions to minimise potential losses.


Course Contents:

	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Trade, Procedures and Documentation: An Overview
	20
	√
	√

	Unit 2: Foreign Exchange Regulations and Pricing
	20
	√
	√

	Unit 3: Offshore Contracts
	20
	√
	√

	Unit 4: Export Documentation
	20
	√
	√

	Unit 5: Freight Forwarding and Custom Clearance Procedures
	20
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application

SEMESTER- VI
Business Analytics BC: DSC- 6.1
Objective: This course aims to introduce the learners to business intelligence and analytics
which includes describing business data, analysing the data using various statistical tools for creating predictive models and making inferences for solving business problems and for providing assistance in business decision making.

Learning Outcomes: After completion of the course, the learners will be able to:
1. describe skills for computation and aggregation of data using spreadsheet.
2. explain data with the help of pivot tables and pivot charts.
3. analyse data using R Packages and interpret the results.
4. identify Linear Regression Models using spreadsheet & R and interpret the results.
5. examine textual data analysis using R.

Course Contents:
	Unit
	Unit wise Weightage of
Marks	(in
%)
	C&K*
	A&A**

	Unit 1: Introduction
	10
	√
	√

	Unit 2: Data Preparation, Summarisation and Visualisation using spreadsheet
	20
	√
	√

	Unit 3: Getting started with R
	20
	√
	√

	Unit 4: Descriptive Statistics Using R
	20
	√
	√

	Unit 5: Predictive and Textual Analytics
	30
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application

Corporate Governance BC: DSC- 6.2
Objective: The course aims to develop critical thinking ability and provide knowledge of corporate governance, its procedures, techniques in accordance with current legal requirements and professional standards.
Learning Outcomes: After completion of the course, learners will be able to:
1. describe the concept and significance of corporate governance in a business setup and
2. analyse the role of board of directors.
3. explain important dimensions in corporate governance.
4. analyse global corporate failures, understand International Codes and its implications.
5. comprehend corporate governance regulatory framework in India.
6. assess and analyse the problems of corporate governance in Indian Inc.

Course Contents:

	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Conceptual Framework of Corporate Governance
	20%
	√
	√

	Unit 2: Recent Issues and Challenges of Corporate Governance
	20%
	√
	√

	Unit 3: Global Corporate Failures and International Codes
	20%
	√
	√

	Unit 4: Corporate Governance Regulatory Framework in India
	20%
	√
	√

	Unit 5: Corporate Failures and Scams in India
	20%
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application


Goods & Services Tax (Gst) and Customs Law BC: DSC- 6.3

Objective: The course aims to impart knowledge of principles and provisions of GST and Customs Law, the important legislation dealing with indirect tax system in India; and to enable the students to apply the same practically.

Learning Outcomes:
After completion of the course, learners will be able to:
1. understand the rationale of Goods and Services Tax (GST), constitutional amendment carried out to install GST in India and comprehend the composition and working of GST council;
2. interpret the meaning of supply under GST law, differentiate between intra-state and inter-state supply, provisions related to place of supply, time of supply and compute the value of supply;
3. understand the utilization of input tax credit and the provisions of reverse charge mechanism;
4. understand various returns under GST and payment of taxes; and
5. understand concepts of Customs Act, various custom duties and computation of the assessable value for charging customs duty.

Course Content:
	
Units
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Structure, Registration and Exemptions
	20%
	√
	√

	Unit 2: Levy and Collection of GST
	35%
	√
	√

	Unit 3: Input Tax Credit and Reverse Charge Mechanism
	20%
	√
	√

	Unit 4: Tax invoice, Returns and Payment of Tax
	15%
	√
	√

	Unit 5: Customs Law
	10%
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application

Human Resource Development BC: DSE- 6.1

Objective: The course aims to make students understand the various aspects of human resource development and its contribution in the organization.
Learning Outcomes: After completion of the course, learners will be able to:
1. implementing experiential sessions.
2. analyse the role of HRD strategies in organisations
3. apply and evaluate a learning process starting with training needs, analysis, assessment and evaluation process
4. explore the role of training needs of employees
5. evaluate the training methods used in industry

Course contents:

	
Unit
	Unit	wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Introduction
	15
	√
	

	Unit 2: Strategic Perspectives in HRD
	25
	√
	√

	Unit 3: Learning Technology for HRD
	20
	√
	√

	Unit 4: Human Resource Training and Development
	20
	√
	√

	Unit 5: Training Methods
	20
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application
Fundamentals of Investment BC: DSE- 6.2
Objective: The course aims to familiarize learners with different aspects of investment management and risks, introduce them to the framework of securities analysis and valuation and highlight the process of portfolio management.

Learning Outcomes: After completion of the course, learners will be able to:
1. Analyse and interpret  the basics of investments and different investment avenues available.
2. evaluate the securities in terms of their risk and return.
3. create an optimal portfolio.
4. comprehend the mutual fund schemes.

Course Contents:
	
Unit
	Unit wise weighta ge of marks(i n%)
	C&K*
	A&A**

	Unit1: Introduction to Investment
	20
	√
	√

	Unit2: Bond Analysis and Valuation
	20
	√
	√

	Unit3: Equity Analysis and Valuation
	20
	√
	√

	Unit4: Portfolio Management
	20
	√
	√

	Unit5: Mutual Fund and Derivatives
	20
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application
Advertising BC: DSE- 6.3

Objective: The objective of this paper is to familiarise the students with concepts and techniques of advertising used in marketing.
Learning Outcomes: After completion of the course, learners will be able to:
1. analyse communication objectives behind advertising of various products and services;
2. elucidate various advertising and media elements in the advertising decisions;
3. examine the ethical and legal issues of advertising;

Course Contents:
	Unit
	Unit Wise Weightage of Marks (in %)
	C&K
	A & A

	Unit 1: Introduction to Advertising
	20
	√
	

	Unit 2: Message
	20
	
	√

	Unit 3: Media Decisions
	20
	
	√

	Unit 4: Advertising Agency
	20
	
	√

	Unit 5: Advertising: Effectiveness and Institutional Framework
	20
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application


Business Research Methods BC: DSE- 6.4
Objective: The course aims to inculcate research aptitude among the learners and equip them with knowledge and skills required to successfully undertake various steps in the research process.
Learning Outcomes: After completion of the course the learners will be able to:
1. understand research concepts, its types and steps in the research process.
2. analyse and formulate research problem and assimilate various types of Research Design.
3. understand scales, sampling techniques and design data collection tools.
4. interpret and get acquainted with various techniques of data analysis and interpretation.
5. analyse and prepare a complete research report in appropriate format.

Course Contents:

	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Introduction
	20
	√
	√

	Unit 2: Research Design
	20
	√
	√

	Unit 3: Data Collection
	20
	√
	√

	Unit 4: Data Analysis
	20
	√
	√

	Unit 5: Report Writing and Ethics
	20
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application

Social and Environmental Accounting BC: DSE- 6.5
Objective: The course aims to help learners to know issues in Social and Environmental Accounting and how these issues can be reported more transparently and responsibly.

Learning Outcomes: After completion of the course, learners will be able to:
1. understand the limitations of the Conventional Accounting System.
2. understand Hidden and True Costs.
3. evaluate the impact of Externalities.
4. evaluate the impact of activities of Companies on the Environment.
5. understand the Principles of Environmental Accounting and Audit.
6. evaluate the impact of corporate activities at the National and Global levels
7. understand the Rationale of the New Accounting Framework and the Corporate Responsibility Approach.

Course Contents:
	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Conventional Accounting and Shift in Paradigm
	20
	√
	√

	Unit 2: Social and Environmental Costs
	20
	√
	√

	Unit	3:	Corporate	Environmental Accounting
	20
	√
	√

	Unit 4: National and Global Environmental Accounting
	20
	√
	√

	Unit 5: Corporate Responsibility Approach for Reporting
	20
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application
Industrial Laws BC: DSE- 6.6

Objective: The course aims to familiarize the students with the understanding and provisions of industry related laws. Case studies and issues involved in industrial laws are required to be discussed.
Learning Outcomes: After completion of the course, learners will be able to:
1. acquaint themselves with the basic framework of payment of wages.
2. analyse the calculation of bonus and eligibility to receive bonus as per legislation.
3. examine the schemes for labour and their benefits enacted under the Indian legislation.
4. create channels to extend the benefits of different schemes of insurance available for defined set of employees.
5. interpret the legal structure provided for social security.
Course Contents:

	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Payment of Wages
	15%
	√
	√

	Unit 2: Payment of Bonus
	25%
	√
	√

	Unit 3: Employees Provident Fund
	20%
	√
	√

	Unit 4: Employees State Insurance
	20%
	√
	√

	Unit 5: Payment of Gratuity
	20%
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application
Export-Import Management BC: DSE- 6.7
Objective: The course aims is to develop an understanding and build knowledge on the key aspects of export-import management in India and enabling students to become export professionals and entrepreneurs in the fast-changing global environment.

Learning Outcomes: After completion of the course, learners will be able to:

1. analyse the basics of export-import management in India.
2. evaluate various export incentives and schemes designed for business firms and exporters.
3. organise and plan the documents required for export and import transactions and export finance.
4. analyse the different operations involved in executing export orders.
5. summarize the procedure and documentation formalities, practices and regulations governing export trade.
6. create awareness about India‘s policy reforms to promote export competitiveness.


Course Contents:
	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Basics of Export-Import Management
	25
	√
	√

	Unit 2: Export--Import Procedure and Documentation
	20
	√
	√

	Unit 3: An Overview of Export Promotion Schemes and Organisational Support
	20
	√
	√

	Unit 4: Legal framework of Custom Law
	20
	√
	√

	Unit 5: Make in India and Export Competitiveness
	15
	√
	√



*C&K- Comprehension & Knowledge
**A&A – Analysis & Application

Business Incubation BC: DSE- 6.8
Objective: The course aims to familiarize the learners with development of business incubators and its management.

Learning Outcomes: After completing the course, the learners will be able to:
1. explain the incubation as a concept, types of business incubators and the role played by business incubators in supporting entrepreneurial efforts;
2. describe the process of business incubation, incubator structure, and value propositions leading to start-up development;
3. explain about various funding opportunities available to business incubators and understand the funding needs of the incubator;
4. explain about various aspects of development of a business incubator, such as preparation of feasibility study, team building, and preparation of business plan;
5. carry management of business incubators involving formulation of policy for entry and exit, employee management, identification of key performance indicators and mentoring process;
6. explain the role of M&E as well as of benchmarking in incubator management.

Course contents:

	Unit
	Unit wise Weightage of Marks (in %)
	C&K
	A&A

	Unit- 1: Introduction
	10
	√
	-

	Unit- 2: Incubation Process
	15
	√
	√

	Unit- 3: Incubator Business Environment
	15
	-
	√

	Unit- 4: Planning an Incubator
	30
	√
	√

	Unit- 5: Managing Business Incubator
	30
	√
	√



*C&K- Comprehension & Knowledge
**A&A – Analysis & Application

Business Organisation BC: GE- 6.1

Objective: The course aims to familiarize the students with the forms of business organisation and contemporary issues.
Learning Outcomes: After completion of the course, learners will be able to:
1. analyse the dynamics of business organisations
2. describe the various forms of business organisations
3. examine varied perspectives related to business environment and entrepreneurship.
4. appreciate the change in working pattern of modern organisations.

Course Contents:

	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Introduction
	15
	√
	√

	Unit 2: Business Enterprises
	25
	√
	√

	Unit 3: Business Environment
	20
	√
	√

	Unit 4: Entrepreneurship: Founding the Business
	25
	√
	√

	Unit 5: Contemporary Issues of Business Organisations
	15
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application

Financial Management for Beginners BC: GE- 6.2

Objective: The course aims to familiarize the students with the basic concepts of financial management.

Learning Outcomes: After completion of the course, learners will be able to:
1. analyse the concept of the time value of money and risk & return.
2. interpret financial analysis with the aid of various financial statements &analyse the capital budgeting process and techniques.
3. analyse the cost of capital, capital structure and leverage.
4. examine dividend & working capital dividend decisions.
5. perform valuation of securities.

Course Contents:
	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Introduction
	20
	√
	√

	Unit 2: Financial Analysis & Capital Budgeting
	20
	√
	√

	Unit 3: Cost of Capital & Capital Structure
	20
	√
	√

	Unit 4: Dividend Decisions & Working Capital
	20
	√
	√

	Unit 5: Valuation of Securities
	20
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application

Basics to Advertising BC: GE- 6.3

Objective: The objective of this paper is to familiarise the students with concepts and techniques of advertising used in marketing.
Learning Outcomes: After completion of the course, learners will be able to:
1. analyse communication objectives behind advertising of various products and services;
2. elucidate various advertising and media elements in the advertising decisions;
3. interpret ethical issues of advertising;

Course Contents

	Unit
	Unit Wise Weightage of Marks (in %)
	C&K
	A & A

	Unit 1: Introduction to Advertising
	20
	√
	

	Unit 2: Message
	20
	
	√

	Unit	3:	Media Decisions
	20
	
	√

	Unit 4: Advertising Agency
	20
	
	√

	Unit 5: Advertising: Effectiveness and Institutional Framework
	20
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application

Computerized Accounting System BC: GE- 6.4

Objective: This course aims to impart the skills needed for recording business transactions and producing final accounts by a non-commerce student using computerised accounting software.
Learning Outcomes: After completion of the course, learners will be able to:
1. understand manual and computerised accounting system environment.
2. create structure of computerised accounting system for a business firm.
3. record day to day business transactions in Computerised Accounting System
4. describe and make necessary adjustments for Goods and Service Tax (GST) while recording business transactions
5. demonstrate and generate various accounting reports for analysis and decision making
Course Contents:

	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Introduction to accounting
	10
	√
	√

	Unit 2: Recording of business transactions and preparation of financial statements
	25
	√
	√

	Unit 3: Computerised accounting system
	10
	√
	√

	Unit 4: Creating masters and voucher entry
	40
	√
	√

	Unit 5: Taxation and generating reports
	15
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application

E-Filing of Returns BC: GE- 6.5

Objective:
The course aims to equip students with the practical skills required for filing of returns under Income Tax Laws.

Learning Outcomes:
After completing of the course, learners will be able to:
1. examine the basic concepts of income tax applicable to an individual assessee;
2. explain the provisions when business or professional income is computed on estimated basis;
3. electronically furnish the return of income;
4. interpret the provisions of TDS; and
5. electronically furnish the TDS returns.

Pre-requisite: Student has studied Income tax as core paper

Course Content:

	


Units
	Unit wise
weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Introduction to Income tax
	15%
	√
	√

	Unit 2: Maintenance of accounts, audit
and taxation on presumptive basis
	5%
	√
	√

	Unit 3: e-Filing: Conceptual framework
and filing of Income Tax Returns
	50%
	√
	√

	Unit 4: Tax Deducted at Source
	10%
	√
	√

	Unit 5: e-Filing of TDS returns
	20%
	√
	√


*C&K – Comprehension & Knowledge
**A&A – Analysis & Application
Artificial Intelligence in Business BC: SEC- 6.1
Objective: This course aims to equip the learners with the basic ideas and techniques underlying the usage of Artificial Intelligence in Business. The course illustrates both the potential and current limitations of these techniques with examples from a variety of applications.

Learning Outcomes: After the completion of the course, the learners will be able to:
1. explain how the AI is being leveraged by start-ups as a success tool.
2. analyse and interpret the applicability of AI in HR functions.
3. explain how algorithms is changing the board room landscape.
4. describe the customer services provided by various banks using AI.
5. examine the role of AI in transforming the retail sector.
6. create a case study on the success story of AI-driven business processes.

Course Contents:

	Unit
	Unit wise Weightage of Marks (in
%)
	C&K*
	A&A**

	Unit 1: Introduction
	20
	√
	√

	Unit 2: AI-led strategic interventions
	20
	√
	√

	Unit 3: AI in Banking & Insurance
	20
	√
	√

	Unit 4: AI in Retail
	20
	√
	√

	Unit 5: Exponential Technologies
	20
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application

Sales Promotion and Public Relations BC: SEC- 6.2
Objective: The course aims to familiarize the students with the basics of Sales Promotion and its importance in marketing.
Learning Outcomes: After completion of the course, learners will be able to:
1. develop sales promotion campaign.
2. design different tools for sales campaign
3. analyse the need of a particular tool.
4. describe public relation management.
5. contribute positively in business.
Course Contents:

	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Introduction to Sales Promotion
	20%
	√
	√

	Unit 2: Major tools of Sales Promotion
	20%
	√
	√

	Unit 3: Developing Promotion Programmes
	25%
	√
	√

	Unit 4: Public Relations
	25%
	√
	√

	Unit 5: Ethical and Legal aspect of Sales Promotion and public relations
	10%
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application

Forensic Accounting and Fraud Detection BC: SEC- 6.3
Objective: The course aims to enable the students to understand the role of forensic accounting in financial reporting and decision-making and prepare them to deal with the increasing cases of financial frauds and scams around the world.

Learning Outcomes: After completion of the course, learners will be able to:
1. understand the fundamental of forensic accounting and its significance
2. comprehend the forensic accounting concepts to be able to apply them in practice
3. gather knowledge on the concept of frauds and explore in detail its various types
4. evaluate the process of fraud investigation and detection
5. develop the ability to analyse and interpret the ways to effectively prevent the frauds and manage the challenge of detection of frauds

Course Contents:

	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Introduction to forensic accounting
	20
	√
	√

	Unit 2: Forensic Accounting as a Practice
	20
	√
	√

	Unit 3: Frauds and its types
	20
	√
	√

	Unit 4: Fraud Investigation and Detection
	20
	√
	√

	Unit 5: Fraud Prevention and Management
	20
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application
International Trade Logistics BC: SEC- 6.4

Objective: The course aims to provide managerial tools, knowledge, and insights on International Trade Logistics and Supply Chain.
Learning Outcomes: After completion of the course, learners will be able to:

1. analyse the supply chain coordination;
2. integrate new approaches for coordinating and working with suppliers and strategic partners in the global supply chain;
3. assess the commercial and strategic challenges of transport & logistics in an international environment;
4. develop skills in three areas: trade, international trade and logistics;
5. determine the scope of supplier selection, evaluation and management.


Course Contents:
	
Unit
	Unit wise weightage of marks (in %)
	
C&K*
	
A&A**

	Unit 1: Global Logistics & Supply Chain- Introduction & Fundamentals
	20
	√
	

	Unit 2: Global Logistics & Supply Chain Operations
	20
	√
	√

	Unit 3: Global Logistics & Supply Chain Design
	20
	√
	√

	Unit 4: Selecting International Logistics Operators
	20
	√
	√

	Unit 5: Multi Modal Transport
	20
	√
	


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application

Investing in Stock Markets BC: SEC- 6.5
Objective: The course aims to familiarize the students with the skills required to operate in the stock market. They can learn the trading mechanism of the stock exchanges.

Learning Outcomes: After completion of the course, learners will be able to:
1. explain the basics of investing in the stock market, the investment environment as well as risk & return.
2. analyse the Indian securities market including the derivatives market.
3. examine the EIC (Economic, Industry and Company) framework.
4. conduct Fundamental Analysis.
5. conduct Technical Analysis.
6. analyse the mutual funds market.

Course Contents:
	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Basics of Investing
	20
	√
	√

	Unit 2: Fundamental Analysis
	20
	√
	√

	Unit 3: Technical Analysis
	20
	√
	√

	Unit 4: Indian Stock Market
	20
	√
	√

	Unit 5: Investing in Mutual Funds
	20
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application
E-Filing of Returns BC: SEC- 6.6

Objective:
The course aims to equip students with the practical skills required for filing of returns under Income Tax Laws.

Learning Outcomes:
After completing of the course, learners will be able to:
1. examine the basic concepts of income tax applicable to an individual assessee;
2. explain the provisions when business or professional income is computed on estimated basis;
3. electronically furnish the return of income;
4. interpret the provisions of TDS; and
5. electronically furnish the TDS returns.

Pre-requisite: Student has studied Income tax as core paper

Course Content:

	


Units
	Unit wise
weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Introduction to Income tax
	15%
	√
	√

	Unit 2: Maintenance of accounts, audit
and taxation on presumptive basis
	5%
	√
	√

	Unit 3: e-Filing: Conceptual framework
and filing of Income Tax Returns
	50%
	√
	√

	Unit 4: Tax Deducted at Source
	10%
	√
	√

	Unit 5: e-Filing of TDS returns
	20%
	√
	√


*C&K – Comprehension & Knowledge
**A&A – Analysis & Application

SEMESTER-VII

Business and Macroeconomic Policy BC: DSC- 7.1
Objective: The course aims to provide the students with knowledge of enriching concepts and variables of macro - economics, appreciate the impact of labour market, money market and foreign exchange on working of an economy and understand the modern tools of macroeconomic analysis.

Learning Outcomes: After completion of the course, learners will be able to:
1. describe the nature and scope of Macro Economics, Income, Expenditure and their components and determinants.
2. expose fiscal and monetary policy implications through IS-LM framework in short run and long run.
3. explain the different theories of demand for money, supply of money approach and working of money multiplier.
4. examine causes and effects of different types of inflation and trade-off between inflation and unemployment.
5. describe the role of saving and investment in different size of economies on trade and exchange rate and rate of interest.

Course Contents:
	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Introduction
	10
	√
	√

	Unit 2: Economy in the Short Run
	25
	√
	√

	Unit 3: Demand for money and Supply of money
	25
	√
	√

	Unit 4: Inflation, Unemployment and Labor Market
	25
	√
	√

	Unit 5: Open Economy
	15
	√
	√



*C&K- Comprehension & Knowledge
**A&A – Analysis & Application


Performance Management

BC: DSE- 7.1
Objective: The course aims to create fundamental knowledge of performance management, related aspects like talent management, compensation management, contemporary issues etc. in the organization through the pedagogy of case discussions and the practices of Indian Organisations in this context.

Learning Outcomes: After completion of the course, learners will be able to:
1. Examine the key concepts of performance management and methods of performance management in practices.
2. interpret the organisation in the context of Talent Management, Coaching and Mentoring, Competency Model and its linkage with Performance Management.
3. relate the elements of performance appraisal and potential appraisal and device a system of performance-based compensation system.
4. devise the performance management system in the organisation, with the help of performance planning that are specific, measurable, attainable, relevant and trackable in the organisation.
5. appraise the concept of performance management in analysing the case studies and to evaluate their effectiveness in rapidly changing environment.


COURSE CONTENTS:
	UNIT
	UNIT WISE WEIGHTAGE OF MARKS (IN %)
	C & K
	A & A

	UNIT 1: Introduction to Performance Management
	15%
	√
	√

	UNIT 2: Performance Planning and Managing Performance
	25%
	√
	√

	UNIT 3: Learning Organisation and Performance Based Compensation
	20%
	√
	√

	UNIT 4: Implementation of Performance Management
	20%
	√
	√

	UNIT 5: Contemporary Issues in Performance Management
	20%
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application



Technology in HR BC: DSE- 7.2
Objective: The course aims to make students understand the basic concepts and trends of Digital Transformation of the organization and learn their functional application for critical decision making in HR.
Learning Outcomes: After completion of the course, learners will be able to:
1. demonstrate to study the technology in HR.
2. describe and understand information systems designed for human resources.
3. analyse the role of digital transformation in HR for rational decision making
4. demonstrate trends of technology in HR for overall development of the employees and the organization.
5. demonstrate and visualise future trends for technology and HR

Course contents:
	

Unit
	
Unit wise Weightage of Marks (in %)
	

C&K
	

A&A

	Unit 1: Introduction of Technology in HR
	15
	√
	

	
Unit 2: Human Resources Information System (HRIS)
	
15
	
√
	
√

	Unit 3: Digital transformation in HR
	25
	√
	√

	Unit 4: Current Trends in HR Technology
	25
	√
	√

	Unit 5: Future Scenario for Technology and HR: A Road Ahead
	
20
	
√
	
√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application

Mind Management BC: DSE- 7.3
Objective: The course aims to build confidence and ability among the learners to cultivate mindfulness in their daily life.

Learning Outcomes: After completion of the course, learners will be able to:
1. analyse and observe and identify the modulations of mind;
2. describe the rate themselves on emotional matrix to analyse their strengths & weaknesses and improve themselves;
3. examine and practice time mind and anger management techniques in their daily life;
4. explain the results of psychometric testing;
5. demonstrate the skill of using humour to heal.

COURSE CONTENTS:
	Unit
	Unit wise Weightage of Marks (in %)
	C&K
	A&A

	Unit 1: Introduction
	15
	√
	√

	Unit 2: Mindfulness
	20
	√
	√

	Unit 3: Intelligences of Effective People
	20
	√
	√

	Unit 4: Mind Management for Achieving Excellence
	20
	√
	√

	Unit 5: Self- Assessment
	25
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application

International Finance BC: DSE- 7.4
Objective: The course aims to familiarize the students with the principles and practice of international finance.

Learning Outcomes: After completion of the course, learners will be able to:
1. describe the International Monetary System and the nature and scope of international finance.
2. examine Foreign Exchange Markets.
3. analyse the factors affecting the exchange rates.
4. examine the International Financial Markets and Instruments.
5. evaluate various kinds of risks due to fluctuation in the exchange rate and management of these risks.
6. Analyse issues in International Capital Budgeting.

Course Contents:

	


Unit
	
Unit wise weightage of marks (in %)
	
C&K*
	
A&A**

	
Unit 1: International Financial Environment
	
20
	
√
	
√

	
Unit 2: Foreign Exchange Markets
	
20
	
√
	
√

	
Unit 3: Exchange Rate Determination
	
20
	
√
	
√

	
Unit 4: International Financial Markets and Foreign Exchange Risk Management
	
20
	
√
	
√

	
Unit 5: International Capital Budgeting
	
20
	
√
	
√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application
Financial Technology and Analytics

BC: DSE- 7.5
Objective: The aim of the course is to teach students about the financial technology revolution, as well as the disruption, innovation, and opportunities that it brings. The course also aims to impart awareness of the existing and emerging technologies and tools needed to analyse financial data and develop analytical models in the financial service sector to create new business paradigms.

Learning Outcomes: After completion of the course, learners will be able to:
1. Examine the different business models using financial technology and analytics;
2. analyse the functioning of block chain with smart contracts, creating cryptocurrency, and robotic process agents;
3. demonstrate the application of Artificial Intelligence (AI) in finance
4. demonstrate the contribution of digital payment system in creating a cashless economy;
5. analyse the growth of FinTech industry in India and the relevance of various regulatory forms adopted by the government in this regard;

Course Contents:
	
Unit
	Unit wise weightage of marks (in %)
	*C&K
	**A&A

	Unit 1: Introduction
	15
	√
	√

	Unit 2: Digital finance and applications in business
	20
	√
	√

	Unit 3: Digital payments, cryptocurrency, and block chain
	25
	√
	√

	Unit 4: Financial data and analytics
	25
	
	√

	Unit 5: FinTech in India
	15
	√
	


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application

Mergers, Acquisitions and Corporate Restructuring

BC: DSE- 7.6
Objective: The course aims to familiarise the students with different aspects of corporate restructuring, mergers & acquisitions and to develop an understanding of the subject including contemporary practices in the corporate sector.

Learning Outcomes: After completion of the course, learners will be able to:
1. interpret the different forms of corporate restructuring.
2. describe the different types, motives and reasons of mergers and acquisitions.
3. summarize the legal provisions of mergers and acquisitions.
4. analyse the important methods of valuation.
5. demonstrate the issues related to integration.
Course Contents:
	
Unit
	Unit wise weightage of marks (in %)
	*C&K
	**A&A

	Unit 1: Introduction to corporate restructuring
	20
	√
	√

	Unit 2: Mergers and acquisitions
	20
	√
	√

	Unit 3: Legal aspects of mergers and acquisitions
	20
	√
	√

	Unit 4: Methods of valuation
	20
	√
	√

	Unit 5: Issues related to integration
	20
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application

Integrated Marketing Communication

BC: DSE- 7.7
Objective: The course aims to make students understand the shift from mass communications to integrated marketing communication.

Learning Outcomes: After completion of the course, learners will be able to:
1. understand the concept of marketing communication.
2. describe the various communication tools, marketers can use.
3. interpret the message and media strategies in the context of communication objectives.
4. articulate the challenges related to IMC
5. summarize the process of IMC

Course Contents:
	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Introduction
	10
	√
	√

	Unit 2: The Process of IMC –Planning
	20
	√
	√

	Unit 3: The Process of IMC –Designing the Marketing Communication Mix
	30
	√
	√

	Unit 4: The Process of IMC -Creative strategies and Media Coordination
	30
	√
	√

	Unit 5: The Process of IMC - Implementation and Monitoring
	10
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application



Retail Management BC: DSE- 7.8
Objective: The course aims to provide a comprehensive understanding of the theoretical and applied aspects of Retail Management.

Learning Outcomes: After completion of the course, learners will be able to:
1. develop fundamental understanding of the concept of retailing and its formats.
2. explain the dynamics of retail store location, its design and visual display.
3. describe and analyse the marketing mix strategies used by the retailers/e-tailers to interact with their customers.
4. develop an understanding of managing human resources in retailing for sustainable relationship building with the customers as enticed in the concept of Customer Relationship Management.
5. comprehend the legal and ethical issues and the role of ICT in Retail Management.

Course Contents:
	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Introduction
	20
	√
	√

	Unit 2: Retail Planning
	20
	√
	√

	Unit 3: Retail Marketing Mix
	25
	√
	√

	Unit 4: Managing Human Resources and Customer Relationships in Retailing
	20
	√
	√

	Unit 5: Contemporary Issues in Retail Management
	15
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application

Consumer Affairs & Sovereignty BC: DSE- 7.9
Objective: This course seeks to familiarize the learners with their rights and responsibilities of a
consumer and the procedure to redress their complaints. The learner should be able to comprehend the business firms‘ interface with consumers and the related regulatory and business environment.
Learning Outcomes: After completion of the course, learners will be able to:
1. describe the concept of consumer and post-purchase voicing of consumer grievances.
2. demonstrate how to exercise the consumer rights provided under Consumer Protection Act, 2019.
3. comprehend the filing, hearings, and appeal provisions.
4. identify the role of industry regulators in consumer protection.
5. demonstrate the impact of standards on quality of products.


Course Contents:

	

Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Introduction
	20
	√
	

	Unit 2: The Consumer Protection Act, 2019
	25
	√
	√

	Unit 3: Grievance Redress Mechanism under the CPA, 2019
	20
	√
	√

	Unit 4: Role of Industry Regulators in Consumer Protection
	20
	√
	√

	Unit 5: Developments in Consumer Protection in India
	15
	√
	


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application

International Taxation BC: DSE- 7.10
Objective: The course aims to introduce students to the issues of international tax avoidance and evasion. The course would also create awareness about the various methods followed to alleviate international double taxation, along with understanding international initiatives on tax compliance.

Learning Outcomes: After completion of the course, learners will be able to:

1. comprehend the meaning and causes of international double taxation.
2. compare and evaluate the different methods adopted by countries to alleviate international double taxation.
3. analyse the techniques used for international tax evasion and avoidance.
4. evaluate the methods used nationally and internationally for prevention of international tax evasion and avoidance.
5. demonstrate their awareness of international Model Conventions on prevention of international double taxation.

Course Contents:
	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: International Double Taxation
	15
	√
	√

	Unit 2: Alleviation of International Double Taxation
	25
	√
	√

	Unit 3: International Tax Evasion and Avoidance
	20
	√
	√

	Unit 4: Prevention of International Tax Evasion and Avoidance
	25
	√
	√

	Unit 5: Tax Challenges Arising from Digitalisation of the Economy
	15
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application

Corporate Tax Planning BC: DSE- 7.11

Objective: The course aims to provide knowledge of various aspects of corporate tax planning and their impact on decision-making.

Learning Outcomes: After completion of the course, learners will be able to:
1. differentiate between various tax planning concepts and understand the assessment of corporate assesses;
2. devise strategies for tax planning in respect of setting up of a new business specially the tax issues of start-ups;
3. understand the relevant tax provisions for non-resident Indians and double taxation relief;
4. understand the provisions of transfer pricing; and
5. understanding tax planning with reference to different forms of business restructuring.

Course Content:
	
Units
	Unit wise weightage of marks (in %)
	C&K*
	A& A**

	Unit 1: Tax Planning and computation of tax liability of companies
	30%
	√
	√

	Unit 2: Setting up of new business and capital gains in select cases
	20%
	√
	√

	Unit 3: Non-residents and Double Taxation
	20%
	√
	√

	Unit 4: Transfer Pricing and Advance Rulings
	15%
	√
	√

	Unit 5: Business Restructuring
	15%
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application

Personal Tax Planning BC: DSE- 7.12

Objective: The course aims to provide basic knowledge of Income Tax Laws and its planning to students in easily comprehensible manner with a view to equip them to use the legitimate tool of planning in their economic life.

Learning Outcomes: After completion of the course, learners will be able to:
1. understand the concept of tax planning, use the residential status to plan the scope of income and e-filing of ITR-1;
2. apply critical thinking to minimize tax liability of individuals with respect to salary income and understand how to develop the efficient pay packages;
3. devise tax planning strategies in relation to income from house property;
4. devise tax planning strategies in relation to income from transfer of capital assets viz., immovable property and shares; and
5. know about the deductions available for the purpose of reducing tax liability.

Course Content:
	
Units
	Unit wise weightage of marks (in
%)
	C&K*
	A&A**

	Unit 1: Concept of Tax Planning
	20%
	√
	√

	Unit 2: Tax Planning in relation to Salary Income
	20%
	√
	√

	Unit 3: Tax Planning in relation to Income from House Property
	20%
	√
	√

	Unit 4: Tax Planning in relation to Capital Gains and Other Sources
	20%
	√
	√

	Unit 5: Clubbing, Deductions and Computation of tax liability
	20%
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application

Business Research Methods BC: DSE- 7.13
Objective: The course aims to inculcate research aptitude among the learners and equip them with knowledge and skills required to successfully undertake various steps in the research process.
Learning Outcomes: After completion of the course the learners will be able to:
1. explain research concepts, its types and steps in the research process.
2. analyse research problems and assimilate various types of Research Design.
3. examine scales, sampling techniques and design data collection tools.
4. examine various techniques of data analysis and interpretation.
5. describe a complete research report in appropriate format.

Course Contents:
	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Introduction
	20
	√
	√

	Unit 2: Research Design
	20
	√
	√

	Unit 3: Data Collection
	20
	√
	√

	Unit 4: Data Analysis
	20
	√
	√

	Unit 5: Report Writing and Ethics
	20
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application


Fundamentals of Human Resource Management BC: GE- 7.1
Objective: The course aims to introduce learners to the field of human resource management by exposing them to the key concepts.

Learning Outcomes: After completion of the course, learners will be able to:
1. understand the organisational human resource processes.
2. define job analysis, job description, and job design.
3. discuss the relevance and methods of training and development.
4. demonstrate the requisite skills in performance appraisal and compensation of employees.

Course Contents:

	

Unit
	
Unit wise Weightage of Marks (in %)
	

C&K
	

A&A

	Unit 1: Introduction to HRM
	20
	√
	√

	
Unit 2: Human Resource Planning and Procurement
	
20
	
√
	
√

	Unit 3: Employee Training and Development
	20
	√
	√

	
Unit 4: Performance Appraisal and Employee Compensation
	
20
	
√
	
√

	
Unit 5: Employee Maintenance and Emerging issues in HRM
	
20
	
√
	
√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application

Diversity Management
BC: GE- 7.2
Objective: The course aims to provide knowledge about the new realities of the workforce and understanding of impact of diversity on various human resource functions and dynamics of team diversity.
Learning Outcomes: After completion of the course, learners will be able to:
1. demonstrate the skills to manage diversity at the workplace.
2. analyse the individual differences at the workplace.
3. describe the various dimensions of diversity and how these differences impact the interpersonal relationships of the individuals.
4. compare and use tools of diversity management

Course Contents:
	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Diversity- An Overview
	13.34
	√
	√

	Unit 2: Workplace Diversity
	26.66
	√
	√

	Unit 3: Cultural Diversity
	20
	√
	√

	Unit 4: Managing workplace Diversity
	26.66
	√
	√

	Unit 5: Recent Trends and Developments
	13.34
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application

Investing In Stock Markets BC: GE- 7.3
Objective: The course aims to familiarize the students with the skills required to operate in the stock market. They can learn the trading mechanism of the stock exchanges.

Learning Outcomes: After completion of the course, learners will be able to:
1. explain the basics of investing in the stock market, the investment environment as well as risk & return.
2. analyse the Indian securities market including the derivatives market.
3. examine the EIC (Economic, Industry and Company) framework.
4. conduct Fundamental Analysis.
5. conduct Technical Analysis.
6. analyse the mutual funds market.

Course Contents:
	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Basics of Investing
	20
	√
	√

	Unit 2: Fundamental Analysis
	20
	√
	√

	Unit 3: Technical Analysis
	20
	√
	√

	Unit 4: Indian Stock Market
	20
	√
	√

	Unit 5: Investing in Mutual Funds
	20
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application

Sales Promotion BC: GE- 7.4
Objective: The course aims to familiarize the students with the basics of Sales Promotion and its importance in marketing.

Learning Outcomes: After completion of the course, learners will be able to:
1. develop a sales promotion campaign.
2. design different tools for sales campaign
3. analyse the need of a particular tool.
4. examine the public relation management.
5. contribute positively in business.

Course Contents:
	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Introduction to Sales Promotion
	25%
	√
	√

	Unit 2: Types of Sales Promotion
	15%
	√
	√

	Unit 3: Major tools of Sales Promotion
	25%
	√
	√

	Unit 4: Developing Sales Promotion Program
	25%
	√
	√

	Unit 5: Ethical and Legal aspect of Sales Promotion
	10%
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application

E-Commerce BC: GE- 7.5
Objective: The course aims to enhance skills for effective and contemporary applications of E- Commerce.

Learning Outcomes: After completion of the course, learners will be able to:
1. describe the challenging needs of the society in the field of E-Commerce.
2. identify various applications in the context of online transactions.
3. explain the steps in designing a website.
4. describe various e-payment systems.
5. analyse security and operational issues in E-Commerce.

Course contents:

	
Unit
	
Unit wise Weightage of Marks (in %)
	
C&K
	
A&A

	
Uni- 1: Introduction to E-Commerce
	
30
	
√
	
√

	
Unit- 2: Website Designing and Publishing
	
40
	
√
	
√

	
Unit- 3: E-Payment System
	
15
	
√
	
√

	
Unit- 4: Security and Operational Aspects of E-Commerce
	
15
	
√
	
√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application

Digital Marketing

BC: GE- 7.6
Objective: The course aims to provide knowledge regarding the concepts, tools, techniques and relevance of digital marketing in the current scenario. It also enables the learners to learn the practical application of the Digital Marketing tools and the ethical and legal issues involved therein.
Learning Outcomes: After completion of Course, Learners will be able to:
1. identify and assess the impact of digital technology in transforming the business environment and also the customer journey.
2. understand the functioning of the digital marketers and how it is different than the traditional marketing practices
3. explain the significance of digital marketing tools, such as, SEO, Social media platforms, Online advertising, Blogging etc.
4. gather knowledge about the ethical considerations and the regulatory framework of digital marketing in India
Course Contents
	

Unit
	

Unit wise Weightage of Marks (in %)
	

C&K
	

A&A

	Unit 1: Introduction
	20
	√
	

	Unit 2: Digital Marketing Management
	20
	√
	

	Unit 3: Digital Marketing Presence
	20
	
	√

	Unit 4: Interactive Marketing
	20
	
	√

	Unit 5: Ethical and Legal Issues
	20
	√
	


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application

Financial Statements Analysis BC: GE- 7.8
Objective: The course aims to enable the student to analyse and interpret the financial statements and related footnotes of publicly traded companies.

Learning Outcomes: After completion of the course, learners will be able to:
1. Interpret the meaning of financial statements as per Companies act, 2013.
2. describe the tools of financial statements analysis.
3. compute the financial ratios using spread sheets.
4. analyse the financial performance of companies using the techniques of ratio analysis.
5. examine the cash position of companies using the cash flow statements.

Course Contents:
	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Introduction
	20%
	√
	√

	Unit 2: Techniques of financial statements analysis:
	20%
	√
	√

	Unit 3: Ratio analysis
	20%
	√
	√

	Unit 4: Cash Flow Analysis
	20%
	√
	√

	Unit 5: Financial Statement analysis –
Real-life case work
	20%
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application

Creativity & Innovation BC: GE- 7.9
Objective: The course aims to enable learners to explore approaches used by managers and organisations for creating and sustaining high levels of innovation.

Learning Outcomes: After completion of the course, the learners will be able to:
1. analyse the creative thoughts of renowned personalities in the past and its contribution towards the success and shortcomings of business model;
2. generate innovative idea for business and defend/ justify the same;
3. interpret the business competence achieved by various organisations by using the innovative business model;
4. describe the significance of innovative leadership;
5. analyse patents already granted in their field of interest and make a case with innovative idea for filing a new patent.

Course contents:
	Unit
	Unit wise Weightage of Marks (in %)
	C&K
	A&A

	Unit-1: Introduction
	20
	√
	√

	Unit-2: Idea Generation & Creativity in Problem Solving
	20
	√
	√

	Unit- 3: Innovation Management
	20
	√
	√

	Unit-4: Setting the Right Ecosystem for Innovation
	20
	√
	√

	Unit-5: Intellectual Property
	20
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application


People Management BC: GE- 7.10
Objective: The course aims to provide an overview to the learners of what it means to be an effective people manager. The programme is designed in such a manner so that the learners can develop leadership and communication skills and manage people in an organisation effectively.

Learning Outcomes: After completion of the course, learners will be able to:
1. (a) Perform meditation techniques (Brain stilling exercise) for mind management;
(b) Create a personal development plan for oneself;
(c) Demonstrate decision making skills and prepare Time Management framework in real life situations;
2. analyse the applicability of People First Strategy in an organisation;
3. demonstrate team building skills and leadership qualities;
4. conduct team evaluation and assessment;
5. demonstrate skills to resolve conflicts in an organisation and lead teams.

Course contents:
	Unit
	Unit wise Weightage of Marks (in %)
	C&K
	A&A

	Unit 1: Managing and Evaluating Oneself
	20
	√
	√

	Unit 2: Managing and Motivating Others
	20
	√
	√

	Unit 3: Building Team and Peer Networks
	20
	√
	√

	Unit 4: Managing Evaluation and Assessment
	20
	√
	√

	Unit 5: Leading People & Resolving Conflicts
	20
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application

Sustainable Development BC: GE- 7.11
Objective: The course aims to provide the learners an understanding of the key challenges and pathways to sustainable development i.e. also socially inclusive and environmentally sustainable.

Learning Outcomes: After completion of the course, learners will be able to:
1. explain key initiatives required to enhance the contribution of an organisation towards Sustainable Development;
2. analyse the significance of various steps taken by UNDP to ensure Sustainable Development;
3. analyse and assess the results of Smart Cities Mission Initiative of Government of India;
4. explain the key achievements of National Programmes/Initiatives aligned with SDGs.

Course contents:
	Unit
	Unit wise Weightage of Marks (in %)
	C&K
	A&A

	1: Introduction
	25
	√
	-

	2: Sustainable Development Goals (SDGs)-I
	20
	√
	√

	3: Sustainable Development Goals (SDGs)-II
	20
	√
	√

	4: Responsible Production and Mindful Consumption
	15
	√
	√

	5: Responsible Investment
	20
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application

Consumer Affairs & Sovereignty

BC: GE- 7.11
Objective: This course seeks to familiarize the learners with their rights and responsibilities of a consumer and the procedure to redress their complaints. The learner should be able to comprehend the business firms‘ interface with consumers and the related regulatory and business environment.
Learning Outcomes: After completion of the course, learners will be able to:
1. describe the concept of consumer and post-purchase voicing of consumer grievances.
2. demonstrate how to exercise the consumer rights provided under Consumer Protection Act, 2019.
3. comprehend the filing, hearings, and appeal provisions.
4. examine the role of industry regulators in consumer protection.
5. demonstrate the impact of standards on quality of products.
Course Contents:

	

Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Introduction
	20
	√
	

	Unit 2: The Consumer Protection Act, 2019
	25
	√
	√

	Unit 3: Grievance Redress Mechanism under the CPA, 2019
	20
	√
	√

	Unit 4: Role of Industry Regulators in Consumer Protection
	20
	√
	√

	Unit 5: Developments in Consumer Protection in India
	15
	√
	


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application


SEMESTER– VIII
THE ECONOMY OF BHARAT BC: DSC- 8.1
Objective: The course aims to provide an understanding of constituent sectors that define the Indian Economy and enable learners to examine the role and contribution of different sections of the economy in economic development of India. The course also aims to enable the learners to examine the role and impact of the planning process on economic development of India.

Learning Outcomes: After the completion of the course, the learners will be able to:
1. To study the basic concepts of development
2. To evaluate the magnitude, size, and dimensions of the Indian economy
3. Evaluate the role of population as an economic resource
4. Explain the role and contribution of agriculture in the economic development of India
5. Analyze contribution of industrial and service sector in Indian economy



Course Contents:
	


Unit
	
Unit wise weightage of marks (in %)
	
C&K*
	
A&A**

	
Unit 1:	Issues in Economic growth and Development
	
10
	
√
	
√

	
Unit	2:	An	overview	of	Indian Economy
	
20
	
√
	
√

	
Unit 3: Agricultural Sector
	
20
	
√
	
√

	
Unit 4 Industrial Sector
	
30
	
√
	
√

	
Unit 5: Service Sector
	
15
	
√
	
√


*C&K- Comprehension & Knowledge

**A&A – Analysis & Application



Compensation Management BC: DSE- 8.1
Objective: The course aims to familiarize students about concepts of compensation management and how to use them to face the challenges of attracting, retaining and motivating employees to high performance.

Learning Outcomes: After completion of the course, learners will be able to:
1. analyse how effective appraisal systems can be linked to managerial objectives and compensation.
2. comprehend the components of executive compensation and understand how jobs are priced to establish compensation levels.
3. explain incentive systems and non-economic rewards.
4. interpret international aspects of Compensation.

Course Contents:
	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Introduction to Compensation Management
	20
	√
	√

	Unit 2: Introduction to Job Evaluation,
	20
	√
	√

	Unit 3: Understanding the Basics of Social Security
	20
	√
	√

	Unit 4: Contemporary Issues of Compensation Management
	20
	√
	√

	Unit 5: Recent Trends of Compensation Management
	20
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application

Learning and Development BC: DSE- 8.2

Objective: The course aims at equipping the learners with the concept and practice of Learning and Development in the modern organisational setting through the pedagogy of case study, counselling, discussions and recent experiences.

Learning Outcomes: After completion of the course, learners will be able to:
1. analyse the various learning strategies used in real situations;
2. explain individual development in terms of intelligence, creativity and personality;
3. developing the learning needs to create learning environment;
4. demonstrate various techniques for enhancing decision–making and interpersonal skills;
5. elucidate the need and importance of guidance & counselling;

Course Contents:
	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Introduction
	15
	√
	

	Unit 2: Individual Learning and Development
	25
	√
	√

	Unit 3: Developing Learning Environment
	25
	√
	√

	Unit 4: Development Methodologies
	25
	√
	√

	Unit 5: Guidance and counselling
	10
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application


Business Ethics and Human Values BC: DSE- 8.3

Objective: The course aims to develop in learners an understanding of the concept of Business Ethics & Human Values and its application in business decision making using sustainable business practices.

Learning outcomes: After completion of this course, learners will be able to:
1. demonstrate the design Code of Ethics for an organisation;
2. discuss Ethical Performance of an organisation;
3. describe and distinguish between various types of values;
4. describe issues related to whistle blowing and other moral issues;
5. 	interpret and measure the level of participation of select companies/organisations related to Social Responsibility.

Course contents:
	Unit
	Unit wise Weightage of Marks (in %)
	C&K
	A&A

	Unit 1: Introduction
	20
	√
	√

	Unit 2:
	Business Ethics Management
	15
	√
	√

	Unit 3:
	Human Values & Business
	20
	√
	√

	Unit 4:
	Moral Issues in Business
	25
	√
	√

	Unit 5:
	Corporate Social Responsibility (CSR)
	20
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application

Investment Banking and Financial Services BC: DSE- 8.4

Objective: The course aims to provide students with necessary theoretical and conceptual understanding of investment banking and financial services.

Learning Outcomes: After completion of the course, students will be able to:
1. examine investment banking activities
2. describe the process of issue management
3. interpret corporate restructuring
4. evaluate Mergers & Acquisitions
5. analyse various financial services available in financial markets


Course Contents:


	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Investment Banking
	20
	√
	√

	Unit 2: Issue Management
	20
	√
	√

	
Unit 3: Financial Services -I
	20
	√
	√

	Unit 4: Financial services II
	20
	√
	√

	Unit 5: Mergers and Acquisitions
	20
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application

Financial Derivatives BC: DSE- 8.5

Objective: The course aims to impart knowledge about development and trading of derivatives in India focusing specifically on futures, options and swaps.

Learning Outcomes: After completion of the course, learners will be able to:
1. interpret the meaning, functions, participants and historical development of derivatives market.
2. demonstrate the knowledge of financial derivatives, their features, uses and difference between them.
3. describe the concept of pricing of futures and options.
4. describe and get an insight into trading mechanism, clearing and settlement of futures and options.

Course Contents:
	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Introduction to Derivatives
	20%
	√
	√

	Unit 2: Financial Derivatives
	25%
	√
	√

	Unit 3: Pricing of Futures and Options
	20%
	√
	√

	Unit 4: Trading, Clearing and Settlement
	15%
	√
	√

	Unit 5: Swaps
	20%
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application

Business Valuation BC: DSE- 8.6

Objective: The course  aims to familiarize the students  with the principles and practice of valuation of business

Learning Outcomes: After completion of the course, learners will be able to:
1. interpret the valuation of business and its principles.
2. anlayse different bases of valuation.
3. Analyse the different techniques of valuation and apply them in various situations.
4. demonstrate skills in valuing tangibles and intangibles.
5. analyse specific cases of valuation.
6. evaluate the impact of non-financial factors on valuation.

Course Contents:

	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Introduction to valuation
	20
	√
	√

	Unit 2: Techniques of valuation
	25
	√
	√

	Unit 3: Valuation of tangibles and intangibles
	25
	√
	√

	Unit 4: Valuation in specific cases
	20
	√
	√

	Unit 5: Non–financial considerations in valuation
	10
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application

Digital Marketing BC: DSE- 8.7
Objective: The course aims to provide knowledge regarding the concepts, tools, techniques and relevance of digital marketing in the current scenario. It also enables the learners to learn the practical application of the Digital Marketing tools and the ethical and legal issues involved therein.

Learning Outcomes: after completion of course, learners will be able to:
1. assess the impact of digital technology in transforming the business environment and also the customer journey.
2. describe the functioning of the digital marketers and how it is different than the traditional marketing practices
3. explain the significance of digital marketing tools, such as, SEO, Social media platforms, Online advertising, Blogging etc.
4. demonstrate about the ethical considerations and the regulatory framework of digital marketing in India

Course Contents
	Unit
	Unit Wise Weightage of Marks (in %)
	C&K
	A & A

	Unit 1: Introduction
	20
	√
	

	Unit 2: Digital Marketing Management
	20
	√
	

	Unit 3: Digital Marketing Presence
	20
	
	√

	Unit 4: Interactive Marketing
	20
	
	√

	Unit 5: Ethical and Legal Issues
	20
	√
	


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application

Distribution Logistics Management BC: DSE- 8.8
Objective: The course aims to acquaint the student with the concept, tools and importance of Distribution logistics in Marketing.

Learning Outcomes: After completion of the course, learners will be able to:
1. analyse the concept of Logistics management.
2. demonstrate the inventory management and tools for operational efficiency.
3. evaluate the various channels of distribution.
4. explore the various modes of transportation for distribution.
5. determine how the advanced technology is used in distribution logistics

Course Contents:
	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Introduction to Logistics
	10
	√
	

	Unit 2: Distribution Strategy
	25
	√
	√

	Unit 3: Transportation and Warehousing Decision
	20
	√
	√

	Unit 4: Operational Efficiency and its tools
	25
	√
	√

	Unit 5: Technology in Logistics
	20
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application

Brand Management BC: DSE- 8.9

Objective: The course aims to make student aware of brands, their evolution, extensions, brand Management strategies and its practical implications for business. The course shall focus on developing skills to devise strategies for brand positioning and equity in the market.

Learning Outcomes: After completion of the course, learners will be able to:
1. comprehend the conceptual framework of brands
2. Analyse various strategies of popular brands
3. describe the brand extensions
4. explore the life cycle of a brand
5. describe the brand Management strategies to real life products.

Course Contents:
	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Introduction
	20%
	√
	√

	Unit 2: Brand Positioning
	20%
	√
	√

	Unit 3: Designing Marketing Program
	25%
	√
	√

	Unit 4: Brand Equity
	25%
	√
	√

	Unit 5: Recent Issues in Branding
	10%
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application


ADVANCED BUSINESS RESEARCH BC: DSE- 8.10
Objective: The objective of the course is to develop the students‘ theoretical and practical understanding of select multivariate research methods and central concepts of psychological measurement and analysis. The course will be a practice-oriented course and will provide working knowledge of the advance research using statistical package and open-source ware.


Learning Outcomes: After completion of the course, learners will be able to:

1. Describe univariate and bivariate statistics for conducting tests of differences.

2. Analyse association between two variables.

3. Demonstrate statistical methods that allow the simultaneous investigation of more than two variables.

4. Summarise the procedure for conducting factor analysis.

5. Interpret the discriminant, cluster, and conjoint analysis.



Course Contents:

	


Unit
	
Unit wise weightage of marks (in %)
	
C&K*
	
A&A**

	
Unit 1: Univariate and Bivariate Analysis: Investigation of two variables.
	
20
	
√
	
√

	
Unit 2: Bivariate Analysis: Measures of Association
	
20
	
√
	
√

	
Unit 3: Multivariate Analysis
	
20
	
√
	
√

	
Unit 4: Factor Analysis
	
20
	
√
	
√

	
Unit 5: Discriminant, Cluster and conjoint analysis
	
20
	
√
	
√



*C&K- Comprehension & Knowledge

**A&A – Analysis & Application

Basics of Organization Behaviour BC: GE- 8.1

Objective: The course aims to enhance the understanding of the basic concept of organisational behavior (OB) and the working of modern organizations. It focuses on the study of human behaviour at three levels: Individual, Interpersonal and Group.

Learning Outcomes: After completion of the course, learners will be able to:
1. analyse the working of organizations and human behaviour.
2. demonstrate the concepts of OB in managing people at the workplace.
3. analyse and evaluate the role of motivation theories in guiding human behaviour.
4. develop understanding of diverse leadership styles and strategies.
5. summarize the ways to build supportive organisational culture.

Course Contents:

	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Introduction
	15
	√
	

	Unit 2: Individual Behavior
	20
	√
	√

	Unit 3: Communication and Motivation
	25
	√
	√

	Unit 4: Group Behaviour and Leadership
	25
	√
	√

	Unit 5: Organisational Behavior Dynamics
	15
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application

Indian Ethos and Management BC: GE- 8.2

Objective: The course aims to develop an insight and understanding of Ethics and Indian Ethos in Management and their application in managing business

Learning Outcomes: After completion of the course, learners will be able to:
1. interpret the concepts and elements of Indian ethos and management lessons from Indian scriptures.
2. describe work ethos and values and their relevance in managing business enterprises.
3. analyse the Indian system of learning and the philosophy of karma.
4. demonstrate the application of Indian Ethos in Holistic Management.

Course contents:
	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Business Ethics
	20
	√
	√

	Unit 2: Indian Ethos
	20
	√
	√

	Unit 3: Work Ethos and Values
	20
	√
	√

	Unit 4: Indian Systems of Learning
	20
	√
	√

	Unit 5: Holistic Management System
	20
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application

Accounting for Managerial Decision Making BC: GE- 8.3
Objective: The course aims to enable students to acquire knowledge of concepts, methods and various techniques of accounting for the purpose of managerial planning, control and decision making.

Learning Outcomes: After completion of the course, learners will be able to:
1. explain fundamentals of accounting and its branches.
2. elucidate financial statement and their uses in managerial decision making.
3. interpret budgetary control system as a tool of managerial planning and control.
4. explain the concept of cost-volume-profit analysis for use in short-term decision making.
5. Interpret the concept of relevant cost and make decisions related to different business situations using marginal costing and differential costing techniques.
Course Contents:
	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Fundamentals of Accounting
	20
	√
	√

	Unit 2: Financial Statements and their Analysis
	20
	√
	√

	Unit 3: Budgetary Control System
	20
	√
	√

	Unit 4: Cost Volume Profit Analysis
	20
	√
	√

	Unit 5: Decision Making under Specific Situations
	20
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application

Data Visualisation BC: GE- 8.4

Objective: The course helps students learn the technique to visualise data and to gain hands-on experience with creating visualisations of financial data.

Learning Outcomes: After the completion of the course, the learners will be able to:
1. demonstrate that how to build effective visualizations and dashboards.
2. describe that how to create advanced visualizations that explain complex financial data with clarity and style.
3. describe the dig deeper into data and interpretation of results.
4. interpret the export and share dashboards and visualisations.

Course contents:
	Unit
	Unit wise Weightage of Marks (in %)
	C&K
	A&A

	Unit 1: Introduction
	10
	√
	√

	Unit 2: Data Visualisation using Spreadsheet
	15
	√
	√

	Unit 3: Creating Visualisation and Dashboard using Spreadsheet
	25
	√
	√

	Unit 4: Financial Data Analysis using Power BI
	25
	√
	√

	Unit 5: Working with Tableau Public
	25
	√
	√


*C & K- Comprehension and Knowledge
**A & A – Analysis and Application

Consumer Protection BC: GE- 8.5

Objective: This course seeks to familiarize the learners with their rights and responsibilities of a consumer and the procedure to redress their complaints. The learner should be able to comprehend the business firms‘ interface with consumers and the related regulatory and business environment

Learning Outcomes: After completing the course, the student shall be able to:
1. describe the concept of consumer and post-purchase voicing of consumer grievances.
2. demonstrate how to exercise the consumer rights provided under the Consumer Protection Act, 2019.
3. apply the filing, hearings, and appeal provisions.
4. explore the role of industry regulators in consumer protection.
5. demonstrate the impact of standards on quality of products.

Course Contents:
	
Unit
	Unit wise weightage of marks (in %)
	C&K*
	A&A**

	Unit 1: Introduction
	20
	√
	

	Unit 2: The Consumer Protection Act, 2019
	25
	√
	√

	Unit 3: Grievance Redress Mechanism under the CPA, 2019
	20
	√
	√

	Unit 4: Role of Industry Regulators in Consumer Protection
	20
	√
	√

	Unit 5: Developments in Consumer Protection in India
	15
	√
	


*C & K- Comprehension and Knowledge
**A & A – Analysis and Application

Rural Development BC: GE- 8.6

Objective: The course aims to help learners to acquire knowledge on various aspects of rural development and to acquaint them with the various programmes of rural development.

Learning Outcomes: After completing the course learners will be able to:
1. describe the concept of rural development;
2. analyse various skill development and capacity building programmes;
3. describe the role of institutional bodies like NABARD/ RRBs in financing rural based projects;
4. prepare a business plan for a start-up venture in rural setting after analysing the various facets of rural economy in India;
5. assess the impact of infrastructure development in rural India;
6. evaluate the rural development programmes in India.

Course contents:
	Unit
	Unit wise Weightage of Marks (in %)
	C&K
	A&A

	Unit-1: Introduction
	15
	√
	

	Unit- 2: Leveraging Demographic Dividend
	15
	√
	√

	Unit-3: Rural Economy of India
	25
	√
	√

	Unit- 4: Rural Infrastructure
	25
	√
	√

	Unit-5: Rural Development Programmes in India
	20
	√
	


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application


Risk Management BC: GE- 8.7

Objective: The course aims to provide knowledge and an insight into the spectrum of risks faced by businesses and to learn the techniques of managing risks.

Learning Outcomes: After completion of the course, learners will be able to:
1. explain the types of risk in business;
2. analyse and evaluate business risk;
3. demonstrate and evaluate various techniques of managing business risk;
4. interpret and perform quantitative analysis of business risk;
5. analyse financial leverage and credit risk.

Course contents:
	Unit
	Unit wise Weightage of Marks (in %)
	C&K
	A&A

	Unit 1:
	Introduction
	10
	√
	√

	Unit 2:
	Business Risks and Measurement
	15
	√
	√

	Unit 3:
	Risk Management
	25
	√
	√

	Unit 4: Quantitative Analysis
	25
	√
	√

	Unit 5: Quantitative Analysis
	25
	√
	√


*C&K- Comprehension & Knowledge
**A&A – Analysis & Application

Personal Financial Planning BC: GE- 8.8


Objective: The course aims to familiarize learners with different aspects of personal financial planning like savings, investment, taxation, insurance, and retirement planning and to develop the necessary knowledge and skills for effective financial planning.


Learning Outcomes: After completion of the course, learners will be able to:
1. understand the meaning and appreciate the relevance of financial planning.
2. understand the concept of investment planning and its methods.
3. examine the scope and ways of personal tax planning.
4. analyse insurance planning and its relevance.
5. develop insight into retirement planning and its relevance.



Course Contents:



	


Unit
	
Unit wise weightage of marks (in %)
	
C&K*
	
A&A**

	
Unit 1: Introduction to Financial Planning
	
20
	
√
	
√

	
Unit 2: Investment Planning
	
20
	
√
	
√

	
Unit 3: Personal Tax Planning
	
20
	
√
	
√

	
Unit 4: Insurance Planning
	
20
	
√
	
√

	
Unit 5: Retirement Benefits Planning
	
20
	
√
	
√



*C&K- Comprehension & Knowledge
**A&A – Analysis & Application
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INTRODUCTION
i
The existing criteria for streaming was discussed thoroughly in the context of the almost complete collapse of English B and English C classes across colleges. This structural collapse has led to severely compromised language acquisition opportunities for BA & BCom students. At present 98% of BA& BCom programme applicants are from boards where English is offered as a subject in class XII. Currently in Delhi University, a student with minimum pass marks in English in Class XII will do the same English course as a student scoring above 90%. Such guaranteed   variance    in    competences    and    standards    in    the    classroom is   a   huge   pedagogic   challenge   that   stalls   the   aim   of    achieving    any tangible proficiency in the language over two semesters.


In order to address this reality, which was further aggravated by the reduction in the language teaching span in CBCS to two semesters, the committee concluded that it is imperative to have additional streaming criteria (NOT eligibility or admission criteria) to benefit the students in the classroom and in their careers. A hugely participative student feedback survey was conducted online. Thousands of BA & BCom Delhi University students responded to the detailed questionnaire and helped us to our conclusions.

As 98% of the BA & BCom Programme students have done English in class 12, streaming will be now based on their Class XII marks in English. There will be three streams:

1. 80% and above: ENGLISH LANGUAGE THROUGH LITERATURE
2. 60% and above up to 80%: ENGLISH FLUENCY
3. Less than 60%: ENGLISH PROFICIENCY


AIM OF THE PROGRAM



The course aims to expertise over English language through extensive practice in listening, speaking , reading and writing. Different grammatical categories are provided to improve precision in English language. The course promotes in-depth study of all literary forms.





Outcomes


Students can pursue careers in academic circles as teachers, professors, journalists, copyrighters, communication experts, scriptwriters, content architects, bloggers, novelists, poets, and dramatists


Other Career Prospects for English Language Learners
Working in BPOs
Tourist Guide
Diplomat Development
Foreign Language Teacher
Foreign Language Interpreter




Class room learning includes
Lectures
01
Role play activities
05
02
Guest Lecture
06
Team presentation
Seminars	03
· Individual presentation 07
04
Group discussion
08 description
Picture/poster


Paper Name


English-A
ENGLISH LANGUAGE THROUGH LITERATURE


· read a variety of texts critically and proficiently to demonstrate in writing or speech the comprehension, analysis, and interpretation of those texts;
· read with interpretive and analytical proficiency one or more creative literary form (poetry,
fiction, creative non-fiction);
· write with proficiency in one or more creative literary form (poetry, fiction, creative non- fiction);
· to follow a process-oriented writing model, which may involve creation, bibliographies,
drafts, editing, and peer comments, when writing an essay utilising conventional English norms (stylistically).
· demonstrate proficiency with standard documentation styles, i.e., MLA and APA
· able to provide arguments based on research on significant professional, personal, or societal concerns
· document how people write differently in social situations (workplace, media and home).









Aligning objectives with outcomes under LOCF

Written Assessment: Some different ways to incorporate written assessments in class include:

· Creative and structured writing assignments: Ask students to write a creative story, or even give them a writing prompt—where students read the beginning of a story and are asked to write the ending.
· Editing writing: Give students a piece of text with grammatical mistakes and ask
them to correct it, to test their knowledge of grammar.
· Reading response tasks: Give students a list of questions, such as how do they know a character is evil, or how would they change the ending of a story. When students are finished reading a book or article, have them write down the answers to these questions. Make sure to only assess for content, and not spelling or grammar, unless you specify to your students that you’re doing so.


Oral Presentations and Performances:
· Role-plays: Role-plays can be used to assess students individually or as a group. Some ideas include having students write a play and performing it or even having the students teach the teacher as part of a
review class.
· Interviews: This type of assessment is very helpful if you have students that are early English learners. To help test students on content knowledge, try to use a lot of visual cues. For example, have students
pick from a pile of pictures, and ask questions to elicit responses from them. You can assess the student based on vocabulary used or comparing concepts.
· Describing/explaining/retelling/paraphrasing/summarizing texts: Instead of a written book report or summary of a piece of text, you can have your students retell the plot in front of the class or just to you. Other ideas can include asking the students to pick a character in the book and tell a story from their
point of view, or even to describe their favorite part of the text.
· Watch YouTube videos of real-life cases with directive questions.
· Practice identifying main issues or key points in a case study through self-assessments such as multiple choice quizzes with instant feedback.
· Peer- and self-assessment: They enable students to self-monitor and self-regulate learning. These approaches help students make judgments with regard to their peer’s and their own standard of work.
This helps students engage with expectations of quality for specific pieces of work and begin to understand the processes of assessment that teachers use.









Paper Name


English-B
ENGLISH FLUENCY


· This course is intended for students who possess basic grammatical and vocabulary skills in English but may not be able to effectively communicate in their everyday contexts The course aims to equip them with skills that will help them interact with people around their personal institutional and social spaces The course will help students to
· describe or express their opinions on topics of personal interest such as their
experiences of events, their hopes and ambitions
· read and understand information on topical matters and explain the advantages and disadvantages of a situation
· write formal letters, personal notes, blogs, reports, and texts on familiar
matters
· comprehend and analyse texts in English
· organise and write paragraphs and a short essay in a variety of rhetorical styles.

●	speak clearly, effectively, and appropriately in a public forum for a variety of audiences and purposes.


· Students will enhance their awareness of correct usage of English grammar in writing and speaking
· Students will improve their speaking ability in English both in terms of fluency
and comprehensibility
· Students will give oral presentations and receive feedback on their
performance


Outcomes
Students will be able to communicate in English with complex workplace activities and with society at large,, such as being able to file an FIR, RTI and writing of letter, paragraph, twitter and face book post etc. The students will also be able to design their CVs, presentations and exchange the instructions.





Aligning objectives with outcomes under LOCF



Videos of real-life cases.
To share views through twitter posts.
To use facebook wall while making any announcement with friends and relatives.


Paper Name
English-C
ENGLISH PROFICIENCY
AIM

The English Proficiency course is intended for students who have had inadequate

-exposure to English and hence exhibit a very low level of proficiency in the language

– difficulty in comprehending simple texts, limited vocabulary, a poor grasp of basic

-syntactical structures, and an inability to speak or write the language with confidence.






Objective

· enhance comprehension skills and enrich vocabulary through the reading of short and simple passages with suitable tasks built around these
· introduce simple syntactical structures and basic grammar to students through
contextualized settings and ample practice exercises so that they can engage in short independent compositions
· introduce the sounds of the language and the essentials of English
pronunciation to students in order to remove the inhibitions experienced by them while speaking English
· acquaint students with social formulae used to perform various everyday
functions so that they can converse in English in simple situations







OUTCOMES
· Enhance proficiency in English
· Improves basic comprehension skills
· Enable to form, arrange and write sentences and paragraphs.
· Learn basic grammar rules of tenses, prepositions, modals, conjunctions and subject-verb agreements.
· Learn to start conversation and differentiate between formal and informal
speech.
· Will develop language skills – both written and oral







Aligning objectives with outcomes under LOCF


· One can create and convey the roadmap for students' learning progression by establishing alignment between assessments and learning objectives.
· Various assignments are given in addition to classroom instruction. Group discussions,
role plays are conducted in the class to enable students to practically apply the theories learnt during the course.
· -select preferred mode(s) of communication (e.g., oral, written, graphic, visual) for
processing information and expressing learning.
●
· -Using pictures can help students with low English proficiency demonstrate their content knowledge. Here are examples of how the use of pictures could be implemented as an assessment in different content areas:
· -To test student comprehension after reading a text, have students arrange a series of
pictures from the story in chronological order.








PROGRAMME LEARNING OUTCOMES & COURSE LEARNING OUTCOME – NEP - 2022 Onwards
Department of Home Science
B.A (Prog.) with Human Development and Family Empowerment (HDFE) UGCF NEP
 
	Course  Name
	Paper Name
	Programme Learning Outcome
	Paper Learning Objective
	Paper Learning Outcome
	Teaching Learning Process
	Examination Assessment Scheme

	B.A (PROGRAM) HDFE
SEM-I NON-MAJOR
	Principles of Child Development
	Get familiarized with the concept of child development as a field of study

	To familiarize students with the concept of child development as a field of study.
To introduce students with various methods of child study
 To create an understanding of prenatal development
	Develop an understanding of prenatal development.
 Learn about the basics of techniques of data collection
	Biography
Workshops
Real life situational analysis
Class room experiences 
Role plays
Documentary
	Credits: 3+1 
Lecture :3
Practical:1
Marks
IA:30
Practical marks: 40
(10-CA+20PRAC.+10 VIVA)

PAPER: 90


	B.A (PROGRAM)
HDFE
SEM-I MAJOR
	Theoretical Foundations in Human
Development
	Gain an insight into the importance and role of theories in Human Development.
2. Develop an understanding of selected theories in Human Development
	To enable an understanding of the significance of the theoretical basis of Human Development.
To gain an in-depth understanding of selected theories in Human Development.
	Become aware of the concepts and perspectives related to Human Development.
	Biography
Workshops
Real life situation
Class room experiences 
Role plays
Documentary
	Credits: 3+1 
Lecture :3
Practical:1
Marks
IA:30
Practical marks: 40
(10-CA+20PRAC.+10 VIVA)

PAPER: 90


	B.A (PROGRAM)
HDFE
SEM-II
NON-MAJOR
		Introduction to Human Development
	



	
Understand developmental changes occurring during the lifespan with respect to infancy, childhood, adolescence 
 Understand various stages of lifespan development with respect to conflicts and ways to deal with it. 

	
To create an understanding of various stages of lifespan development. 
To understand developmental changes occurring during infancy, childhood, adolescence. 
 To understand the conflicts during various stages of lifespan development and ways to deal with it. 

	
Learn the basic skills of research and documentation and apply the knowledge of methods of data collection in real life situations. 

	Home visits
Field visits
Movie review
Case profiles
Documentary
	Credits: 2+2 
PAPER: 60
IA:20
PRACTICAL: 80
(20-C.A+40 PRACTICAL EXAM+20 VIVA)


	B.A (PROGRAM)
HDFE
SEM-II 
MAJOR
	Adulthood and Ageing through a Lifespan Perspective
	
Understand the characteristics of Adulthood and old age.
 Understand the challenges of adulthood and ageing and the coping strategies 

	
To understand the developmental patterns in early, middle and late adulthood. 
To understand the needs and challenges of the older adults. 
 To use research tools to investigate the ageing process and develop critical thinking skills, necessary to do research in the field of ageing. 

	
Students will develop awareness about the developmental patterns in adulthood. 
 Sensitizing students towards the concerns of adulthood and ageing 

	Interviews
Movie review
Documentary
Health schemes
Workshop
webinars
	Credits: 2+2 
PAPER: 60
IA:20
PRACTICAL: 80
(20-C.A+40 PRACTICAL EXAM+20 VIVA)


	B.A (PROGRAM)
SEM-III
NON-MAJOR
	
	Empowerment of Women and Children
	



	Understand the status of women and children in India
Evaluate various pogrammes and services for women and children in India

	To develop an understanding about the status of women and children in India.
To gain awareness about programmes and services for women and children


	Understand the importance of maternal health and education.
To gain understanding about the importance of maternal health and education.


	
Interviews
Movie review
Documentary
Health schemes
Workshop
webinars
	Credits: 2+2 
PAPER: 60
IA:20
PRACTICAL: 80
(20-C.A+40 PRACTICAL EXAM+20 VIVA)


	B.A (PROGRAM)
HDFE
SEM-III
MAJOR
	Gender and Social Justice in India
	

Understand the different terms used to discuss gender.
Understand about the social construction of gender 

	

Understand the different terms used to discuss gender. 
Understand about the social construction of gender
Understand the situation of gender justice in India. 

	
Understand the situation of gender justice in India. 
To understand about the social construction of gender. 


	Interviews
Media
Visiting a café/restaurant 
 Writing a review
 Crafting food memoir
Food blog on sustainability issues 

	
Credits: 2+2 
PAPER: 60
IA:20
PRACTICAL: 80
(20-C.A+40 PRACTICAL EXAM+20 VIVA)


	B.A (PROGRAM)
HDFE
SEM-IV
NON-MAJOR
	Principles and perspectives on ECCE
	Become sensitized on the significance of focusing on early years.
Understand the policy perspectives of ECCE in India.

	To understand the need and significance of early childhood care and education. 
To understand the policy perspectives on ECCE in India and world.
To recognize the role of community in order to involve and encourage community participation
To develop skills to make low-cost Teaching-Learning Material (TLM).

	. Recognize the role of community in order to involve and encourage community participation.
Develop skills to make low-cost Teaching-Learning Material (TLM) and apply the principles of ECCE in a child care setting.

	Designing low cost/environment friendly teaching-learning materials (TLM) and activities for all domains of development
Using prepared TLMs to gain hands on experience- One-week internship in nursery/pre/play school.	
	Credits: 2+2 
PAPER: 60
IA:20
PRACTICAL: 80
(20-C.A+40 PRACTICAL EXAM+20 VIVA)


	B.A (PROGRAM)
HDFE
SEM-IV
MAJOR
	ECCE- Program Planning and Practices
	Develop skills and methods required for planning.

Understand the importance of planning in an ECCE program
	To understand various aspects of planning and evaluation of ECCE centers.
To understand views of various philosophers in the area of ECCE
To develop skills and methods required for planning.


	Develop an effective curriculum based on the principles of program planning
To develop skills and methods required for ECCE planning.



	Visit to an ECCE program/centre
Interview with an ECCE worker
Designing one-week Teaching Plan for an ECCE centre
	Credits: 2+2 
PAPER: 60
IA:20
PRACTICAL: 80
(20-C.A+40 PRACTICAL EXAM+20 VIVA)







PROGRAMME LEARNING OUTCOMES & COURSE LEARNING OUTCOME – NEP - 2022 Onwards 
Department – Social Work

	Course  Name
	Paper Name
	Programme Learning Outcome
	Paper Learning Objective
	Paper Learning Outcome
	Teaching Learning Process
	Examination Assessment Scheme

	Bachelor of Arts (Hons) in Social Work


	Fundamentals of Social Work

	To develop sensitivity towards issues of human rights and social justice.
To familiarise the students with the knowledge, skills and attitudes required for professional social work practice.
To impart training in professional social work to develop human resources competence to work with individuals, groups and communities for the promotion of welfare, justice and development.


	To understand basic concepts of social work
To familiarize with history of the social work profession
To learn the fundamentals of social work practice and its relevance in fieldwork Settings

	Understand the basic concept and meaning of professional social work
Learn and apply the principles, values and ethics of social work profession in the field
Gain knowledge about the history of social work profession

	Classroom teaching,  field visits.  learning by external expertise persons through Symposia, workshops and seminars. Practical experiences through observation visits of agencies and field visits. 

	End Term theory examination and Internal examination which include Attendance, class presentations, assignments (task based oral/or written), and class test, End practical exam, Viva 

	Bachelor of Arts (Hons) in Social Work


	Understanding Society for Social Work

	The broad learning outcomes of social work programme are: 
To develop sensitivity towards issues of human rights and social justice.
To familiarize the students with knowledge, skills and attitudes required for professional social work practice.
To impart training in professional social work in order to develop human resources having competence to work with individuals, groups and communities for the promotion of welfare, justice and development.


	To understand sociological concepts for professional social work practice
To develop analytical thinking on social structure and social processes
To integrate sociological concepts into field settings

	Integrate the knowledge of society in social work practice
Reflect an in-depth understanding about the social structure and social systems
Learn social processes and social stratification to work effectively in fieldwork settings

	Classroom teaching,  field visits.  learning by external expertise persons through Symposia, workshops and seminars. Practical experiences through observation visits of agencies and field visits
	End Term theory examination and Internal examination which include Attendance, class presentations, assignments (task based oral/or written), and class test, End practical exam, Viva

	Bachelor of Arts (Hons) in Social Work


	Fieldwork Practicum 
	The broad learning outcomes of social work programme are: 
To develop sensitivity towards issues of human rights and social justice.
To familiarize the students with knowledge, skills and attitudes required for professional social work practice.
To impart training in professional social work in order to develop human resources having competence to work with individuals, groups and communities for the promotion of welfare, justice and development.

.


	To develop empathetic attitude towards the needs, problems and real-life situations of individuals, families, groups and communities
To understand fieldwork agency's philosophy, structure, functions, resources, and service delivery system
To understand the essence of professional relationship and applications of skills to deal with human problems and concerns

	Understand the significance of fieldwork in social work education
Understand the programmes and projects of governmental and nongovernmental social welfare/developmental agencies/organizations
Build the competencies to perform the role of professional social workers

	observation visits, orientation Programmes, task-based field visits, individual conferences/mentoring, group conference scientific or experienced based paper presentation, report writing, critical discussion of the reports, workshops, seminars and skill-oriented sessions.
	The field work assessment will be done by both internal supervisor and external examiner. The students will be required to appear in viva-voce before the external examiner on scheduled university examination day. Viva-voce will be held in the presence of the Teacher-in- charge and one External Examiner appointed by the University of Delhi.

	Bachelor of Arts (Hons) in Social Work


	(GE-1): Social Work Response to Healthcare

	The broad learning outcomes of social work programme are: 
To develop sensitivity towards issues of human rights and social justice.
To familiarize the students with knowledge, skills and attitudes required for professional social work practice.
To impart training in professional social work in order to develop human resources having competence to work with individuals, groups and communities for the promotion of welfare, justice and development.


	To build a basic understanding of the concept of health and well-being for all
To develop orientation and understanding of the health policy and programs and related areas of social work practice in diverse health settings
To develop an appropriate set of skills and approaches towards practising social work intervention in everyday situations to foster well-being and healthy life for all.


	Develop understand about health concerns service delivery structure in India
Learn about national health policies and programmes of Government of India for health promotion
Gain knowledge about various lifestyle disease and factors contributing to the same.

	Classroom teaching,  field visits.  learning by external expertise persons through Symposia, workshops and seminars. Practical experiences through observation visits of agencies and field visits
	End Term theory examination and Internal examination which include Attendance, class presentations, assignments (task based oral/or written), and class test

	Bachelor of Arts (Hons) in Social Work


	(GE-2): UNDERSTANDING GENDER

	The broad learning outcomes of social work programme are: 
To develop sensitivity towards issues of human rights and social justice.
To familiarize the students with knowledge, skills and attitudes required for professional social work practice.
To impart training in professional social work in order to develop human resources having competence to work with individuals, groups and communities for the promotion of welfare, justice and development.


	To develop understanding of the concept of gender and feminist approaches
To understand women's movement, strategies and interventions
To develop insights regarding various state and civil society initiatives

	The concept of gender and concerns related to women.
The history of women's movement and feminist approaches
Gender mainstreaming, policies and programmes, and case studies

	Classroom teaching,  field visits.  learning by external expertise persons through Symposia, workshops and seminars. Practical experiences through observation visits of agencies and field visits
	End Term theory examination and Internal examination which include Attendance, class presentations, assignments (task based oral/or written), and class test

	Bachelor of Arts (Hons) in Social Work


	(SEC) Working with People

	The broad learning outcomes of social work programme are: 
To develop sensitivity towards issues of human rights and social justice.
To familiarize the students with knowledge, skills and attitudes required for professional social work practice.
To impart training in professional social work in order to develop human resources having competence to work with individuals, groups and communities for the promotion of welfare, justice and development.


	The learning objectives of this course are as follows:

To inculcate values in strengthening knowledge and skills in field work practice learning
To develop aptitude and attitude to work in the field.
To enhance skills of self-awareness, self-development, goal setting and time management


	Develop a practical understanding of using different skills while working with individuals and groups.
Develop skills and competencies to work effectively in field settings.
Acquireunderstanding about self, goal setting, networking, and communication

	Classroom teaching,  field visits.  learning by external expertise persons through Symposia, workshops and seminars. Practical experiences through observation visits of agencies and field visits
	End Term theory examination and Internal examination which include Attendance, class presentations, assignments (task based oral/or written), and class test, End practical exam, Viva

	Bachelor of Arts (Hons) in Social Work


	Life Skill Education

	The broad learning outcomes of social work programme are: 	
To develop sensitivity towards issues of human rights and social justice.
To familiarize the students with knowledge, skills and attitudes required for professional social work practice.
To impart training in professional social work in order to develop human resources having competence to work with individuals, groups and communities for the promotion of welfare, justice and development.


	To impart life skills education in field work practice
To strengthen life skills for career building, critical thinking, attitudinal base for innovate leadership
To learn the application of life skills in diverse field work settings


	Focus on development of values in strengthening knowledge and life skills, bringing high quality standards in field work practice-learning
Understand the strength-based life skill development, team work, innovate leadership, design thinking and career building skills
Develop universal human values while utilizing life skills in field work

	Classroom teaching,  field visits.  learning by external expertise persons through Symposia, workshops and seminars. Practical experiences through observation visits of agencies and field visits
	End Term theory examination and Internal examination which include Attendance, class presentations, assignments (task based oral/or written), and class test, End practical exam, Viva

	Bachelor of Arts (Hons) in Social Work


	Participatory Learning and Action

	The broad learning outcomes of social work programme are: 	
To develop sensitivity towards issues of human rights and social justice.
To familiarize the students with knowledge, skills and attitudes required for professional social work practice.
To impart training in professional social work in order to develop human resources having competence to work with individuals, groups and communities for the promotion of welfare, justice and development.


	To understand the basic principles and process of using Participatory Learning in field work settings
To learn various techniques of Participatory Learning for working in rural and urban communities
To learn the skills involved in application of participatory learning techniques


	Identify the situations where participatory learning techniques can be applied
Demonstrate the process of various techniques and skills of participatory learning in field
setting
Analyse PLA data and reflect the same in report writing

	Classroom teaching,  field visits.  learning by external expertise persons through Symposia, workshops and seminars. Practical experiences through observation visits of agencies and field visits
	End Term theory examination and Internal examination which include Attendance, class presentations, assignments (task based oral/or written), and class test, End practical exam, Viva

	Bachelor of Arts (Hons) in Social Work


	
Programme Media

	The broad learning outcomes of social work programme are: 	
To develop sensitivity towards issues of human rights and social justice.
To familiarize the students with knowledge, skills and attitudes required for professional social work practice.
To impart training in professional social work in order to develop human resources having competence to work with individuals, groups and communities for the promotion of welfare, justice and development.


	To understand the concept of programme media and its importance in field work practice
To learn about various types of programme media and their effective use in field work
To learn to demonstrate creative ideas and tools in field settings


	Learn the concept of programme media in social work
Develop various programme media tools to be used in field settings
Demonstrate the skills essential for using programme media in the field work

	Classroom teaching,  field visits.  learning by external expertise persons through Symposia, workshops and seminars. Practical experiences through observation visits of agencies and field visits
	End Term theory examination and Internal examination which include Attendance, class presentations, assignments (task based oral/or written), and class test, End practical exam, Viva

	Bachelor of Arts (Hons) in Social Work


	(DSC-4) -Indian Constitution and Social Justice

	The broad learning outcomes of social work programme are: 	
To develop sensitivity towards issues of human rights and social justice.
To familiarize the students with knowledge, skills and attitudes required for professional social work practice.
To impart training in professional social work in order to develop human resources having competence to work with individuals, groups and communities for the promotion of welfare, justice and development.


	To understand the basic framework of Indian Constitution within the context of social justice
To sensitize the students to promote social justice in relation to the vulnerable people
To understand the application of social work interventions
	Understand the Indian Constitution within the context of social justice and its linkages with social work practice
Be sensitive towards promoting social justice in relation to the society
Apply social work interventions in real-life situations


	Classroom teaching,  field visits.  learning by external expertise persons through Symposia, workshops and seminars. Practical experiences through observation visits of agencies and field visits
	End Term theory examination and Internal examination which include Attendance, class presentations, assignments (task based oral/or written), and class test, End practical exam, Viva

	Bachelor of Arts (Hons) in Social Work


	5 (DSC-5): Human Growth and Personality Development

	The broad learning outcomes of social work programme are: 	
To develop sensitivity towards issues of human rights and social justice.
To familiarize the students with knowledge, skills and attitudes required for professional social work practice.
To impart training in professional social work in order to develop human resources having competence to work with individuals, groups and communities for the promotion of welfare, justice and development.


	To understand the basic concepts and processes in psychology essential for social work practice
To develop understanding about personality development and associated theories
To acquire skill base for applying concepts of psychology in social work practice

	Learn about human growth and stages of development across the lifespan
Learn about personality development theories and integrate the same in social work practice
Apply the basic psychological processes in Social Work Practice

	Classroom teaching,  field visits.  learning by external expertise persons through Symposia, workshops and seminars. Practical experiences through observation visits of agencies and field visits
	End Term theory examination and Internal examination which include Attendance, class presentations, assignments (task based oral/or written), and class test, End practical exam, Viva

	Bachelor of Arts (Hons) in Social Work


	(DSC-6): Field Work Practicum- II

	The broad learning outcomes of social work programme are: 	
To develop sensitivity towards issues of human rights and social justice.
To familiarize the students with knowledge, skills and attitudes required for professional social work practice.
To impart training in professional social work in order to develop human resources having competence to work with individuals, groups and communities for the promotion of welfare, justice and development.


	To develop understanding of identities of people, dynamics of relationships, resources and opportunities to deal with them
Develop an ability to critically examine and appreciate programmes and services of governmental and non-governmental social welfare/developmental organizations
To acquire skills of working with people at individual, group and community level by integrating classroom learning into real-life situation

	Critically examine the agency’s structure, functions, resources, service delivery system etc.
Integrate theoretical knowledge with field practice (i.e. methods, principles, skills, techniques etc.)
Write analytical fieldwork reports

	observation visits, orientation Programmes, task-based field visits, individual conferences/mentoring, group conference scientific or experienced based paper presentation, report writing, critical discussion of the reports, workshops, seminars and skill-oriented sessions
	The field work assessment will be done by both internal supervisor and external examiner. The students will be required to appear in viva-voce before the external examiner on scheduled university examination day. Viva-voce will be held in the presence of the Teacher-in- charge and one External Examiner appointed by the University of Delhi.

	Bachelor of Arts (Hons) in Social Work


	(GE-1): Social Work Response to Healthcare

	The broad learning outcomes of social work programme are: 	
To develop sensitivity towards issues of human rights and social justice.
To familiarize the students with knowledge, skills and attitudes required for professional social work practice.
To impart training in professional social work in order to develop human resources having competence to work with individuals, groups and communities for the promotion of welfare, justice and development.


	To build a basic understanding of the concept of health and well-being for all
To develop orientation and understanding of the health policy and programs and related areas of social work practice in diverse health settings
To develop an appropriate set of skills and approaches towards practising social work intervention in everyday situations to foster well-being and healthy life for all

	Develop understand about health concerns service delivery structure in India.
Learn about national health policies and programmes of Government of India for health promotion.
Gain knowledge about various lifestyle disease and factors contributing to the same.


	Classroom teaching,  field visits.  learning by external expertise persons through Symposia, workshops and seminars. Practical experiences through observation visits of agencies and field visits
	End Term theory examination and Internal examination which include Attendance, class presentations, assignments (task based oral/or written), and class test

	Bachelor of Arts (Hons) in Social Work


	(GE-2): Understanding Gender

	The broad learning outcomes of social work programme are: 	
To develop sensitivity towards issues of human rights and social justice.
To familiarize the students with knowledge, skills and attitudes required for professional social work practice.
To impart training in professional social work in order to develop human resources having competence to work with individuals, groups and communities for the promotion of welfare, justice and development.


	To develop understanding of the concept of gender and feminist approaches
To understand women's movement, strategies and interventions
To develop insights regarding various state and civil society initiatives

	The concept of gender and concerns related to women.
The history of women's movement and feminist approaches
Gender mainstreaming, policies and programmes, and case studies


	Classroom teaching,  field visits.  learning by external expertise persons through Symposia, workshops and seminars. Practical experiences through observation visits of agencies and field visits
	End Term theory examination and Internal examination which include Attendance, class presentations, assignments (task based oral/or written), and class test

	Bachelor of Arts (Hons) in Social Work


	
(SEC)Working with People

	The broad learning outcomes of social work programme are: 
To develop sensitivity towards issues of human rights and social justice.
To familiarize the students with knowledge, skills and attitudes required for professional social work practice.
To impart training in professional social work in order to develop human resources having competence to work with individuals, groups and communities for the promotion of welfare, justice and development.


	To inculcate values in strengthening knowledge and skills in field work practice learning
To develop aptitude and attitude to work in the field
To enhance skills of self-awareness, self-development, goal setting and time management

	Develop a practical understanding of using different skills while working with individuals and groups
 Develop skills and competencies to work effectively in field settings
Acquire understanding about self, goal setting, networking, and communication

	Classroom teaching,  field visits.  learning by external expertise persons through Symposia, workshops and seminars. Practical experiences through observation visits of agencies and field visits
	End Term theory examination and Internal examination which include Attendance, class presentations, assignments (task based oral/or written), and class test, End practical exam, Viva

	Bachelor of Arts (Hons) in Social Work


	(DSC-4) -Indian Constitution and Social Justice

	The broad learning outcomes of social work programme are: 	
To develop sensitivity towards issues of human rights and social justice.
To familiarize the students with knowledge, skills and attitudes required for professional social work practice.
To impart training in professional social work in order to develop human resources having competence to work with individuals, groups and communities for the promotion of welfare, justice and development.


	To understand the basic framework of Indian Constitution within the context of social justice
To sensitize the students to promote social justice in relation to the vulnerable people
To understand the application of social work interventions

	Understand the Indian Constitution within the context of social justice and its linkages with social work practice
Be sensitive towards promoting social justice in relation to the society
Apply social work interventions in real-life situations

	Classroom teaching,  field visits.  learning by external expertise persons through Symposia, workshops and seminars. Practical experiences through observation visits of agencies and field visits
	End Term theory examination and Internal examination which include Attendance, class presentations, assignments (task based oral/or written), and class test, End practical exam, Viva

	Bachelor of Arts (Hons) in Social Work


	5 (DSC-5): Human Growth and Personality Development

	The broad learning outcomes of social work programme are: 	
To develop sensitivity towards issues of human rights and social justice.
To familiarize the students with knowledge, skills and attitudes required for professional social work practice.
To impart training in professional social work in order to develop human resources having competence to work with individuals, groups and communities for the promotion of welfare, justice and development.


	To understand the basic concepts and processes in psychology essential for social work practice
To develop understanding about personality development and associated theories
To acquire skill base for applying concepts of psychology in social work practice

	Learn about human growth and stages of development across the lifespan
Learn about personality development theories and integrate the same in social work practice
Apply the basic psychological processes in Social Work Practice


	Classroom teaching,  field visits.  learning by external expertise persons through Symposia, workshops and seminars. Practical experiences through observation visits of agencies and field visits
	End Term theory examination and Internal examination which include Attendance, class presentations, assignments (task based oral/or written), and class test, End practical exam, Viva

	Bachelor of Arts (Hons) in Social Work


	(DSC-6): Field Work Practicum- II

	The broad learning outcomes of social work programme are: 	
To develop sensitivity towards issues of human rights and social justice.
To familiarize the students with knowledge, skills and attitudes required for professional social work practice.
To impart training in professional social work in order to develop human resources having competence to work with individuals, groups and communities for the promotion of welfare, justice and development.


	To develop understanding of identities of people, dynamics of relationships, resources and opportunities to deal with them
Develop an ability to critically examine and appreciate programmes and services ofgovernmental and non-governmental social welfare/developmental organizations
To acquire skills of working with people at individual, group and community level by  integrating classroom learning into real-life situation



	Critically examine the agency’s structure, functions, resources, service delivery systemetc.
Integrate theoretical knowledge with field practice (i.e. methods, principles, skills,techniques etc.)
Write analytical fieldwork reports

	observation visits, orientation Programmes, task-based field visits, individual conferences/mentoring, group conference scientific or experienced based paper presentation, report writing, critical discussion of the reports, workshops, seminars and skill-oriented sessions
	The field work assessment will be done by both internal supervisor and external examiner. The students will be required to appear in viva-voce before the external examiner on scheduled university examination day. Viva-voce will be held in the presence of the Teacher-in- charge and one External Examiner appointed by the University of Delhi.

	Bachelor of Arts (Hons) in Social Work


	(GE-3): Social Work with Youth

	The broad learning outcomes of social work programme are: 	
To develop sensitivity towards issues of human rights and social justice.
To familiarize the students with knowledge, skills and attitudes required for professional social work practice.
To impart training in professional social work in order to develop human resources having competence to work with individuals, groups and communities for the promotion of welfare, justice and development.


	To understand the concept of youth, their developmental needs, concerns and challenges
To gain understanding about the various policies and programmes concerning theYouth
To identify the role of youth in the national development

	Understand the differential needs, concerns and challenges of the youth
Develop insight about the effectiveness of various policies and programmes for theYouth

Know the significance and modalities of youth participation for the nation’s Development

	Classroom teaching,  field visits.  learning by external expertise persons through Symposia, workshops and seminars. Practical experiences through observation visits of agencies and field visits
	End Term theory examination and Internal examination which include Attendance, class presentations, assignments (task based oral/or written), and class test

	Bachelor of Arts (Hons) in Social Work


	(GE-4): Management of Civil Society Organization

	The broad learning outcomes of social work programme are: 	
To develop sensitivity towards issues of human rights and social justice.
To familiarize the students with knowledge, skills and attitudes required for professional social work practice.
To impart training in professional social work in order to develop human resources having competence to work with individuals, groups and communities for the promotion of welfare, justice and development.


	Develop an understanding about civil society organizations
Learn the process of establishing civil society organizations
Acquire skills and competencies in managing civil society organizations

	Able to develop conceptual understanding about civil society organizations
Capable to learn overall procedure of establishing civil society organizations
Develop skills in managing civil society organizations and formulating,
    implementation, monitoring and evaluating of development project

	Classroom teaching,  field visits.  learning by external expertise persons through Symposia, workshops and seminars. Practical experiences through observation visits of agencies and field visits
	End Term theory examination and Internal examination which include Attendance, class presentations, assignments (task based oral/or written), and class test

	Bachelor of Arts (Hons) in Social Work


	(DSC-7) – : Working with Individuals

	The broad learning outcomes of social work programme are: 	
To develop sensitivity towards issues of human rights and social justice.
To familiarize the students with knowledge, skills and attitudes required for professional social work practice.
To impart training in professional social work in order to develop human resources having competence to work with individuals, groups and communities for the promotion of welfare, justice and development.


	To learn to critically analyse problems of individuals & families and factors affecting them
To develop understanding of the basic concepts, skills, tools, techniques and process ofsocial case work as a method of social work
To strengthen ability of establishing and sustaining a professional relationship with the Client

	Reflect the practical understanding of the process, tools, techniques required for working with individuals and families.
Demonstrate the skills sets required for working with individuals using social casework process
Demonstrate critical assessment of the real-life situations and gain confidence to apply social casework method in the various settings

	Classroom teaching,  field visits.  learning by external expertise persons through Symposia, workshops and seminars. Practical experiences through observation visits of agencies and field visits
	

	Bachelor of Arts (Hons) in Social Work


	(DSC-8): Working with Groups

	The broad learning outcomes of social work programme are: 	
To develop sensitivity towards issues of human rights and social justice.
To familiarize the students with knowledge, skills and attitudes required for professional social work practice.
To impart training in professional social work in order to develop human resources having competence to work with individuals, groups and communities for the promotion of welfare, justice and development.


	To develop understanding of group work as a method of social work.
To develop knowledge, skills and techniques to be used by the social worker in groups.
To understand the significance of groups as an instrument of change

	Learn the basic concept of social group work and leaning to handle emerging dynamics.

Demonstrate skills in group formation, development and techniques used by social workers with different groups.

Gain confidence in application of various concept of social group work in field work Settings

	Classroom teaching,  field visits.  learning by external expertise persons through Symposia, workshops and seminars. Practical experiences through observation visits of agencies and field visits
	

	Bachelor of Arts (Hons) in Social Work


	(DSC-9): FIELD WORK PRACTICUM- III
	The broad learning outcomes of social work programme are: 	
To develop sensitivity towards issues of human rights and social justice.
To familiarize the students with knowledge, skills and attitudes required for professional social work practice.
To impart training in professional social work in order to develop human resources having competence to work with individuals, groups and communities for the promotion of welfare, justice and development.


	To provide an opportunity to practice the methods of working with individuals, families and groups
To learn to make use of professional relationship and referrals to deal with human problems and to embine the ethics and values of social work profession
To develop an ability to narrate experience/learning, assessment of services & resources and participate in service delivery.

	Develop learning plan of action and execute them in the field practice.

Develop sensitivity towards the needs and problems of individuals, families and groups
to work with them in the most efficient manner.
Develop professional attitude conducive to deal with various problems by making use of supervisory guidance and strengthen skills of writing field work records

	observation visits, orientation Programmes, task-based field visits, individual conferences/mentoring, group conference scientific or experienced based paper presentation, report writing, critical discussion of the reports, workshops, seminars and skill-oriented sessions
	The field work assessment will be done by both internal supervisor and external examiner. The students will be required to appear in viva-voce before the external examiner on scheduled university examination day. Viva-voce will be held in the presence of the Teacher-in- charge and one External Examiner appointed by the University of Delhi.

	Bachelor of Arts (Hons) in Social Work


	(GE-5): Persons with Disability and Social Work

	The broad learning outcomes of social work programme are: 	
To develop sensitivity towards issues of human rights and social justice.
To familiarize the students with knowledge, skills and attitudes required for professional social work practice.
To impart training in professional social work in order to develop human resources having competence to work with individuals, groups and communities for the promotion of welfare, justice and development.


	To understand the concept of disability, needs and challenges of persons with disability(PWDs)
To familiarize students with various government departments and other non-profit organisations working with PWDs
To develop understanding of various approaches, strategies and models for working with PWDs and promoting an inclusive society

	Develop theoretical perspective on disability, skills to identify and analysis the issues of persons with disability
Learn about different international, government, civil society initiatives for PWDs
Demonstrate the sensitivity and required skills for working with persons with disability.


	Classroom teaching,  field visits.  learning by external expertise persons through Symposia, workshops and seminars. Practical experiences through observation visits of agencies and field visits
	End Term theory examination and Internal examination which include Attendance, class presentations, assignments (task based oral/or written), and class test

	Bachelor of Arts (Hons) in Social Work


	(GE-6): Social Work with Elderly

	The broad learning outcomes of social work programme are: 	
To develop sensitivity towards issues of human rights and social justice.
To familiarize the students with knowledge, skills and attitudes required for professional social work practice.
To impart training in professional social work in order to develop human resources having competence to work with individuals, groups and communities for the promotion of welfare, justice and development.


	To understand the basic needs and issues of elderly persons in contemporary society.
Develop a critical understanding of the policies and programmes for the elderly at the national and international levels.
Understand the implementations of social work interventions for the elderly in contemporary social situations.

	Learn the basic needs, and concerns of elderly persons in contemporary society.
Understand and critically appraise the various Policies, Programmes and Initiatives for elder persons
Demonstrate social work interventions to enhance the well-being and welfare
of older persons

	Classroom teaching,  field visits.  learning by external expertise persons through Symposia, workshops and seminars. Practical experiences through observation visits of agencies and field visits
	End Term theory examination and Internal examination which include Attendance, class presentations, assignments (task based oral/or written), and class test

	Bachelor of Arts (Hons) in Social Work


	(DSE-1): Rural and Urban Community Development (RUCD)


	The broad learning outcomes of social work programme are: 	
To develop sensitivity towards issues of human rights and social justice.
To familiarize the students with knowledge, skills and attitudes required for professional social work practice.
To impart training in professional social work in order to develop human resources having competence to work with individuals, groups and communities for the promotion of welfare, justice and development.


	To understand basic concepts, nature and characteristics of rural and urbancommunities.
To understand the needs, social concerns and challenges in rural and urban communities
To develop an insight about government measures, schemes/programmes, agencies of participative and democratic governance


	Develop a practical understanding of various concerns and challenges in rural and urban community development.
Develop professional social work practice skills and competencies in addressing developmental concerns.
Develop an in-depth understanding of the government measures designed for rural and
   urban communities.

	Classroom teaching,  field visits.  learning by external expertise persons through Symposia, workshops and seminars. Practical experiences through observation visits of agencies and field visits
	

	Bachelor of Arts (Hons) in Social Work


	(DSE-2): Gender and Development

	The broad learning outcomes of social work programme are: 	
To develop sensitivity towards issues of human rights and social justice.
To familiarize the students with knowledge, skills and attitudes required for professional social work practice.
To impart training in professional social work in order to develop human resources having competence to work with individuals, groups and communities for the promotion of welfare, justice and development.


	To develop understanding of the gender related concepts, concerns and feminist  perspectives
To understand the approaches towards gender and development
To develop insights about society, state and civil society initiatives for gender and Development


	Understand the concept of gender and various gender related concerns
Critically understand different approaches towards gender and development
Learn various policies and programmes for gender mainstreaming

	Classroom teaching,  field visits.  learning by external expertise persons through Symposia, workshops and seminars. Practical experiences through observation visits of agencies and field visits
	

	Bachelor of Arts (Hons) in Social Work


	(DSE-3): Project formulation and implementation

	The broad learning outcomes of social work programme are: 	
To develop sensitivity towards issues of human rights and social justice.
To familiarize the students with knowledge, skills and attitudes required for professional social work practice.
To impart training in professional social work in order to develop human resources having competence to work with individuals, groups and communities for the promotion of welfare, justice and development.


	To understand the techniques and procedures related to project formulation, project planning and implementation.
To learn project identification, feasibility analysis, design, financing, implementation, monitoring and evaluation.
To learn application of various tools for analyzing the problems in order to select the projects.

	Develop knowledge about the essential components of project formulation and project appraisal.
Execute a project to achieve specific goals that will benefit the society.
Apply appropriate approaches to plan a new project and develop project schedule.

	Classroom teaching,  field visits.  learning by external expertise persons through Symposia, workshops and seminars. Practical experiences through observation visits of agencies and field visits
	


 





PROGRAMME LEARNING OUTCOMES & COURSE LEARNING OUTCOME – NEP - 2022 Onwards
Department –Nutrition and Health Education


	Course  Name
	Paper Name
	Programme Learning Outcome
	Paper Learning Objective
	Paper Learning Outcome
	Teaching Learning Process
	Examination Assessment Scheme

	BA(Prog)
	DSC-1-NHE: FUNDAMENTALS OF NUTRITION          
	After completing the programme, the learner should be able to:
Demonstrate the understanding of fundamentals of food, nutrition and health
Recognize the importance of nutrition during the various stages of life.
Demonstrate the understanding of etiology and management of nutritional disorders ranging from
nutritional deficiencies to lifestyle diseases as well as common ailments
Recognize the significance of (i) food safety, food quality, food laws and regulations (ii) ongoing
national nutrition programs (iii) technologies for improving food and nutrition security
Demonstrate skills in assessment of nutritional status
Demonstrate skills in planning and preparing balanced diets for normal persons and in states of
malnutrition/ disease
Demonstrate skills for playing the role of nutrition/ health educators in the community
 Demonstrate entrepreneurship skills for setting up a home-based catering unit.
	To familiarize students with fundamentals of nutrition and their relation to health.
To study the functions, dietary sources and clinical manifestations of deficiency or excess of nutrients.
To create awareness about enhancing nutritional quality of food.

	After completion of the course, the students will be able to:

Understand basic concepts in nutrition and interpret relation between food, nutrition and health.
Describe functions, dietary sources and clinical manifestations of deficiency or excess of important nutrients.
Understand healthy cooking practices and minimizing nutrient losses.
Describe various methods of enhancing nutritional quality of food.

	Lectures
Power Point Presentations
Quizes
Group discussion
Webinar/Seminar
	As per DU norms

	
	DSC-2-NHE: INTRODUCTION TO FOODS          
	
	To introduce students with the functions of food.
To explain the nutritional contribution, selection, changes in cooking and storage of different food groups.
To generate awareness about various methods of cooking.

	After completion of the course, the students will be able to:

Understand various functions of food and factors affecting food choices.
Acquaint themselves to select, purchase and store food safely.
Describe various methods of cooking and principles underlying them.

	
	

	
	DSC-3-NHE: DIET PLANNING THROUGH 
THE LIFE SPAN

	
	To introduce students to the basic concepts of meal planning.
To equip them with knowledge of physiological changes, nutritional requirements, nutritional concerns and healthy food choices during the life cycle.

	After completion of the course, the students will be able to:

Describe physiological changes and nutritional requirements across the lifespan.
Understand the factors affecting meal planning.
Understand the importance of food exchange list and use them for meal planning.
Plan and prepare balanced meals and nutritious snacks for various age groups.

	
	

	
	DSC-4-NHE: DIETARY GOALS AND GUIDELINES FOR INDIANS                    
	
	To introduce the concept of nutritionally adequate diets and healthy lifestyles from conception till old age.
To equip the students with the knowledge of dietary goals and guidelines for Indians relating to nutritional requirements, deficiency diseases and chronic diet-related disorders.


	AAfter completion of the course, the students will be able to:

Describe food groups, food pyramid and the concept of a balanced diet.
Understand the physiological changes throughout the lifespan.
Acquaint themselves with the dietary goals and dietary guidelines for Indians across the life cycle.

	
	

	
	DSC-5-NHE: FOOD REPORTING AND WRITING
	
	To introduce students to the concept and prospects of food reporting.
To make the students learn to creatively write their own food stories for different forms of food media.
To help students gain an understanding of the wide-ranging and pervasive nature of food reporting and writing.
To make the students understand the importance of food reporting and writing for creating a sustainable food future.

	After completion of the course, the students will be able to:

Hone food reporting skills and critical analysis of different forms of food media. 
Create original food writing appraising the sustainable essence of food.
Articulate how food writing and reporting can be used as a medium for attaining a sustainable food future.

	
	

	
	– DSC-6-NHE: BASICS OF FOOD SAFETY
	
	To introduce students to the basic concepts of food safety, hygiene, and types of microorganisms associated with food.
To equip them with the knowledge of food adulteration and contamination, food borne diseases, and role of microbes in food spoilage.


	After completion of the course students will be able to:
Understand the important genera of microorganisms associated with food and their characteristics. 
Explain the role of microbes in food spoilage and food borne diseases.
Describe food safety and hygiene, types of hazards associated with food.
Understand current food safety and standard regulations.


	
	

	
	DSC- 7-NHE: Food Hygiene Sanitation and Quality Control
	
	To introduce students to the basic concepts of food hygiene, quality control, WASH and Swachh Bharat Abhiyan
 • To equip them with the knowledge of basic principles of hygienic storage and preservation of food, microbiological safety at various food operations 
• To enable students to understand the concept of quality control and sanitation standards/regulations
	After completion of the course students will be able to: 
• Explain the concept of hygiene and sanitation at different levels of food handling 
• Understand the microorganisms involved in food spoilage, food infection and intoxication, mode of transmission of microorganisms, methods of food preservation 
• Understand the concept of total quality management, WHO five keys to safer food, sanitation standards and regulations
	
	

	
	DSC-NHE-8: Nutrition Entrepreneurship
	
	To introduce the concept and explain the opportunities in the field of nutrition entrepreneurship 
• To equip the students with the necessary knowledge and skills to develop a nutritious product and set up an entrepreneurial venture for the same
 • To provide information regarding Government of India’s initiatives to encourage entrepreneurship and other mandatory requirements in order to facilitate start-up ventures by the students
	 After completing this course, the learner will able to: • Understand the significance of nutrition entrepreneurship in today’s times • Identify nutritious products for different target consumers and draw up a business plan for the production of the same 
• Know the funding agencies/ institutions which can be approached for getting assistance in an entrepreneurial venture
	
	

	
	DSC-9-NHE: Sports Nutrition
	
	To impart knowledge and skills to students about Sports Nutrition 
•  To familiarise students with concepts of components of fitness and skills required for assessment and improvement of physical fitness 
• To equip students with the concept and application skills with respect to nutrition for high performance sports through the life cycle and diet of sports persons
	After completion of the course students will be able to: 
• Exhibit knowledge of the components of fitness and  its assessment
 • Successfully plan sport-specific diets  
 • Function effectively as a sports nutrition counsellor with knowledge and skills to support           recreational and competitive sports.
	
	

	
	DSC-NHE-10: Nutritional Approaches to Wellness and Longevity
	
	To familiarize students with the concept of wellness and various diet related approaches for longevity
 • To explain the significance of approaches other than diet for wellness and longevity 
• To make students aware about various addictions and their relation to longevity
	After completion of the course, the students will be able to: • Understand the several elements of health and wellness
 • Describe approaches other than diet for wellness and longevity
 • Gain knowledge about the linkage of longevity and wellness with different addictions
	
	




PROGRAMME LEARNING OUTCOMES & COURSE LEARNING OUTCOME – NEP - 2022 Onwards
Department – HOME SCIENCE : FOOD TECHNOLOGY


	Course  Name
	Paper Name
	Programme Learning Outcome
	Paper Learning Objective
	Paper Learning Outcome
	Teaching Learning Process
	Examination Assessment Scheme

	B.A (Prog) FT
	Basics in Foods and Nutrition (2202311102)
DSC- Sem 1
	· Demonstrate the understanding of fundamentals of food science, nutrition, food processing and preservation.
· Demonstrate the scope of the food industry especially food preservation and bakery industry.
· Recognize the importance of preservation and food processing to reduce the post- harvest losses and guide them to start their own entrepreneurial ventures.
· Recognize the significance of food safety, food quality, food laws and regulations together with technologies for improving food and nutrition security.
· Know the post-harvest changes in fruits and vegetable.
· Demonstrate skills in preparing various baked and preserved products and evaluating the products based on consumer preferences.
· Demonstrate the importance of food labeling, packaging, marketing and costing of prepared products.
· Demonstrate entrepreneurship skills for setting up a small or medium food enterprise.
· Implementation of research based knowledge in producing new food products.
· Demonstrate the Communication skills including ICT Skills.
· Plan and execute food technology related experiments or investigations/analyze and interpret information collected using appropriate methods.

*In addition to above, students upon successful completion of BA Programme with major in Food Technology shall be more equipped to take higher education such as PhD. They would also be able to take up higher-middle and higher-level positions in leading companies and organizations of the food and allied sectors.

	1. To familiarize students with the relationship between food, nutrition, nutrients and health
2. To describe the functions, sources, deficiencies and excess of various nutrients
3. To make students understand the principles and methods of conserving and enhancing nutrients during cooking food
4. Prepare dishes using basic principles of food science and nutrition.
	After completion of the course, the students will be able to:
1. Understand the basic concepts related to of the vibrant field of nutrition
2. Gain theoretical and practical knowledge about balanced diet, energy, macro nutrients and micro-nutrients
3. Judiciously adopt healthier methods of cooking based on the available resources
4. Adopt methods of processing food which would help to conserving/ enhancing nutrients while processing food.
	Lecture, Power Point Presentation, Demonstration
	Theory
 Credits: 3 
Internal Assessment: 30 Marks
Theory Exam: 90 Marks
Practical 
Credits: 1
Continuous Assessment: 10 Marks
Exam Term Practical: 30 Marks
Viva-Voce: 10 Marks


	B.A (Prog) FT
	Food Science Part 1 (2202311101)
DSC- Sem 1
	
	1. To introduce the students to the vibrant field of food science and food technology
2. To impart theoretical and practical knowledge about composition, nutritive value and processing of cereals, pulses, fruits, vegetables and meat.
3. To familiarize students with basics of food adulteration.
	After completion of the course, the students will be able to:
1. Define food science and describe its association with other related fields; and understand the role of food science in food and health industry.
2. Describe composition, nutritive value and processing of cereals, pulses, fruits, Vegetables, meat, fish and poultry.
3. Justify scientifically the changes occurring in food during processing, handling and Storage. Describe enzymatic and non-enzymatic browning reactions in various foods.
4. Describe harmful effects of adulteration on health and will be able to detect presence of common adulterants in food.
	Lecture, Power Point Presentation, Demonstration
	Theory
 Credits: 3 
Internal Assessment: 30 Marks
Theory Exam: 90 Marks
Practical 
Credits: 1
Continuous Assessment: 10 Marks
Exam Term Practical: 30 Marks
Viva-Voce: 10 Marks


	B.A (Prog) FT
	Nutrition and Well-Being for Lifespan (2202311201)
DSC- Sem 2
	
	1. To make students understand the concept of wellbeing, good health, dietary guidelines and lifestyle management.
2. To familiarize students with the salient physiological changes and nutrition related health concerns during various stages of lifespan.
3. To familiarize students with the dietary guidelines and lifestyle practices which would support overall wellbeing and good health
4. Make students plan and prepare nutritious meals for self, family and the community.

	After completion of the course, the students will be able to:
1. Appreciate the role of dietary guidelines and lifestyle management in promoting health and well being
2. Adopt a healthy and active lifestyle suitable to each physiological stage in lifespan
3. Enhance ability to make healthy food choices for self, family and the community
4. Develop educational aids to impart nutrition knowledge.

	Lecture, Power Point Presentation, Demonstration
	Theory
 Credits: 3 
Internal Assessment: 30 Marks
Theory Exam: 90 Marks
Practical 
Credits: 1
Continuous Assessment: 10 Marks
Exam Term Practical: 30 Marks
Viva-Voce: 10 Marks


	B.A (Prog) FT
	Food Science Part 2 (2202311201)
DSC- Sem 2
	
	1. To familiarize the students with the composition and processing of milk, egg, sugars, fats and miscellaneous food.
2. To impart concept of properties of fats and oil, sugar, egg foam stages and emulsions.

	After completion of the course, the students will be able to:
1. Describe the composition and nutritive value of milk, egg, sugar and fats and their role in food processing.
2. Develop understanding about basic processing of milk and eggs.
3. Illustrate the behaviour of sugar at various temperatures.
Describe spoilage of fat scientifically, determine the smoke point of different fats and illustrate the ways to prevent rancidity of fats.
	Lecture, Power Point Presentation, Demonstration
	Theory
 Credits: 3 
Internal Assessment: 30 Marks
Theory Exam: 90 Marks
Practical 
Credits: 1
Continuous Assessment: 10 Marks
Exam Term Practical: 30 Marks
Viva-Voce: 10 Marks


	B.A (Prog) FT
	Food Business Operations and Entrepreneurship (2202312302) DSC- Sem 3
	
	1. To familiarize students with various food business operations.
2. To make students understand the principles of managing food business
3. To introduce students with the concept of entrepreneurship and commercial food handling.
	After completion of the course, the students will be able to:
1. Gain theoretical and practical knowledge related to management of food business 
2. Lead team or be team members in executing salient unit operations in food processing plant 
3. Plan the layouts and designs of commercial kitchen
Initiate the entrepreneurial journey in the field food production and processing.
	Lecture, Power Point Presentation, Demonstration
	Theory
 Credits: 3 
Internal Assessment: 30 Marks
Theory Exam: 90 Marks
Practical 
Credits: 1
Continuous Assessment: 10 Marks
Exam Term Practical: 30 Marks
Viva-Voce: 10 Marks


	B.A (Prog) FT
	Basic Baking Technology (2202312301)
DSC- Sem 3
	
	1. To impart students’ basic knowledge related to the principles of baking
2. To introduce the concept of proximate analysis and quality assessment of wheat flour
3. To introduce them to the techniques and skills of cake and pastry making.
	After completion of the course, the students will be able to:
1. Describe the present and future trends of the bakery industry.
2. Illustrate the basic ingredients and equipment used for baking along with their significance
3. Develop and demonstrate the skills of preparing variety of cakes and pastries. 
4. Evaluate the quality of baked products
5. Test wheat flour and conduct labeling, packaging and costing of prepared bakery products.
6. Initiate the entrepreneurial journey in the field of bakery
	Lecture, Power Point Presentation, Demonstration
	Theory
 Credits: 3 
Internal Assessment: 30 Marks
Theory Exam: 90 Marks
Practical 
Credits: 1
Continuous Assessment: 10 Marks
Exam Term Practical: 30 Marks
Viva-Voce: 10 Marks


	
	
	
	
	
	
	




PROGRAMME LEARNING OUTCOMES & COURSE LEARNING OUTCOME – NEP - 2022 Onwards
Department – Physical Education


	Course  Name
	Paper Name
	Programme Learning Outcome
	Paper Learning Objective
	Paper Learning Outcome
	Teaching Learning Process
	Examination Assessment Scheme

	Generic Elective
	Stress Management
	This course helps the students to understand the benefits of  Stress Management.The
[bookmark: _GoBack]students also deals with the stress of daily life with the help of this course.
	•	Identify common stressors in day to day life.
•	To recognize the impact of stress on physiological, emotional and cognitive processes.
	•	Manage stress by doing by using different relaxation techniques.
•	Develop Physical Fitness Program.
	Lecture & Practical
	Practical & Examination

	Generic Elective
	Yoga & Stress Management
	This course helps the students to understand the benefits of yoga in daily life.
They also makes there selves fit and healthy with the help of yoga practices. The
students also deals with the stress of daily life with the help of this course.
	To enable the student to have good health, mental hygiene, emotional stability, moral values and to attain higher level of consciousness with the help of Yoga
Classification and types of Pranayama and importance of Shat Karmas as referred in different Yogic texts.
Identify common stressors in day to day life.
To recognize the impact of stress on physiological, emotional and cognitive processes.

	Understand the concept of yoga.
Demonstrate different asanas to achieve healthy lifestyle.
Apply Pranayam and Shat karmas to reduce day to day stress in our life.
Manage stress by doing by using different relaxation techniques.
Develop Physical Fitness Program.

	Lecture & Practical
	Practical & Examination

	SEC
	Yoga in Practice Sem. I & III
	University of Delhi has prepared various Skill Enhancement Courses in different domains to provide kinds of skills to the students, such as Communication Skills, Computer related skills, Coding skills, financial management skills, etc. with higher degree of hands on learning so as to equip them with the skills of their choice suitable to the academic path they choose
	Students will be able to discern real significance of yogic oprations from original sources and will be prone to practicing in their day to day life.
	Student will form an understanding of the concept of yoga.
 (ii) Students will learn various aspects of the science of yoga. 
(iii) Theoretical and practical knowledge of Aasanas and pranayams to lead a balanced life.
	Practical
	Practical

	SEC
	Yoga in Practice Sem. II & IV
	University of Delhi has prepared various Skill Enhancement Courses in different domains to provide kinds of skills to the students, such as Communication Skills, Computer related skills, Coding skills, financial management skills, etc. with higher degree of hands on learning so as to equip them with the skills of their choice suitable to the academic path they choose
	Students will be able to discern real significance of yogic oprations from original sources and will be prone to practicing in their day to day life.
	Student will form an understanding of the concept of yoga.
 (ii) Students will learn various aspects of the science of yoga.
 (iii) Theoretical and practical knowledge of Aasanas and pranayams to lead a balanced life.
	Practical
	Practical

	VAC
	Sports for Life Sem. I & III
	The Value Addition Courses will introduce students to the rich heritage of the nation as well as to important social concerns of the current times, helping them to make connections between what they learn and how they live. The courses have a sound theoretical base as well as appropriate hands-on components. At the same time, they clearly set out measurable and attainable Learning Outcomes. Knowledge, in essence, being integrated, these courses are essentially multidisciplinary in nature. Designed to ignite the intellectual curiosity of the learners, the Value Addition courses will inspire and guide them in their journey of personal and professional development making them thoughtful, well-rounded, and creative individuals, with a sense of service and responsibility towards the Nation. 
	The Learning Objectives of this course are 
• To imbibe the significance of sports to promote health, fitness and wellness in life.
 • To understand the values of teamwork, tolerance, goal-setting and decision making. 
• To learn the strategies and tactical moves while playing a sport.
 • To understand the importance of physical activity in reference to 3S: strength, speed and suppleness.
	The learning Outcomes of this course are 
• Acquire values of cooperation, team spirit, determination, and endurance. 
• Acquire good health and psychological well-being through sports participation. 
• Apply the decision making-ability and goal-setting skills acquired through sports participation in everyday life. 
• Acquire skills for engaging in moderate or vigorous physical activity and sports participation. 
• Reduce exposure to screen time on electronic gadgets and channelising energy through sports participation.
	Practical
	Practical

	VAC
	Sports for Life Sem. II & IV
	The Value Addition Courses will introduce students to the rich heritage of the nation as well as to important social concerns of the current times, helping them to make connections between what they learn and how they live. The courses have a sound theoretical base as well as appropriate hands-on components. At the same time, they clearly set out measurable and attainable Learning Outcomes. Knowledge, in essence, being integrated, these courses are essentially multidisciplinary in nature. Designed to ignite the intellectual curiosity of the learners, the Value Addition courses will inspire and guide them in their journey of personal and professional development making them thoughtful, well-rounded, and creative individuals, with a sense of service and responsibility towards the Nation. 
	The Learning Objectives of this course are
 • To imbibe the significance of sports to promote health, fitness and wellness in life. 
• To understand the values of teamwork, tolerance, goal-setting and decision making. 
• To learn the strategies and tactical moves while playing a sport.
 • To understand the importance of physical activity in reference to 3S: strength, speed and suppleness.
	The learning Outcomes of this course are 
• Acquire values of cooperation, team spirit, determination, and endurance. 
• Acquire good health and psychological well-being through sports participation. 
• Apply the decision making-ability and goal-setting skills acquired through sports participation in everyday life. 
• Acquire skills for engaging in moderate or vigorous physical activity and sports participation. 
• Reduce exposure to screen time on electronic gadgets and channelising energy through sports participation.
	Practical
	Practical

	VAC
	Fit India Sem. I & III
	The Value Addition Courses will introduce students to the rich heritage of the nation as well as to important social concerns of the current times, helping them to make connections between what they learn and how they live. The courses have a sound theoretical base as well as appropriate hands-on components. At the same time, they clearly set out measurable and attainable Learning Outcomes. Knowledge, in essence, being integrated, these courses are essentially multidisciplinary in nature. Designed to ignite the intellectual curiosity of the learners, the Value Addition courses will inspire and guide them in their journey of personal and professional development making them thoughtful, well-rounded, and creative individuals, with a sense of service and responsibility towards the Nation. 
	The Learning Objectives of this course are as follows: • Encourage physical activity through engaging the students in sports and yoga. 
• Understand the importance of a balanced diet.
 • Build skills for self-discipline, self-confidence, cooperation and teamwork. 
• Promote fitness as a joyful activity
	The Learning Outcomes of this course are as follows: 
• Adopting a healthy lifestyle. 
• Knowledge of nutrition, diet and psycho-physiological aspects of fitness.
 • Develop Self-esteem, Self-confidence, Self-discipline and team spirit as indicators of fitness.
	Practical
	Practical

	
	Fit India Sem. II & IV
	The Value Addition Courses will introduce students to the rich heritage of the nation as well as to important social concerns of the current times, helping them to make connections between what they learn and how they live. The courses have a sound theoretical base as well as appropriate hands-on components. At the same time, they clearly set out measurable and attainable Learning Outcomes. Knowledge, in essence, being integrated, these courses are essentially multidisciplinary in nature. Designed to ignite the intellectual curiosity of the learners, the Value Addition courses will inspire and guide them in their journey of personal and professional development making them thoughtful, well-rounded, and creative individuals, with a sense of service and responsibility towards the Nation. 
	The Learning Objectives of this course are as follows: • Encourage physical activity through engaging the students in sports and yoga. 
• Understand the importance of a balanced diet. 
• Build skills for self-discipline, self-confidence, cooperation and teamwork. 
• Promote fitness as a joyful activity
	The Learning Outcomes of this course are as follows: 
• Adopting a healthy lifestyle. 
• Knowledge of nutrition, diet and psycho-physiological aspects of fitness. 
• Develop Self-esteem, Self-confidence, Self-discipline and team spirit as indicators of fitness.
	Practical
	Practical
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INTRODUCTION o

The course will retain strearming. The structure of three graded levels of English language learming is required
in a diverse central university like Delhi University to address the differential learning levels of students and
achieve the desired competence.

The existing English 4, B, and C will be renamed as English Language through Literature, English Fluency
and English Proficiency respectively. This wil remove any disciminatory, hierarchical attributes in the
existing nomenclature and refocus the pedagogic exercise on the respective objectives of the three
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